











Because of its five extra features, Micrometric is easy to sell. Once 
it is sold, you can count on the profits which come from a steady 
repeat business. Customers must come back to you for more, be- 


cause there is only one Micrometric! 


FIVE EXTRA FEATURES 
| Neater typing 
” Uniform margins 


-$ Faster typing 
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Even without the Micrometric fea 


2» Saves money ot high quality have brought com 


ACCEPTANCE 








' : : 
ve ve : 

1 No smudged fingers ture, MultiKopy Carbon Paper is | 
more profitable to sell Years ot 
advertising and the maintenance | 
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4 OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

{ No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
induetry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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THE ADVERTISEMENTS 





These advertisements present the a oducts of the leading manu- 

facturers in cach diwision of the é try. Because of the ground 

for honest differences of opinion, the publishers obviously can- 

not undertake to guarantee transactions between advertisers and 

customers. They do, however, offer their service in resolving 

any disagreements which result from relations established 
through the journal. 


A Jasper Seating Co........ 163 
Acco Products, Inc....... 72 Josephson Mfg. Corp...... 160 
Ace Fastener corp hexebean 101 x 
Acme Staple Co........... 167 Kahn, David, Inc......... 142 
Adams, ee - Mfg. Co.167 Kilian Mfg. Corp......... 163 
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Columbia Rib. & Carb. Co.104 = Braitt. Inc EDs ocecccee 168 
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Graphic Duplicator Co....156 Sturgis Posture Chair Co.149 
Guide System & Supp. Co. 44 Sundstrand....69, Back Cover 
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H. A. Ink Eradicator Co. .166 Toledo Metal Furn. Co....143 
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Hanson Scale Co..... 64 Trussell Mfg. Co......... 148 
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Herring-Ha i- rw CARS — Gihicicsvacee 69, Back Cover 
Heyer Co = ag othinwin wk 173 vs Envelope Co........ 169 
Higgins, Chas. M., & Co...154 U. s Tw. Rib. Mfg. Co....164 
h Pt. Bend & Chair Co.146 United Tw. & A. M. Co....166 
Hillaberg Co.......+.++s:; 164 Vv 
Hotchkiss oases Ce. boon eKe 161 Vail Manufacturing Co...137 
Howell Co... : édebale Victor Safe & Equip. Co. .167 
Imperial Desk bo boos cmwee 140 Wabash Cabinet Co....... 134 
Imperial Mfg. Co......... 129 Wagemaker Co........... 150 
Imperial Methods Co..... 2 Warshaw Mfg. Co........ 152 
Indiana Desk Co.......... 144 Webster, F. S., Co........ 2 
Ink Specialties Co........ 170 Weis Mfg. Co. chicane 75, 7,8 
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Zz Wiggins, John B., Co..... 171 
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vited to communtc 


—— } = ay qere 


ne, 

Alee- — Add. Mach. Corp. 
undstran 

Adding Mach thes by 4 

Adding Machines, Rebuilt ad Used m 


Reliable Typewr. & A. M. Corp. 

Wholesale Typewriter Co. 
Adding Typwriters 

Und ood, E. F. ....69, Back Cover 


cs \ 
Arch and Clipboards 
Globe-Wernicke Co. 
Rockwell-Barnes Co. 
rays, Office 
Defiance Sales Corp. 137 
Nagel- -Chase Mfg. Co. 


General Fireproofing Co. 
Globe-Wernicke Co. .. 
Victor Safe & Equip Co. 


Binders Catalog and "Periodical, 


* Co, 
Mitchell Binder Co. 


. & Co. 
Blue Print and Pian File Cabinets 
All-Steel-Equip. Co. 
Metal Construction Co. 


Columbia Steel Equip. Co 
Corry-Jamestown Mfg 
General Fireproofing Co. 


, 71 
Globe-Wernicke Co. ........++++++ 95 


Yawman and Erbe Mfg. “Co 


General Fireproofing Co. ......70, ; 
Globe-Wernicke Co, .............. 9 
Book C 


ases 
All-Steel- Equip Co 
Art Metal Construction Co 

Co 

Corry- < to Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co 
Gunn Furniture Co. 
Wabash Cabinet Co. 
Yawman and Erbe Mfg 


9 
, Henry Mfg. Co 


Globe- - Co." 
Rockwell- Barnes Co 


Brief and Zipper Cases 
Doppelt, Charles, & Co 
National Brief Case Mfg. Co 


s 
Nat'l Business Show Co 
Calculating Devices 


Reliable Tw. & A 
Calculating we 


Calculating Machines, Used 

Divdse dan Caecaeceteas 168 

Reliable Tw. &A a 
A.M 


Wholesale  Eypouriter Go 


(See Ribbons and Carbons) 
Card index Boxes and Trays 


Art Metal Construction Co. 
‘al. .. 
Columbia Steel Equip 
Corry-Jamestown Mfg. Corp 
Globe-Wernicke Co 
Guide System & Supply Co 


Imperial Methods Co 
Invincible Metal Furn ‘Co 


. ht *| 7 Mfg 


General Fireproofing Co 
Casters, Caster ener 


ny . 
Faultless Caster Corp. 





For the benefit of the subscribers the lines advertised are here 

classified. Many of the requirements of the modern business 

resented. Should subscribers be interested in any 

uipment not listed here, they are cordially in- 

ate with the service bureau, through which 

the information will be promptly and cheerfully furnished by 
letter, without obligation. 


Celluloid Envelopes 


ON Perr 166 
Chair trons 
PL ic ckts ae sesececesesesé 168 
Collier-Keyworth Co. ........... 96 
Chair Mats 
Bickett, L. M., Co. ........see0: 164 
Chairs 
Artility Metal Products, Inc. .....102 
Cameron, Cal. ...... cecccenccke 
General Fireproofing Co. . 70, 71 
High Pt. Bend. & Chair Co. ..... 146 
Howell Co. .. peaseuetoasas .157 
Jasper C hair Co. .... 90eeeeee 92 
Jasper Seating Co. ..............163 
Majestic Lounge Co. ............ 138 
DY GUE GO, ccccccescccos 118 
New Indiana Chair Co. .......... 144 
Sturgis Posture Chair Se he cee 149 


Chairs (Posture) 
Amer. Automatic Elect. Sales Co. .148 


Artility Metal Products, Inc. ..... 102 
General Fireproofing Co. . ..70, 71 
TG Ban dws pweennneeen 117 
High Pt. Bend. 7 Chair Co. ....146 
Dt St  charesceuncetsusvase 157 
ee. sciccecesenanan. ae 
Jasper Seating Co. ...........-. 163 
i Se Ce 6 oc ceasccvcees 113 
Sturgis Posture Chair Co. ........ 149 
Toledo Metal Furniture Co. ...... 143 
Check Protectors and Writers 
Hall-Welter Co. .. .155 
Check Protectors and Writers, Used 
i Dat ec cosstiev ects 168 
Reliable Tw. & A. M. Corp. .....167 
Checks, Stamped Metal 
Meyer & Wenthe. ssecunee 


Clips, Paper (See Paper Clips) 
Coin Bags, Trays and weeseere 


Downey, C. L., Co : .148 
Copyholders 
Acco Products, Inc —— oo. a 
Amer. Autmtc. Electr. Sales Co. .148 
Cameron, Cal. .. eee - 156 
Dawn Mfg. Corp ‘ er, 
rayon 
Markwell Mfg. Co ved .169 
Cushions and wa Chair 
Bickett, L. M., . ..164 
Perfect Rubber Se at Cushion Co. .142 
Cuspidor Mats 
Bickett, L. M., Co. ........ . 164 
Dating Stamps 
Amer. Number. Mach. Co. ......166 
Fulton Specialty Co. . ee 
Meyer & Wenthe.... cccccccone 
Rivet-O Mfg. Co. . . +153 
Desk Calendar Pads 
Defiance Sales Corp. ee 
Ever Ready Calendar Mfg. Co.....122 
Finch & McCullouch . -. 144 
Desk Pads 
ni i. CR. ccoveseecsunssee 
Bickett, L. M., Co .. 164 
Sainberg & Co .-.158 
Desk Pending- Letters Holders 
Acco Products, Inc. 72 
Desk Trays 
Ss is Oe . peccevccccesee 153 
Art Metal Construction Co oe 8 
Art Steel Co., Inc ret 
Corry -Jamestown Mfe Corp .132 
General Fireproofing Co. . 70, 71 
Globe-Wernicke Co. .... oieou Te 
Imperial Methods Co. . conve On 
Sainberg & Co. .. peteken 158 
Weis Mfg. Co. 75, 6, 7. 8 
Yawman and Erbe Mfg. Co aiee 
Desk Work Distributors 
Art Steel Co. ....... . .165 
Bristow, Stanley R. .. n0ccckee 
Currier Mfg. Co. ...... . .168 
Globe-Wernicke Co. ... . 95 
Victor Safe & Equip Co . 167 
Weis Mfg. Co 75, 6, 7, 8 
Desks 
PED, vindcnivcccscesecec 159 
Art Metal Construction Co. ...... 73 
Browne-Morse Co ..100 
eae ccce Oe 
Columbia Steel Equip. Co lll 
Corry-Jamestown Mfg. Corp. .....132 
General Fireproofing Co ...70, 71 
Globe-Wernicke Co -- 95 
Gunn Furniture Co . «136 
Imperial Desk Co ai ..140 
Indiana Desk Co , ..144 
Invincible Metal Furn. Co ..127 
Jasper Desk Co oon 
Jasper Office Furniture Co. ...... 155 
Metal Office Furniture Co : .121 
Rishel, J. K., Furniture Co. .....158 
Shaw-Walker Co., The............ 103 
Wagemaker Co. ... ; : 150 
Weis Mfg. Co -..25, 6 7, 8 
Yawman and Erbe Mfg. Co. ..... 7 
Dictation Machines 
Dictaphone Sales Corp anawe Ge 
Duplicating Machines 
Autmte, sear. eee Dupl. Co. ...164 
i i aM savecsence seeee 
Graphic Dupliester Eee 
Heyer Corporation, The onseslen 
Mimeograph, The . ste acedecen 65 
Niagara Duplicator Co. ........_ 13] 
+ § ree eees 153 
Smith, L. C., & Corona Tws.._. . 67 
Speed-O-Print Corporation ... .120 
Duplicating Machines, Used 
. ey .168 
Dugheating Machine Supplies’ 


Columbia Ribb. & Carb. Co ...104 
ee SP eerreagee ¢ 
Dunham-Watson Co “ 
Fawn Brands, Ltd. 
Fibroin Stencil Corp. 
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Graphic Duplicator Co. ...... «++ 156 
Heyer Corporation, The........+-- 173 
Ink Specialties Co. .....s+-ssee0« 170 
Mimeograph, The ...........«+e+« 65 
Mittag & Volger, Inc. .........++ 109 
Niagara Duplicator Co. ....... -- 481 
Roosen, H. D., Co. ......-seseees 168 
Smith, L. C., & Corona Tws, .... 67 
Speed-O- Print Corporation........ 120 
Stabro Mfg. Co. .....+-.+.+eeeeee 169 
Technygraph, The .........--.«««- 166 
Victor Safe & Equip. Co.......... 167 
Engraving, Copper Plate . 
Wiggins, The John B., Co. ....... 171 
Envelopes 
Globe-Wernicke Co. .........6++5. 95 
Josephson Mfg. Corp. .........-+. 160 
Nat’l FiberstoK Envy. Co. ........ 93 
Quality Park Envelope Co. ...... - 98 
U. 8S. Envelope Co. ..... <saneull 
Envelopes, Celluloid 
ND rrr 
Envelope Openers 
Oakville Co. Div, ...... -119 
Eradicators, Ink 
Carter’s Ink Co. .... iwee cane 
H. A. Ink Eradicator Oi, shauceake 166 
Heyer Corporation, The ..........173 
Erasers, Ru 
Autmtc, Pencil Charpener Co. ....136 








Faber, A. W., Inc. 


Oakville Co. Div. ...... -118 

Roberts, Weldon, Rub. Co. ....89, 90 

Staedtler, J. S., Inc. ........... 160 
Exhibitions 

Nat’l Assoc, College Stores........112 

Nat'l Business Show Co. ........ 128 
Expense Books 

i en, 253. seseesstage 169 

Defiance Sales Corp .160 


Eyelets & Eyelet Fastening Machines 


Markwell Mfg. Co. ..........s005 169 
Rivet-O Mfg. Co. ........000-0005 153 
Sibley, Edw. L., Mfg. Co. ........ 139 
File Boxes, Collapsible — 
Bankers Box Co. ....... cose. 
Barkley, EY “ppeteetenter 146 
Flobe- Wernicke = covceee OP 
Guide System & Supply Co. ooce Oe 
Oxford Filing Supply Co. ........ 84 
Pronto File Corp, ..... TW 
Weis Mfg. Co. LP 
File Boxes, Metal 
Art Metal Construction Co. ...... 73 
Art Steel Co. ..... ——— 
Corry-Jamestown Mfg. Corp . -132 
Currier Mfg. Co. ...... «+++ +168 
Rockwell-Barnes Co. . : cose. ae 
Victor Safe & Equip. Co 167 


o— Cab. Ball and Roller Bearings 
Kilian Mfg. Corp. ..... 63 
Filing Cabinets, Metal 


All-Steel-Equip. Co. i 
Art Metal Construction Co noc. ae 
Art Steel Co. ..... asgedn eeu 165 
Bentson Mfg. Co. ...... ..148 
Browne-Morse Co. ... ‘ ---.100 
Cameron, Cal. ... ‘ neocon 

Columbia Steel Equip Co éenennn 
Corry-Jamestown Mfg. Corp ...133 
General Fireproofing Co coool UE 
Globe-Wernicke Co. ..........sss8 95 
Invincible Metal Furn. Co. .......127 
Metal Office Furniture Co ccccoken 
Peerless Steel Equipment Co. ....135 
Shaw-Walker Co., The... 200scen 
Victor Safe & Equip. Co re 
Yawman and Erbe Mfg. Co rose Oe 


Filling Cabinets, Wood 


Globe-Wernicke Co. ............. 95 
Imperial Methods Co écenewede 
Wagemaker Co. ... 24s ..150 
Weis Mfg. Co. 75, 6, 7. 8 
Yawman and Erbe Mfg. Co . 87 


Filing Supplies 


Acco Products, Inc. ..... en 
Aigner, G. J., Co. Pee, 
Art Metal Construction Co. -, 
ee Oe Bie GR cccccccccce 46 
Browne-Morse Co. ...........0+:: 100 
Cameron, Cal. ... Skat dnwededee 156 
Corry-Jamestown Mfe re ‘orp. ..-132 
General Fireproofing Co. ... 70, 71 
Globe-Wernicke Co. ............. 95 
Guide System & Supply Co. ...... 91 
Imperial Methods Co 006e0stese 82 
Josephson Mfg. Corp. ............ 160 
Metal Office Furniture Co. ....... 121 
Nat’] FiberstoK Envy. Co. ........ 93 
Oxford Filing Supply Co. ........ R4 
Quality Park Envelope Co. ....... 98 
Rockwell-Barnes Co, ............. 97 
Shaw-Walker Co., The cocseecenn 
Victor Safe & Equip. Co. ........ 167 
Wabash Cabinet Co. .............134 
_ «Sinan aiaeyeptiey:. 150 
Warshaw Mfg. Co. .......... . 153 
Weis Mfg. Co. ....... 75, 6,7, 8 
Yawman and Erbe Mfg. LC gaten 7 
Folders (See Filing Supplies) 
Fountain Pens 
Autopoint Company .............. 158 
4 »  Y Serna es .123 
Esterbrook Steel Pen Co. ..... 149 


Kahn, David, Inc. . Be 
Sheaffer, W. A., Pen Co. 
Glass Desk Top Stripping 


Sainberg & Co : otatanae 158 
Globes, Gocgraphicat 
Rand McNally & Co. ............145 
Gummed _—. — 
Graff, Geo. i teenbicecesnal 160 
Warshaw are : eebapeice:; 152 
Index Card Signals 
Graff, George B., Co. ............ 160 
Victor Safe & Equip Th. sdtedea 167 
Index Tabs 
Bs Ge Bs GI pcvccnctecic .-153 
ee, Gh Be GE. GM ccccccsccse 146 
SE sc Kwcboneéesceann 166 
Globe-Wernicke Co. ............. 95 
Guide System & Supply Co. ...... 91 
NT Se eit int adie eatne 166 
Shaw-Walker Co., The............ 103 
doedtnen 167 


Victor Safe & Equip. Co. 

Inks, Adhesives, Etc. 
GUT Mt ME neeskestecencssas 123 
General Pencil Co. ... a 
Harriman- cog Prod. Co. 
Higgins, Chas. M., & Co. 
Ink Specialties Co. 


















Rivet-O Mfg. Co. .....s0s-eeseees Paper Clips 
Sanford Mfg. Co. ........sseeeses 110 Acco _  _eerrrery cS 
Sheaffer, W. A., Pen Co. .......-+ 80 Sales Corp. ........++ ~++160 
inkstands Fulton Specialty Co. ..........- --158 
Defiance Sales Corp. ......-++++«« 160 Graff, ah so sconce 
Sengbusch Self-Cl. Inkst. Co. ..... 94 BERG Saescoue «+++160 
Leads for Mechanical Penciis Sesecccocsoccccsessonne 
Autopoint Company .........++++. 159 Vail Manufact: Gh. dna due euet 
Faber, A. W., Inc. ......0++005s . 79 Cornering) 
Sheaffer, W. A., Pem Co. ......+++ 80 Christie, L, A. 8., Co. ......++++-169 
Leather Goods Paper Fastening Machines 
Doppelt, Charles, & Co. ..... Ace Fastener Corp. .......++++++-101 
National Brief Case Mfg. Co. Acme Staple Co. ......-.0++++00e16T 
Stein Bros. Mfg. Co. .....-.+-++++ 





Co. 
Leather Upholstered Furniture 
Bright Chair Co. 


Jasper 










Majestic i wieatdatee eee 
Leathers, Upholstering 

Eagle-Ottawa Leather Co. ........ 135 
Letter Trays (See Desk Trays) 
Letterheads 

. The John B., Co. ......- 171 

Library Equipment 

All-Steel-Equip. Co. .....-++0++5. 157 

Art Metal Construction Co. . 73 

Art Steel Co. .........-- .165 

Corry-Jamestown Mfg. Corp . 


General Fireproofing Co. .. 
Globe-Wernicke Co. .... 
Shaw-Walker Co., The 


Co. 

Lockers and Storage Cabinets Pencils, Wood Cased Lead 
All-Steel-Equip. Co. .........+++- 157 Faber, A, We, IRQ. ccocescccccess VO 
Art Metal Construction Co. ...... 73 General Pencil Co. atin ««+-1T7l 
Art Steel Co. ...ccccccccccccccecs 165 Mohican Pencil Co. ..... ecceesceene 
Browne-Morse Co. ......+--++e00+ 100 Ss ee, 2 Oh, BAR ccccccvccccule 
Corry-Jamestown Mfg. Corp. ..... 132 Pencils, Mechan 
General Fireproofing Co. ......70, 71 Autopoint Company ...........++-159 
Globe-Wernicke Co. ........+++++ Carter’s Ink Co. .........+. 000s .123 
Invincible Metal Furn. Co. ...... 127 teel Pen Mfg. Co.....149 
Metal Office Furniture Co. ....... 121 Kahn, David, L eepeesvedes «+142 
Shaw-Walker Co., The........... 103 Sheaffer, A., Pen Mfg. Co..... 80 
Yawman and Erbe Mfg. Co. ...... 87 Penholders an 

Loose Leaf Books and Systems ~Cl. Inkst. Co. .... 04 
Adams, Henry T., Mfg. Co. ...... 167 Pens 
Aigner, G. J., CO. «...++6. ove el B3 Esterbrook Steel Pen Co. «+0049 
BP. TB. BABB. GO. cccccccccccccccces 168 Sengbusch Self-Cl. “Tnkst. Co.” ecco Oe 
Sheppard, The C. E., Co. ........ 130 Photo Mallers 
Trussels BES, Od. 2... cccccccccsses 148 U. S. Envelope Co. ......--s+e00s 169 
Wilson-Jones Co, ........--.+-+5: 124 Picture Hooks 

Loose Leaf Envelopes, Celluloid Moore Push-Pin Co. ...........+-164 
ES ON . do nencccncnncuheboens 166 Pins and Pin Containers 

Loose Leaf Metals Oakville Co. Div, .....eeeeeeeeees 119 
Adams, Henry T., Mfg. Co. ...... 167 Vail Manufacturing Co. .........137 
Loose Leaf Metals Co. ........... 156 Platens, T 
Witee-FeMss CO, oo. ccccccesccse 124 American Writing Mach. Co. ..... 88 

Mall Distributors ine Supply Co. .....--seees . 83 
Bristow, Stanley R. ..........++.+- 169 pman-Ward Mfg. a Secohecse. ae 
Globe-Wernicke Co. ........ss06+ 95 Wholesale peony Ce ‘es «139 
Victor Safe & Equip. Co. ........ 167 

Map Tacks Hanson Seale GR. csoccccccces +++ -164 
Graff, George B., Co. ....ccecees 160 Pelouze Mfg. Co. ...+-esesee0s ~ +155 
Moore Push-Pin Co. ...........+. 164 Triner Scale & Mfg. Co. coon 

Maps, Globes, Publi 

and McNally & Co. ...........+. 145 Bridges, F. W., Ltd. .........+..170 

Matched Office ites Punches 
Art Metal Construction Co. ...... 73 Acco Products, Ime, .......+.6+«. 72 
General Fireproofing Co. ...... 70, 71 Sa Sbdeseccce -- 160 
Globe-Wernicke Co. ..........54+ Globe-Wernicke Co. .......sse005 

Memorandum Books Mitchell Binder wor asecesceecee 151 
Rockwell-Barnes Co, ............. 97 Rivet-O Mfg. ge pbeseeassaces 153 
BHEGRE DEER, DO. ccccccccecccecns 148 Wilson -Jones ecceccccoscosece 124 
Were GR, cocccccccccccens 124 Push Pins 

Memorandum Devices Moore Push-Pin Co. ........... --164 
Bristow, Stanley R. ..........00+ 169 Ribbons and Carbons 
GC Bee, GR. waccocenegnnetes 168 lien & Co. ......45. covcccccescs 165 
Finch & McCullouch............. 144 Dene GE GO. 000+ scennvoecde 83 

Mending Tape Buckeye Carbon Co, ....145 
Weeeee Gee, GOB. cecccetcccsaces 152 Carter’s Ink Co. .....ceecceecce ° 

Moisteners Codo Mf Sh. ‘enenesesancondeh 
ey Me OO sec ncecccdneaces 153 Columbia R. & C. Mfg. Co. ...... 104 
Sengbusch Self-Cl. Inkstand Co... 94 Crown Ribbon & Carb. Co. ...... 171 

Numbering Machines Imperial Mfg. Co. ...60-.see+e0ee129 
American Numbering Mach. Co...166 Manifold Supplies cccccccccce OD 

Office Partitions and Galtings Mittag & V neseoeencne 
Globe-Wernicke Co. ... vexonn Oe Pacifio Carbon & Ribbon Co. «+++ 133 

Pads, Figuring Phillips Process Co. .......... -168 
Rockwell-Barnes Co. ............. Queen Ribbon & a Co, «152 
We Gh, nescenteceseeaws 134 Royal Eee he Mb escccseos 72 
aper Smith, & Corona Tws..... . 67 
Brown, L. L., Paper Co...... 107, 108 Storms, H. ‘e GR coccscccccsecs 
Eaton Paper Corporation.......... 156 Underwood, i By oy Cover 
Rockwell-Barnes Co. ............ - 97 U. 8. ~& ‘Rib. . Co....164 
Smith, Bradner, & Co. ......... -161 Webster, F. S., b esececcccesece 

Paper Clamps Rubber Bands 
Be POR BOE, wcccrcebatesss 72 Faber, A. a BR, kccccsccsectes 79 
Autmtc, Pencil Sharpener Co. ....136 Rubber 
Esterbrook Steel Pen Co. ......... 149 Bankers rs Sterchante Stamp Wks. .170 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of desirable agents and 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways per- 
forms useful service, all without charge. Subscribers 
in every land have made, and are ing, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. Subscribers’ 
requests for catalogues to bring their files up to date, 
or to replace the file in case of fire or other form 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 
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Meyer & Wenthe.........+0+.++++- 08 


mfulton Rpectalty C0. ....o.-+e-+-188 





Desks 

Boxes 

-Steel-Equip., Co. .......00+++-157 
Steel Co. 


eee ee weer eeeeeeee 


wececel®, TL 
G ~Wernmlcke OO. ..eseessesees 
Weis Mfg. Co. .........75, 6, 7, 8 
All-Steel-Equip. Co. ......++++++-15T 
Art Metal CO. .eeees 78 





$ 


Steel 
benwal Wireprostng Od. =. f1 


Invincible Metal Furn. Co. 
alker Co., 


» ecccnekae 
Shaw-W: The... ..+++000k08 
112 


et ae oe Stores. .....+. 


smoking ‘Stan Mfg. Co, ...+++++00+-162 
Devices 


a. ce 


Fulton Specialty Co. .......+++++-158 


fy 


eee eeeeeeee 


Victor Safe & Sats Hai  Ngearemaens 


General Fireproofing Co. ......70, 71 
Globe-Wernicke Co. .....s+ssseees 


Sberman Manson stig bide, Gon 20 iat 


Sturgis Posture chat oo. evcccccnae 
Toledo Metal Furniture Co. ......143 
Staple Extractors 


censeceeees LOD 
ines 


Acme Staple Co. ....... ocweeeeee LOT 

Hotchkiss Sales Co, .........+++--161 
kville Co, Div. .....-ee+seeeeeehld 

paves ovcccces 


Prod 4 

Parrot Speed Fastener Corp. ......147 
Vail ————- Co. seoeepeuocnn 
oy » ie sone b 171 


Stone f 

Meyer & Wenthe..............++-169 
hers’ Note 
Be GO. co ccenccccvcvcece 


Oy epbabenee | 





CO. «eee0e 78 
65 


eee eee eee eee 








St. 
= . Autmtc. Electr. Sales 
On. -388 
Victor Safe Sate & Equip. Co. wbesoend is? 


Telephone 





CLASSIFICATIONS Cont'd a 
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Typewriter Cushion Keys 
Munson Supply Co. 


CLASSI FICATIONS—cont'd from 
page 5 epccevoeh 

.164 Peerless Key Co . scone 
lf 


Moore Push-Pin Co 


Oakville Co., Div 119 Speed Key Mfg. Co ‘ 
Vail Manufacturing Co ++ AS Typewriter Cushion Knobs and Bases 

Time Clocks and Recorders Amer. Writing Machine Co — 
Dorson Time Instruments Co. ....118 Ames Supply Co oe an 

Type, Typewriter Bickett, L. M., Co .+ 164 
Amer. Writing Machine Co. .... ro Peerless Key Co. 126 
Shins pow “Mfe co arc 85 Typewriter Parts and Tools 

Typewriter Cleaning Material Amer, Writing Machine Co 88 
Amer. Writing Machine Co. ..... 88 Ames Supply Co od 
Clarotype Co 164 Shipman-Ward Mfg. Co 85 
Mittag & Voiger, Inc. ....... :. 109 Wholesale Typewriter Co +139 
Rivet-O Mfg. Co +153 Typewriters, Mfrs. of 2 
Sanford Mfg. Co nae Corona Typewriter 67 
Webster, F. 8., Co ‘ 2 Royal Typewriter Co 172 


OFFICE APPLIANCES 


Smith, L. C., & Corona Tws..... 67 Wardrobes 
Underwood, E. F ..-69, Back Cover All-Steel-Equip. Co. .......++++0. 157 
Typewriters, Rebuilt and Used Pe ME, Mavectsdeouees weneeat 165 
Amer. Writing Machine Co = gs Corry- Jamestown “Mfg Gai ociae 
Pruitt, Inc. . ..-168 General Fireproofing Co cocte® F 
Regal Typewriter c sh Globe-Wernicke Co. .. evenee OD 
Reliable Tw. & A. M. Corp .. 167 Waste Baskets 
shipman-Ward Mfg. Co . 85 American Can Co, ..........+000: 106 
United Tw. & A. M. (¢ .. 166 Art Steel Co. Serr 165 
Wholesale Typewriter Co coccesuee Cameron, Cal. .... .«-15€ 
Visible Systems Equipment Cleveland > Ee Co er 
Aigner, G. J., Co a" ée 53 Corry-Jamestown Mfg. Corp cae 
Art Metal Construction Co . 73 General Fireproofing Co ST FS 
Globe-Wernicke Co. ... . 95 Globe-Wernicke Co. . ee 95 
Sheppard, C. E., Co 130 Metal Office Furniture Co. ooanee 
Victor Safe & Equip. Co 167 Nat'l Vulenzd. Fibre Co. . oe 
Wilson-Jones Co a Shaw-Walker Co., The.... . 103 
Yawman and Erbe Mfg. Co ion ae Standard Fibre Spec. Mfg. Co....152 





WANTS AND tOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 


EXPERIENCED DESK SALESMAN with excellent record is open for new 
connection. Competent to handle any type of office furniture or furniture 
accessory Address D-113, care Office Appliances, Chicago 
EXPERIENCED TYPEWRITER SHOP FOREMAN, at present employed, 
desires connection. Understands all machines, shop costs, production, re 
building Address R. Gear, 447 N. Springfie'd Ave., Chicago 
MANAGER OR BUYER, of a reputable office equipment company 42 
years of age, married, twenty-two years experience in selling of office 
supplies and equipment lines, experienced as manager and buyer A-l 
references as to ability and character Will guarantee increase in sales 
if manager Can take up duties at once Address D-117, care Office 
Appliances, Chicago 

FIRST CLASS TYPEWRITER SALESMAN and Mechanic wishes position, 
18 years experience Married. Last 10 years Manager Typewriter Dept 
for Royal Dealer in sales and service capacity in same city Reference 
Address D-116, care Office Appliances, Chicago 


, SALESMEN WANTED 


YOUNG EXPERIENCED Commercial Stationery clerk—-good habits—pleas 
ing personality—energetic--who would like to manage department 
familiar with Stationery lines and buying—-modest start to prove ability 
California city—excellent climate Box R-110, care Office Appliances, 
Chicago 

JUNIOR SALESMAN WANTED by leading stationery manufacturer to 
work in Pacific Coast territory Prefer someone who has trade experi 
ence in stationery store or as manufacturers’ salesman This position 
needs a young man about twenty-seven to thirty years of age A fine 
opportunity for man of right training who has requisite ambition and 
ability Address R-114, care Office Appliances, Chicago 

SALES MANAGER WANTED by stationery manufacturer Must know 
the fleld, have real sales ability and know how to direct and develop 
A good opportunity for some one who has been covering terri 


salesmen 
Address 


tory for manufacturer and is qualified for executive position 
R-113, care Office Appliances, Chicago 

OFFICE CHAIR SALESMEN WANTED. Openings in most territories for 
experienced office, typewriter and tablet arm chair salesmen by well 
known eastern firm. Prices are right—real opportunity assured. Straight 
commission Side line basis In reply, advise age, married, territory 
covered, how long, by auto or train and other necessary information 
Address R-126, care Office Oppliances, Chicago 


REPRESENTATIVES AVAILABLE 
SALESMAN who formerly gave entire time to stationery trade now repre- 
sents one manufacturer with product which goes principally to jewelers 
and to some extent to stationers Present line occupies small part of 
time Formerly sold key containers, stapling machines, mucilage, etc 
Anxious to capitalize old contacts among commercial stationers Inter 
ested in adding one line of stationery or office devices. Works five states 
traveling out of Chicago. Address D-114, care Office Appliances, Chicago 
SALES ORGANIZATION with headquarters in San Francisco seeks sta- 
tionery lines to sell to the trade on Pacific Coast Branches in Los 
Angeles, Portland and Seattle In addition to lines in other fields is 
negotiating for well known stationery line One official of the business 
has had stationery training In a position to render valuable service to 
some manufacturer seeking new representation in Pacific Coast territory. 
Address D-119, care Office Appliances, Chicago 
SALESMAN TRAVELING WEST of the Mississippi from Duluth to Dallas 
representing one manufacturer is in position to handle an additional line 
Interested in duplicating supplies or any stationery specialty which can 
be sold to present dealers. Well acquainted with the trade. Can produce 
on article of merit. Address D-115, care Office Appliances, Chicago 
SALES ORGANIZATION covering New York, New Jersey, Pennsylvania 
calling on department stores, commercial stationers and jobbers, desire ex- 
clusive distribution of line on an outright purchase or commission basis 
American Brand Sales Co., 459 Broadway, New York, N. Y¥ 


HIGH GRADE REPRESENTATION in eastern territory offered office spe 
cialty or supply manufacturer with quality proposition. Territory from 
Baltimore and Washington north and east, including New England——head 
quarters New York City Commission basis. Outright purchase or con 
signment. D-118, care Office Appliances, Chicago 


MECHANICS WANTED 
highly progressive, desires typewriter mechanic fa- 
Prefer younger man who could qualify for 
Shop Foreman within a year. Moderate salary, steady advancement, and 
ideal working conditions. Give complete details in first letter, which will 
be kept strictly confidential Address R-118, care Office Appliance, Chi 
cago 








MICHIGAN FIRM, 
miliar with all machines 


REPRESENTATIVES WANTED 


IF YOU SELL DIRECT to offices you can sell our high grade Typewriter 
Specialty profitably Liberal profit on each sale Protection given 
Quickly becomes a major line Write for details giving territory you 
cover. Address R-123, care Office Appliances, Chicago 


LARGE NEW YORK WHOLESALE STATIONER is open for represent 
tives west of Kansas City to cali on dealers only. Someone with one or 
two non-conflicting lines. Strictly commission basis. Address Box R-119, 
care Office Appliances, 1601 Pershing Square ] Bidg., New York 
SALESMEN WANTED to sell complete line popular priced desk pads, 
midwest and southern territory—Chicago manufacturer. Fine opportunity 
to build profitable business for yourself if you know trade and will work 
State lines now handled. Address R-112, care Office Appliances, Chicago 
MANUFACTURERS REPRESENTATIVES—A fine opportunity for men 
calling on office equipment dealers and stationers to increase earnings by 
selling our well-known line Some territories still available. Please give 
full particulars. Address R-117, care Office Appliances, 100 E. 42d St., 
New York 

SALESMEN WANTED to sell high class Qffice Speciaities direct to con 
sumer. Items used in every office, retail $1.00-$6.00. Liberal commis 
sions Give references and other lines carried Address R-125, care 
Office Appliances, Chicago 

DESK MANUFACTURER in Middle West wants to hear from salesmen 
calling upon the trade in Michigan and Ohio Line is well introduced, 
sells at popular prices and is close enough for quick delivery at low 
freight charges Payment by commission Address R-121, care Office 
Appliances, Chicago 


BUSINESS OPPORTUNITIES 
WANTED: Proven articles of merit for stationery trade, office and fac 
tory use Exclusive royalty only Our progressive manufacturing and 
merchandising facilities established over ten years can help you. Ad 
dress R-122, care Office Appliances, Chicago 
FOR SALE—WELL ESTABLISHED stationery office equipment, gift and 
greeting card business Eastern city free from price cutting competition 
Splendid store location, favorable lease. Three outside territories. Fine 
list of regular customers. Making money now and can be developed into 
big profit maker. All clean _ and modern fixtures, priced for cash 
only $10,000.00. Address R-124, care Office Appliances, Chicago 
MIDDLE AGED COMMERCIAL TATIONE RY MAN—will take in as part 
owner or sell stationery department outright—require ten to fifteen 
thousand investment—-worth looking into Located in California Box 
R-120, care Office Appliances, Chicago 
INTERESTED IN BUYING established office equipment business in Mid 
west or East Must be able to stand strict investigation. When writing 
state lines carried, net profits past five years, why you want to sell, 
lowest price and any other interesting particulars Address R-115, care 
Office Appliances, Chicago 
OFFICE EQUIPMENT BUSINESS in centrally located middle western 
territory is offered for sale as a going concern Low overhead Agency 
for nationally known product Profitable letter shop department operated 
in connection Owner desires to move Send for full details. Address 
R-111, care Office Appliances, Chicago 
FOR SALE—Office supply and printing business, in good town in South 
west of ten thousand Consistent growth and money maker for over 
twenty-five years. Invoices thirty thousand and in good condition, mod- 
ern. Yearly volume thirty thousand. Will sacrifice for quick sale. Cash 
only. Address R-127, care Office Appliances, Chicago 


SALES LETTERS 
LETTERS WILL BUILD SALES: For years I have built letters that pull 
sales. You need them more than ever now. Send me your data for new 
letters, or unsuccessful letters for reshaping Particulars on request 
Address H. M. Goldthwait, 123 Washington Ave., Santa Fe, N. Mex 
FOUNTAIN PEN REPAIRING 
FOUNTAIN PENS REPAIRED for the trade since 1904 


ALL MAKES 


Standard Prices—regular trade discount. All work guaranteed Prompt 
service Send all makes to one place—saves postage and time Send a 
trial package today. Welty Pen & Repair Co., 38 S. State St., Chicago 


ADDING MACHINE PARTS 
ADDING MACHINE PARTS — Remanufactured Year Type — Key Tops 
Write for latest price list. I. A. Dehn, Jr., 1450 102nd Ave., Oakland, 
Calif 


’ FOR SALE AND WANTED TO BUY 
ELLIOTT-FISHER MACHINES—Burroughs—-Moon Hopkins—Adding Ma 
chines—-Addressographs—bought and sold. Chicago Office Appliance Co., 
533 So. Dearborn, Chicago 
ELLIOTT-FISHER billing and bookkeeping machines, also all office ma- 
chines, bought, sold and rebuilt Teeter-Warsh Co., 309 W. Kilbourn 
Ave., Milwaukee, Wisconsin 
DALTON ADDING AND BOOKKEEPING Machines sold, exchanged, re- 
paired, overhauled, rebuilt. Will buy Underwood Fanfolds, Comptometers, 
quote prices, serial numbers, models Peter Paul Mechanical Service, 
436 South Dearborn, Chicago 
WANTED: Calculating Machines, Comptometers, Monroes, 
Marchants and all makes of adding machines. Highest cash prices 
& Sadler, Inc., 396 Broadway, New York, F 


FOR SALE AND WANTED TO BUY continued page 7 





‘Burroughs, 
Graze 





APRIL, 1936 


FOR SALE AND WANTED TO BUY continued 
BOOKKEEPING AND BILLING MACHINES— Specializing in Burroughs, 
Moon Hopkins, Elliott-Fisher and National Accounting Machines—Bought 
and sold. Accounting Machines Corporation, 343 8S. Dearborn St., Chicago 
ELLIOTT-FISHER machines, typewriters, adding machines—all office 
equipment, bought and sold. W. J. Crowley Company, 434 Caswell Bidg., 


Milwaukee, Wisconsin 

WANTED BURROUGHS Bank Bookkeeping Machines Class 2300 and 
1300—Chattanooga Typewriter Co., Chattanooga, Tenn 
ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, Sealers, 


Typewriters, Adding Machines. Write for FREE Money Making 
Circular. Pruitt, 527 Pruitt Bldg., Chicago 
DICTAPHONE, EDIPHONES-—rough or rebuilt 
ers. Increase your sales and profits—write us 
chine Co., 1141 Broadway, New York City 
DICTAPHONES, EDIPHONES, SUPPLIES - 
bought, sold—Wholesale, Retail—Write us 


Folders, 


special prices to deal 
American Dictating Ma- 


machines 
Machine 


headquarters 
Chicago Dictating 


Co., 19 8S. Wells St., Chicago 

MULTIGRAPH RIBBONS re-manufactured Duplicator inks and type- 
writer ribbons. Established over ten years Write us, save money 
Lewis Co., 953 N. 4th St., Milwaukee, Wis 

CASH FOR CLOSE-OUT MERCHANDISE-—-new or used Office Equipment 


Mail sample or send full par- 
Chicago 


and Furniture, Stationery, Supplies, etc. 

ticulars Elman’s, 308-OA West Madison, 
WANTED TO PURCHASE—used electric 
bens. Will pay cash. Address R-116, care 


for inked rib 
Chicago 


machine 
Appliances, 


winding 
Office 


EXPORT STATISTICS BY THE UNITED 


United States Exports of Typewriters, Duplicating Machines, er Ribbons, 


Carben Paper and Office Supplies, January, 1936 























7770 7772 7774 7775 
Standard Portable Used and Type 
typewriters, typewriters rebuilt writer 
new new typewriters parts 
Countries No Value No Value No Value Valu 
AMMAMED oc ccccpccccece 31 $1,488 236 4«=— $4, 991 107 $2,835 $167 
Azores and M adk ira 
BER. GD cc ccctcccece 5 ean8 Tr 2 103 cose 
eS Pear 378 104 3,381 163 7,163 849 
DEE  ecsube dunes 12 373 Fae h ‘ - sien ose 
Czechoslovakia ...... 218 16,043 391 12,147 119 3,482 52 
are oc eke sees . l 15 cece 
DEE. occeesosceves 78 5,641 42 1,285 13 38 30 
DEED § cocccccoceucee 367 18,9094 737 21,706 593 577 1,104 
GeeMRARP ccccccccccce 0 3,750 occ cece 20) i 6 
Gibraltar ........... 2 128 i4 482 eete oces TT 
GROBED cccccccccccccs 16 1,063 84 2,346 Se ° 66 
MOE covcccosontes 26 1,851 eons as 0 626 eee 
re l 70 3 108 
Irish Free State...... lf 444 10 0 
CS BT »é 27 53 1,600 
Latvia ...... i eee 
De ccnseece 2. € 187 
Malia, Gozo and 
GREED  scoedsscce ° 26 5 258 cone 
Netherlands ......... 150 48 16, 119 o74 656 
re ‘ 66 79 2, 26 965 247 
Poland and Danzig 71 300 6 ° 1,198 
Portugal ......+.. - 48 106 3 ° eeee 
ae 54 58 2 l 113 
U.S.8.R. (Russia) 3 3 oss 72 
BORER scccccceses be 177 523 13.7 92 2.: 3 
Sweden ‘whhepares 86 402 ll, 81 . 742 
Switzerland aes 115 259 8,937 os cece 46 
United Kingdom ..... 3,108 2.340 62,637 18 16,22 12,082 
ere 27 92 2,404 " eece 
OU” Eee 27 66 1,992 40 10,242 50,659 
British Honduras l cece oose 
Costa Rica ... 2 1 36 6066 52 
Co 8 - oeec 7 
Honduras Secccece l4 1¢ 465 eoes 73 
Nicaragua . ll cose wT 
Panama 13 6 l 384 82 
DOPNEEE ccccccss —— 7 5 129 oeen 23 
Mexico .. , 526 re 16,584 0 1,421 131 
Miquelon and St. Pierre 
Islands ... save 1 36 
Newfoundland and 
Labrador .. eee 6 450 5 135 2 70 
Bermuda ..... 4 290 4 107 . 
Barbados ........ 1,621 108 74 
Jamaica ....... 1 75 7 181 9 261 
Trinidad and Tobago 9 548 see . 2 104 
Other British West 
BRGEED ccccccccccecs 2 191 1 2 2 100 ; 
CUBS cecccees: o- 27 2,112 S 28¢ 1 20 57 
Dominican Re public. , 12 930 2 7 . ee 28 
Netherland West Indies 2 325 4 4 172 13 
French West Indies 8 699 l aes eee 
Haiti, Republic of. 2 160 1 o* oece 
Argentina ...... 497 232 178 4,701 2,073 
Bolivia ...... 37 16 56 . eateat oe 
ee . $60 366 187 595 63 2,524 227 
CRD - cccccecce sateooe 75 173 303 30 1,460 966 
Colombia ...... 137 107 306 3 R4 299 
Ecuador ... : ae< 19 21 593 1 27 pepe 
British Guiana .... l . : . 
Surinam .... eens 1 5 210 I i) 
FUR  ccccce . 24 Ti 3,033 50 1,881 sees 
Pe ae 23 1,725 : , ; 104 
Venezuela ee eee 78 5,689 89 5 243 47 
Aden ...... seesce seas 2 2 40 eees 
British India sea 137 71 42 1,390 1,409 
British Malaya ...... 61 53 oe “ 54 
GHEE coccccccces oe 3 10 8 408 64 
China ecesecrtecseces : 16 1,3 36 2 99 55 
Netherland India as 91 6,3 lil . : 164 
French Indo-China 16 1,168 views - ones one vane 
Hong Kong ...... +e 1 40 20 765 10 325 93 
Pn stdedandonnts = er anaes ’ “a bus 76 
Japan ..... TTT y - 54 3,780 252 7,491 75 2,547 33 
Kwantung ...... eee ; oe nd 8 208 cee 
WEED -ccccetecvces 26 1,833 43 1,481 10 348 
eeveeesceoess 24 1,767 18 60 ; 
one Islands 126 8,166 83 3.060 69 2,505 
15 1,104 72 2.516 27 1,620 
2 141 2 57 ees 
ey 39 3,004 108 3,086 2 63 
/ 4 378 , 
Australia ...... 375 20,783 320 ( 10 
French Oceania 1 100 1 : - 
New Zealan 86 5,614 50 1 5 26: 
BURIGMR ..ccccccess 1 7 3 . 
Belgian Congo ...... 4 330 12 
British East Africa. 3 211 6 
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POST INDEX, etc., all visible cabinets and panels 
We are the oldest established firm dealing exclusively 
Special attention, in detail to dealers, our 
Commercial 


ACME, KARDEX, 
bought and sold. 
in visible filing equipment. 
full experience to those unfamiliar with visible equipment. 
Card System Co., 401 Broadway, New York, 


FOR SALE 1 000 Duplex IVI panels for 44%” and § 
$1.00 each in lots of 25. Visible equipment, all makes, 
dressing and duplicating machines bought and sold. 
equipment Co,., 80 Greenwich St., New York City. 


WANTED: Kardex, Acme, Postindex, Comptometers. (Models “P-B-J), 
Remington No. 23 Bookkeeping machines. 


Universal Office Equipment, 
434 Broadway, New York City. 


5” card, 500 8” panels 
dictating, ad- 
Hanover Office 


PATENTS 


NEW U. 8. A. PATENT FOR SALE. Universal 
leaf books and visible cards (ladder form) for sale. 
serer, Birmensdorferstrasse 143, Zirich, Switzerland. 
FOR SALE OR LEASE—American and Canadian Patent right on Auto- 
matic Rotary Duplicating Machine. Costs less than $6.00 to manufacture 
Can be retailed for $38.00. Also Stencil formula, Patent pending. Have 
samples of stencils, also Circular of Machine. M. B. Brand, 716 W. Madi- 


son St., Chicago, ll. 
PATENTS: Licenses will be granted to manufacture and sell two piece 
paper fasteners of the base and keeper type. 


Have many patents issued 
and a controlling patent situation. 


Copies of patents will be forwarded 
upon request. O. A. ROSS, 198 Broadway, R. 903, New York City, N. Y. 


mechanisms for loose 
Patentee: J. Bes- 





STATES DEPARTMENT OF COMMERCE 





7770 T7772 7774 7775 
Standard Portable Used and Type- 
typewriters, typewriters, rebuilt writer 
new new typewriters parts 
Countries No. Value No Value No, Value Value 
Gold Coast ... 5 368 23 562 6 198 @ese 
NIGER cocceccccsccee ove cove 25 662 cece oes 384 
Other British West 
AEIER ccccccccscocse eoes ones ooes esad 1 20 dese 
BITE cccdccccccscese 47 3,104 40 1,440 1 55 211 
Algeria onda ceenecceve oven ese ones oops eece 7 
Other French Africa. . ll 865 16 530 see cece 
BAUUTOR socosscsaccece 1 83 oses vece eee cece eee 
Mozambique ......... ooee cece 6 216 ecee eevee otee 
Other Portuguese 
ASTAB seccccceccece 23 1,611 13 475 5 245 4 
Canary islands ...... 13 896 21 745 oeee oges seve 
Other Spanish Africa.. y 652 12 380 2 100 ecco 
WOR covccveseees 8,423 $573,557 9,322 $273,534 3,056 $97, 936 $77,084 
Shipments to: 
BEQWOE cccc-ccccces 81 $5,921 38 $1,328 57 = $1,785 $458 
Puerto Rico ....... 67 4,441 23 719 cove 504 
Virgin Islands ..... 4 255 5 174 


United States Exports of Adding, Calculating, Billing Machines and Cash Registers 
January, 1936 











7753 
7752 Typewriter- 
Lining book- 7756 
adding- keeping- Listing 7757 
bookkeeping billing adding Calculating 
machines. machines, m. . machineg, 

Countries No. Value. No. Value, No. Value. No, Value, 
BED cede cccveccscses 2 $1,284 3 $1,886 13 $1,407 3 $640 
DE evcduteepavonn 4 2,502 6 1,713 41 5.414 31 3,073 
BED, ancvectacceaede st - 3 1,815 6 1014 4... esse 
Czechoslovakia .......+. 2 1,5 8 5.349 152 11,714 15 8,332 
Denmark peannndes he o- bee l GEe ‘evans esce seve cess 
PEE. enesosccovedeus 2 1,827 2 600 23 2,235 10 S98 
PD cdvimertacwedes 8 4,872 20 14,522 161 21,420 54 7,706 
err = - eeee 1 BOP eses ges0 

SGD . onevocovesecdeken os 4 2,444 1 o9 oes 
DEE ccccnccectecece _ ve 15 687 1 270 
rr oes es 1 55 oe tees 
Irish Free State........ 1 1,005 2 3 699 ones 
Maly coscscssccece eeece ese TT 19 21 3,348 145 23,888 
Lithuania ° sen obee 6 594 bons 
Netherlands 2 2,475 21 92 6,138 17 6,640 
era oe 1 673 16 233 13,593 Sees 

Poland and Danzig..... ase cove athe see 20 1,782 
POSUERE cccccccocecescs 1 1,155 ees e008 20 1,511 

PMIGMER cccccasvesocses’ ob soem osee eves 50 2,625 ees TT 
U. 8S. S. BR. (Russia)... 2 cese oss 5 2,656 
GOED sveccoccceessencés 665 8 3,561 16 2 373 ee oes 
CREO 4 aksedweedessece 3 12 4,372 257 15,151 25 2,965 
Switzerland .......ssee- 6 7 5,918 73 5,003 1 16u 
United Kingdom ....... 65 132 55,981 201 43,167 304 62,927 
PMPOAER oc cccccccocces ces bees 4 eees eeee 
GHEE ancodectceetnves 1 5 3,142 130 12,810 “126 21,524 
Geeeh BOGW odcceceseces 1 oben coos eves eacs 4 912 
GRRATEGED, cccccccccecse cee Suce * cece evce 465 «.... ones 
ON Raa nye oosk “Wake e006 i 250 2 700 
Nicaragua ......+.6s+0+. . (oes ° : 6 770 6 540 
1,467 - 3 383 .... case 
20 «612,348 #4153 10,431 12 2,481 
1 ) ree bode 
1 TE seve hago 
1 Te? boas énke 
Trinidad and Tobago... 10 738 1 198 
OUBB ccccccccegececs eéee 15 1,716 10 2,529 
Dominican Republic . 5 13 .... osee 
French West Indies..... ste — eves 1 230 
Haiti, Republic of...... ... pes 1 63 nsee ose 
ATORMERS, cccccccccecese 8 2,505 53 = s- 3, 365 48 8=«8, 147 

DGEVID cocccvscee paeeee. oon poo’ abt eons 3 302 2 
GE debbdndeccssnatzs bet pecs” dee -++» 149 11,616 6 625 
GP cncaneséccscecsaes wee pase « ees esos cece oese 6 1,170 
COE. ‘nsantchecscces ‘ 37 2,676 4 205 
Ecuador ....+e.seeeeees 1 80 sees cose 
‘se 4660 onan 10 1,362 14 2,325 
7,110 1 1,962 .... esce eben ease 
oot tune cone 9 712 1 212 
840 6 1,860 ove cscs eves eees 
eves “ete éee 5 591 1 87 
eons 1 240 2 220 
ond 29 1,564 15 925 
one ween cose 14 2,755 
1 580 2 BB scce eee 
aes 1 90 ..6. Sess 

ee 49 3,562 1 











een 








1753 
7752 ter - 
sting- - 1756 
adding- keeping- listing- 1757 
ke ing billing adding Cal 
Countries No. Value No. Value No Value No. Value. 
Australia ......sss. o8 7 7,047 53 17,118 51 7,060 48 12,257 
New Zesland ........ ; eee ; oe 35 5,196 1 285 
British East Africa cece . 1 144 ee cose 
Union of South Africa 21 420,247 4 3,351 19 3,224 15 2,990 
ED seccesecece #04 - ; , er ecee 
Other Portuguese Africa ; ‘4 291 .... 
Canary Islands on] Gee seco 
Total 5 $132,246 354 $175,678 2,302 $211,663 954 $177,283 
Shipments to: 
Hawaii .. 2 $1,692 1 $868 27 «= $2, 926 $1,875 
Puerto Rico I 843 49 6.504 7 2,152 
Virgin Islands cece 
7760 7761 
7759 Other Parts 
Card- adding and for 7765 
punching, calculating account - Parts 
sorting machines, ing and for 
and includin, calcu- 7764 cash 
tabulating sed and lating Cash reg- 
machines. rebuilt. machines. registers. isters. 
Countries No. Value No. Value Value No. Value. Value 
Austria 2 $300 $15 6 $2,943 sie 
Belgium 1 $1,558 10 597 804 36 = s:11, 704 27 
Bulgaria 19 1,125 oes eces cess 
Czechoslovakia 5 1,390 1,138 3 542 18 
ark . one 332 1 490 cece 
Finland 44 4,229 28 26 3,229 cece 
France 3 18,709 42 3,522 4.789 103 19,030 663 
Germany 25 2,856 sane 695 ..4. eeee 117 
Italy ..... , . 20 1,164 1,271 , eese 
Netherlands ; 7.000 27 4,325 2,231 68 9,953 74 
Norway : l 1,500 30 615 177 13 1,716 244 
Poland and Danzig : 24 : cee ee 
Portugal 144 10 514 
Rumania .... 609 ; 
U.S.8.R. (Russia) 12 5,698 635 .. pe 
Spain ...... sas 2 45¢ 782 112 17,762 93 
Sweden .. 2 1,000 : 449 36 7,750 1,283 
Switzerland 2 14,315 ; 146 593 96 16,481 298 
Ubited Kingdom 7 5,129 5 426 44,933 125 13.646 mo 38 
Canada . ’ 11,728 29 s98 44,270 6 189 3,807 
Costa Rica oD cscs ove 
Quatemala 3 : 
Honduras owe 19 
Nicaragua 7 . : 
Panama .. 67 7 655 
Salvador ... 1 200 
Mexico f 405 1,448 21 5,593 
Newfoundland and 
——— ~all : ! 25 16 
Bermuda . ; ° ; 8 
Jamaica .. 1 81 
Trinidad and Tobago 1 29 TH ¢ 
GB ceese 8 408 347 t 132 44 
Ne therland West Indies . 467 1 81 
Haiti, Republic of 1 25 ; 
Argentina . i 7,037 4 1,184 1,364 11 1,580 456 
Brazil . : 6 18,416 1,628 55 12,030 930 
Chile : 33 2 1,251 - 
Colombia 83 8 1,245 115 
Ecuador : 4 384 tyes 
Peru oecces l 1,000 28 4 885 125 
Uruguay os ‘ 2,636 M47 95 ° 6 
Venezuela 85 eee 
British India 859 
British Malaya S 192 
China . 1 48 6 
Netherland Indla 76 5 1,425 
ADAM .....«. I 217 25 4,211 455 
Kwanturg ; see 
Palestine 1 1 ‘ 
Philippine Islands 17 1,741 41 
Australia . 42 5 1,731 531 
British Oceania ee 
New Zealand 30 4,680 38 
Union of South Africa I 7 3.102 122 12,50 81 
Eayrt ..... - 7 
Algeria ... 8 180 
Canary Islands 4 92 
Total... 113 $128,799 17 $24,052 $118,750 969 $156,357 $43,864 
Shipments to 
Hawali 5 $379 $145 17 $4,958 $5 
Puerto Rico . 9 13 1,114 52 
Virgin Islands... 1 180 
Exports of Metal Office Furniture—January 1936 
6134 135 
Bankand Other 
safety office 6139 
deposit furnt- 6136 Other 
vaults ture — ) a metal 
6133 and vault and furni- 
Safes equipment. fixtures bed 7 ture. 
Countries, No. Value Value. Value. No. Value. Value. 
Austria ..... $ 18 ieee 
Belgium 223 ee 
Czechoslovakia : 40 ee 
Denmar ‘ 12 ene 
Finland 1 $ 152 62 ee 
ance 558 $ 210 
Greece . 36 eee 
Irish Free State 48 . 
Netherlands 1,708 262 
Norway 1 154 297 70 
tand and Danzig 162 cece 
Portugal ... 40 : 
Srein 507 54 
Sweden . f 354 935 176 
Switzerland . 376 - eho 
United Kingdom 79 4,043 §$ 117 4,879 54 $ 1,388 61 
Yugoslavia .... 9 ae sine 
Canada ....... 2 1,282 1,43¢ 681 32 191 7,468 
British Honduras - 2 27 eee 
Costa Rica ... 20 1 34 ase 
Quatemala 44 . . 
Honduras - 103 T40 59 
Nicaragua 27 ess 
Panama ..... : 3 192 850 566 3,404 233 
Salvador ; ; “4 16 94 74 
Mexico ‘ 450 436 101 945 4,692 
Newfoundland and 
Labrador .. pecs 2 73 , ose esse 327 
Bermuda ........ ° 1 60 31 59 373 486 
Barbados - ee eee T 62 eees 


6134 6135 
Bankand Other 
saf office 6139 
deposit furni- 6136 Other 
vaults ture Metal beds metal 
6133 and vault and and furni 
Safes. equipment, fixtures, bed springs. ture, 
Countries No. Value. Value. Value. No. Value. Value. 
Jamaica .. ecw ceesccvess 4 136 - 57 1,884 236 
Trinidad and Tobago.... ... eee 55 348 1,898 cose 
Other British West indies een asec ‘2 38 600 521 
GUE cccccescecesocecss 3 148 56 18 166 1,462 
Dominican Republic .... ... ones eese 30 177 
Netherland West Indies. 2 180 214 247 1,378 374 
French West Indies..... . woke aie 133 859 52 
Haiti, Republic of....... 1 37 119 i8 63 917 
Ras one : 434 eee eos ones 
Ey Ssecédbuenues+es 62 soee 2,354 
GED  seccccccesesece : shee 468 
SEED woccscccsoesoce t 294 226 280 1,504 3,214 
DT saseaseus oseee et ; 82 1,001 3,068 148 
British Guiana pee eens 1 150 10 94 , 
Surimam ............ , ° — 40 75 
French Guiang ee , oa 4 24 
BUM scvccceccess . 215 ee eee -_ 
Uruguay : 160 - . ees 
Venezuela .. : is 390 1,432 1,082 
Saudi Arabia ..... ; 121 cece ocee 206 
British India - 12 ‘ apee: 328 
British Malaya es , vr eee 12 45 cece 
China .. , ° l 59 es ; ese 
Netherland India one een 436 4 32 
Hong Kong ..... ated 8 458 - née 
Japan ...... oeaeen 1 137 1 il 
Palestine . eenee am 24 103 
Philippine Islands 33 1,697 289 1,641 275 
BEE Sabouecccbeccccece 1 150 eee ecee ees 
Other Asia oe cece _ 3,162 
BEE. cocacpcccceccce 1,938 ne 1,136 
French Oceania . bene 6 20 157 59 
New Zealend ........... 1 55 172 ‘ eee 
Belgian Congo ........ . eas se - 1 1 
British East Africa ; . ess ° 10 ee 
Union of South Africa... 216 66 581 
Other British South 
ca 38 i , 
Gold Coast sa 12 64 53 
BD escece 43 6 34 . 
Egypt ...... . 79 . ames ad 
Other French Africa easieh 21 
Liberia .. . 17 206 183 
Canary Islands ® wee 5 es oe . 
Bates ‘2.0. 190 $10,814 $1,619 $21,744 4,243 $22,913 30,440 
Shipments to: 
Hawall ... 9 $ 448 $ 2,488 1,189 $ 7,912 3,872 
Puerto Rico . 4 181 4,698 448 2,393 1,249 
Virgin Islands" 1 37 ‘ 33 230 12 
6130 
6129 Sheet 6131 
Sheet-metal metal Sheet-metal 6132 
lockers and shelving filing cases, Sheet -metal 
storage an not cabinets, 
cabinets. wall bins. insulated. insulated. 
Countries No. Value. Value No. Value. No. Value. 
Belgium 41 $ 920 
Finland 16 522 
DY 666006ueneees 3 54 3 $ 250 
Greece . 24 668 esas 
Irish Free. State . 13 257 
Netherlands hank 55 060CU«$sC7i14 $ 247 7 1,331 . oe 
Norway on ene 1 34 12 599 
Portugal 36 461 seen 
Rumania sens - 47 3,576 
Spain ‘ , ‘ 34 1,446 1 50 
Sweden . se : 6 59 141 4,895 34 2,451 
Switzerland . ‘ =r - 3 280 
United Kingdom . 3 82 133 3,469 i 910 
Yugoslavia , ° — 10 639 
Canada .. 109 840 2.683 330 3,821 19 1,119 
Costa Rica ee 4 191 é60e 
Guatemala 1 50 
Honduras 6 70 cove 
Panama 32 371 15 409 cece 
Mexico . 259 1,158 27 792 102 499 
Newfoundland ‘and Labrador 6 72 ee ese cose 
Bermuda ccusccoceooses 5 56 2 68 eee 
DEE ctvcoccenetsosons 1 _ « wate 
Trinidad and Tobago....... ee 2 3 2 119 
Other British West Indiles.. 5 71 1 35 
GD ascncencccscpecccccece 95 154 4,584 
Dominican Republic . sce «CG 150 42 8 280 
Netherland West Indies.... . , 67 4 93 
Argentina ........+++. ; 8 33 , 21 703 
GEER cccccccccecs 2 81 : a 
Brazil seesece : 1 46 14 783 
Cs  daencoucesse 8 49 - one at 
Colombia 25 270 45 2,205 18 1,162 
Ecuador ...... 16 133 19 509 6 500 
British Guiana 1 15 — 
Surinam : esse 1 22 
PORE coccccs 37 1,377 2 138 
Uruguay 2 70 5 534 
Venezuela eee . , - 283 24 733 213 
Saudi Arabia .... pend 5 105 1 40 
China ...... see6ee ae 114 ae eens bese ; . 
Netherland India 193 37 611 5 232 
SEE ccccecccececs: sa > 24 1,308 
Palestine ...... 2 69 ° 
DT stthsedbennecccse ‘ ~ . , 6 181 
Philigpine Islands , 2 38 4 169 3,551 - 
Syria ... seecess ee 119 
Turkey ...... ee eee eee cece 21 1,038 
Other Asia ... . 6 57 1 42 ooo 
Australia 9 18 439 cove 
New Zealand ee saa ° 1 196 
British East Africa........ . 93 . neee eo 
Union of South Africa..... 19 2,145 , 77 1,587 
Other British South Africa. . 3 32 27 26 500 
PIRSEEED cocedceccccccccecece 1 18 e eevee ee cece 
Egypt ......- 5 214 2 102 
Mozambique ...... 22 Te ecvse coos 
Canary Islands ............ ae sues 6 43. =t«w e0ee 
Dated ccccces 777 $6,662 $3,648 1,609 "$38,674 338 $21,859 
Shipments to: 
BEES saceccccccccccese 142 $ 614 $ 445 175 $3,119 5 $ 228 
Puerto Rico ............ 165 1,039 140 250 2,208 1 20 
Virgin Islands .......... 1 8 ecee 1 eer ses 
(Please Turn to Page 162) 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for ten cents each an cash postoffice 

money orders or pe check Stamps and 
personal checks not accepted. 





2,030,918. Method of making a pen point. Harry J. 
Halpin, Camden, and Lioyd S. Henwood, Merchant- 
ville, N. J. (assignors to C. Howard Hunt Pen Com- 
pany, Camden, WN. J., a corporation of New Jersey). 
Application June 25, 1932. Serial No, 619,248 


2,031,071. Photographic copying apparatus. Bruno 
C. Roehri, Binghamton, N. . (assignor to Agfa 
Ansco Corporation, Binghamton, N. Y., a corporation 
of New York). Application Jan. 13, 1933. Serial No. 
651,459. 


2,031,251. Drawer stop for cabinets and the like 
James R. Clark, Rochester, N. Y. (assignor to Yaw- 
man and Erbe Manufacturing C Rochest 
N. Y., a corporation of New York). 
12, 1934. Serial Ne. 725,308. 


2.031.261. Seal flap gumming and drying in ma- 
chine, Max Goder, Neuss, Germany (assignor to United 
States Envelope Company, Springfield, Mass., a cor- 
poration of Maine. Application May 6, 1935. Serial 
No 20,044. 


2,031,320. Staple driving machine. Charles F. Kuch, 
Jr., Norwalk, Conn. (assignor to The E. H. Hotchkiss 
Company, Norwalk, Conn.). Application June {, 1931. 
Serial No. 541,192. 


2,031,343. Fountain pen. Ivan D. Tefft, Janesville, 
Wis. (assignor to The Parker Pen Company, Janes- 





Appiication May 


ville, Wis., a corporation of Wisconsin). Application 
Aug. 6, 1934. Serial No. 738,623. 
2,031,370. Autographic register. Louis Jensen (as- 


signor to United Autographic Register Company, Chi- 
cago. I1l., a corporation of Illinois). Continuation of 
application Serial No. 705,905, filed Feb. 2, 1934. 
This application filed Feb. 2, 1934. Serial No, 753,551. 


2,031,928. Typewriting device. Cari W. Brenn, 
Montclair, N. J. (assignor to Autegraphic Register 
Company, Hoboken, N. J., a corporation of New Jer- 
sey). Application Dec. 8, 193!. Serial No. 579,681. 


2,031,962. Typewriter attachment. Marie W. Krauth, 
Hamilton, Ohio (assignor to Krauth & Benninghofen, 
Hamilton, Ohio). Application March 31, 1934. Serial 
No. 718,417. 


2.032,408. 
University City, Mo. 
o. 7,04 


Prince Albert Gardner, Jr., 


Key case. 
1935. Serial 


Application Feb. 18, 


2,032,459. Addressing machine plate. Lambeth 8. 
Alien, Chicago, Il. Application Nov. 2, 1931. Serial 
No. 572,479. 


2,032,629. Card indexing device. Donald A. Nevin, 

Waynesboro, Penna. (assignor to J. G. Mumma, 
Waynesboro, Penna.). Application July ti, 1932. 
Serial No. 621,973. 


2,032,643. Paper tape moistener and cutter. Leonard 
A. Westbo, Puyallup, Wash. Application Sept. 29, 
1933. Serial No. 691,514. 


2,032,691. Harry A. Foothorap, Harrisburg, Penna. 
(assignor to Underwood Elliott Fisher Company, New 
York, N. Y., a corporation of Delaware). Application 
Dec. 31, 1930. Serial No. 505,906. 


2.032.730. Device for V-grooving cards. Nelson S. 
Welk, Athens, Ohio (assignor to The McBee Company, 
Athens, Ohio, a corporation of Ohie). Application 
Jan. 6, 1934. Serial No. 705,515. 


2,032,766. Multi-column selector, Ernest Rose, 
Washington, D. C. (assignor to International Business 
Machines Corporation, New York, N. Y., a corpora- 
tion of New York). Application June 4, 1935. Serial 


No. 24,814. 
2,032,878. Furniture top construction. David E. 
Hunter, Muskegon, Mich. (assignor to The Shaw- 


Mich.. a corporation of 
1935. Serlal No. 19,- 


Walker Company, Muskegon, 
Michigan). Application May 3, 
664, 


2.032.922. Post for steel partitions. Arthur S. Driver 
(assignor to Partitions, Inc., New York, N. Y., a cor- 
poration of New York). Application Sept. 27, 1930. 
Serial No. 484,750. 


2,033,018. Stapling machine. William F. Weber, 
Chicago, tll. (assignor to Ace Fastener Company, Chi- 
cago, Il.. a corporation of Hilinois). Application Jan. 
22, 1930. Serial No. 422,500. 


2,033,033. Magazine pencil. John Joseph Keating, 
Ottawa, Ontario, Canada. Application Dec. 24, 1934. 
Serial No. 759,124. 


2,033,045. Computing machine. Thomas 0. Mehan, 
Norwood, Ohio (assignor to Remington Rand, Inc., 
Buffalo, N. Y., a corporation of New York). Applica- 
tion Sept. 8, 1933. Serial No. 688,629. 


2,033,087. Caleulating machine. Harold T. Avery, 
Oakland, Calif (assignor to Marchant Calculating Ma- 
chine Company, a corporation of California). Applica- 
tion Sept. |, 1931. Serial No. 560,580 


2,033,147. Device for distribution of accounts. Fred- 
erick A. Niemann, Chicago, Ill. (assignor to Felt & 
Tarrant Manufacturing Company, Chicago, I11.). Ap- 
plication Feb. 7, 1934. Serial No. 710,133. 


2,033,164. Fountain pen. George S. Walter, Chicago, 
it, Application April 8, 1935. Serial No. 15,241. 


2,933,207. Caster wheel appliance. Edward H. 
Schultz, Jr. (assignor to Nagel-Chase Manufacturing 
Company, Chicago, I11., a corporation of lilinois). Ap- 
plication Aug. 5, 1935. Serial No. 34,695. 


2,052,643 





2033,516 
2,035,785 


of 
2,031,962 
| Wl Vi) 


a = «-2.033.147 









2,033 289. Portable partition. Elmer Edward Koenig, 
Garfield Heights, Ohio (assignor to The Mills Com- 
pany, Cleveland, Ohio, a corporation of Ohio). Appli- 
cation Feb. 8, 1932. Serial No, 591,669. 


2,033,383. Duplicating machine. Alfred Bache, La 
Grange, I. (assignor to Ditto, Inc., a corporation of 
Virginia). Application June 15, 1935. Serial No. 26,- 
714, 


2,033,439. Calculating machine. Gustav Mez, Dal- 
hem, near Bertin, Germany (assignor to Mercedes 
Biromaschinen-Werke Aktiengeselischaft, Benshausen, 
Germany). Application June 29, 1929. Serial No. 
374,813. Im Germany Aug. 24, 1924. 


2,033,458. WHektograph roll. Lewis M. Dixon, Sea 
Cliff. N. Y. Application March 12, 1935. Serial No. 
10,634. 

2,033,516. Spots machine. William Ay pg mo 
Valley Stream, (assignor te Lou on 
lyn, N. Y., and ‘abe Obstfeld, Bronx, N. Y.). Appli- 
cation Jan. 3, 1933. Serial No. 649,911. 

0 7 613. Staple. Stephen A. Grosty, New York, 


(assignor to Parrot Speed Fasten Ew 
New York, N. Y., a corporation of New ¥: ). Ap- 
plication June 8, 1934. Serial No. 729,545, 


2.033.687. Mechanical pencil. Frank C. ow. Chi- 
cago, Ill. (assignor to Autopoint Company, C mieaee 
1l., a corperation of Hlinois). Application April 12, 
1933. Serial No. 665,730. 

a. 033,804. Locker latch. Henry C. Baker and Robert 

Peterson, Canton, Ohio (assignors to Republic Steel 
} Be Youngstown, Ohio, a corporat of New 
Jersey). Application April 6, 1934. Serial No. 719,344. 




















2,035,087 


2,055,439 


2,033,868. Typewriter aligning and eynehronising 
mechanism. john Q. Sherman, ye Ohie. Applica- 
tion June 28, 1928. Serial No. 903. 

2,008.607. | ongad pen. Aliston Jenkins, Geivern ; 


William ~. ay Alry, ane bn R. Aa: 


Spring eis New Ap 
—_ Compan , Philadel siphis. Penna., e* partn 

of Aliston Jenkins, William P. Jenkins ~ 
wil bg EY Day). Application March 22, 1935. Serial 


Design Patent No. 95,594. esign for a smoking 


stand. ( to 
The Howell pany, charles, i in 2 corporation 
Application Dec, 24, 1935. No. 


of tilinois). 
60,260. 


Cole, Park Ridge, 
Woloer. inc., Park fides 
ec. 


» “2 Patent a a 
Appiileation D 


(assignor to 
u: i, a of 
28, 1935. Serial No. 30. 
Design Patent No. 98.732. Design for combined tele- 
goene base and padholder. Leo A. M . Seattle, 
ash. Application April 12, pon bony No. 56,346. 
Py ~~ n Petes No. 98,767. unit. Ae 
G. Gregory, Le ao Gallf. noevofteation A 10, 
1935. al No. 58, 


Design Patent No. ioe William 5. ese Chi- 


cage. 7. assign: or fe Sere ae a 
y of New. ork). Application. Dec. etal at Co 
Serial ue $0.8e7, 


Design Patent No. 98.890. Table. Marshall m- 
hrey, Los A 


H en, Calif. (assignor to Barker 
ne., Los A es, Calif .). Application Nov. 26, 1935. 
Serial No. 59,772. 
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APPLIANCES 


THE NEWS AND TECHNICAL 
TRADE JOURNAL OF 
OFFICE EQUIPMENT 


Government Purchases in 1931 





N A SENSE, it isn’t only 

what the Federal Govern- 
ment will purchase in the fiscal 
year 1937 that is calculated to 
interest office outfitters. More 
meaningful, in some respects, 
is the way in which Uncle Sam 
will do his buying during the 
twelve months beginning on 
July 1. For the how of Gov- 
ernmental purchasing has both 
direct and indirect influence 
upon the office equipment trade. 
By the same sign, the future 
trend will be swayed by the 
parallel development of central- 
ization and decentralization in 
Government purchasing. 

The nursing of centralized or 
concentrated purchasing has 
been in progress for some 
years. In fact, ever since the 
creation of the General Supply 
Committee, predecessor of the 
present Procurement Division. 
The idea was and is to consoli- 
date, in so far as possible, the 
buying for all branches of the 
Government. To be sure, there 
are certain Departments,—no- 
tably the War Department and 
Navy Department—which can- 
not subscribe 100 per cent to 
the intra-Departmental code of 
standardized purchase. But, in 
the main, progress has been 
made toward a goal of joint or 
uniform purchasing. With the 
complement of pooled ware- 
housing of the stock items used 
by two or more Departments. 

Upon the permanent progres- 


Being a Prediction of Fu- 
ture Federal Spending 
Next Year and An Ex- 
planation of Why It Will 
Be More Centralized—By 
Waldon Fawcett. 





sive drift, in the Governmental 
set-up, toward snuggled pur- 
chasing, there plumped, with 
the coming of the New Deal, a 
strong counter-influence. Nat- 
urally and inevitably, the vari- 
ous alphabetical agencies exem- 
plified a spirit of specialized, 
and consequently decentralized 
purchasing. If this was not a 
set administrative policy, it 
was a logical sequence because 
of the fact that the new emer- 
gency and relief organizations 
were operating in all sections of 
the country and needed office 
equipment in a hurry at points 
far distant from Washington, 
the seat of routine centralized 
purchasing. On top of the ex- 
ceptions made in supplying the 
needs of New Deal bureaus in 
the field, there are offshoots of 
decentralization when some 
old-established bureau or serv- 
ice blossoms as the operator of 
sizeable office buildings. For 
example, the National Park 
Service, which was formerly a 
minor unit of the Government, 
is now operating more than a 
dozen office buildings. 





The Division of Procurement 

By and large, though, the 
program for the last half of 
1936 and the first half of 1937 
shows a consistent effort at 
Washington headquarters to tie 
together all purchases of office 
equipment and supplies com- 
monly requisitioned by two or 
more subdivisions of the Gov- 
ernment. The vehicle of the 
merger is the Division of Pro- 
curement which came into ex- 
istence by Executive Order in 
1933. The Division was armed 
with a broad warrant for the 
centralization of policies with 
reference to methods of pro- 
curement. And into the melt- 
ing pot of the glorified Procure- 
ment Division went four sep- 
arate units, siz. the Office of the 
Supervising Architect, the Gen- 
eral Supply Committee, the old 
Coérdinating Service, and the 
Division of Supply of the Treas- 
ury Department. 

Now, behold the Procure- 
ment Division girding itself for 
new flights of centralization in 
1937 by a break-down which di- 
vides the Procurement job be- 
tween two branches, namely 
the Branch of Public Works 
and the Branch of Supply. The 
unfolding branch of Public 
Works, which bids fair to rank 
as an ace customer for the of- 
fice outfitting trade, specializes 
in the maintenance or opera- 
tion of upward of two thousand 
public buildings. In this job 
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the Public Works annex of the 
Procurement institution spends 
considerably more than $4,000,- 
000 a year. And the amount 
may be boosted before another 
year rolls around. Because up- 
ward of 500 additional Federal 
buildings will be commissioned 
before the middle of the calen- 
dar year 1937. 

Illustrative of the unsus- 
pected and roundabout ways in 
which the plot for team-play in 
Procurement affects the office 
outfitting industry, there may 
be cited the operations of the 
Committee on Design. On the 
face of the thing this board of 
architects of national reputa- 
tion is concerned only with the 
architecture of new public 
buildings. But it is a short step 
from office architecture to office 
furniture and appointments as 
may be discovered by many an 
outfitter who angles for this 
class of business. Incidentally, 
this Design Committee is doing 
its part to swing Governmental 
office practice to the standards 
of the best commercial archi- 
tecture. The Public Works 
Branch is also carrying for- 
ward, by means of special com- 
mittees, a detailed study of the 
various materials entering into 
office buildings. This contacts 
the interests engaged in sup- 
plying safes, safe cabinets and 
other protective equipment. 


‘Influence of 
“Space Control Section” 


Round about, maybe, but no 
less certainly, there is commu- 
nicated to the office equipment 
trade the consequences of a 
crusade staged by one of the 
newest cogs of the Procurement 
machine, i. e., the Section of 
Space Control. This unit, 
which is putting a premium 
upon compact, economical office 
utilities, was organized not 
many months ago and promptly 
absorbed the Federal Stabiliza- 
tion Board. In consequence of 
the reforms already instituted 
by the Space Control Section 
the Government boasts that, in 


a year it will effect savings in 
rent running to $345,750. On 
the other hand, the Procure- 
ment Division is carrying out 
certain record-breaking jobs in 
office equipment which may af- 
ford practical pointers for 
many executives in the busi- 
ness field who face responsibil- 
ities in kind. The king pin of 
the array consists, of course, in 
the stacks and other equipment 
for the National Archives 
Building,—a record and filing 
installation that involves an 
outlay of many million dollars. 


"The traditional complaint 
of Slow Pay On Govern- 
ment Sales Seems to be in 
a Fair Way to Partial Rem- 
edy in 1937 or Sooner. Un- 
til a Year or So Ago All 
Purchases Made by the 
Procurement Division 
Were Paid for Through 
Vouchers and An Actual 
Transfer of Funds.” 





The everyday purchasing for 
all Government offices,—or for 
all that care to come into the 
pool,—is carried on by that 
subsection of the Procurement 
Division known as the Branch 
of Supply. This clearing 
house, which costs Uncle Sam 
upward of $600,000 a year, is 
supposedly a good investment 
since it claims to have to its 
credit actual savings of nearly 
$850,000 in the fiscal year 1935- 
36. To say nothing of intan- 
gible savings. The Branch of 
Supply is, moreover, much 
more than an agency of con- 
tracting and handling. Through 
various wheels within the 
wheel, diverse informative ac- 
tivities are carried on for the 
intelligence of Federal purchas- 
ing agents. 


How the Traffic Section 
Functions 


An aid to trade, as well as to 
the Governmental buyers, is the 
Traffic Section which keeps 
abreast all freight, express and 
other traffic activities; is an 
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authority on freight classifica- 
tions; furnishes routing for 
carload and less-than-carload 
shipments; maintains adequate 
tariff files, etc. The Planning 
Division makes investigations 
and studies of commodities 
with regard to the procure- 
ment, warehousing and distri- 
bution for any or all agencies of 
the Government. Office outfit- 
ters may now and then obtain 
valuable tips via this research 
center. 

How this cog clicks with the 
trade may be surmised from 
the fact that in all geographical 
areas, where two or more Fed- 
eral services are located and 
where common requirements 
exist for frequently used sup- 
plies, the Planning Division in- 
vestigates and determines 
whether certain stocks should 
be maintained at one or more 
points in the area from which 
requirements can be met by di- 
rect distribution. It also stud- 
ies all factors entering into the 
determination of the commodi- 
ties used, ascertaining whether 
they may be procured econom- 
ically under consolidated con- 
tract. Not the least of the 
chores of this inquisitive 
agency is the studying of new 
articles of equipment or supply 
which are offered for use in the 
Government offices and which 
Federal requisition-writers are 
disposed to take on if the ex- 
perts O. K. the purchase. The 
constant aim, it might be 
added, is to harmonize pur- 
chase procedure under the Gov- 
ernment, standardize commodi- 
ties, and synchronize the pur- 
chase and delivery of supplies 
and equipment. 


Buying Schedules Prepared by 
Purchase Sections 


What is known as the Pur- 
chase Section of the Supply 
Branch concerns itself, among 
other things, with the whole 
documentary or paper practice 
of Governmental purchase. The 
preparation of schedules for 
every class of supplies bought 
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on contract is one task. By the 
by, the Supply institution has 
lately humped itself in the 
range of stock common to all 
Departments of the Govern- 
ment. The number of standard 
items (if we may call them 
that) has jumped from 850 to 
1,925. 

While the Governmental pur- 
chasing in 1937 will be in more 
of a huddle than in any pre- 
vious period, thanks to the ex- 
tension of “consolidated” con- 
tracts for agencies requiring 
materials in the field as well as 
in Washington, there is no sup- 
position that all Governmental 
purchasing will be lumped. 
Particular Departments will al- 
ways have private or intimate 
needs. As, for example, the 
need of the navy for rust-proof 
typewriters or other equipment 
And the heads of the Procure- 
ment organization go on the 
theory that where a purchasing 
agency, such as the Navy or the 
Post Office Department, is func- 
tioning efficiently and doing a 
specialized work, nothing is to 
be gained by a merger with the 
central agency. Asa matter of 
fact, practically all the agencies 
of the Government make some 
purchases of material outside 
the Procurement contracts,— 
material which is peculiar to 
their specialized requirements. 
But these purchases of special 
items are, in most Depart- 
ments, showing a decline as the 
Procurement central steadily 
lengthens its list of items that 
are standard and on the pur- 
chase of which participants 
Save an average of thirteen per 
cent over separate purchasing. 


Payment Routine Speeded Up 


The _ traditional complaint 
of slow pay on Government 
sales seems to be in a fair way 
to partial remedy in 1937 or 
sooner. Until a year or so ago 
all purchases made by the Pro- 
curement Division were paid 
for through vouchers and an 
actual transfer of funds. In 
other words the Procurement 


office submitted vouchers and 
the Department concerned put 
in the check. The new formula 
involves the use of counter war- 
rants or Treasury warrants. 
The Procurement Division re- 
reives reimbursement through 
the medium of transfer and 
counter warrants. In lieu of 
the old routine the Procure- 
ment people prepare a counter 
warrant for each purchase and 
send it to the proper Depart- 
ment. After it has been O. K.’d 
by the General Accounting Of- 


“By and Large the Pro- 
gram for the Last Half of 
1936 and the First Half of 
1937 Shows a Consistent 
Effort at Washington 


Headquarters to Tie To- 
gether All Purchases of 
Office Equipment and Sup- 
plies Commonly Requisi- 
tioned by Two or More 
Subdivisions of the Gov- 
ernment.” 





fice it comes back and the ap- 
propriate entry is placed on the 
books of the Treasury and the 
General Supply Fund is in- 
creased by that amount. The 
counter warrant system is 
claimed to be speeding up the 
whole routine of payments. Av- 
erage bills are supposed to be 
passed through the Supply 
Branch within ten days and 
there have latterly been in- 
stances of Uncle Sam taking 
discounts. 

How long will the speeding 
up of Government purchasing 
keep up its present gait of in- 
crease? This is a question 
which must present itself to 
every outfitter who has seen the 
buying burst advance until the 
General Supply Fund (the re- 
volving fund for centralized 
purchasing) is turning over 
eight times a year. The as- 
sumption has been that the 
soaring inflation during the 
past year or two, of consoli- 
dated Federal purchasing has 
been due wholly to the emer- 
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gency or extraordinary expend- 
itures of the Government. By- 
standers have taken it for 
granted that not often may the 
aggregate of “stores received’ 
show an increase of seventy per 
cent in a year and the value of 
the inventory jump 133 per cent 
in the same length of time. 


More Centralized Purchasing 
Predicted for 1937 


Captains of Procurement in- 
sist, however, that the expan- 
sion of the volume and variety 
of Governmental activities is 
not the whole story of the ex- 
pansion of consolidated pur- 
chasing. They argue that 1937 
is likely to witness an uplift of 
the grand total of centralized 
purchasing even though the 
Government hedges on its 
building program and has 
fewer jobs of furnishing or re- 
furnishing offices in Washing- 
ton or in the field. The theory 
of the Procurement enthusiasts 
is that any slack due to the 
lapse of tempérary Federal ad- 
ministrative programs will be 
for the most part taken up by 
the enlargement of the range 
and variety of standard stock. 
If the Procurement Division 
can come anywhere near main- 
taining last year’s record of 127 
per cent increase in the roster 
of staples or standard stock 
items it is conceivable that the 
annual increases of volume may 
continue at a high rate. A 
further stimulant to consoli- 
dated purchasing will be sup- 
plied if, as has been suggested, 
there is a reduction in the han- 
dling charge for centralized 
purchases. This service charge 
is five per cent in Washington 
and two per cent in the field. It 
is not merely the drain,—$138,- 
000 was collected last year— 
but the sentimental aspect of 
the handling assessment which 
irks some of the Government 
buyers. It’s a fair guess that 
these peeved purchasing agents 
would buy more from the pool 
if the surcharge were reduced 
or abolished. 
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Typewriter Dealers Form lnportant 


Unit of Distribution 
© Dealers in typewriters and other office ma- 
chines constitute an important division of distri- 
bution in the office equipment industry. In every 
city and sizable town these dealers serve their re- 
spective communities. From their sales rooms a 
considerable percentage of office machines and 
other office utilities reach the user. Their service 
departments, employing experienced men skilled 
in the mechanisms of various machines, enable 
users to keep their equipment in perfect function. 

Besides the large number of new machines mar- 
keted through these dealers located in every sec- 
tion of the country, they are also distributors of 
the majority of rebuilt office machines. 

In general, the standards by which office ma- 
chines are rebuilt restores much of their original 
value. Some of them are not readily distinguished 
from new machines of their kind. Many such are 
sold under the same guarantee as the new. 

By widening the range of utilities handled, de- 
veloping expert service for the machines, and 
elevating standards of practice, the business of the 
typewriter and office machine dealer has become 
increasingly important and has established a fine 
prestige. A number of concerns, in various parts 
of the country, might well be singled out as 
examples. 

In the lines of these dealers are many articles 
sold by commercial stationers. In the lines of 
many of the latter are office machines of various 
types. But this overlapping represents only a 
small percentage of the volume of business created 
by the respective divisions. For the typewriter 
and office machine dealers “major” in office ma- 
chines while the commercial stationers emphasize 
the less specialized utilities in their merchandis- 
ing activities. 

In the specific nature of the business, each of 
the two groups is distinctive. Each has problems 
peculiar to the conditions of their respective 
operations. 

Functioning in the typewriter and office machine 
division of the field are many men of high execu- 
tive ability. Opportunities for the organization 
and conduct of successful office machines busi- 
nesses have attracted men of initiative and enter- 
prise, who have contributed to the elevation of 
standards of the industry. By precept and example 
they have aided in the establishment of trade 
practices which have set in motion an evolutionary 
process which tends toward general betterment 
in the office machine phase of the field. 

To give planned impulse to the movement, the 


National Typewriter and Office Machine Dealers 
Association was formed a few years ago. In the 
relatively short time that the organization has 
been in existence, much has been accomplished. 
With a potentially large membership, the associa- 
tion has created a widespread consciousness of the 
unique character and the importance of the office 
machine division as a primary unit in the general 
field of office equipment. 

Confronted with problems differing from those 
clamoring for consideration in other branches of 
the industry, the National Typewriter and Office 
Machine Dealers Association has made commend- 
able progress. Some impatience with the slowness 
of advance is inevitable. Yet, only by building 
slowly can a solid and enduring structure be 
erected. 

Variance of opinion on association procedure is 
natural. Common to all associations. In none of 
them is there unanimity of opinion upon all ideas 
advanced. For the simple reason that each mem- 
ber will interpret circumstances of the business in 
terms of his own enterprise. Which is also quite 
natural. But the cOoperation upon such things as 
are common to all, respect for each other’s opin- 
ions upon factors not general, and friendly dis- 
cussion of moot points, many difficulties can be 
resolved. 

The difficulties are continuous. For, as we have 
frequently reiterated, in the solution of every 
problem is the germ of another problem. Some 
unconsidered element presents a new facet of the 
problem, pointing to the necessity for a different 
solution. 

In the long view, the National Typewriter and 
Office Machine Dealers Association, representing 
a distinctive unit of distribution in the office equip- 
ment field, has made genuine and enduring ad- 
vances, comparable to the accomplishments of 
many another association with a longer history in 
other fields of endeavor. Intimation that type- 
writer and office machine dealers might fare better 
by attaching themselves to some other division of 
distribution is uncomplimentary to those engaged 
in this important division of the industry. Every 
other division is quite perplexed with its own prob- 
lems. Which is the outstanding reason for all such 
organizations. 

Ideals, someone has said, are like the stars. We 
may reach for them, but never actually touch 
them. It is in the striving to achieve that we reap 
our reward. In which striving the National Type- 
writer and Office Machine Dealers Association is 
amply able to stand alone. 
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California Fair Trade Acts Winning 


Court Approval 
Recent court decisions indicate that the Cali- 
fornia Fair Trade Act and the California Unfair 
Trade Practices Act, distinct though related pieces 
of legislation, are receiving approval of California 
courts. 

The California Fair Trade Act, which was en- 
acted in 1931 and amended in 1933, was declared 
constitutional by the State Supreme court early in 
March, in a ruling on a case which involved the 
right of a manufacturer to dictate retail sales 
prices of trade-marked goods. The act, it will be 
recalled, was designed “to protect trade-mark 
owners, distributors and the public against in- 
jurious and uneconomic practices in the distribu- 
tion of articles of standard quality under a dis- 
tinguished trade-mark, brand or name.” The 
amendment, which is known as Section 1'%, and 
was the nub of the case brought before the Su- 
preme Court of California, prohibits the advertis- 
ing or selling of any commodity at less than a 
price stipulated in a contract between the manu- 
facturer and dealer. 

That the decision sustaining the act will have a 
far reaching effect, is probable. Several other 
States have legislation in force or pending that is 
similar, at least in purpose, to the California Fair 
Trade Act. The latter’s success will no doubt in- 
fluence legislative activity in many State capitols. 

The California Unfair Trade Practices Act was 
passed by the legislature in 1935 as an amendment 
to the California Fair Trade Practices Act which 
has been in effect in California in one form or an- 
other since 1913 and is related to but not a part 
of the present California Fair Trade Act. 

Several Superior court decisions have been 
handed down in favor of the Unfair Trade Prac- 
tices Act and it seemed to have become an estab- 
lished law until recently when Superior Judge 
Clarence Kincaid, of Los Angeles, declared the act 
unconstitutional in a test suit brought by a grocer 
against an operator of a chain of markets in Los 
Angeles, charging the sale of certain articles be- 
low cost. 

On the day after Judge Kincaid’s decision, 
Judge Minor Moore, also of the Superior Court of 
Los Angeles, ruled in favor of the act in another 
test case similar to the one brought before Judge 
Kincaid. 

Immediately following Judge Moore’s ruling, 
the attorney general submitted the case to the 
Supreme Court. Several months will elapse be- 
fore a final decision is handed down. 

The fundamental provision of the California Un- 
fair Trade Practices Act is the specific prohibition 
of a dealer seliing any commodity at less than the 
actual cost to himself, the cost to include not only 
the price of the merchandise in question but also 
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the dealer’s overhead and other expenses. The 
statute reads as follows: 

“The term ‘cost’ as applied to production is 
hereby defined as including the cost of raw mate- 
rials, labor and all overhead expenses of the pro- 
ducer; and as applies to distribution, ‘cost’ shall 
mean the invoice or replacement cost, whichever 
is lower, of the article or product to the distributor 
and vendor plus the cost of doing business by said 
distributor or vendor. 

“The ‘cost of doing business’ or ‘overhead ex- 
pense’ is defined as all costs of doing business in- 
clude without limitation the following items of ex- 
pense: labor (including the salaries of executives 
and officers), rent, interest on borrowed capital, 
depreciation, selling cost, maintenance of equip- 
ment, delivery costs, credit losses, all types of li- 
censes, taxes, insurance and advertising.” 


U.S. Supreme Court Rules 
on Prison Made Goods 


# On March 2, the nine justices of the United 
States Supreme Court handed down a unanimous 
opinion upholding the Hawes-Cooper Act, which 
gives states the power to control or prohibit the 
sale within their borders of prison-made goods 
brought in from outside. 

Considering the purpose of the Hawes-Cooper 
Act, there is particular significance in the fact 
that at about the same time as the Supreme Court 
decision was made, an appropriation was ap- 
proved for the erection of an addition to the 
prison building at Lewisburg, Penna., for manu- 
facturing purposes. According to J. S. Sprott, 
president of The Globe-Wernicke Co., the new 
building, to be 200 feet long by sixty-two feet wide 
and three stories high, is to be used “for the manu- 
facture of goods which will compete with the prod- 
ucts of free labor.” 

Although intrastate commerce in prison-made 
goods is not yet restricted, the Hawes-Cooper Act 
is an effective step toward reducing the extent of 
this type of competition, which privately operated 
manufacturing enterprises cannot meet on even 
terms. Improving prison methods and conditions 
is a commendable work, but when “reforms” in- 
volve furnishing employment for prisoners to the 
detriment of good citizens, they promote some- 
thing that is uneconomic and inflict an unjust pen- 
alty upon honest men by depriving them of a 
means of livelihood. It is to be hoped that the 
Supreme Court decision will have a salutary effect 
upon a situation which, to say the least, is highly 
unsatisfactory. 


w. 8S. A. to Convene in Palmer House 


@&@ The Palmer House, one of the leading hos- 
telries in Chicago has been chosen as the official 
headquarters for The National Stationers Associa- 





16 


tion convention to be held September 21, 22, 23 
and 24, according to announcement by Charles P. 
Garvin, general manager of the association. 

The Palmer House is one of the most popular 
convention meeting places in the state. It is well 
located, being in almost the center of the down- 
town district and Chicago famous Loop. Although 
the NS A gathering is several months away, offi- 
cials and the personnel are already commencing 
on plans to care for and house the huge crowd 
expected to arrive in Chicago for the four-day 


convention. 
— od 


Advertising Increases 

Show Business Trend 
Assuming to be true what is generally consid- 
ered an infallible sign of improving business con- 
ditions, i. e., increases in national advertising, 
times are on the mend. 

In the March 12 issue of Printers’ Ink is a chart 
comparing the advertising in the nation’s maga- 
zines for the first quarter or 1935 and 1936. This 
chart presents a list of seventy-six magazines out 
of which only twelve failed to make substantial 
increases in their total lines of advertising for 
1936. 





The periodicals charted cover a wide range of 
reader clientele and an extensive variety of prod- 
ucts advertised. The chart shows that out of 
forty women’s magazines, only nine did not expe- 
rience an increase in advertising lines. 

Altogether a healthy sign of a rapidly conva- 
lescing business world. 


Percentage of Day's Sales to 
Flood Victims 
The American Writing Machine Company last 
month did its bit towards the relief of flood suf- 
ferers by ordering all its branches to donate ten 
per cent of the total gross sales for March 25 to 
the American Red Cross. 

Many other concerns in every division of the 
industry and in every section of the country re- 
sponded as generously to the call. 

Such crises afford opportunity for man’s finest 
action—to be helpful to his fellows in distress. 
From such action comes as much benefit to the 
helper as to the helped. For the sympathetic 
heart in glow reveals the best path to follow. And 
at the end of every path, said Elbert Hubbard in 
effect—the dead hand clasps only that which it 
gave away in life. It is even so. 





Pan American Day to Be Cele- 
brated This Month 

Pan American Day, which is held on 
April 14 of each year, is the subject of 
the foreword of the Bulletin of The Pan 
American Union February issue. 

After describing the aims and ideals 
of the annual event, the foreword says: 

“The celebration this year promises 
to be both wider in scope and more sig- 
nificant in content than those of any 
previous year. The Pan American 
Union avails itself of this opportunity 
to express a deep sense of appreciation 
and obligation to the thousands who in 
every walk of life have contributed and 
are contributing to the celebration of this 
great day of the Americas, ‘a com- 
memorative symbol of the sovereignty 
of the American nations and the volun- 
tary union of all in one continental 
community.’ ” 

In the magazine is a section devoted 
to past and present national leaders of 
North and South America, under a title 
of “Some Heroes of Peace in the Amer- 
icas.” Those listed are Nicolas Avel- 
laneda, statesman, orator, legislator and 
economist; Bartolome Mitre and Dom- 
ingo Sarmiento, all of Argentina; 
Daniel Sanchez Bustamante, Bolivian 
statesman, writer, educator and leader 
on educational reform; Joaquim Na- 
buco, first ambassador of Brazil to the 
United States and an advocate of Pan- 


Here and There 


Americanism; Di Barros Arana, 
Chile, historian, educator and _states- 
man; Damaso Zapata, apostle of pri- 
mary and normal instruction in Colum- 
bia; Jesus Jimenez Zamora, Costa Rican 
president who established free compul- 
sory primary education; Carlos J. Fin- 
lay, scientist who discovered the correct 
transmission of yellow fever; Father 
Francisco Xavier Billini, Dominican 
priest, who tought and befriended the 
poor of Santo Domingo de Guzman for 
a quarter century; Francisco Javier Eu- 
genio Espejo, physician and writer. 
Antonio Jose Canas, Salvador, first 
Central American diplomat accredited 
to Washington; Mariano Galvez, Guate- 
malan patriot, founder of the first nor- 
mal school and reformer of public in- 
struction in all its branches; Joseph and 
Juliette Courtois, contributors to the 
freedom of the press and to education; 
Toussaint Louverture, Haitian patriot; 
Juan Fernandez Lindo, founder of the 
National Universal; Sor Juana Ines de 
al Cruz, “The Mexican Nun” noted 
for her poetry and learning; Ruben 
Dario, noted Nicaraguan poet; Pedro 
J. Sosa, Panamian engineer; Carlos An- 
tonio Lopez, Paraguayan statesman; 
Ricardo Palma, critic, historian and au- 
thor; Luis Morquio, Uruguayan physi- 
cian and creator of the American Insti- 
tute for the Protection of Childhood; 
Andres Bello, grammarian, educator and 


president of the University of Santiago, 
and Thomas Alva Edison. 


Griefs of Cowboys in Ancient 
Egypt 

An intriguing piece of humor (ap- 
propriately seasoned with authentic 
data) dealing with the griefs and woes 
of an Egyptian cowboy (if any) of 
4000 long years ago, was recently writ- 
ten by Ben Carlton Mead, Amarillo, 
Tex., artist, and printed in leaflet form 
by the Russell Stationery Company, of 
the same city. 

The story is concerned with cattle- 
herding in the shade of the great - 
mids when the cowboys met such ertfing 
obstructions as alligators from the Nile, 

uicksands and sand storms. Of course 
there was (and some insist there still 
is) a tax collector sent by the Pharoahs 
to harry the cattle-owner and who gen- 
erally turned up about roundup time in 
the Fall. 

To this illuminating piece of litera- 
ture, which would strike a spark of in- 
terest in any country where cows are 
raised, H. M. Russell, president of the 
company which printed the ancient cow- 
boy lament, wrote the following as a 
foreword: 

“Ben Carlton Mead, young Amar- 
illo artist, is in Chicago this winter 
working on several series of illustrations 


for some forthcoming educational books. 
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Recently in connection with research for 
historical backgrounds he had occasion 
to get better acquainted with the wealth 
of Egyptian material in the Field Mu- 
seum. Perhaps the transliteration from 
old Egyptian papyri might not stand 
severe scientific textual questioning. 
There is, at least, considerable freedom 
in his translation. But the background 
of both his sketches and his scrip is 
authentic. H. M. R.” 


-o-— 


Anderson Presents Rose Tour- 
nament Trophy 


More than a score of men and wom- 
en, prominent in the social and com- 
mercial life of Santa Barbara, Calif., 
gathered in that city’s renowned El 
Paseo to see C. Elmer Anderson, presi- 
dent of the Pasadena Tournament of 
Roses, present the sponsoring Twenty- 
thirty Club the Sansome Trophy won 
last January 1. 

Before making the presentation, Mr. 
Anderson, who is distributor of the 
products of the Royal Typewriter Com- 
pany, Inc., in four counties of California 
and is a former president of the Na- 
tional Typewriter and Office Machine 
Dealers Association, made a lengthy 
speech in which he lauded Santa Bar- 
bara for its beautiful and historic floats 
in the annual event at Pasadena. 

The float which won the trophy was 
“Columbus at the Court of Queen Isa- 
bella.” It was decorated entirely with 
home-grown flowers and won first place 
in the dass for cities from 20,000 to 30,- 
000 inhabitants. 


-o- 


Smith-Corona Awards Leap 
Year Prizes 


Three ladies who know how to pro- 
pose marriage to bashful men in leap 
year, and three men who are adept in 
the art of turning down such proposals 
are proud possessors of Corona portable 
typewriters as a result of a recent “Leap 
Year” contest staged by L. C. Smith & 
Corona Typewriters Inc. 

The contest rules required women to 
write letters of proposal and men to 
write letters turning down the leap year 
advances. Thousands of letters were 
received at the home offices at Syracuse, 
N. Y., and when the smoke cleared 
away the following six were named as 
winners in the unique event. 

For letters of proposal: Florence E. 
Oliver, 1017 Westinghouse building, 
Pittsburgh, winner of a Corona silent; 
E. S. Miller, Albion, N. Y., Corona 
sterling, and Mrs. D. E. Monthei, 201 
South Wilson avenue, Jefferson, Iowa. 

For letters of refusal: Louis 
Schneider, Clinton, Mo., Corona silent; 
J. E. Dickman, 496 Washington street, 
Boston, Corona sterling, and Robert F. 
Conley, Glenshaw avenue, Glenshaw, 
Penna. 


Mitchell Waxes Eloquent 
Over California Beach 


C. L. Mitchell, secretary of Crane & 
Company, Inc., To , Kan., like 
many another man likes to vacation in 
California with his family and, like 
many another man, likes to tell about it. 

But it remained for Mr. cogao “ 
really wax eloquent this year 
decided to onedn Mission Beach, Calif., 
where he christened his ocean bungalow 
at 3535 Ocean Front Walk, the Casa 
de Mitchell. Here is just a part of a 
glowing description of the vacation 
grounds as told in a letter to Office 
Appliances: 

“We can go fishing every day for dif- 
ferent kinds of fish and get ’em, too. 
Finest bathing beach in the world right 





Col. Mitchell at Mission Beach, Calif., 
With (left) Miss Catherine Catlin and 
Miss Elizabeth Carruth 


in front of our shack which is twenty- 
two feet from high-tide waves. Went 
in swimming on my birthday, February 
2. Our me te swims every day the 
sun shines, which is about 376 days a 
year. 

“We're fifteen minutes drive from 
orange, grapefruit and avocado groves 
and same distance from fishing boat 
docks.” 

But, after describing the exceptional 
prices of oranges, other fruits and of 
lobsters and crabs, Mr. Mitchell says he 
will return about April 1, as: 

“. . .« believe you me there is no 
finer spot on earth than Kansas in the 
Spring and Fall. We'll admit the 
Winters are ‘koolish’ and July and Au- 
gust ‘hottish’ but oh! you Spring and 
Fall in Topeka, Kansas, and especially 
at Chalet Beau Se Jour where ‘them 
Mitchells live.’” 


es 


Art Walker Dodges Winter 


Let the chilly breezes blow; let the 
snows fall and let ice-covered pavements 
make walking a precarious pastime—Art 
Walker doesn’t care! 

For, Mr. A. J. Walker, who is active 
president of the Farnham Stationery & 


doesn’t seem right for a stationer to take 
a vacation in i i 


we are, and the weather is glorious.” 


Malcolm Returns from Florida 
F. colm, vice- 


did coat of tan as 
hours spent outdoors in the fishing lanes 
ye po f fishing—Mr. Mal 

oO . Mal- 
colm, who is an ardent disci sp langer 
Walton, reported an ent run o 
good luck this year. He made abundant 
catches of king fish and bluefish, and, as 
a last gesture to the ing vacation 
he hooked and landed four sailfish— 
three of them on his last day. Of these 
the largest measured seven and one-half 


feet in length. 
Charlie Lipman Collects 
Celebrities’ Autographs 


Charlie Li , representative of the 
B Graff Company, is an in- 
trepid hunter. Armed with a fountain 


pen and a large pad he stalks the wily 
autograph in practically every city he 
visits. 

Recently in Chicago he bagged what 
might be known as the limit when he 
snared the signatures of “Bring-Em- 
Back-Alive” Frank Buck. Reloading 


down a beautiful specimen of 
writing from Wallace Beery, film star, 


and Bebe Daniels and her husband, Ben 
Lyon. 
After the last ent he headed 


for home where he will present his catch 
to his youngsters as evidence of their 
Dad’s prowess with a fountain pen. 


Hildreth Vacations at Havana 

Joe Hildreth, genial salesman-emeri- 
tus of the Esterbrook Steel Pen Manu- 
facturing Company, Camden, N. J., last 
month dallied in the sunshine at Ha- 
vana, Cuba, and spent most of his time 
writing postcards to his snowbound 
friends in the United States. 

Mr. Hildreth aboard a ship 
and sailed for sunny climes at the first 
hint of below-zero i 

ui with white S$, sport 
ripe light sweaters. And he 
planned to return after the last snow 
flurry and chilly wind had departed on 
the advance of Spring. 








Modern Design in Office 





ODERN art and artistry are 

affecting the products of 
every field. Its influence upon 
furniture and appliances for the 
home was gradual but so well re- 
ceived that its forms are now ex- 
pressed in many products. There 
is a reason for the increasing favor 
of the new forms for, after all, it 
is quite a venture from the old and 
conventional designs of the past. 

A comparatively few years ago 
manufacturers of office equipment 
were content to create the same 
type of merchandise year in and 
year out. They stressed in their 
sales talks the practicability and 
utilitarian value of the equipment, 
which functioned with satisfaction 
for the purchaser. Then came the 
depression. Reduced incomes for 
everybody and lower priced goods 
dominating the market. 

Faced with the prospect of a re- 
duced volume, manufacturers of 
higher grade merchandise applied 
the principles of artistic designing 
to lower priced lines, introducing 
into sales psychology the element 
of appearance value. Responsive 
to the challenge, manufacturers of 
less expensive goods injected a 
note of attractiveness in the pat- 
terning of their merchandise. And 
the consumer was the unconscious 
beneficiary. 

It was and is an educative proc- 
ess, from which has sprung a spe- 
cific demand for beauty in the 
articles of commerce. Other fac- 
tors being equal, external comeli- 
ness will win the sale. The public 
mind is receptive to beauty. As 
Glen Buck expresses it, “Buyers 
are spending more money for 
beauty than they do for utility. 
Improvements in the appearance 
of merchandise had to be made if 
sales were to advance. Even some 
of the machinery built today can 
be catalogued among the most 
beautiful things ever created, for 
beauty is always adequate. Fine 
craftsmanship is best evidence of 
quality, of intrinsic worth.” 

In a beautifully appointed room 
or office, we are rarely conscious 
of the work of the designer. The 
unity of the ensemble creates an 
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A Delineation of the Tonic 
Effect of Contemporary Pat- 
terning and Color Usage 
in Utilities for the Office— 
By Wilbur Henry Adams. 
Industrial Designer 








Mr. Adams 


impression of completeness and 
harmony. It induces a pervasive 
sense of satisfaction. The loveli- 
ness is appreciated without analy- 
sis, unconsciously. But, behind it 





Time Clock Designed 
by Henry Wilbur Adams 





all is the designer, the artist who 
brought into being the charm of 
line and color which so effectively 
appeal to the aesthetic sense. 


Appearance Value as a Sales 
Argument 


With designers providing “ap- 
pearance” as a sales talking part, 
impetus was given to a movement 
to “tone up” business offices. Style 
became a factor of influence. Ef- 
ficiency was “dressed up,” and 
each new piece of equipment pur- 
chased emphasized the lack of 
“visual” designing technique in the 
older furnishings and machines. 
Replacement sales became an apt 
avenue for sales effort even though 
the equipment in use had not lost 
its function value. 

It is in the field of replacement 
that modern design has had its 
greatest influence upon sales. Es- 
sentially, utilities for the office are 
purchased for the service they can 
render. Beauty of external design 
will not influence a business house 
to purchase another office ma- 
chine if an additional machine is 
not needed. But, the fine appear- 
ance of a beautifully designed unit 
of equipment for whatever purpose 
results in replacement sooner than 
would otherwise be the case. This 
psychology of appearance value is 
applicable to all types of equip- 
ment whose primary cause for be- 
ing is to serve as tools with which 
business is kept in function. Com- 
bining beauty in patterning with 
efficiency for purpose has provided 
specific opportunity for sales ad- 
vance through replacement of 
functioning but out-moded equip- 
ment. 

With the advent of “appear- 
ance” into the psychology of sell- 
ing, “color” became of major im- 
portance. No longer was the gen- 
eral line of metal furniture re- 
stricted to the restful olive green. 
Filing cabinets, desks, waste bas- 
kets, etc., were offered in rich 
browns, mahogany and walnut 
grainings, and combinations of 
colors. A wide range, capable of 
meeting almost any requirement, 
whim or fancy. 
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An example in point is the Exec- 
utive filing cabinet, which was de- 
signed for the Berger Manufactur- 
ing Company, subsidiary of Repub- 
lic Steel Corporation, Canton, 
Ohio. This cabinet, pictured and 
described on page 195 of the No- 
vember, 1935, number of Office Ap- 
pliances, exemplifies beauty, sim- 
plicity and practicability. 

The modern trend is also shown 
in the time recorder designed for 
Stromberg Electric Company, Chi- 
cago, Ill., and here pictured. It is 
a small, compact electric device 
which would fit into any setting. 
It has simple lines. All corners are 
rounded and all surfaces are 
smooth. It is easy to operate. In 
fact, if an employee is carrying a 


package in one hand, he need not 
even lay it down, for the recorder 
can be operated with the free 
hand. 

Another example of the com- 
bination of beauty and utility is 
shown by the desk-study lamp, de- 
signed for the Faries Manufactur- 
ing Company, Decatur, Ill. It was 
illustrated and described on page 
68 of the January, 1936, issue. It 
embodies many good points. 

All these new appliances are 
simple of line, eliminating dust- 
catching surfaces, grooves, etc. 
(which is a boon for keeping the 
office girl’s collars and cuffs al- 
ways spic and span). The new 
colors, simple lines, the proper il- 
lumination—all these factors unite 
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in radiating a cheery atmosphere. 
This is highly desirable and should 
be fully considered when we realize 
that the office worker spends one- 
half his wakeful hours in the 
office. His surroundings should be 
pleasant in order that he may give 
the best that is in him to the job 
he is holding. Much of the fatigue 
blamed on overwork is traceable to 
the old, tiring office conditions of 
the past. Both the employee and 
the employer are realizing in- 
creased profits—the former in 
good health and contentment and 
the latter in more work that is 
sure to be turned out. Much of 
this progress can be traced to the 
rapid advancement that is being 
made in the field of design. 


The Open Display and 





HE value of the open display 

where shoppers may pick up 
and examine merchandise has long 
been stressed by Office Appliances. 
This journal has for years con- 
tended that a glass barrier be- 
tween customer and stationery 
items may quite likely lose a few 
sales for the stationer. 

That this view is a correct one, 
particularly where items of a me- 
chanical nature are concerned, 
was recently demonstrated by a 
large hardware store in the Loop 
district of Chicago under circum- 
stances which could occur in any 
stationery store and which are re- 
corded here for the consideration 
of those in that industry. 

A man entered the hardware 
store to make a trifling purchase. 
He wanted ten small washers, the 
price of which was that of a lead 
pencil. While the salesman 
counted out the washers the cus- 
tomer strolled to an open display 
stand where stood a small brass 
device designed to lock the dial of 
an automatic telephone against 
usage. 

The display was cleverly ar- 
ranged and quite open. Instead of 
merely showing the lock and its 
price the store proprietor had in- 
stalled a dummy telephone upon 
which anyone so minded could at- 
tach the lock to ascertain how it 
worked. A key was handy with 
which to remove the lock at will. 


the Shopper 


Being a Gentle Reminder 

That We May Gain Some 

Sales By Permitting Cus- 

tomers to Pick Up and Ex- 
amine 





The curious customer tinkered 
with the lock for several minutes 
and then returned to his washers. 
A short conversation with the 
salesman ensued and the customer 
walked out with his washers plus 
a telephone lock. It was at this 
point that the inquisitive onlooker 
sought the proprietor and asked 
concerning the open display and 
its merits. 

“It is a coincidence that your 
question should result from the 
telephone display” the store owner 
said, “because there is quite a story 
connected with that. For several 
weeks we displayed in the window 
a large card holding twelve of 
these locks with instructions for 
using them. In all that time only 
one or two persons came in and 
asked to be shown a telephone 
lock. Then I decided on the 
dummy telephone and placed it 
where a customer could experi- 
ment with its as long as he pleased. 
It may surprise you, but half the 
people who come in now stop and 
play with that lock and quite a 
number buy one.” 

But there was more to it than 
that. The store man continued: 

“Seeing this interest in custo- 





mers who found they could actu- 
ally try out the lock without in- 
terference I instructed my sales- 
men to courteously and promptly 
attend to a customer’s first wants. 
Then, if the customer showed a 
desire to linger over an open dis- 
play, permit him to do so but 
watch carefully for a sign of fur- 
ther service desired and then sup- 
ply it. 

“By this method I learned that 
quite a number of customers, per- 
mitted to examine items at leis- 
ure, became salesmen and sold to 
themselves. And some of the items 
purchased would not have drawn 
more than a glance if kept under 
glass.” 

There was the whole story in a 
nutshell and one which could just 
as well apply to a stationery store 
where most displays, because of 
their mechanical appeal, are in- 
triguing. 

Few men can pass an emery 
wheel without giving the handle a 
turn or two, the hardware store 
man said. Why isn’t the same 
thing true of a pencil sharpener. 
Almost everyone will pick up an 
electric soldering iron for exam- 
ination. Why not a mechanical 
pencil? It would seem that, like 
the hardware store stock, an arti- 
cle under glass, and therefore out 
of reach, will be passed up except 
by those who are out specifically 
to buy that particular item. 








Office Appliance Employers 
I Have Liked 





HAVE read excellent articles on 

retail office appliance sales- 
manship in Office Appliances, and 
they have benefited me; but I 
have often thought, as other 
salesmen reading publications 
perhaps have, that our employers 
could benefit from friendly tips, 
too. 
Enormous sales have been built 
up for a certain proprietary with 
the slogan, “Your best friends 
won't tell you.” An employer may 
have practices which destroy the 
morale of his employees, prevent 
him from keeping an efficient or- 
ganization together, subtract from 
sales volume every day in the year 
—and yet no office worker or 
sales-person can speak the truth 
to him. He becomes known as a 
“tough guy to work for.” No mat- 
ter how hard he presses, he can’t 
get results. 

I have been selling office appli- 
ances for fifteen years, and own a 
small interest where I am now em- 
ployed. Against this background 
of fifteen years experience, I am 
going to appraise in this article 
employers I have worked for, and 
mainly with the thought that my 
report may help other employers. 
All the names used are, of course, 
assumed ones. 


A “Boss” Who Was a Poor 
Salesman 


The first man I worked for, John 
Sullivan, was a poor salesman 
himself, but a “driver.” I was soon 
a favorite, because, instinctively, I 
knew how to handle him. I was 
always good natured, prompt and 
willing in carrying out suggestions, 
an employee he never had to re- 
buke. And the longer I worked 
for Mr. Sullivan, the more I felt 
sorry for him. 

There wasn't a man in the store 
who couldn’t handle a customer 
better than the owner could. 
When it came to money matters, 
and general management, he was 
good—but he just didn’t know how 
to meet and deal with customers. 
He didn’t know when to press a 
sale, and when “to lay off”—and 
he ended by selling what was 
asked for, and little else. 

In an adjustment situation, the 


By An Office Appliance 
Salesman Who Tells Many 
Experiences Working for 
Members of the Industry 
Who Ranged All the Way 
from Praisers to Bad-Tem- 
pered Favorite Players 
and Slave Drivers. 





chances were six to one that John 
Sullivan would lose his temper, 
and while he might say nothing to 
indicate it, his whole bearing and 
tone would, in a most offensive 
way. 

I used to go and say to Annie, 
my wife, “If the boss would only 
devote 10 per cent of the effort to 
improving his salesmanship that 
he does to keeping his credit loss 


“Il am going to record 
briefly a number of prac- 
tices which are taboo 
among dealers who have 
a high conception of their 
job as employers. Also 
some which are beneficial 
to the salesman. 








to one-half of one per cent, he 
would increase sales twenty-five 
per cent.” 

And the statement was true. An 
office appliance dealer can drive 
employees into being better sales- 
men than he is. He can hire bet- 
ter men than he is. But he can 
never get the maximum out of a 
sales force unless he can do a 
mighty nice job of selling himself. 

John Sullivan joined the Coun- 
try Club when he was forty-eight, 
and Jearned to play golf. If he 
had put the same interest into 
learning salesmanship, he could 
have shown a 150 per cent im- 
provement in a year’s time. I 
know—because salesmanship is a 
thing which can be learned. 


Influence of Personal Habits 


Selling office appliances, or any- 
helps. Both members of the firm 
thing else, personal cleanliness 





of Williams Brothers were slovenly. 
They didn’t shave as often as they 
should have. Shirt collars were 
often frayed or dirty. “Best 
friends wouldn’t tell them,” of 
course—much less the men who 
work for them. 

You know the old proverb— 
“What you are speaks so much 
louder than what you say.” Ex- 
ample is the largest single factor 
on most resultful leadership of a 
commercial stationery selling or- 
ganization. Have store meetings 
and discuss salesmanship — cer- 
tainly; but, in the every day life 
of the business, see to it that you, 
the boss, do a thousand and one 
things the way they should be 
done. 

Jim Henderson I remember and 
revere, because, of all the men I 
have worked for, he best under- 
stood the tremendous value of 
praise. He distributed it with sin- 
cerity and personal appreciation 
of the salesman’s good work. 

I don’t know why so many em- 
ployers avoid praising their em- 
ployees as they would a contagious 
disease. Is it because they feel 
that the employee will relax in his 
efforts, or will ask for a raise in 
pay? 

As a salesman, I know that any 
man will do far more for an em- 
ployer who appreciates him, and 
expresses appreciation, than he 
will for the other kind—and for no 
more, and often less, money! 

The praise which Jim Hender- 
son gave us made us all like him 
and, in our appetite for more, to 
excel efforts. A new man would 
learn the office appliance business 
faster under Jim Henderson than 
under any other man I know—and 
largely because Jim wasn’t afraid 
to compliment a man when he did 
a thing the right way. And, mak- 
ing the praise most effective, Jim 
would often express it in the com- 
pany of the other employees. 


Reprimands Made in Private 


In any store, there comes a time 
when an employe must be cor- 
rected. Jim knew how to do that, 
too. It was always in privacy. Jim 
never spoke with anger; but the 
employee got the point. 
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Another thing about Jim — he 
made us “one of the family.” He 
called us by our first names. He 
recognized us when he met us on 
the street. He came to know our 
wives and children as well as if he 
were a blood relative. In other 
words, he was human, kind. It 
pays office appliance mercants to 
be! Sometimes, in hot summer, 
Jim would buy “pop” or ice cream 
cones, all the way round, and we 
would relax and recuperate. 

“Time out” of that sort never 
hurts business. In fact, rest pe- 
riods, as scientific tests in prac- 
tice have determined, always raise 
total production. 


Some Taboos 


I am going to record briefly a 
number of practices which are 
taboo among office appliance deal- 
ers who have a high conception of 
their job as employers. The “nag- 
ging habit” is one. Constant fault 
finding will break down the spirit 
of any store sales force. I recall 
one employer who, unfortunately 
the victim of a deplorable domes- 
tic situation, would return to 
work in a dreadful humor — and 
proceed to “take it out” on the 
help. 

“Playing favorites” is another 
taboo. When there is distribution 
of prospects to be worked, the 
“pet” gets the choicest ones. Neg- 
ligent, he goes scott free, and 
others are blamed. He is favored 
in any of the numerous ways that 
are possible. Few things will so 
destroy the spirit of salesmen as a 
conviction that the boss is unfair. 

It is extremely rare for an office 
appliance merchant to misrepre- 
sent in selling, and to ask his em- 
ployees to misrepresent. The in- 
evitable tragic results of such a 
policy are apparent. 

One of the great opportunities 
in sales management is for office 
appliance dealers to acquire a 
technique of methods adapted to 
the individual. We vary our sales- 
manship methods as a matter of 
course; one customer receives a 
lengthy, enthusiastic canvass, 
while another is handled with re- 
spectful replies to the question. So 
with salesmen. One individual 
must constantly be treated with 
“pep” methods. 

Another is a self-starter—except 
every so often, when he slows up, 
grows moody and discouraged. 
Then is the time for an intelligent 
employer to act. 

Some salesmen are ambitious— 
and so long as the employer can 
keep them convinced of the op- 
portunity to progress, climb, what 
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tremendous producers they are! 
Office appliance dealers and 

their salesmen should work to- 

gether; and it is in that codpera- 


tive spirit that I offer these 
friendly tips—for publication, with 
the editor keeping the confidence 
of my name.—Bart ' 


Face to Face With the Purchasing 
Agent 
By Lucian S. Wilson 


A you have rested awhile in the outer office, having hurdled the 
several barriers to even that sanctum, and have, perhaps, nervously 
cogitated on many things, you are invited to enter and now stand in the 
presence of his majesty, the P A—in capitals. 

Have you a well digested story to relate, one that will interest and not 
bore him? You better have if it is your hope to stay with him more than 
a minute or two. And if you have such a story be very sure it is a true 
one, for P A’s are great readers of men and most of them will have you 
“sized up” while you are walking from door to desk. 

But the P A is not a bad fellow even if some salesmen think he is a 
hard shell. Just consider a moment and you will see that he has to be 
just that to some salesmen. He has to surround himself with an air of 
icy dignity, extend a chilly reception at times and it will require some- 
thing more than the warmth of oratory to thaw him out. This is true 
partly because some inconsiderate salesmen have exhausted his patience 
with pointless visiting and wasted his time and their own telling of their 
medal-winning success in selling. Of this he cares nothing and he can’t 
be hypnotized. He is there to purchase and most of the time he knows 
just what he wants, how much, the price and where it can best be ob- 
tained. He really does not need calls from salesmen selling standard lines. 

If the call be a social one, cut it short. Enter and leave with a smile. 
And that goes for the business as well as the social call. Handshaking 
days passed long ago. The smile is the best substitute; it is mighty power- 
ful and has the Scotch recommendation of being costless. 

If you are a new caller remember that your first sale to that P A is your- 
self. If you fail in that your wares have a small chance. That “good im- 
pression” you must make and make it so strongly that it will remain. 
There is a real art about this. Some try too hard and others couldn’t pro- 
duce it no matter how long or hard they tried. Personality is the answer 
and you cannot buy that at the five and dime. 

Possibly this is the explanation why some very bright young men, who 
know their lines and have full confidence in themselves, fail time after 
time and never approach the results so easily obtained, seemingly, by 
those who possess these strong personalities and who are, perhaps, rightly 
termed “natural born salesmen.” They, too, are adept in sizing up a 
situation, and the P A also, and that helps, for tact in handling him is 
always highly desirable. 

The “Golden Rule” should apply to salesmanship. Ever think about it? 
Ever try it? Ever imagine yourself on the buyer’s side of the desk and 
figure out how you would wish to be treated by the salesmen you had to 
receive? Would you not desire to be shown, succinctly, his reasons for 
assuming you a prospect; what his goods will do for your house in effort, 
time or money saving, or all three? You would wish to know, wouldn’t 
you, that his company has been built on a solid foundation assuring a 
continuance in business, so as to render you full service, should you be- 
come a user of its products? 

Well, then, a few well-planned short sentences should strongly tell all 
that story, and in the buyer’s chair behind his desk would you not become 
impatient if your salesman started in to give the life history of all these 
points and his own included. So the winner cuts out all bluster and “bull” 
and delivers man-to-man facts which have been carefully thought out, 
condensed and arranged in such order as to conserve time and compel 
attention. 

This putting yourself in the P A’s place is broadening. It will make you 
think—if it does you any good. So sit often at the buyer’s desk and it will 
not do any harm to slip into the chair of the user of your goods and really 
and truly examine things from their points of view. Then you should 
be able to build up a crisp, convincing sales presentation that will be dif- 
ferent and decisive; one that really will interest the good old P A and not 
bore him to the border of slumber. 








Covering the Big Territory 





Sua town business and pro- 
fessional men are accustomed 
to conducting their affairs in a 
much more leisurely way than 
similar men in the city. They like 
much more of the personal in con- 
versations. 

Perhaps, then, that is one rea- 
son for the success of Willard L. 
Talbert, proprietor, Talbert Type- 
writer Exchange, Casper, Wyo. 
Mr. Talbert’s territory is 400 miles 
Square, yet on a population basis, 
the territory is smaller than a 
great many American cities. Mr. 
Talbert himself gets right out into 
the territory, and he sells! 

While Mr. Talbert has a lot of 
territory to get over, and no time 
to waste, at the same time skill- 
ful salesmanship has consisted. 


This Car Is Well 
Known in Terri- 
tory Covered By 
Mr. Talbert. — For 
several years this 
energetic type 
writer exchange 
proprietor has cov- 
ered fifteen coun- 


again and again, in developing a 
personal acquaintanceship with 
plenty of social conversation. On 
the basis of this, sales just nat- 
urally follow. 

Casper, Wyo., where the home 
store and service department are 
located, has 20,000 population, and 
is an oil town and trading center 
for the great ranching territory of 
east, central and northern Wyo- 
ming. Casper is a live city, doing 
a volume of business far larger 
than its population would indi- 
cate. It is the logical headquar- 
ters for an office equipment busi- 
ness which provides sales and 
service for the small business com- 
munities of much of Wyoming. 

Mr. Talbert covers Casper with, 
besides the store, a city salesman. 
For a dozen years, he has person- 
ally traveled out of Casper with 
systematic service to fifteen coun- 
ties. The objective is ninety-day 


How W. L. Talbert Does 
It—By H. R. Simpson 











W. L. Talbert 





coverage of each community. Oc- 
casionally special trips are neces- 
sary. His trips take ten days to 
two weeks. He has four different 
routes. In a year’s time this means 
about 20,000 miles of travel. 

Developing his trade territory, 
Mr. Talbert has established a 
branch, with two employees, at 
Sheridan in north central Wyo- 
ming. This is one of Wyoming’s 
largest cities—population 8500. Mr. 
Talbert does no selling in the 
town, generally speaking; but 
makes periodic visits to supervise 
the branch store. 

Over this immense territory, the 
Talbert Typewriter Exchange ex- 
tends credit much as if all busi- 
ness were confined to a single 
community. Before opening ac- 
counts, however, the firm makes a 
careful investigation through 
banks and in other ways. 





The Service Department 

Service department policies have 
been important in building up the 
large volume. Promptness in han- 
dling machines is naturally a large 
consideration, but other require- 
ments come first. When a lawyer 
at Cody, or a hardware store at 
Torrington, ships in a typewriter, 
the procedure, after an examina- 
tion, is to write the customer giv- 
ing an estimate of the cost. The 
Talbert Exchange knows from ex- 
perience that a great deal of mis- 
understanding and grief can be 
avoided by this policy, which is al- 
ways adhered to, unless there are 
exceptional circumstances. 

First class repair service is in- 
dispensable. It is bad enough for 
an office equipment store to de- 


ties in taking care 
of old business and 
searching for new. 
He is a familiar fig- 
ure in Wyoming, 
particularly in Cas- 
per where the home 
store is located. 


liver a serviced machine around 
the corner, and have it quickly de- 
velop trouble; but imagine the re- 
action of a customer who has 
shipped a machine, at consider- 
able inconvenience, a hundred 
miles or more! 

All work is checked before ship- 
ment by the office, which, by the 
way, is managed by Mrs. Talbert. 
Most rush service is handled on 
the basis of two days in the Cas- 
per store. 

The service department has 
thoroughly modern equipment. 
Typewriters are cleaned by special 
solution and compressed air. The 
Exchange owns its own compres- 
sor. There is a special exhaust 
for taking fumes out of the service 
room. 

Transportation service from any 
part of the territory to Casper is 
very good. Besides railroad ex- 
press and mail service, there are 
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motor lines in growing numbers. 
Whereas, twelve years ago, road 
conditions were sometimes such as 
to be a serious difficulty, now there 
are excellent highways through- 
out the state. Oiled roads are the 
thing. In covering his routes, the 
only traffic difficulties which, or- 
dinarily, the office equipment man 
will have, will arise from unusual 
weather, as a prolonged blizzard, 
or—rarely—floods. 


Profit in Rentals 


Typewriter rentals are a profit- 
able department, with customers 


both in Casper and throughout the 
territory. About 100 machines 
were placed for rent at the time 
of the writer’s call. 

The original plan which Mr. 
Talbert used was a truck, carrying 
along an office supply stock. He 
has discontinued this, and now 
uses a Dodge passenger car, with 
which he is able to take equipment 
for demonstration, and various 
supplies. It is not unusual for him 
to carry aS many as twenty-five 
standard size typewriters, all of 
them safe from damage of any 
kind, because of made-to-order 
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blankets and cloths for wrapping 
each machine. To prevent confu- 
sion or loss of machines while on 
trips, Mr. Talbert has a ruled form, 
a load sheet, which permits him 
to keep an accurate check on all 
the machines he is carrying. He 
has worked up his territory to the 
point where a large number of 
business men, able to have per- 
sonal contact with him only once 
in ninety days, consistently send 
mail orders for supplies to the 
Casper store, and ship their ma- 
chines there for service. 


The Typewriter Convention 





RIGINALLY scheduled for the 

last three days of the month, 
the annual convention of the Na- 
tional Typewriter & Office Ma- 
chine Dealers Association will be 
held in Kansas City on June 15, 16 
and 17. 

That is the statement issued last 
month by A. B. Froehlich. Reliable 
Typewriter & Adding Machine 
Corporation, 303 West Monroe 
street, Chicago, who has been 
charged with the work of piloting 
the association’s publicity depart- 
ment. 

According to Mr. Froehlich ad- 
vance activities indicate a record 
attendance when the convention 
opens at the Muehlebach hotel 
where headquarters will be estab- 
lished. It is expected that dealers 
from every section of the country 
will be making early reservations 
at the Muehlebach, the Kansas 
Citian and other hotels of Kansas 
City. 

Under the direction of La- 
mont Wood, of the Midwest 
Typewriter Company and 
former president of the Na- 
tional Typewriter Association, 
a score of committees have 
already started on various 
campaigns to ensure a lively 
and interesting three-day 
meeting. Mr. Wood, who is 
chairman of the convention 
committee, said that while a 
tentative program of speak- 
ers had been adopted, it has 
not been completed yet, but 
will probably be presented in 
full in the May issue of Office 
Appliances. 

Meanwhile delegates and 
other visitors who plan on 
attending the conclave will 


Date of Kansas City Con- 

clave of Dealers is 

Changed to June 15, 16 
and 17 





find a wealth of interesting enter- 
tainment features arranged for 
them by the entertainment com- 
mittee. In addition there are a 
number of places of interest in and 
near Kansas City which delegates 
may visit before the convention 
closes. 

Including these are Cliff Drive, a 
scenic winding drive through 
mountains which affords excellent 
views of Kansas City and the sur- 
rounding territory; the Liberty 
Memorial in which is contained a 
large number of war trophies and 
weapons making one of the most 
complete collections in the coun- 
try; Swope Park, the third largest 
municipal playground in the 
world; and a residential district 
second to none. 





Exterior View of the Famous Muehlebach Hotel Which 
Will Be the Headquarters of the Typewriter Dealers 


Convention. 





Because it is geographically lo- 
cated almost in the center of the 
United States, Kansas City has 
adopted the phrase “Heart of 
America” as its own. The city has 
a Chamber of Commerce which 
operates eight service departments 
including agriculture, charity, 
civic activities, conventions, indus- 
trial progress, publicity, trade de- 
velopment and traffic. It also 
maintains a research department 
whose files and library are at the 
disposal of visitors at all times. 

At the last convention of the as- 
sociation, held in Washington, D. 
C., the delegates, turning out in a 
record-breaking throng, voted the 
three-day meeting one of the best 
in recent years. This year, accord- 
ing to Mr. Froehlich and Mr. Wood, 
an even better program will greet 
the delegates when they arrive at 
Kansas City. 

The Muehlebach has been the 
scene of some of the most impor- 
tant conventions of the in- 
dustry, including The Na- 
tional Stationers Association 
held there last October. The 
hotel has three floors of 
rooms which are all air-con- 
ditioned and noiseproof, and, 
this year, will boast a newly- 
decorated ballroom and grill. 
Rates at the Muehlebach are 
$3.50 up for single rooms and 
$5 up for double, with twin 
beds at $6 per day. 

Just one short block away 
from the convention head- 
quarters is the Kansas Citian 
with its more than twenty 
stories of light and airy 
rooms ranging in price from 
$3.50 up per day. Other 
hostelries offer accommoda- 
tions at reasonable prices. 
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Modern Trend in Office 





ODERN furniture, properly 
designed, adapts itself ad- 
mirably for office use. The simple 
lines, avoiding all frills and orna- 
mentation, lend a pleasant and 
restful atmosphere to business 
rooms. The sturdy appearance is 
masculine and businesslike. There 
is an increased market for Mod- 
ern which is apparent in so many 
things we all use today. The pub- 
lic is interested in a livable, sane 
Modern, and designers are conse- 
quently striving to create patterns 
that will find acceptance. 
It is my belief that office furni- 


Installation by 
Flint & Horner, 
Inc. — This hand- 
some ensemble was 
recently installed 
in a New York ad- 
vertising agency by 
the above firm. 
The desk and table 


F'urniture 


By C. B. MacCabe, Vice- 

President in Charge of the 

Furniture Division, Flint & 

Horner, Inc., New York. 
N. Y. 





ture manufacturers are rather 
slow in taking advantage of the 
modern trend. I believe, too, that 
this factor may be partly respon- 
sible for the fact that sales have 
not been up to par as far as office 
furniture is concerned. 

Of late manufacturers of house 
furniture have been paving the 








way to better times by keeping 
their lines fresh with interest and 
appeal. Many of them stress the 
Modern and they are bringing in 
new styles every season. In some 
measure the makers of office fur- 
niture have recently begun work- 
ing on similar programs. 

And that is the factor we must 
remember. The industry needs 
new designs, new life and new, ap- 
pealing merchandise. There is no 
doubt but that an executive seek- 
ing to furnish a new office or re- 
furnish an old one, searches for 
something new and interesting. 


were manufactured 
by the Standard 
Furniture Com- 
pany, Herkimer, 
N. Y., and the 
chairs by the Mar- 
ble & Shattuck 
Chair Company, 
Cleveland, Ohio. 
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Just as when he goes out to buy 
household furniture, it is generally 
the new—the Modern — which 
takes his eye, rather than a newer 
copy of what he already has at 
home and desires to replace. 

Modern office furniture will in- 
ject new interest in the output of 
the industry. Modern office furni- 
ture, properly designed by one 
skilled in the art, will create a 
greater demand among prospec- 
tive buyers. 


This Fine Installation of 
Macey Company Furniture 
Was Recently Made by the 
Peterson Lithograph & Print- 
ing Company, Omaha, Neb., 
in the Offices of the Service 
Life Insurance Company, 
also of Omaha.—The private 
office shown is one of five so 
equipped while lower pic- 


Manufacturers who seek to cre- 
ate a demand for Modern should 
carry more than just a few pieces. 
The stock should contain items 
well designed and consequently 
appealing to the Modern-minded 
prospect. 

Properly designed pieces will, I 
believe, sell themselves. Such fur- 
niture has the added enticement 
of not needing an expensive back- 
ground, because of its simplicity. A 
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good point in these times of en- 
forced economy. 

Barring a few changes in form 
now and then, I think we will find 
that Modern has come to stay be- 
cause it seems to have taken a def- 
inite position in the scheme of fur- 
nishing. This, then, should pro- 
vide good prospects who desire 
furnish or refurnish private an 
general offices, and reception and 
conference rooms. 


ture is a view of the five- 
drawer steel files installed in 
a vault. All of the equip- 
ment came from the Macey 
plant in Grand Rapids, 
Mich., and the deal was con- 
summated by Frank E. Peck 
of the Peterson Lithograph 
& Printing Company. 


Educate the Public on “Newness’ 





T THIS time, when the dark 
days are, we hope, left behind 
and a sun of better times is show- 
ing on the horizon, there is one 
major object in view if we are to 
bring the office furniture industry 
back, and make it the thriving and 
healthy business it once was. 

The object is this: To educate 
the people to want and demand 
NEW furniture and to forget that 
such a thing as good second-hand 
merchandise was once plentiful. 

To attain this objective the 
manufacturer and the dealer 
should join hands, if they wish to 
revive the office furniture business. 


A Suggestion by Woods 
White, Vice-President and 
General Manager, Office 
Equipment Company, Inc., 
Chattanooga, Tenn. 





They should jointly endeavor to 
teach the prospect that the excess 
of second-hand furniture has been 
absorbed. In its stead, the buyer 
must be taught, is NEW furniture. 
Furniture which heralds a new era 
in office furnishing. An era which 
has brought with it beauty and 
grace of design, sturdiness and 





utility and a radical change in 
construction. 

There is more than one reason 
for stressing this factor. As we 
all know, during the course of the 
depression, a substantial business 
was developed in buying and sell- 
ing used office furniture, and 
salesmen who had made their liv- 
ing for years selling new furniture 
redoubled their efforts to sell the 
second-hand equipment. Thus 
was the “used” furniture idea 
drilled into the heads of those who 
were interested in buying and now 
it is our job to erase it. 

In my opinion the only way we 
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can quickly make the purchasing 
agents, as well as the casual buyer 
of office furniture, realize that it 
is not necessary to shop all over 
town before turning to the new 
furniture market is to launch some 
definite program of advertising for 
new office furniture. And, at the 
same time, give the customer to 
understand that the used furni- 
ture has gone. 

In laying our plans we must bear 
in mind that not only has the used 
furniture market practically dis- 
appeared, but that new office fur- 





Woods White 





OFFICE APPLIANCES 


niture represents a heavy invest- 
ment for the dealer who is pri- 
marily in the new office furniture 
business. With this in mind it 
seems logical to believe that both 
the manufacturer and the dealer 
should begin emphasizing new 
furniture again if we are to better 
conditions for everyone in the in- 
dustry. 

In other words, a definite codp- 
erative program between dealer 
and manufacturer to educate the 
purchaser and make him “new 
furniture” conscious is an answer 
to the problem. 


Pictures As Office Furnishings 





NE-TENTH of the money in- 

vested in furnishing a suite of 
offices should be invested in 
pictures. 


One-tenth of the money invested 
in furnishing a suite of offices 
always will be invested in pictures 
if the salesmen know their busi- 
ness and have the proper perspec- 
tive and proper background. It 
will pay the man good dividends 
when furnishing an office to put 
every tenth dollar into pictures. 


These statements come from 
one who should know, from Peter 
De Keyser, manager of and buyer 
for the picture department in 
Barker Brothers store, Los Angeles, 
the largest home furnishing store 
in the world and one of the largest 
on the Pacific coast in the matter 
of office furnishings. Mr. De 
Keyser, who has a national repu- 
tation in selecting pictures for 
offices, works directly with the 
head of the office furniture depart- 
ment in the store. 

“No other article of furniture 
going into an office,” says Mr. De 
Keyser, “can give the office such 
an appearance of importance, such 
a prestige, as can the pictures on 
the wall. Even a rich and costly 
desk and chair will not give pres- 
tige if the pictures are cheap, 
gaudy, ill chosen and contradic- 
tory! 

“Take an office in where $300 is 
to be invested, for an example. 
Surely $30 should go on the walls 
and in an office of that kind from 
three to six pictures can be used 
and can be purchased for that 


How Important a Part Pic- 

tures Play in Creating 

Prestige in an Office.—As 

told by Peter De Keyser. 

Barker Bros., Los Angeles, 
to J. Edw. Tufft 





amount wholly in keeping with the 
other furnishings. 


A Touch of Home Atmosphere 


“We sell pictures for offices oft- 
entimes by urging the home influ- 
ence, the home atmosphere for the 
office. Offices are in fact becoming 
more and more home-like. If 
men’s business burns them out and 
makes them prematurely old and 
nerve-shaken surely the office 
should be furnished in such a way 
as to become a medicine or anti- 
dote as much as is possible. The 
home atmosphere is the most 
soothing and quieting atmosphere 
that it is possible for a business or 
professional man to take down- 
town with him. Harmonious sur- 
roundings directly affect life. 

“Harmony in surroundings is 
stimulative of the best in a man. 
It is productive of more coherent 
thinking. It is elevating to the 
faculties. Since a good share of 
an active businessman’s life is 
spent in an office it follows that 
pictures are nothing less than 
business assets. I believe pictures 
on the wall have made plenty of 
money for men in these recent 
years and they will make more for 
men in the future. 





How to Choose 


“To tell in words how pictures 
should be chosen is of course diffi- 
cult owing to variety at hand as 
well as to variety in temperaments 
on the part of customers. I would 
make a general statement, how- 
ever, that etchings, both in colors 
and in black and white, usually are 
good. I would say that we sell 
more of those for offices than any 
other one thing, for they offer 
plenty of variety in theme. My 
sales have averaged nine in color 
to one in black and white for 
offices. There is nothing better 
than an etching to establish con- 
fidence, to give the air of worth- 
whileness. It smacks of taste and 
quality appreciation. 

“The etching with architectural 
design fits well into most office 
schemes, particularly in lawyers’ 
and doctors’ offices. It never fails 
to arouse interest. 


Definite Suggestions 


“A few definite suggestions that 
I have made here and elsewhere 
may be worth telling. Naturally 
for a physician’s waiting room I 
suggest cheering subjects and few 
physicians now fail to agree. I 
also like a universally understood 
theme, say with a touch of home 
sentiment in it, and I find physi- 
cians do also. I would mention 
specifically the picture known as 
‘The New Brother’ where in the 
most humble kind of rustic home 
the woman in attendance is rock- 
ing the new baby in the crude cra- 
dle, while the little sister kneels by 
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the cradle in worshipful wonder- 
ment and the brother, bashful and 
a little older, stands shying in the 
door hugging the doorcase, one 
bare foot on top of the other, wish- 
ing to come closer yet too bashful 
to do so. The patient waiting in a 
doctor’s office can easily become 
lost in reverie while studying that 
picture. 


“For a lawyer's office I would 
specifically mention the picture 
known as ‘The Opening of the 
Will,’ dating I think from 1839. 
The variety of expressions on the 
faces of the prospective heirs to 
the deceased’s estate give plenty to 
think about. 


“For the ‘go-getter’ type of busi- 
nessman, say the real estate man 
who lives by aggression, I have 
found hearty and quick response 
when I presented the etching of a 
city skyline or a well known old 
picture of a busy business sfreet. 
This may not be as soothing as it 
should be yet after all it is mel- 
lowed with age and presents not 
the busy city of today but the busy 
city of yesterday. 


For the Young Sophisticate 


“Today we have with us the 
young, sophisticated type of pro- 
fessional and businessman. For 
him I select the picture with mod- 
ernistic touch, expressing light, 
emotion, action and withal 
rhythm. I do not mean a fantastic 
picture of straight lines and er- 
ratic curves, but I do mean a pic- 
ture like Van Gogh’s ‘Truck Gar- 
den’. In this there is rhythm to 
spare, the color of the sunlight has 
been captured and put on canvas 
and it has the undulation of action 
in. It is, however, the atmosphere 
of action that does not exhaust. 
Painted forty-five years or so ago 
this picture was ahead of its time 
and while the producer died insane 
and disappointed, nevertheless he 
gave us something for today. 

“For the man of sportive tastes 
there is always the colorful hunt- 
ing scene and this always sells 
well. There is the picture of wild 
game along the coast. There al- 
ways is the appeal of the marine— 
there is a market for all of these 


in modern offices. 
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“Then the offices in the execu- 
tive end of the department store 
or major commercial establish- 
ment of that kind. There I find 
quick response to landscapes, 
partly because the average man 
there is interested in the out-of- 
door because of a job so decidedly 
indoors. Such pictures take much 
of the sting out of being a prisoner 
at a desk and they smack of the 
next vacation. They help satisfy 
a longing and sustain a man in the 
meantime, so to speak. 


Sense Temperament First 


“To the office appliance man 
who sells pictures I would say, 
therefore, you can not sell pictures, 
one dollar’s worth in ten spent for 
office furnishings, unless first of 
all you sense the prospect’s tem- 
perament and tastes. Once you 
have done that do the best you can 
to give him pictures that make his 
office life more pleasant. Incor- 
porate the home atmosphere into 
the office just as much as you pos- 
sibly can. Do that and you can 
sell and make the picture order 
one-tenth of the whole order!” 





Globe-Wernicke Co., Installation in the Pawtucket (R. 1.) City Hall—Upper left: Council chamber, containing 
desks for the mayor, council members and clerks. Upper right: Municipal court, showing the judge’s bench, tables 
and seats for spectators. Lower left: The clerk’s office with desks, tables, shelving and counter-height filing units. 


Lower right: The Mayor's private office with hands ome ensemble of desk, table and special bookcases. 








How to Keep the Red Out of Credit 


By Fred Merish 


ECENTLY we saw this picture 

hanging in a dealer’s office. 
He was an oldtimer but still doing 
well in business. His credit losses 
had always been low. We gathered 
from the interview that this pic- 
ture, which had wide distribution 
among retailers years ago, had 
ever been a symbolic warning to 
soft-pedal the granting of credit 
and to award this privilege judi- 
ciously. He told us that often it 
provided the fortitude to refuse 
credit to customers who otherwise 
may have been given accommoda- 
tions to his subsequent sorrow. 

This picture goes back to the 
horse and buggy. These are the 
days of the airplane. Since the 
gay nineties credit has undergone 
a change to keep pace with mod- 
ern demands of trade. Ninety per- 
cent of our business is now done 
on credit. Many of our factories 
would close if we didn’t sell wash- 
ing machines, autos, typewriters, 
soda fountain equipment, roofing 
materials and practically every 
line running into money, on the 
installment plan. 

Although the tempo of life is ac- 
celerated, hoop skirts are out of 
fashion, mechanical horse power 
replaces the old gray mare and in- 
stallment buying is popular, the 
same basic principles govern the 
granting of credit today as in the 





gay nineties. Then it was wise to 
investigate before granting credit. 
Today it is likewise wise. Then it 
was safe and sane merchandising 
to have an understanding with 
the customer that all bills be paid 
in thirty days or less and to insist 
that customers live up to credit 
terms. Then it was prudent to 
send out bills promptly on the first 
of the month and to install an ef- 
ficient system for following up 
past due accounts. Today these 
practices are still considered wise 
merchandising. 

Yesterday, today and tomorrow 
the plight of this erstwhile gentle- 
man now in rags will plague the 
dealer who gives credit promiscu- 
ously and is slack with collections. 
During the depression many deal- 
ers tightened up on credit but 
since business has staged a come- 
back we find the tendency is to be 
more liberal with open accounts. 
A study of this picture may help 
those dealers inclined to gener- 
osity in granting credit to treat it 
with caution. 

Tacked on the wall beside this 
picture we noticed a bit of dog- 
gerel, which the credit-granting 
dealer may memorize with profit: 


“Give credit where credit is due 
And the poorhouse will never get 
you. 


” 


The Above Is a Reduced Reproduction of a Picture Which Hangs Above the Desk of 
the Dealer Mentioned in the Above Story. 





ITH the probability of 
a larger attendance 
than that of previous years, 
plans are being matured 
for the staging of the Thir- 
ty-third Annual National 
Business Show in Com- 
merce Hall, Port of New 
York Authority Building, 
New York City, October 19 
to 24. Under the guidance 
of F. E. Tupper, president, 
the management of the ex- 
position is working on ar- 
rangements for the 1936 
show in an effort to surpass 
all previous office equip- 
ment exhibitions, both in 
extent and in impressive- 
ness. According to Mr. Tup- 
per, the display and presen- 
tation of the various ex- 
hibitors will be arranged in 
such a manner as to be re- 
plete with interest and nov- 
elty for the thousands of 
visitors expected to attend 
the week-long exposition. 
The 1936 show will mark 
the third consecutive year 
in which the exhibition has 
been held in the Port of 
New York Authority Build- 
ing, located at Eighth ave- 
nue and Fifteenth street. 
The site was again chosen 
by a committee because of 
its convenience for visitors 
and its facilities for exhib- 
itors. The large exhibit 
floor, which covers the en- 
tire city block, has the 
added advantage of permit- 
ting all the exhibits to be 
placed on a single level. 


Upper Right—Port of New 
York Authority building in 
which is located Commerce 


Hall, the scene of the 1936 Na- 
tional Business Show to be held 
in the week of November 19. 


Thirty-Third Annual 
National Business 


Show in New York 
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As in former years, the 
National Business Show will 
attract purchasing agents 
and executives who are in- 
terested in office equipment 
from practically every cor- 
ner of the globe. It is ex- 
pected that the 1936 show 
will rival that of last year 
which broke all attendance 
records. Probably once 
again visitors from Canada, 
England, France, Belgium, 
Germany, Japan and South 
Africa will come seeking to 
know “What’s new?” 

Mr. Tupper, who is begin- 
ning his second quarter 
century as personal direc- 
tor, was optimistic in an- 
nouncing the opening of 
plans for the 1936 event. 

“We believe that this year 
will be ideal for the Nation- 
al Business Show because it 
will also be the year in 
which we will see the sound 
stabilization of the business 
comeback,” Mr. Tupper 
said. “That business once 
again will bring profitable 
returns is the best reason 
for every possible effort to 
be made to keep it that 
way. Steady, continued en- 
deavor, utilizing every 
available opportunity, is the 
surest way to maintain 
profitable business condi- 
tions. The 1936 National 
Business Show will reflect 
results of many organiza- 
tions’ efforts directed 
toward this end.” 


Lower Left.—F. E. Tupper, presi- 
dent, who heads the show man- 
agement, shown taking a mes- 
sage from boy at the 1935 expo- 
sition. On his right is his son, 
Edwin O. Tupper, who 

plays an important part in stag- 

ing the show. 


In a letter to the publisher, our old friend James L. Hole, manager of the Business Service Com- 
pany. Santa Rosa, Calif., says: 
“IT predict that during the next ten years, office equipment men will do by far the largest volume 
of business they have ever done in any like period.” 
What shall Mr. Hole and all the rest of us do to make this prediction come true? How else but 
through the application of intelligent effort to the tasks in hand? Nothing of genuine worth is ever 
achieved without the expenditure of personal energy. The accurary of Mr. Hole’s prophecy is 


dependent primarily upon the sellers of equipment and not upon the users. 


and build up the demand by skillful and planned selling activity. 


The sellers must create 
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Seen and Heard 
in Southern California 


By Hobart W. Martin 
230 Avenue D, Redondo Beach 


On the Road to Complete Recovery.—The recent 
hospitalization of H. W. Martin, has prevented his 
gathering the usual amount of news. Friends will be 
glad to know that he is convalescing nicely and will 
soon be going at top speed again. Concerning himself 
he says, “I am gaining, and even walked a number of 
blocks today without becoming unduly tired.” 

> 

On Vacation.— William F. Johnston, general manager 
of the Schwabacher-Frey Stationery Company, San 
Francisco, spent some time during March in Chicago, 
New York and other eastern points. 

Ribbon and Carbon Dealers Meet.—The Carbon and 
Ribbon Dealers of Southern California held a regular 
monthly meeting at the Hotel Clark, Los Angeles, on 
March 5. There was a good attendance and a lively 
interchange of ideas. W. E. Sibertson of the American 
Ribbon and Carbon Company, president of the asso- 
ciation, presided. 

H. A. Ecclestone, manager of the Typewriter Division 
of Remington-Rand, Inc., for Los Angeles, spoke in- 
terestingly on the manufacture of his company’s 
machines and supplies. 

The April meeting will occur early this month. 


« 


“Grandpa” Martin is Happy.—Herbert Bingham 
Copeland (Third), Born March 22, 1936, at 10:50 a.m.. 
tipped the beam at nine pounds, eight ounces. All 
concerned doing perfectly, including H. W. Martin, who 
is associate editor for Southern California for Office 
Appliances when he is not engaged in the pleasant 
task of being “grandpa.” 

—~.____ 
COLLEGE STORES ASSOCIATION 
HAS CROWDED CALENDAR 


The National Association of College Stores, which 
recently moved its headquarters to 200 Fifth avenue, 
New York City, has completed its calendar of activities 
for the balance of 1936. 

The organization, which has a membership of be- 
tween 150 and 200 college stores and an individual 
membership of 350, will hold its second annual buying 
conference on May 12, 13, 14 and 15 at the Hotel 
McAlpin. This conference will be operated by the 
Association for the benefit of college stores, and manu- 
facturers and distributors who wish to use these stores 
in their selling plans. 

On July 12, 13, 14, 15 and 16, the Association will 
hold its annual convention at the Netherland Plaza 
hotel in Cincinnati. President Walter A. Baude, of 
the University of Cincinanti, will be host to the dele- 
gates. 

The board of directors of the association has ap- 
pointed an executive secretary and a staff to devote 
their entire time to the future development of the 
Association program. 

—_——@——_—_. 
SCHOOL STORE COMPETITION DECRIED 

The Philadelphia Inquirer reported that student 
stores conducted in public high schools were attacked 
recently as setting up illegal competition with retail 
merchants in the vicinity of schools. The attack was 
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made in a suit to enjoin the Philadelphia board of 
education from permitting retail stores to be conducted 
on school property. The suit was heard by Judges 
Francis Shunk Brown, Jr., and Otto A. Heiligman in 
Court of Public Pleas No. 4. The case was taken under 
consideration. 

The complainants are George N. Ristine, an Olney 
dealer in sporting goods, and Robert Rothskin, proprie- 
tor of a stationery store at Thirteenth and Spring 
Garden streets. Other storekeepers in school neigh- 
borhoods are interested in the case. 

Former Chief Justice Robert Von Moschzisker, solici- 
tor for the school board, said that the stores are con- 
ducted in only fourteen of the thirty-seven high school 
buildings and that profits from all the stores last year 
amounted to only $3,638. He insisted that the board is 
within its rights in determining as to what “proper 
purposes” school buildings may be placed. 

— ~~ - 
HORDER’S WINS PACKAGING AWARD 

Setting a new mark for “double-use” packages which 
combine utility with attractiveness, Horder’s, Inc., Chi- 
cago, last month won a bronze award in the 1935 All- 
America Package Competition in the metal container 
division. The competition was sponsored by the trade 
journal, Modern Packaging. 

Horder’s offering was a typewriter ribbon box which 
is also a handy and beautiful compact for stenogra- 
phers. Inside the cover of the box is a mirror and, 
underneath the ribbon, a powder applicator and a loose 
powder strainer. 

As soon as the typewriter ribbon is removed the box 
automatically becomes ready for desk drawer or purse 
as soon as a little face powder has been placed in it. 

The box was designed by Walter Snelling, buyer for 
Horder’s. 

— 
HOGE COMPANY MOVES 

The Hoge Manufacturing Company, Inc., New York, 
N. Y., recently moved to new quarters in the Fifth 
Avenue building, 200 Fifth avenue, where it has ac- 
quired considerably more space and display facilities. 

Coincident with the moving, the company has ar- 
ranged elaborate displays of toys and a stationery as 
well as stockroom for its office equipment lines includ- 
ing Gem paper clips, spiral brass pen racks, thumb 
tacks, strip racks for rubber stamps, wire staples, “Pal” 
mechanical pencils and leads and pencil clips. 

The company has manufactured many of these lines 
since 1909. Stationery price lists and catalogues may 
be obtained on request. 

oo 
INK PADS FOR SUN TYPEWRITERS SOUGHT 

Cc. R. Underwood, of the American Writing Machine 
Company, New York, N. Y., recently announced that 
his company is seeking a source of supply of ink pads 
for the Sun typewriters. Through the columns of Of- 
fice Appliances, Mr. Underwood asks that anyone in the 
industry knowing where such an item may be obtained 
kindly communicate with him at the American Writing 
Machine Company, 374 Broadway, N. Y. 

-— — —~# 
BALCH HOME AFTER OPERATION 


Harry Balch, genial sales manager of the Quality 
Park Envelope Company, 11-116 Merchandise Mart, 
Chicago, returned home from a local hospital late last 
month after successfully undergoing a major operation. 
Harry expects to resume his part in the activities of 
the Wis-Ill Club with renewed vigor. He is a vice-presi- 
dent of the organization. 
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Standard Company is Fine Example of Completeness 

















Herman P. Dean, 
President-Treasurer 


At Right: Three Pictures of 
the Standard Printing & Pub- 


lishing Company, Hunting- 
ton, W. Va.—-Top photo 
shows the impressive front 
door of the Standard build- 
ing and (center) a group of 
model offices. (Lower) In- 
terior view of retail office 


supply store. 


One of the outstanding examples of a complete office 
equipment house is the Standard Printing & Publish- 
ing Company, 912-14 Fifth avenue, Huntington, West 
Virginia. 

Sheltered under one roof is an organization the ac- 
tivities and general facilities of which are exemplified 
by the company’s slogan printed on its letterheads: 
“Everything for the Office.” 

Situated in a town of 75,000 inhabitants, the Stand- 
ard Printing & Publishing Company, headed by Her- 
man P. Dean, president-treasurer, is a small city in 
itself. There is a department devoted to printing, en- 
graving and lithograph with each division complete in 
itself with artists, designers and printers. There is a 
wide range of machines and mechanical devices for 
office use, and there is a complete commercial station- 
ery department equipped with an entire range of office 
paper needs. 

The company carries adding machines, registers, cal- 
culating machines, Dictagraphs, duplicators, typewrit- 
ers, postal scales and all the smaller devices. There is 








Donald L. Boyd, Vice-presi- 
dent and General Manager 





William W. McCue, Secre- 


& Superintendent of 
Production 


tary 


also a repair and service department for the various 
machines. The firm handles a complete line of office 
furniture and maintains a repair department for this 
business. 

Efficiency and economy are the principal achieve- 
ments growing out of the system under which the com- 
pany is conducted. To produce these two requirements 
the business makes full use of the various systems, ma- 
chines, specialties and devices which it offers to cus- 
tomers. Thus the conduct of the business is a per- 
petual advertisement of the merchandise the company 
sells. 

Coupled to this system is another factor which the 
company stresses to every employe as a creater of good 
will—courtesy. Indicative of that is a caption accom- 
panying a photograph in a recently-published book 
entitled “The Doorway to Satisfactory Service,” which 
was fully described in the March issue of Office Ap- 
pliances. The caption reads: “Every member of the 
Standard organization is responsible for the company's 
most valuable asset—good will.” 
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NEW MACHIN 


> AND DEVICES 











GLOBE-WERNICKE VISIBLE SYSTEM FOR 
SMALL OFFICES 
Created for the use of small offices and business es- 
tablishments, a new and inexpensive card index visible 





New Globe-Wernicke Co., Visible Card Record Book 


record book has recently been placed on the market by 
the Globe-Wernicke Co. 

The new book is substantially made of metal with an 
attractive black leather cover. It is compact, light in 
weight, and may be carried anywhere or kept in a desk 
drawer. In size it is 1242x9x13,”. 

The visible record book has a capacity of fifty cards, 
size 5x8” in any style including folded forms. Metal 
cover plates provide solid and smooth writing surface 
and hold the cards flat. 

In addition to business houses, the visible record book 
is said to be especially adaptable to executives, sales- 
men, and professional men. A stock record control is 
provided by the G. W. offset feature and color signal- 


ing. 


——- ~G--— - 
ACE INTRODUCES IMPROVED FASTENERS 
The Ace Fastener Corporation, 3415 North Ashland 
avenue, Chicago, announces that its Pilot and Cadet 
desk-type models of stapling machines have been im- 





“Ace” Pilot 
Fastener 


“Ace” Cadet 
Fastener 


proved with a wider and more substantial steel base 
and with an adjustable anvil for pinning and stapling. 
No increase in prices has been made. 

The Cadet and Pilot are equipped with two anvils—a 


permanent anvil on which staples are clinched for per- 
manent fastening and stapling, and a temporary anvil 
on which the legs of staples are spread apart in pin 
fashion for temporary pinning and fastening. These 
anvils are joined by means of two hinges which are 
incorporated in a separate pivot plate. A spring of 
bronze steel holds the temporary anvil in either the 
forward or backward position. 

For stapling the temporary anvil is flipped backward, 
while for pinning it is flipped forward on top of the per- 
manent anvil. The anvil construction is of the same 
sturdy construction as that employed in the large Ace 
model and it is positive and fool-proof in operation. 

SOE 
MURPHY PRESENTS NEW 1936 LINE 

Illustrated here is a new, richly-upholstered chair, 
listed as the No. 6289, one of a new line recently in- 
troduced to the market by the Murphy Chair Company, 
Inc., Owensboro, Ky. 

The No. 6289 is, like the other numbers of the new 
line of swivel chairs, equipped with a back fastened 
to the seat with stove bolts. It also has casters. 

The height of the back is 22 inches, while the seat 
is 2312x22 inches. The chair is equipped with a spring- 
filled cushion over a Nachman unit with a web bottom. 
It is of pecan wood with a walnut finish. 

The new chair is one of a large number amply de- 





Murphy’s New Execu- 
tive Swivel Chair 


scribed and illustrated in a recently-published cata- 
logue issued to dealers by the Murphy Chair Company. 
The catalogue is attractively printed on white glossy 
paper and contains thirty-five pages. Copies may be 
obtained by writing to the company at its Owensboro 


headquarters. 
—___—_ 
ADAMS COMPANY INTRODUCES INK REMOVING 


CREAM 
A new cream, designed to remove inkstains from 
hands by absorption through a rubbing process, has 
recently been introduced to the office equipment field 
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by the Adams Specialty Company, Front street, San 
Francisco, representatives of Henry T. Adams Manu- 
facturing Company, Chicago, and Feldco Loose Leaf 
Corporation, Chicago, on the “Coast.” 

The product, which is labeled “Inkoff Creme,” is a 
thin paste which, when applied to hands and thor- 
oughly rubbed in is said to completely remove stains 
of ink, carbon paper or typewriter ribbons. The cream 
is also claimed to remove inkstains in a similar manner 
from furniture. 

Inkoff Creme is available in two and three-ounce 
jars. 

a oe 
PRONTO STEEL CARD CABINET 

Designed to meet a demand for a popular-priced 
item, a new steel card cabinet, for 3x5, and 4x6 inch 
cards, has been manufactured and introduced to the 
market by the Pronto File Corporation, 636 Broadway, 
New York, N. Y. 

The new cabinet is made of heavy-gauge steel and is 
equipped with a positive spring compressor and solid 
brass hardware. It is finished in olive green. 

According to officials of the company the item, al- 
though a new addition to the Pronto line has already 





New Member of Pronto Steel Cabinet Family 


met the popularity accorded the Pronto file by dealers 
everywhere. Prices and further details may be ob- 
tained by writing to the company’s home offices. 
——_—_>—_—_ 
INVENTS “PERPETUAL” PENCIL 

A new automatic pencil which feeds and sharpens 
leads as long as the loading chamber is kept filled has 
recently been invented and patented by Wynn E. Eisen- 
hauer, secretary of the Maritime Teachers’ Bureau, 
Halifax, N. S. 

According to Mr. Eisenhauer, whose patents rights 
have been assigned recently at Washington, the pencil 
is so constructed that in operation it approached some- 
thing like perpetual motion. It remains sharpened by 
the action of the hand in writing which automatically 
operates the governing mechanism. 

A working model of the pencil has been forwarded 
to a manufacturing company in New York, N. Y. A 
patent application covering the invention was filed by 
Mr. Eisenhauer on September 13, 1934. 

SAINBERG INTRODUCES NON-SKID STRIPPING 


A new non-skid stripping for holding glass securely 
on a desk top or table has recently been introduced to 
the market by Sainberg & Company, Inc., 37-43 West 
Twenty-sixth street, New York, N. Y. 

Manufactured of a resilient, non-deteriorating com- 


33 


position, the new stripping cannot mar furniture and 
is easy to apply. Other features claimed for it include 
its ability to keep out dust, prevent sweating and break- 
age. It is also made in discs and phone anchors for 
dial telephones. 

The stripping is available in brown, mahogany and 
green. It is one inch in width, one-eighth inch thick 
and is in 100-foot rolls. 

Samples, prices and further details may be obtained 
by writing directly to the company. 


——>—_—_— 





Imperial Desk Company's New Portable Typewriter Desk. 

This handsome desk was engineered and designed expressly 

for portable typewriter users. It features modern design, fig- 

ured Walnut top, drawer fronts and panels and oak drawer 
interiors. 


SS Ee 


NEW EXECUTIVE STYLE CUSHION INTRODUCED 


A new type of cushion for executive chairs, which is 
featured by a filling of one-piece resilient sponge rub- 
ber, has recently been introduced to the market by the 
Perfect Rubber Seat Cushion Company, 5200 Akron 
street, Philadelphia. 

The new cushion is upholstered in thick pile velour 
with boxed edges. It is an attractive item and is avail- 
able in brown, green, taupe, blue and maroon. 

The executive style cushion is one of many manufac- 
tured by the company all of which are fully described 





Executive Style Chair Cushion 


and illustrated in a folder recently published and 

mailed to the trade. Further particulars and a copy 

of the folder may be obtained by writing direct to the 

Perfect Rubber Seat Cushion Company home offices. 
—_—<g>—___— 

INTRODUCING THE EVERKEEN CORNEROUNDER 


Capable of rounding the corners of from one to fifty 
sheets of paper at a stroke, a new device for use in 
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offices and labeled the Everkeen CorneRounder, has 
recently been placed on the market by the L. A. S. 
Christie Company, Rochester, N. Y. 

The CorneRounder was created by its manufacturers 
after investigation and research revealed the fact that 
wear and tear on sheet paper corners was eliminated 
by the round-cornering. This fact is said to particu- 





The Everkeen Cornerounder 


larly hold true in relation to ledgers and binder inserts, 
sales manual sheets, financial statements and reports 
which are made more permanent by the device and 
which also prevents “dog-earing” and unsightliness. 
Round-cornering of cards is also said to speed up filing 
and prevent torn and bent corners. 

The CorneRounder is equipped with stationary guides 
which do not need adjustment; self-sharpening blades 
which grip the paper as they shear through. Four 
different blade sets of varying radii are available. The 
blades are interchangeable without the use of tools. 

The device is operated manually and is simple to 
manipulate. Further details may be obtained by writ- 
ing the Christie Company. 

—_—__—_ 
HERRING-HALL-MARVIN’S TREASURGARD 


Blending graceful line and dignity with the neces- 
sary fire and theft-resisting features of a modern safe, 
a new strongbox, named the “Treasurgard,” has recent- 
ly been introduced to the market by the Herring-Hall- 
Marvin Safe Company, Hamilton, Ohio. 

The Treasurgard, although manufactured in the low 
price range, has all the features of the most expensive 
safes. Its principal safeguarding features include a 
sturdy lock, steel hinges and the company’s one-hour 
fire protection certification. 

The outside dimensions of the Treasurgard are: 10', 





Strong Box by Herring-Hall-Marvin Safe 
Company 


“Treasurgard” 


inches high, 137/16 wide and 187/16 long. Inside: 
4x 87%, x 13%, inches. Its weight is seventy pounds. 

The safe is lined with plush and has a link chain 
attached to the lid. It was designed to protect jewelry, 
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valuable papers, letters and cash and is equally pre- 
sentable for office or home. 
tiailiaialieen 
NEW DESK AND CHAIR BY HOWELL 

Marked by new and graceful lines of beauty, as well 
as twentieth century design, a new chromsteel desk 
and chromsteel chair with a “Flotilt” swivel iron, have 
recently been placed on the market by the Howell Com- 
pany, St. Charles, Ill. 

The new typewriter desk is equipped with cabinet 
work in black Howelite and is constructed in such a 
manner as to be suspended several inches from the 
ground by handsome chromsteel bars. The overall size 
of the typewriter top is 24 x 42 inches, with a 15 x 24 
inch upper utility shelf. The height overall is 30 inches. 

The “Flotilt” swivel chair is equipped with the most 
advanced tilting device available. The under structure 
is quiet in operation and requires no lubrication. It is 
equipped with an inner-spring filled comfortable seat 
cushion, as well as a padded back and padded arm 








Howell Company’s New Chromsteel Chair and 
Chromsteel Desk 


rests. The four casters with which the chair is 
equipped are covered as a protection against scuffed 
shoes. The width and depth of the seat are 18 inches 
and the height of back is 16 inches. 

Further details of the two new items may be obtained 
by writing to the home offices of Howell Company. 

=< ——__—— 
SAMSON PRODUCES “SAFE” FAN 

A new electric fan involving a principle of manufac- 
turing blades from rubber as a safety measure, has re- 
cently been manufactured and placed on the market by 
the Samson-United Corporation, 53 Probert street, 
Rochester, N. Y. 

The blades of this new fan are made of tough though 
flexible, moulded rubber rigid enough to create a strong 
and steady current of air yet sufficiently soft to prevent 
injury to even the fingers of a child. For this reason 
the fan is built without a guard of any kind whatever. 
The item is labeled the Samson Safe-Flex fan. 

Another special feature of the fan is its motor which, 
according to the manufacturer, is of a new and radical 
type designed to maintain coolness no matter how long 
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the fan is kept going. It is also noiseless in operation. 

There are three models of the Safe-Flex fan, each of 
which has a motor casing of brushed chromium. The 
standard model is finished in a soft walnut brown with 
walnut brown rubber blades, cord and plug. Two de 





Samson-United Safe Electric Fan 


luxe models are available in the following colors: Pastel 
green with green rubber blades or delicate ivory with 
ivory rubber blades. 

The Samson-United Corporation has recently com- 
pleted plans for a dramatic, weather-controlled na- 
tional advertising and merchandising campaign which 
will introduce the Safe-Flex fan to the trade. This 
campaign will include nation-wide radio programs over 
more than 150 leading broadcasting stations and a plan 
whereby the Postal Telegraph Company, through its 
50,000 agencies, will take customer telephone orders and 
make immediate delivery of the fan. 

+». 
INTRODUCING FLASH-O-LENS 


An instrument, known as the Flash-O-Lens, which 
gives five-power magnification and illuminates the field 
of vision, has recently been placed on the market by 
the E. W. Pike & Company, Elizabeth, N. J. 

The instrument employs a double lens system which 
provides the five-power magnification in a two-inch 
field. An accurate spacer ring of molded Bakelite holds 
the lenses in exact focus. It is equipped with a white 
composition frame which is used to reflect the light. 





Pike “Flash-O-Lens” Made by E. W. Pike & Company, 
Elizabeth, N. J. 


There is also a side opening which makes possible the 
use of instruments or a pencil while examining an 
object. 

The Flash-O-Lens illuminates the field of vision by 
an electric bulb so placed in the handle that direct 
light is shielded from the user. The instrument is 
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available in two models, battery or central station serv- 
ice. Further details may be obtained by writing to the 


company at Box 38, Elizabeth, N. J. 
———< »————_ 


NEW LOCKER LINE BY ALL-STEEL-EQUIP 

Embracing several modern and unique features a 
new line of lockers, which have been given the trade 
name of A-S-E, has been manufactured and placed 
on the market by the All-Steel-Equip Company, Incor- 
porated, Aurora, IIl. 

The new leckers were designed and developed by 
William A. Kendall, well-known stylist in the industry. 

One of the principal features is a new type of handle 
which conforms in line with the locker itself and was 
designed to permit one-finger operation. 

The lockers are equipped with a new type louver 
which, in addition to giving improved appearance and 
decoration to the locker door front, provides better 





New Handle for 


Storage Cabinets 
of the AIl- Steel- 
Equip Company 


ventilation. The attractiveness of the locker is added 
to by a streamlined hinge built into the door. 

The new A-S-E catalogue which includes every stand- 
ard size and style of the new locker is available for 


dealers. 
—_———_—— 


NEW ITALIAN TYPEWRITER 

A new typewriter equipped with a device which is 
said to “regulate the typewriter to the typist’s stroke” 
has recently been invented by Alfredo Tombolini, Via 
Pietro Verri 13, Milan, Italy. 

According to the manufacturer the typewriter is so 
equipped as to operate properly regardless of the type 
of user whether a high speed, normal or untrained 
typist. 

Another special feature of the machine, which is 
listed as the “Tombolini” typewriter, is the fact that it 
may be taken apart without the use of tools. The car- 
riage is interchangeable with others of varying lengths, 
while the spacing device may be changed with another 
device allowing wider or narrower spaces between lines. 
The machine has forty-five keys. 

Other features of the Tombolini typewriter include a 
carriage of ninety-six “pica” spacings, two-color rib- 
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bon, back-spacer, automatic ribbon reverse, automatic 
tabulator, and a unique margin-setter which is oper- 
ated by a setting key. 

In addition to the standard, correspondence size ma- 





Mr. Alfredo Tombolini Behind a 
Model of the Typewriter He Devel- 
oped Recently. 


chine, Mr. Tombolini has invented a portable type- 
writer with some interesting features. 

Mr. Tombolini, who holds many speed typing cham- 
pionships, plans to begin manufacture of the machine 
or sell the rights abroad. 

> 
NEW POSTURE CHAIR BY ARTILITY 

Featured by all the factors which go into the making 
of a scientifically-correct manufacturing, a new and 
attractive “secretarial” posture chair has recently been 
introduced to the market together with several other 





Artility’s Secretarial Posture 
Chair 


Similar numbers by Artility Metal Products, Inc., Elk- 
hart, Ind. 

The secretarial chair, which is illustrated here and is 
listed as the No. 370, is equipped with a swivel base of 
1%4-inch tubular steel and is adjustable from 17 to 21 
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inches. It is upholstered in a high grade of embossed 
genuine leather and is available in blue, brown or green. 
The chair also has casters which are one and five- 
eighths inch composition wheels. 

The chair in the illustration is upholstered in Super- 
Softex, an entirely new type of upholstery material 
which is ventilated and therefore unable to cling. 

Further details or a copy of the new booklet describ- 
ing the No. 370 and other models may be obtained by 
writing to the Artility Metal Products, Inc., home of- 
fices. 





Markwell’s Improved “RX” Fastener Which Is 

Now Ready for Delivery.—This modern Desk 

Type or Portable Fastener is so constructed as 

to be equally useful for fastening or tacking 

drawings, tracings, bulletins, etc. 
: intimin 
NEW ART STEEL DISPLAY RACKS 

Two new Asco greeting card display racks have re- 
cently been produced by the Art Steel Company, Inc., 
300 East 145th street, New York, N. Y., which are al- 





Art Steel Company’s New Card Display 
Rack 


ready proving themselves good sales aids for stationery 
dealers. 

The racks are particularly adapted to what is known 
in modern merchandising as “island counters.” They 
fit back to back and are available in either five-step 
or six-step style. ; 

The Art Steel Company, Inc., has been doing consid- 
erable research work on card display racks as a means 
of finding the proper vehicle for stimulating sales of 
greeting cards through attractive display. 

—_—_—————— 

WATERMAN PRODUCES TIP-FILL INK BOTTLE 

A container which can be tipped on its side when the 
ink gets low is the feature of a new two-ounce “Tip- 
Fill” bottle being introduced to the Spring trade by the 
L. E. Waterman Company, New York, N. Y. 

According to the company, the bottle is equipped 
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with an extra-wide neck which permits easy access to 
the ink even when the bottle is almost empty. Another 





Waterman's Tip-Fill Ink Bottle 


important feature is a metal screw cap which is easy 
to remove. 

The new two-ounce bottle will contain the regular 
Waterman colors, blue-black, jet black, blue, red, green 
and violet. 

——$—$——_—_—_—_. 
GUNN COMPANY TO MANUFACTURE 
OWN LINE OF CHAIRS 

The Gunn Furniture Company, Grand Rapids, Mich., 
recently announced the acquisition of facilities where- 
by it will begin immediately the manufacture of a line 





One of Gunn Company’s New 
Chair Line 


of office chairs to match its various desk patterns and 
suites. 

Coincident with the announcement the Gunn Com- 
pany issued a new catalogue of the various chair lines 
which now enables the firm to ship entire suites direct 
from its Grand Rapids factory to dealers everywhere. 

The lines include practically every model of office 
and business chair available. Of these, the swivel type 
office and executive chairs are all equipped with the 
new Flotilt chair control. 


—————— 


CAMERON TO REPRESENT STANDARD FIBRE CORP. 

Late last month the Standard Fibre Specialties Cor- 
poration, 18 West Twentieth street, New York, N. Y., an- 
nounced the appointment of Cal Cameron, 140 Maiden 
lane, New York, to represent its line of Steel Top fibre 
wastebaskets on the Atlantic seaboard from Virginia 
to Maine. 
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GLOBE-WERNICKE BROADSIDE 

An attractive broadside stressing the company’s 
nation-wide advertising campaign has recently been 
issued by The Globe-Wernicke Co., Cincinnati, Ohio. 

When folded, the broadside presents an arresting 
Slogan which reads: “More advertising—more sales— 
more profits—for G/W dealers.” Another side of the 
paper bears, under a heading of “Go ahead with Globe- 
Wernicke in 1936” a descriptive chart showing the in- 
creases in the company’s advertising year by year since 
1934. 

Inside the broadside carries illustrations of eighteen 
covers of magazines and journals which will carry 
Globe-Wernicke advertising as well as facsimiles of a 
number of folders and booklets published by the com- 
pany for its campaign. On the back of the broadside 
is a list of the various items in the wide line of prod- 
ucts made by The Globe-Wernicke Co. 

—__—»———_—— 
BROWN APPOINTS SIX NEW AGENTS 

Following out its program of expansion which was 
inaugurated recently, the L. L. Brown Paper Company, 
Adams, Mass., has appointed six new dealers to handle 
its many lines of paper. 

The Virginia Paper Company, Charlotte, N. C., has 
been appointed to handle the company’s “Brown's 
Fine,” an eighty-five per cent white rag record and 
correspondence paper. The five concerns, named be- 
low, will be exclusive agents in their territories for the 
company’s “Brown Linen Ledger,” a well-known 100 
per cent white rag, permanent record paper which is 
one of the specialized lines of the L. L. Brown Paper 
Company: 

Atlantic Paper Company, Savannah, Ga.; Central 
Paper Company, Orlando, Fla.; Everglade Paper Com- 
pany, Mobile, Ala., and the Tampa Paper Company, 
Tampa, Fla. 

———_>—_——_ 
ESTERBROOK INCREASES SALES FORCE 

The Esterbrook Steel Pen Manufacturing Company, 
Camden, N. J., added three junior salesmen during the 
month of March. One is E. M. Yeager, who was with 
the Marshall-Jackson Company, Chicago stationers, for 
two years prior to his Esterbrook employment. An- 
other, L. W. Patton, sold for Dennison Manufacturing 
Company for a period of ten years. The third, R. E. 
Stoeber, had experience in several retail stores in Phil- 
adelphia. Mr. Yeager will work mostly in and around 
Chicago. The others will travel out of the Camden 
office and will work in the mid-Atlantic states west 


to Ohio. 
—_—_—_~>__—_ 


NO REVIEW FOR REMINGTON RAND INC. 
The Wall Street Journal, February 11, reported that 
Remington Rand Inc. had been denied a review by the 
Supreme Court of a lower court decision, holding in- 
valid patents on heat resisting cabinets, which were 
the basis for infringement suits against The General 
Fireproofing Company. 
—_—__—~<_———_ 
IMPERIAL METHODS CELEBRATES 
The Imperial Methods Company, 750 Circle avenue, 
Forest Park, manufacturers of a large number of office 
equipment items, last month celebrated its thirtieth 
anniversary in the business world. 
——_——_ 
CENTURY EXCHANGE MOVES 
Filling a need for more stock and display space, the 
Century Adding Machine Exchange recently moved 
from 80 William street to 63 Park Row, New York. 
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EVANS SHANGHAI STORE REOPENS 


The Edward Evans & Sons, Ltd., store at 200 Kiu- 
kiang road, Shanghai, recently reopened under the 
name of the Evans Book Company, Ltd. The new com- 
pany has taken over the stock, furniture and fixtures 
of the former organization. 

In addition to purchasing the assets of the former 
firm, the company has also taken over the Chinese 
staff, several members of which had been with the 
Edward Evans Company for more than twenty years. 

The new company is exclusively a Chinese concern 
and is operated under Chinese company law. It is 
capitalized for $100,000, Chinese Standard silver, and 
its banker is the Bank of China. 

According to Harry Jung, managing director of the 
Evans Book Company, Ltd., his organization seeks cata- 
logues and samples from office equipment firms and 
desires its name placed on mailing lists for future an- 
nouncements of new items. 

———_<>____ 
IS THE MIRROR IN SHOW WINDOW EFFECTIVE? 

Dekoration und Reclame, Vienna considered the ef- 
fectiveness of a mirror in the show window. There are 
several viewpoints. Often a mirror is useful to show 
sevéral sides of the merchandise displayed. The ten- 
dency of men and women while looking at a window 
display containing a mirror is to “police” themselves 
to see that their clothing is in good order. While this 
phase may detract attention from the display, it is 
often effective in compelling a second glance at the 
window, with the possibility of the display getting 
further attention. 

The mirror can operate to give increased effectiveness 
to the illumination. If it is desired to show two sides 
of an object in the window, the mirror effects this end 
and at the same time has some appeal to the vanity of 
the man or woman looking at the mirror. 

—_——_p——_——. 
STATIONERS AND THE CHAINS 

The Stationery Trade Review (London) reported on 
a meeting at Stationers Hall where trade problems were 
discussed. One speaker said that the retail distribu- 
tion of the stationery trade falls into three divisions; 
the large stores, including Woolworth’s and Marks & 
Spencer, the multiple shops, and the individual retail- 
ers. Each had its own appeal to the public, and that of 
the individual stationer was centered on personality 
and professional knowledge. The complaint was that 
too few commercial stationery lines are price protected 
—a practice which is legal in England. 

—_< 
MERCEDES YEARBOOK FOR 1936 


From Mercedes Biiromaschinen-Werke, A. G., Zella 
Mehlis in Thiiringen, Germany, comes the 1936 edition 
of the year book of this company. This is a compact 
pocket size book in hard covers, with diary pages in- 
terspersed with illustrations of Mercedes products, and 
technical information regarding different types of ma- 
chines, and tables of ribbon dimensions of various types 
of office machines used in Germany. This yearbook 
gives the story of the typewriter and its development 


in various parts of the world. 
—_—_—_>—___—_ 
VARIETY AND ROMANCE IN TRAMP STEAMERS 


The Gregg Magazine (London) commented on the 
variety encountered by sailors on tramp steamers, 
which carry ploddingly cargoes of all sorts over the 
seven seas. They lack the glamour and change of the 
big passenger vessels, but because of their freelancing 
over the seas they make more different ports than the 
average luxury liner. 
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Sketches from a Traveler 


Abroad 
By J. G. Nolph, dr. 


Special Correspondent 


Note.—Mr. Nolph, now in the Orient on a trip which will keep him 
abroad for a year or more, received his experience in the office equip- 
ment industry in a business in Punxsutawney, Penna. Although 
engagements of another kind consume most of his time, Mr. Nolph 
finds occasional opportunity for some calls upon distributors of 
office equipment 
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OFFICE APPLIANCES IN INDO-CHINA 


oe land of the future, a country where one 
may actually study the primitive and the ultra- 
modern, side by side. The first exploitation is even 
now just reaching the world of western civilization. 
One of the chief colonization projects of the century 
is here being undertaken by France. Two beautiful 
modern cities have recently been built; wide boule- 
vards, modernistic edifices, chic shops and luxurious 
hotels have already made their appearance. Strangely 
enough they are found to border a savage expanse of 
native country that lures explorers and big game hunt- 
ers from all over the world. Tigers, panthers and ele- 
phants are found everywhere, and the famed ruins 
of the lost city of Anghkor form a combined attraction 
that will soon place this country in the headlines of 
the world. Extensive plantations of coffee and rubber 
have already started their exporting to France. As the 
Indians were conquered in America so are the MOi na- 
tives being slowly pushed back into the hills and con- 
fronted with such problems as taxation. The French 
government has, within the past year, organized nec- 
essary departments for the purpose of calling the 
world to this new land of opportunity. 

Outstretched arms of welcome is the brief saluta- 
tion offered to America. Everywhere, the industrial 
minded merchants greeted the writer with questions 
and requests of and for American products. Many of 
the American manufacturers have been represented 
here for the past decade but, that was the old Indo- 
China, almost untouched by modern methods that 
must and will predominate. 


Activities in Saigon 


Saigon is located some ninety-five kilometers from 
the coast of the China Sea and is connected by a river 
that enables one to ship directly to Saigon. The city 
has already reached a population of 300,000. Building 
designs are found to greatly resemble the typical 
French city. The chief establishment known as Im- 
primeur Libraire is that of the well known Albert Por- 
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tail Company that has served Saigon through this 
medium for more than fifty years. The shop has grown 
and expanded from the original size to a beautiful 
modern display quarter boasting of an associated 
printing plant so extensive as to employ one hundred 
and sixty men. Numerous American products are sold 
through the efforts of this thoroughly capable firm. 
Their typewriter sales are restricted to French and 
German distribution though they have recently added 
a line of Remington machines to their consignment 
offerings through the local Remington distributors. 
Corona adding machines and the filing lines of The 
General Fireproofing Company are major features of 
the firm. Other U. S. equipment includes Waterman 
pens and ink, and Hotchkiss stapling machines. 
General manager of the firm in Indo-China is Rene 
Portail; Ernest Portail, brother of the aforementioned 
gentleman, is manager of the printing division. Both 


Pictures from French Indo-China.—(Top to bottom, left) Beauti- 
ful store front of Albert Portail Company, Saigon. (2) Rene Por- 
tail, son of retired founder, in private office. (3) Display room of 
Denis Freres, Remington dealers, Saigon. (4) Poinsard & Veyret 
Company, Royal dealers at Saigon. Right, top to bottom: (1) In- 
terior of Portail store, which is largest stationery establishment in 
Indo-China. (2) Descours & Cabaud, Underwood distributor. 
(3) Another section of display room at Denis Freres. (4) Elie 
Mercadier, directeur of Denis Freres. 


are sons of Albert Portail, founder of the business and 
now retired at his home in France. Their retail house 
employs more than a score of natives and four Euro- 
peans. Much of the retail business comes from the 
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various departments of the Government which pur- 
chase a great many supplies through this medium. 
The schools in Indo-China are supervised through the 
government and thus most of the school supply busi- 
ness is contacted through the same source. Two sales- 
men are employed by the firm for coverage of the ad- 
joining territory. 

The duty and customs situation has retarded the 
progress of American exploitation in Indo-China. How- 
ever, the writer has found in almost every case con- 
tacted, the merchants are anxious to open negotia- 
tions with American firms for they are sincere in their 
beliefs of superior quality of many of the products. The 
Office Appliance magazine is one of the chief contact 
mediums here in Indo-China. Mr. Portail, general 
manager, has requested that the writer inform Ameri- 
can manufacturers that he is interested in all such 

products and invites communication through either 

O. A. magazine, which is the only contact he has ever 

known, or directly to his Saigon office. 

The printing plant of the Albert Portail Company 
is a very complete and extensive unit. Magazines, 
books in both first and reprint editions, maps and 
newspapers all are turned-out as finished products in 
French, Chinese and Anamite languages. Forty 
presses are operated continuously with hundreds of 
tons of paper and ink being imported each year. The 
writer was advised that no importations have yet 
been made from America, for this department, for no 
contacts have ever been made. 

Imprimerie D’Extreme Orient 

In Hannoi, some 1200 miles North is located 
another large printing firm known as “IDEO” or 
(Imprimerie D’Extreme Orient). This firm, while 
handling many American products, are also a fertile 
market for kindred lines. They operate the largest 
printing establishment between Shanghai and 
Singapore employing more than 600 men and women. 
J. J. Laffage, general manager, was interviewed by 
the writer and advises that conditions are much 
the same as encountered in the South. Woodstock, 
Smith-Corona and Royal are all features of 
the firm. Their activities also include representa- 
tion of The General Fireproofing Company, Wat- 
erman, Parker, Eversharp and Sundstrand. The 
American business machines are supervised by 
Madam Pourchot, a very capable woman who speaks 
some four languages fluently. Every conceivable 
type of printing, requiring the most intricate detail, 
is done by this organization. Their retail establish- 
ment is one of the most modern and complete in the 
entire Orient. 

Denis Fréres 

The firm of Denis Fréres are general distributors of 
such American concerns as Remington Rand, Inc., 
Nicholson File Company, and National Cash Reg- 
ister Company. This firm has operated in Indo- 
China for twenty years. Branch offices are located 
at Hanoi, Hai Phong, Tourane, and Pnompenh with 
main offices in Saigon, which also serves as the main 
service office for all branches. 

Director of the general activities of Denis Fréres is 
Elie Mercadier. This very capable organizer comes 

from the South of France though he was born in Eng- 
land. Mr. Mercadier served in the late war, both under 
France and the United States in the 32nd division. In 
Saigon and the vicinity, through the efforts of this 
organization, it is found that Remington has gained 
a marked edge on distribution having a typewriter in- 
stalled for every one of foreign make in the commu- 
nity. This fact certainly proves the degree of effi- 
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ciency obtained by representation for great odds are 
encountered along such lines. An American typewriter 
that retails for $50.00 will necessarily be sold in Indo- 
China for $80.00 (U. S. Gold) or the equivalent of 125 
piasters. Fortunately, however, the foreign machine 
manufacturers have decided to use the same standards, 
though they pay no duty on French imports. A type- 
writer that would sell in France for $50.00 therefore 
sold for 125 piasters also with the additional mark-up 
returned to the distributor and manufacturers in the 
home country. The psychology is quite simple, for the 
manufacturers have reasoned that to offer a machine 
for any less money will be admitting a degree of in- 
feriority. This situation is not known to exist in any 
other part of the world. 

Activities for National Cash Register have been a 
bit different than those encountered in the United 
States. The market here is liable to satiation. The 
country is new and in the process of being reclaimed 
from savage holdings when expansion is desired. 
N.C.R. products were introduced here a few years ago 
and the problem of distribution was accepted by Denis 
Fréres and their general merchandising organization. 
Almost immediately the major business firms were 
contacted and placement was found for many of the 
units. When the field was covered there remained 
little territory to continue working and progress has 
been slow. 

Commercial studies are not a part of the regular 
school work here and, with the exception of a few 
private schools, the only place one may obtain such 
training is from a newly formed division of the Cham- 
ber of Commerce that has arranged to offer the ser- 
vices of a trained expert on such subjects. 

Filing equipment from America is leading the field 
in Indo-China but the representation of the smaller 
items such as paper, inks, manual writing accessories, 
etc., has been hardly touched by American manufac- 
turers. About the only typewriter ribbons represented 
are those imported from Austria. 

Underwood typewriters are distributed by the well 
known organization of Descours & Cabaud who main- 
tain large offices both in Saigon and Hanoi. 

A small department for the distribution of Royal 
typewriters is maintained by Poinsard & Veyret Com- 
pany, Saigon. 

Indo-China is expanding rapidly and, with their 
new publicity divisions that are inviting the world to 
their doors, will certainly be a fertile field for general 
exploitation. 

———— 


OFFICE MACHINES AT LEIPZIG FAIR 


The Tenger Papier und Schreibwaren-Zeitung (Vi- 
enna) commented on the prospective displays of office 
machines at the Leipzig Spring Fair, which will be held 
March 1-6 this year. A comprehensive array of office 
machines and devices is expected. The German indus- 
try has made considerable advance in the development 
of new machines, and these will have their initial show- 
ing at the Leipzig Fair. 

> 
FRENCH TAXATION OF AMERICAN EXPORTERS 


Commerce Reports states that many details of prac- 
tical application remain to be worked out in the prob- 
lem of eliminating double taxation of American ex- 
porters in France. Americans must differentiate their 
activities trading with France, and those trading within 
France. A period of adjustment will be required to de- 
termine the effect the principles of the Edge-Tardieu 
agreement. 
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A Small English Stationery Store 


That Gets Big Results 
By Ena Fitzgerald 


MERICAN stationery store proprietors who are con- 
stantly worried by lack of space for sales and stock 
should take heart after hearing the remarkable story 
and enterprise of Mr. Harry Holdsworth of Dewsbury, 
Yorkshire, England. 

Dewsbury is one of the famous smaller wool towns 
of the great West Riding wool center, as well as being 
adjacent to several other industries. Here Mr. Harry 
Holdsworth opened his present store just seven years 
ago. The extreme smallness of the premises would have 
dismayed many men with less originality and with less 
ability to turn defects into assets. 

It was just a tiny strip of a store, with two long sides 
and two narrow ones. So he named it The Pen Bor! 

In seven years The Pen Box has become well known 
far outside the immediate district, and it specializes in 
office stationery. 

“Everything for the Office” became Mr. Holdsworth’s 
slogan. He uses it on every form of publicity—letter- 
heads, labels, gummed rolls, and in his tiny, but attrac- 
tive, window displays. 

But having made an asset of small space, he had to 
solve another and bigger problem. How was he to carry 
large and varied stocks of everything needed in an of- 
fice without crowding himself, his son Charles who as- 
sists him, and his customers, almost out of existence? 

After making careful calculations as to the bulk of 
stock needed, he built wall shelving and cases that ez- 
actly fitted various items, without wasting an inch. 
Thus, so many memo books of one thickness filled one 
section, and so many of the thicker kind another sec- 
tion. Ledgers, files, every class of business paper, en- 
velope, inks, etc., fit their own sections exactly from 
floor to ceiling. 

The method greatly simplifies stock-keeping, too; for 
a glance reveals when stocks are lowering. It has its 
customer attraction also, for Mr. Holdsworth told me 
people like to examine the sections, which are kept 
scrupulously neat, clean and attractive. 

Down one side of The Pen Box runs a specially made 
counter. This is of glass, and every display possibility, 
both upon it and beneath, is utilized. 

So the little store is never cluttered, and everything 
is instantly at the hand of customer or salesman, while 
the variety of stock carried outdistances many a much 
larger store. 


The Problem of Window Display 


A third problem however, still remained—window dis- 
play. For the window is on the short side of the “Box” 
and therefore extremely small. 

Here the originality of Mr. Charles Holdsworth, Mr. 
Holdsworth’s son, had its chance. He began to plan 
displays that were not like any other, and yet conveyed 
the prestige, dignity and variety associated with a com- 
mercial atmosphere. People had to be induced to take 
an interest in every detail behind the few feet of glass, 
and then they had to be made to wish to walk into the 
store. 

A good example of the concentrated type of display 
used by Mr. Charles Holdsworth is shown in the ac- 
companying photograph which gives a good idea of the 
small and only window. The display conveyed the sug- 
gestion of an exciting football match in progress. Inci- 
dentally, Mr. Charles Holdsworth has won several 
prizes in window display competitions, which says a 
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good deal for his ability, since he was competing against 
much better equipped rivals over a wide area. 
Photographs of celebrities, English, American, Aus- 
tralian, etc., visiting England or the district, often find 
a place in the window. So, too, do photographs of past 
events in modern sporting history, wellknown aviators, 
etc., for Mr. Charles says he always finds people stop 
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The Men Who Make the Pen Box Click.—Top left is 
Charles Holdsworth who assists his father, Harry Holds- 
worth (right) and is a keen display artist. Below is a 
picture of a typical up-to-date window as the Holds- 
worths display at the little shop, which they have named 
The Pen Box, and which is one of the showplaces of 
Dewsbury, Yorkshire, in England. Note the miniature 
football game in progress below the Waterman pens, 


to look in at a window where there are photographs of 
interest. 

Mr. Holdsworth, the father, has a special flair for 
producing another kind of publicity. It is believed he 
may be the first stationer in England, or certainly in 
the North, to issue “stunt” posters. The latest, which 
was displayed all over the Dewsbury district and 
brought many new customers, took the form of a music 
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hall or variety display bill, being an exact reproduction 
as regards shape, size and style. 
Another was in the form of an auctioneer’s poster. 


Good Business on Rainy Days 

Do owners of small stationery stores in the United 
States find that sales go up on wet days? Mr. Harry 
Holdsworth told me that bad weather in Dewsbury 
means a very busy time! Telephone orders from offices 
are greatly increased, for one thing. Both father and 
son hold their customers’ loyalty by their great willing- 
ness to take personal interest in individual require- 
ments and to make suggestions which may secure bet- 
ter results in the office. Referring to the competition 
of the big stores generally, Mr. Holdsworth said to me: 

“The small business man’s biggest agset is his eager- 
ness to go all out to oblige a customer. He should also 
be always learning more about his own trade from the 
customer point of view, so that he is able to advise, for 
example, upon the use of a book of a particular ruling 
for a specific purpose, and is able to demonstrate the 
advantages of a loose leaf book for one purpose or the 
advantages of a bound book for another.” 

He finds that people who do not favor loose leaf 
systems are becoming keener to buy better quality fast 
bound ledgers, cash books, etc. He is also experiencing 
a demand for really good quality memo forms as his 
clients realize that their customers are favorably influ- 
enced by good class stationery. 

In his own business stationery Mr. Harry Holdsworth 
uses high quality paper, tasteful lettering, and a careful 
use of color. Color in fact plays a strong part in his 
publicity, an example being his orange, red and black 
postal labels carrying the slogan of the business promi- 
nently, and the telephone number more than usually 
large. 

Contests Bring Trade 

An occasional competition, embracing a window dis- 
play, is found by Mr. Holdsworth to add considerably 
to the number of customers. Such a competition may 
be the writing of a sentence “Buy your Waterman pers 
from Harry Holdsworth,” prizes being awarded for the 
best specimens. During the last few weeks a competi- 
tion for guessing the weight of a giant pen in the win- 
dow resulted in over four thousand entries! 

During the run of the competition he had a pen ex- 
pert down in Dewsbury to give advice on pens and to 
make any adjustments for customers. Already pen 
sales have gone up enormously. 

—_—_—_——_ 
DUPLICATOR TRADE GROUP AT DANZIG 

Papier Zeitung (Vienna) reports that the members 
of the stencil duplicator machinery trade at Danzig 
have been authorized to operate as a trade group un- 
der the statutes. The name of the organization is 
“Fachgruppe Vervielfaltungsgewerbe und Papierverar- 
beitende in Danzig.” (Trade Group of stencil duplica- 
tor and Paper Conventing Industry.) The responsible 
authority is Dr. Werner Schroth, Danzig-Oliva. 

——_——_—_ 
LEVANT FAIR AT TEL-AVIV IN 1936 

Commerce Reports states that plans are progressing 
for the forthcoming Levant Fair at Tel-Aviv, Palestine. 
Many foreign countries have indicated an intention of 
participating. This fair will run from April 30 to 
May 30. 

——<—<>__—_- 
BRUSSELS MUSEUM HAS ANCIENT PAPYRUS 

The Brussels Museum has received from the estate of 
King Leopold III. a papyrus 3,000 years old. This docu- 
ment is a protocol of the sixteenth year of the regime of 
King Ramses IX. 

















Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 


offices of this journal their headquarters. 
and the staff at m branch in charge of C. H. Everly at 1601 Pershing Square Bldg., 

, New York, will be happy to be of any possible service. 
are not so many as at Chicago, there will be found the same desire to serve. 
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LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC4. Mr. Jackson’s 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
O. Viborg-Larsen, Dalforet 16, Copenhagen, Denmark, is 
the authorized representative of Office Appliances in the 
British Isles. 


The staff at the main office, 417 South Dearborn Street, Chicago, 


Pershing Square, 42nd 


While the facilities at New York 


London, March 6, 1936. 

Long before the days of office appliances someone 
said that the pen was mightier than the sword. Today 
I am feeling that the typewriter is mightier than the 
spoken word, for I have lost my voice! It is amazing 
how a small incapacity such as this restricts one. It 
makes one realize how much time one spends using the 
telephone and the Dictaphone. 

Insofar as our Trade is concerned, the past few weeks 
have not produced anything outstanding. Certainly 
trade generally is good. It had a setback owing to the 
death of King George V, but it is now returned to what 
it was before. And there is an excellent feeling of faith 
in the future. There are mighty happenings in Eu- 
rope. We are going to spend millions on arms. But, 
much as all sane folk regret the reason for this col- 
lossal expenditure, it certainly means money in circula- 
tion. That is little enough consolation. What a dread- 
ful thing is fear! 

The great British Industries Fair in London and Bir- 
mingham has just closed. I have no figures in front of 
me as to attendance or resulting business (and in any 
case I am always suspicious of such figures!), but there 
has certainly been a big influx of foreign buyers. The 
virtual closing of the Italian market must make some 
difference. 

In London, there was a small section devoted to office 
appliances. As all products must be British-made, this 
section is always small. On my visit I found Block & 
Anderson, Ltd. (on one of their stands they were show- 
ing that handy little overprinting machine, the Langa- 
press, that they have recently taken over), Gestetner, 
Imperial typewriters, Milner’s steel cabinets and safes, 
Barlock typewriters, Seldex visible index, Universal pos- 


tal frankers, Moore’s Modern Methods, Gledhill Brook 
time recorders, Fordagraph and Dictagraph telephones. 
I recently visited the new enlarged London showrooms 
of Addressograph-Multigraph. They have a fine place 
in one of London’s finest streets, Kingsway, close to the 
famous Bush House. The showrooms are large, with 
ample room for demonstration of the numerous ma- 
chines displayed. The lighting and decorations are 
modern with an impressive yet restful effect. I hada 
few minutes with one of the directors, Mr. Carruthers, 
in a very charming office. His visitor’s chair is too 
comfortable! 

The Office Appliance Trades Association have again 
given their blessing to a third edition of a text book 
now being called “Modern Office Appliances.” It is used 
in Commercial schools. I am busy revising the matter 
for the book.—VEJ 

ei 

After I had sent to you the news letter for the March 
issue, I received the sad news that Mr. Julius Gold- 
schmidt had died. Mr. Goldschmidt was the founder of 
the “Adrema” organization in Germany, and until re- 
cently was president of his company. He was obviously 
held in very high esteem by all those he came in con- 
tact with, and particularly the members of the “Ad- 
rema” family both on the continent and in this country. 
This esteem is best summed up in the words written to 
me by Mr. K. Wolf, the general manager of Adrema, 
Ltd., in London. 

“His memory will be honored as a great business man 
possessing those rare virtues that endeared him to the 
host of friends and wellwishers throughout the world.” 


I have also to record with very much regret the death 
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in February of Mr. H. E. Thompson, whom I knew very 
well personally, and whose name will be remembered 
by members of the trade in your country. Mr. Thomp- 
son was one of the early managers of the Barlock Type- 
writer Company. Later on, trading as Amalgamated 
Typewriters, Ltd., he was agent in this country for 
“Woodstock Typewriters,” visiting the States on sev- 
eral occasions. He was also a director of “Peerless Car- 
bon Paper Company,” manufacturers and importers of 
carbon paper. Mr. Thompson was a well known figure 
in the trade in this country. He was also actively en- 
gaged in public life, having been Mayor of Dulwich. 
Many charitable organizations will miss his kindly help 
and generosity.—VEJ 
—_———_.——_—— 


SIEMER EXTENDS OLYMPIC INVITATION 
TO TRADE 


An invitation to members of the industry who may 
visit Germany during the Olympic Games in August 
to make full use of the company’s offices in Berlin has 
been extended the trade by H. C. Siemer, manager of 
the L. C. Smith & Corona Schreibmaschinen G.m.b.H. 

Mr. Siemer said that visitors may have their mail 
addressed in care of the company. He also plans to 
place typewriters at their disposal in a special con- 
ference room where complete privacy will be available. 

“We plan to place our entire staff at the disposal of 
the visitors and will do everything in our power to 
make them feel perfectly at home,” Mr. Siemer said. 
The address of the company offices is: L. C. Smith & 
Corona Schreibmaschinen G.m.b.H., Kommandantenstr. 
87 (Dondoff Platz), Berlin S. W. 19, Germany. 

aad 
AUSTRIAN VIEW OF AMERICAN TRADE 
FACILITIES 


Sparwirtschaft (Vienna) published an analysis of the 
export technique of American business houses. Con- 
siderable space was devoted to the details followed. A 
paragraph commented on the facilities offered to 
American exporters by representatives abroad. “The 
American consulates are extremely helpful in building 
up trade. On request inquiries are made, even for 
extraordinary articles. The officials exert themselves 
to locate prospective customers, and to determine the 
possibilities of sales. Many important American for- 
eign trade managers maintain constant contact with 
the foreign trade advisors in order to get in touch with 
prospective customers. Traders are assisted in working 
out the details of import duties and other factors which 
affect the landed prices.” 

——_— ~<>—__- -— 
SHOULD THE CHILD LEARN TYPEWRITING 


Deutsche Kurzschrift (German Shorthand), Beyreuth, 
Germany, considered the subject, “Should the Child 
Learn Typewriting?” An illustration showing young 
boys at a business show typewriter was titled: “Chil- 
dren Making their First Attempt at Typewriting.” 
Their interest is thrilling. The writer remarked on his 
first opportunity to typewrite, and the triumph of 
watching the words march along as the keys responded 
to his untrained touch. 

sieliamdliialiaaes 
EXHIBITION OF GERMAN SOCIETIES IN BERLIN 


An exhibition typifying the societies of Germany and 
their activities will be held at Berlin, June 6-21, this 
year. This activity will demonstrate the manufactur- 
ing and social interests of the country. The site of this 
demonstration of national economy and welfare will 
be at the Kaiserdamm, Berlin. 
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RYAN VISITS U. S. ON WAY TO ENGLAND 


F. Lindsay Ryan, managing director of the Excelsior 
Supply Company, Ltd., Wellington, C. L., New Zealand, 
was a recent visitor in the United States while enroute 
to England. No doubt Mr. Ryan took advantage of the 
opportunity to visit a number of his friends while in 
this country, the land of his nativity. 

Word of Mr. Ryan’s lengthy journey was sent to 
Office Appliances by L. A. Jacobsen, secretary and di- 
rector of the company, who within recent years has 
twice visited America on business. 

According to Mr. Jacobsen the Excelsior Supply Com- 





Esco House.—Here is the handsome home of 
the Excelsior Supply Company, Ltd., Welling- 
ton, New Zealand. 


pany, Ltd., joins with the majority of American firms 
in predicting a banner year in 1936. His communication 
said in part: 

“I am pleased to report that during the last twelve 
months there has been a distinct improvement and 1936 
promises to bring us almost, if not quite, back to the 
prosperous times we experienced about five years ago.” 

This New Zealand firm, which recently moved into 
much larger and better premises, “majors” in various 
specialty lines and office requisites with the exception 
of office machines and furniture. The company’s ac- 
tivities extend to all parts of New Zealand, for which 
territory the sole agency for many American lines is 
held. 

——_@——_———_ 


STANDARDIZED DUPLICATOR SIZES 


From Ufficio Moderno we learn that the German 
Board of Standards has expressed the opinion that 
stencils for duplicating machines should be standard- 
ized. From varying points of view this seems to be 
justified. In Germany alone there are thirty-one 
brands of stencils. The businessman, stationer or other 
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individual certainly does not have a complete assort- 
ment of all the stencils manufactured. The German 
Minister of Posts has pushed the investigations far and 
has proposed not only the unification of the dimensions 
and punching, but also the basic material for their 
manufacture. 

Ufficio Moderno hopes that this effort may be 
crowned with success, that the results may be applied 
in other countries also. 

———-_ > — 
IMPORTANT MONEY ADRIFT 


The Tenger Papier und Schreibwaren Zeitung 
(Vienna), published an item stating that $25,000 had 
been offered by some unknown source in the United 
States for the inventor of the best mechanical device 
for writing notes such as shorthand. 

This item has had circulation in Austria, for the 
Service Bureau has had an inquiry from that country 
for the name and address of the philanthropist who 
sponsored the undertaking. Our correspondent in 
Austria felt that she could qualify for the modest sum, 
but, unfortunately, the Service Bureau could not name 
the benefactor or give his address. 

——_ 
SYLLABLE TYPING 

For a long time experimenters and inventors have 
been interested in perfecting a syllabic typewriter. 
Time and again during a period of almost thirty years, 
Review de Bureau has told of the efforts which have 
been put forth in various countries, and which have up 
to the present been fruitless. 

Now a German, a Mr. Stuber, is working on the con- 
struction of a machine which writes at a single stroke 
the ordinary signs of the alphabet, now certain simple 
syllables. This the machine accomplishes with a key- 
board of sixty-five keys. 

————_>—__—_—. 
GRANDDADDY OF ALL ELECTROS 

The South African Printer and Stationer credited 
the invention of electrotype plates for printing to one 
Thomas Spencer, of Liverpool. He had been experi- 
menting with the galvanic battery and noted that when 
a penny was used for the negative pole a layer of cop- 
per was deposited. Later he made an impression in 
lead of a type form, and placed the mould in a battery, 
where it remained eight days. A shell of copper re- 
sulted and the modern electrotype came into being. 

———<——_—__ 
AMERICAN CHAMBER AT BERLIN THRIVES 


The American Chamber of Commerce in Berlin, as 
reported by Transatlantic Trade, its official publica- 
tion, states that the organization has not only resumed 
its numerical strength of a year ago, but has exceeded 
it by twenty-two members. The Chamber operates 
under difficulties, owing to various trade restrictions, 
the devalued dollar and pegged reichsmark. 

——=>>__—_ 
ETHIOPIAN KING A GIFTED PRINTER 


Haille Selassie, king of Ethiopia, is credited by the 
Irish Printer as an amateur printer of no mean ability. 
He has his own private press and has set up and 
printed a number of books he has written. A number 
of these books was bound by the king. 

——\__—_ 
PLASTICS IN JAPAN 

Japan in Pictures (Tokio) devoted a page to an in- 
dustry new to Japan—plastics. One unusual field of 
application is impregnating canvas with a liquid plas- 
tic, applying pressure and using the product as a build- 
ing material. 
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ALMANACH STENOGRAPHIQUE FOR 1936 

From Mr. A. Navarre, president of the Stenographic 
Institute of France, Director of “Stenography Ilus- 
trated,” and publisher of La Revue du Bureau, comes 
the 1936 edition of the Stenographic Almanac. This 
booklet records in shorthand characters the important 
developments of the year in France and its colonies, 
shows portraits of prominent men in the shorthand 
field, and portraits of present champions in France. 






Con i nastri @ le carte carbone Columbie 
trasmetierete esatiomenie || vostro pensiero 
nelle letiere, onenendo le messime nindezze 
di scritture eccoppiele e un forte rendimento. 
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Thoughts from the Mind Transmitted to Paper by Means 
of the Ink Ribbon and the Typewriter——Apparently this 
was the impression the artist sought to convey in the 
above unique advertisement of the Columbia Ribbon & 
Carbon Manufacturing Company, S. A., Milano, Italy, 
affiliate of the Columbia Ribbon & Carbon Manufacturing 
Company in America. This advertisement appeared in 
the Italian Publication — Moderno” (The Modern 
ce). 


SEE as 


OFFICE UTILITIES IN THE HOME 
The Booksellers, Stationers and Fancy Goods Journal 
(Melbourne) advised stationers to make an effort to 
sell goods for use in the home. The article cited 
merchandise in every stationery store which can be sold 
for home use, and capable of being useful. 
i 
SIEMER HONORED BY AMERICAN C OF C 
IN GERMANY 
H. C. Siemer, manager of L. C. Smith & Corona 
Schreibmaschinen G.m.b.H., Kommandantenstr. 87, 
Berlin SW 19, recently began his duties as a newly- 
elected member of the board of directors of the Amer- 
ican Chamber of Commerce in Germany. 
——@—_—_—. 
G. B. SHAW WRITES NOTES ON GREEN PAPER 
In reporting a book exhibition, the South African 
Stationer and Printer commented on an exhibit of 
shorthand notes written by George Bernard Shaw. 
These notes were made on green stock to avoid eye 
strain. The article stated that G. B. S. writes his notes 
deliberately and well formed. 
————>—————_ 
ANNIVERSARY OF REVUE DE BUREAU 
La Revue de Bureau, published at Paris by Mr. Albert 
Navarre, celebrated its thirtieth anniversary in Janu- 
ary. This publication covers all phases of the modern 
office. 
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NORWEGIAN OFFICE MACHINERY TRADE ACTIVE 


Sales of office machines in Norway are expected to 
reach record levels during the current year, according 
to a report from Vice Consul W. C. Dowling, Oslo, made 
public by the U. S. Commerce Department. The de- 
mand for such equipment was notably good in 1935, 
especially in the case of typewriters and adding ma- 
chines, it is pointed out. 

Imports of office machines of all kinds in the second 
half of 1935 were valued at 1,226,893 crowns (approxi- 
mately $302,000), a gain of eight per cent over the pre- 
ceding six months and fifty-five per cent over the 
second half of 1934. 

Receipts from the United States totaled 778,793 
crowns ($195,000), a gain of fifty-two per cent over 
the corresponding period of 1934. American products 
accounted for sixty-three per cent of total office ma- 
chine imports during the second half of 1935, approxi- 
mately the same ratio as in the preceding year but 
compared with seventy-four per cent of the total re- 
corded in the first six months of the year, statistics 
show. 

Typewriters rank as the leading office machine item 
imported into Norway, the report states. In the second 
half of 1935 Norwegian typewriter imports amounted 
to 3281 units valued at 471,770 crowns ($117,900), com- 
pared with 2230 machines, valued at 362,370 crowns 
(90,000) in the second half of 1934, a gain of forty-seven 
per cent by number and of thirty per cent by value, it 
was stated. 

Imports of typewriters from the United States totaled 
1838 units valued at 315,454 crowns ($78,800), against 
1844 units valued at 296,165 crowns ($74,000) in the 
second half of 1934. Imports from Germany increased 
from 259 machines, valued at 46,642 crowns ($11,200) 
in the final six months of 1934 to 958 machines valued 
at 126,866 crowns ($31,700) in the half year under 
review, according to the report. 

—_——@——____ 
DOMINION SUBSIDIARY SOLD TO GAIR 


The Dominion Envelope & Cartons, Ltd., Toronto, 
Ont., has sold the controlling interest in its subsidiary 
Dominion Envelope & Cartons (Western) Ltd., which 
maintains factories in Edmonton and Winnipeg, to 
Robert Gair Company, Inc., and Gair Company Can- 
ada, Ltd. The Gair interests have also purchased the 
assets and business of the Canadian firm’s subsidiaries 
Dominion Boxboards, Ltd.; Fibre Boxes, Ltd., and York 
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Paper Mills, all of Toronto. This deal does not affect 
in any way the business of Canadian Wrappers, Ltd., 
Toronto, a wholly owned subsidiary of Dominion En- 
velope & Cartons, Ltd.—SJL 

——<>—_—__ 


THALESWERK ISSUES NEW CATALOGUE 

A new catalogue in colors, containing illustrations 
and descriptive matter on several models of the Thales 
calculating machine, has recently been published and 
issued by the Thaleswerk, GMBH, Rastatt, (Baden) 
Germany. The catalogue, which is of the folder type, 
is augmented by a number of separate folders. 

—_—_—_—— 


“JAPAN IN PICTURES” 

A characteristic scene in Japan was shown in a re- 
cent issue of “Japan in Pictures,” (Tokio) which pre- 
sented a view of a public nursery, where mothers who 
work leave their children in the morning, returning 
for the youngsters after the day’s work is done. The 
children are given playthings to keep them amused, 
and they learn certain phases of kindergarten work. 

—<>—_——_ 


OFFICE DUPLICATOR SHOW AT EDINBURGH 

Industry Illustrated mentioned an exhibition of office 
duplicating and printing outfits which was made at 
Edinburgh the week of January 20. The exhibit was 
held at the Commercial laboratory and was open to the 
public one afternoon and one evening. Private demon- 
strations were made on appointment. 

—————___ 


TYPEWRITER SMUGGLING IN EUROPE 
Burghagen’s Zeitschrift fiir Biirobedarf (Hamburg) 
reported that in the course of 1935 more than 600 type- 
writers were smuggled into Poland from Czechoslovakia. 
This smuggling was accomplished through the con- 
nivance of the Warsaw branch of a Prague typewriter 
firm. ' 
ie A 
ORIGIN OF BLOTTING PAPER 
The Irish Printer ascribed the invention of blotting 
paper to careless workmen in a paper mill: One day 
they forgot to add sizing to the paper pulp, and the 
entire vat was dumped as waste. Shortly afterward 
the proprietor of the mill happened along, and dis- 
covered the discarded rolls. He tore off a piece for 
making memoranda to use for making notes. It ab- 
sorbed the ink as rapidly as he wrote, so he called it 
“blotting paper.” 





This Throng of Happy Merrymakers Form the Entire Staff of the Office Appliance 


Company, Ltd., Shanghai, China, at the Recent Annual Dinner of the 


irm.—A 


careful count will reveal that nearly 100 men and women were in this photograph 
taken after the company’s annual dinner. 
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Here are the Enlarged Quarters of the office machines depart- 
ment of Crane & Company, Topeka, Kansas, One of the Largest 
Office Supply Firms in the State.—In the illustration are shown 
four members of the sales and mechanical staff. Although in 
repose at the moment the picture was taken, these men are 
otherwise in active function. Note the effective sign calling 
attention to the many lines of merchandise handled by the firm. 


—ATW 


FLOOD BRINGS BUSINESS TO YORK SAFE 


With flood waters receding and leaving in their wake 
debris and ruined lock mechanism, the York Safe & 
Lock Company, York, Pa., is keeping a full crew of lock 
experts busy answering calls for aid from business men 
who find their safes and vaults jammed. 

According to Charles F. Sioberg, general manager of 
the firm, he was compelled to hire twenty-five crews 
to go into the stricken area so that companies and 
stores could get into their vaults and safes so as to have 
all essential records at hand before reopening for busi- 
ness after the flood. 
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The New York Branch of L. C. Smith & Corona Typewriters, 

Inc., 330 Fifth Avenue, Recently Showed This Clever Window 

Display.—The entire ensemble was based on “Horizon Aflame,” 

a book written by Kenneth C. Dick upon a Corona portable. The 

display showed a number of copies of the new book with Mr. 

Dick’s picture beneath which appeared the caption: “Another 
Famous Author Uses Corona.” 


TWELFTH DISTRICT MEETS IN LOS ANGELES 


Upon going to press Office Appliances is in receipt of 
a telegram telling of the successful meeting of the 
Twelfth Regional District in Los Angeles at which more 
than 100 delegates gathered. The meeting was pre- 
sided over by Harry Morgan, former president of the 
National Stationers Association. Charles P. Garvin, 
general manager of the N. S. A., and Harry Tehan, of 
Chas. M. Higgins Company, were visitors from outside 
the district who participated in the discussions of the 
recent ruling of the state supreme court on the Cali- 


(@ fornia Fair Trade Act. 
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This Modern Display 
of Esterbrook Steel 
Pen Manufacturing 
Company Fountain — 
Pens and Push Pen- 
cils Was Recently 
Shown By the Penn- 
sylvania Drug Com- 
pany, Located on the 
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Long Island Railroad 
Level of the Pennsyl- 
vania Station, New 
York.—Harry Lynn, 

7 . manager of Ester- 
r ; brook’s New York of.- 
fice worked with the 
drug store force in ar- 
ranging the window. 
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This Beautiful and Modern- 
istic Desk Is Made Entirely 
of Glass.—’Tis a far cry from 
the old-style glass-top desk 
to this latest production of 
the Libby-Owens-Ford Com- 
pany, Toledo, Ohio. The 
desk is made in five units 


GLASS DESK A STARTLING INNOVATION 

From the old style glass desk top to the modern type 
of desk fabricated from glass isa long span. Today the 
office which aims at smartness, especially in the recep- 
tion room, can have a desk made wholly of glass. This 
is a product of The Libby-Owens-Ford Company, To- 
ledo, Ohio, which is prepared to supply a limited num- 
ber of desks on special order. 

The new desk is simple in treatment, even though it 
is unusual in appearance. The top is a single piece of 
tempered half-inch glass, the under surface finely 
frosted. The base is a light of one-quarter inch tem- 
pered plate glass, silvered to produce a mirror, with the 
central portion sandblasted to prevent reflections and 
scratching. 
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with a top supported by two 
slabs of black Vitrolite glass 
bent to form thirds of a 
circle. The top is of tem- 
pered glass and the base is 
mounted on a piece of ply- 
wood and finished with a 
chrome metal edge. 


The desk top is supported by two slabs of black 
Vitrolite glass, bent to form thirds of a circle. The 
glass in the base is mounted on a piece of plywood and 
finished with a chrome metal edge. The glass in the 
base is supported by a small channel of soft white rub- 
ber. The entire assembly is rigidly bolted by two chro- 
mium plated rods. The whole desk consists of only 
five units. The tempered glass top will support con- 
siderable weight, but if broken the whole surface will 
disintegrate into small pieces resembling rock candy, 
relatively harmless. The young woman seated at the 
desk could support her whole weight upon the surface 
without fear, because a pane of the same heat strength- 
ened glass only three-fourths of an inch thick sup- 
ported a three-ton elephant in a recent test. 
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New York, N. Y. 
wood, U.S.A.” (center) 


Left: 


Three Letters Improperly Addressed Yet They Found Their Way to 
the Underwood Elliott Fisher Company office at 342 Madison Avenue, 
From Cardiff, Wales, to U.E.F.. at “Ell- 


From Buenos Aires to “Underwood, North 







America.” (right) From Berkeley, Calif.. te “Typewriter Company, 
New York.” 
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The Establishment of the Columbia 
Office Supply Company, Columbia, 
S. C., Which is Celebrating It’s 
Twenty-fifth Anniversary This Year. 

Growing from a small sealand 


UMBIA OFFICE 





stamp plant the company has 
reached dimensions which classes 
it as one of the largest and best- 
stocked office supply houses in the 


SUPPLY COMPANY state. 








COLUMBIA COMPANY CELEBRATES TURN OF 
QUARTER CENTURY 


The Columbia Office Supply Company, Columbia, 
S. C., is celebrating its twenty-fifth anniversary this 
year. Starting as a rubber stamp company back in 
February, 1911, the company has grown to where it is 
now ranked among the leading office supply and print- 
ing establishments in the State. 

James G. Holmes, who first organized the company, 
is still sitting at his desk—on the job practically every 
day in the year. He looks back with pride at the stride 
the concern has made during the past quarter of a 
century. 


The Company began business as the Columbia Seal 
and Stamp Company, and started operation with one 
employe. At first the business was confined to the 
manufacturing of rubber stamps, seals and stencils, but 
within a few years # had grown to such an extent that 
a printing department was added. A short time later 





























\ “Reel” Remington Rand, Inc., Store. 
looks, there isn’t a Remington typewriter inside—in fact, there isn’t anything inside. 
This establishment is part of a street scene laid in the Columbia Features lot in 


Hollywood. 





office supplies and office furniture were included, and 
the name of the firm was changed to the Columbia 
Office Supply Company. 

With the addition of appliances and supplies, the 
company then branched out by employing additional 
salesmen and increasing the personnel on the inside. 
Today salesmen are employed to serve not only the 
city of Columbia but the state at large. 


From the small beginning as a rubber stamp plant, 
the company has grown to a complete office outfitting 
establishment. The printing plant is equipped to care 
for all needs of its customers. In the store is carried 
a complete stock of safes, office furniture and supplies. 


Incidentally, the original employe is still with the 
company, and is foreman of the printing department. 

Before beginning business for himself, Mr. Holmes 
was with The State Company in Columbia. Connected 
with him are a number of employes who began work 
as very young men and have grown with the business. 
—JW 


But the fact remains that, natural as it 


In spite of the fact that it is all “make-believe” the stores will be 


“occupied” by prominently-known firms, Remington Rand among them. 
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This Large Tran- 
scribing Room of 
the Hobart Manu- 
facturing Company 
at Troy, Ohio is the 
Last Word in Quiet- 
ness.—T he reason 
is that each of its 
thirty desks holds 


an Underwood 


GLOBE-WERNICKE LIBRARY INSTALLATION 


An attractive library installation was recently com- 
pleted in the public library at Ponca City, Okla., by 
The Globe-Wernicke Co., Cincinnati, Ohio. The in- 
stallation was handled through Schall & Starke, local 
GW dealers. 

The furniture in the installation was of a special 
semi-modern design, being made of rift-sawn white 
oak with Gothic finish and matched veneers to har- 
monize with the architecture and interior decorations 
of the building. 

The work was done by the Schall & Starke Company, 
under the supervision of G. J. Cannon, noted architect 
and Mrs. Gertrude K. Sterba, the city librarian. In 
speaking of the work, Mrs. Sterba said: “The quality 
of workmanship of the furniture is excellent.” 
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Noiseless T ype- 
writer and thou- 
sands of words are 
transcribed daily 
practically without 
sound, plant 
uses ninety-two 
Standard Under- 
wood machines in 
its other offices. 


A “NOISELESS” TRANSCRIBING ROOM 


A roomful of silent Underwoods. 

Those five words accurately describe the modern 
transcribing room of the Hobart Manufacturing Com- 
pany, Troy, Ohio, an organization which has grown 
from a $30,000 concern into one of international pro- 
portions. 

The transcribing department is one of the major 
parts of the administration offices and is a showplace 
of the Troy plant. During a recent visit to the firm 


A. E. Zugelter, Cincinnati branch manager for Under- 
wood Elliott Fisher, and R. W. Adams, a salesman, 
found a large, airy room equipped with thirty desks, 
each of which held an Underwood noiseless typewriter. 

The Hobart Company also uses ninety-two standard 
Underwoods in its other offices. 





~ 


Globe-Wernicke Co., Installation in Ponca City, (Okla.) Public Library. Upper left: View of the children’s 


reading room equipped with shelving, tables and card catalogue cases. 


Upper right: Wall shelving and =a 
ving 


racks in the library reading room. Lower left: Reading room information filing cabinets and wall book 
Lower right: Charging desk with free standing book shelving. 
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The Old and the New 


The above picture reveals a clever and in- 
teresting display which was staged by the Hut- 
chinson Office Supply & Printing Company, 
Hutchinson, Kansas. It was a wordless story 
of the difference in office furniture and equip- 
ment over a period of many years. In the 
“old time” section was a wood desk, fancy 
drawers and pigeonholes, more than fifty years 
old. An antiquated Smith-Premier typewriter 
with six rows of keys also was on view to- 
gether with an old chair, a stove and a coal 
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Right: 


Bill Metzger, portable sales manager 


of the Royal Typewriter Company was another 


happy individual when he looked over the new 
de luxe model portable. He declared he is 
looking forward to more and more orders pour- 
ing in when the new machine becomes known to 


the public, 


scuttle. In the modern section was an up-to- 
date reception room with General Fireproof. 
ing Company steel furniture and satin finish 
aluminum chairs, a silent L. C. Smith type- 
writer and Lloyd tubular furniture. The big 
display marked the start of a celebration of 
the Semi-centennial observance of the found. 
ing of Hutchinson. Results from the display 
were immediate; the General Fireproofing 
desk and its companion chair being purchased 
by a customer next morning. 


able. Their verdict was: 
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Left: Assistant Sales Manager Harry Rudnick, 
Pacific Coast Supervisor Harry Thor and West- 
ern Supervisor Larry McDonough, all of the 
Royal Typewriter Company, are shown exam- 
ining and admiring the new de luxe Royal port- 
“It has everything.” 
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THE GUEST BOOK 


Mrs. Margarete Kaiser, president of the Active Wom- 
en’s Club at Berlin, gave us the pleasure of a call on 
March 7. Bringing a card of introduction from our 
dear old friend, Mr. John Birney of Berlin, to whose 
family she is both friend and neighbor. 

Mrs. Kaiser came over as an independent journalist 
to view conditions and practices in one or two indus- 
tries from which to develop articles for German pub- 
lications in those trades. 

Another object was to make observations of the eco- 
nomic conditions affecting those we usually term our 
average citizens but which our visitor would naturally 
refer to as the “middle class.” 

Mrs. Kaiser expressed herself as delighted with her 
reception and experience. As a result of which she 
had considerably prolonged her stay. She visited a 
number of smaller cities and towns and enjoyed the 
hospitality of many homes. She had an especially 
pleasant experience on her travels through Pennsyl- 
vania. Her gracious personality, her sincerity, her own 
good will impelled the pleasant reception accorded her 
on her way. Mrs. Kaiser spoke in several colleges and 
universities and before a number of women’s clubs upon 
the subject of the German educational system. 


Harry F. Homer, Pacific Coast representative of the 
Esterbrook Steel Pen Manufacturing Company, with 
headquarters at Pasadena, signed The Guest Book on 
March 7. In Chicago for a few days to attend a com- 
pany sales conference. Returning to the West, his 
first stop was at Albuquerque, N. M., with a number of 
other stops between there and Pasadena. Although 
veteran in term of service of the Esterbrook Company, 
Harry Homer has all the zip and punch of his more 
youthful days. Still on tiptoes and finding the same 
measure of satisfaction in contacting his friends in the 
busy day’s work. 

His relaxation is in a midsummer month when he 
goes to Newport Beach, thirty-eight miles down from 
Los Angeles, establishes himself in summer quarters 
and takes command of the “Rambler,” and sets forth 
with fishing tackle for adventure in the bay and on 
the Pacific. Usually with friends or a family party 
aboard. The ship’s log shows no record of a “Mutiny 
on the Rambler,” but an entry somewhat faded by time 
evidently refers to high jinks aboard by a person hav- 
ing a name something like Johldrth. 


C. Y. Grayson of the sales promotional and educa- 
tional department of the Noiseless Typewriter Division, 
Underwood Elliott Fisher Company, gave us the pleas- 
ure of a call on March 13. Entering in The Guest Book 
the phrase, “The world is becoming more noise con- 
scious every day.” Which is to say that “typewriter 
users are becoming increasingly receptive to noiseless 
machines.” Having made noiseless typewriters his 
career from the time of their introduction, Mr. Grayson 
has been a studious observer of their progress. He pre- 
dicts their predominance within a few years. Mr. Gray- 
son has developed a special sales technique for the 
noiseless machine, to establish which he spends most 
of his time with the company’s branches. On his pres- 
ent trip he has visited all branches in the Atlantic divi- 
sion, which includes New York and New England, the 
Eastern division, which includes Philadelphia and 
South, and the Central division, including Western 
Pennsylvania and Ohio. After a few weeks’ stay in 
Chicago, he started for the Western division to devote 
two or three months to the work which will take him to 
the Pacific Coast, 
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Paul V. Bowers, Des Moines; Harry S. Ayres, Biloxi, 
Miss., and Frank C. Wolter, Los Angeles, all representa- 
tives of Speed-O-Print Corporation, Chicago, signed 
The Guest Book on the 14th. They had been in Chi- 
cago a week attending sales conferences at the Speed- 
O-Print general offices. During the conference, ar- 
rangements were made whereby Mr. Wolter as manager 
of the western division maintains a stock of Speed-O- 
Print machines for quicker service to western dealers. 
Mr. Bowers travels the middle west, Mr. Ayres part of 
the east and the entire south. All three were optimistic 
over the sales prospects in the immediate future. 


W. F. Marr of San Francisco, assistant sales manager 
in charge of the Pacific Coast territory for The McCas- 
key Register Company, dropped in for a pleasant visit 
and signed The Guest Book on March 17. Mr. Marr was 
in Chicago for a business conference with home office 
executives of his firm, who came from the factory at 
Alliance, Ohio, for the meeting. A native of the middle 
west, Mr. Marr finds California an excellent place in 
which to live and work, as indeed, he points out, any 
place, regardless of geography, is when the work is con- 
genial and family and friends are near by. 


E. T. MacIntyre, vice-president, Defiance Sales Cor- 
poration, New York City, paused for a brief visit in 
Chicago on March 19 and inscribed his name in the 
Guest Book. He was nearing the end of a long business 
trip in which he characteristically saved transportation 
time by frequently traveling in airplanes. 

Leaving New York on February 2, he flew to Miami, 
joined forces with Jim Cooper, southern representative 
for Defiance Sales Corporation, and traveled three 
thousand miles by automobile through the South, call- 
ing on dealers. 

On March 8 he again took to the air, flying from 
Texas to Los Angeles. After spending three days in 
Los Angeles and four days in San Francisco with 
Charles Hyatt, his company’s west coast representative, 
he boarded an airliner for Chicago. A few days in the 
Windy City were followed by an air trip to Cincinnati 
and St. Louis, the last port of call before he took to the 
air again for New York City. In all, he was away from 
home eight weeks and reports finding dealers every- 
where enthusiastic about the favorable outlook. 


Ernest Dalton of the Union Ribbon & Carbon Com- 
pany, Philadelphia, signed The Guest Book March 23. 
He had just completed a very satisfactory trip through 
the southern states. He reports the outlook for rib- 
bons and carbon papers particularly attractive for the 
next few months. 


Charles W. Lipman, New York, who for many years 
has traveled for George B. Graff Company, signed The 
Guest Book March 26. Although he had been in the 
middle west only a month before, he came back on a 
flying visit and covered a number of the more im- 
portant cities in that section. He had reason to be 
proud of the records in his order book. 


—_——_ @—— 
N. E. T. CLUB PLANS SOCIAL MEETING 


On April 13 the first social meeting of this year will 
be held by the New England Travelers Club in the Em- 
bassy room of the Fox and Hounds Club, Boston, Mass. 
An announcement states that the entertainment com- 
mittee has a full evening of enjoyment lined up in the 
way of vaudeville acts and other amusements. 

The official Travelers Club chorus will be on hand to 
present numbers during the evening. 
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RUPRECHT TO COMMAND 
UEF PUBLICITY OFFICE 


M. 8S. Eylar, vice-president, Underwood Elliott Fisher 
Company, last month announced the appointment of 
Carl H. W. Ruprecht as manager of the company’s 





Cc. W. H. Ruprecht 


publicity division, to succeed A. E. Tongue, who re- 
signed recently. 

Mr. Ruprecht has devoted practically his entire busi- 
ness life to advertising in various lines. During the 
past three years he has turned his talents in his pro- 
fession to the office equipment industry. 

Mr. Ruprecht began his career with the Erickson 
Company, advertising agency, where for fourteen years 
he successfully handled the accounts of important na- 
tional advertisers. At one time he was vice-president 
of the LaPorte & Austin Advertising Agency. 

Born and raised in Brooklyn, N. Y., Mr. Ruprecht 
was educated at Columbia University. His home is in 
Upper Montclair, N. J. 

-—~<»>_—_——_ 
CONKLIN COMPANY WINS INFRINGEMENT SUIT 


Judge Samuel H. West of the federal court sitting in 
Cleveland last month handed down a decision in favor 
of the Conklin Pen Company in a suit brought against 
the company by Oscar Federbusch and others charging 





an alleged infringement of patents in the construction 
of the Conklin Nozac self-filling pen. 

The suit was brought against the Conklin Pen Com- 
pany and one of its customers, Burrows Bros., Cleve- 
land. The principal feature of the pen and the one 
which the court ruled was not a patent infringement, 
was the screw-acting device which fills the pen by 
mechanical action. 
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ALL-STEEL-EQUIP APPOINTS ROLFE SALES 
MANAGER 


The All-Steel-Equip Company, Aurora, Ill., manufac- 
turers of A-S-E modernized metal cabinets, lockers, and 
industrial handling equipment, last month announced 
the appointment of John Rolfe as sales promotion 
manager. He succeeds James H. Gregory, who is now 
with the Cramer-Krasselt Company, Milwaukee. 

Mr. Rolfe takes to the All-Steel-Equip Company a 
wealth of experience in industrial advertising garnered 
from his many years of service with the publicity de- 
partment of the Barber-Greene Company, also of 
Aurora. During this time he contributed news stories 
to publications in the contracting, coal handling and 
materials handling fields. 

For a time Mr. Rolfe served as a reporter, photog- 





John Rolfe 


rapher and feature writer on Aurora newspapers and 
was a special correspondent for the Detroit News. He 
has also written several radio shows with considerable 
success since graduating with the class of ’31, Univer- 
sity of Arizona. 
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CASWELL STARTS ON MIDDLE WEST BUSINESS 
TRIP 
After completing a pleasant and successful tour of 
the south and southwest, F. H. Caswell, general sales 
manager of the F. S. Webster Company, late last month 
started on an extended business trip through the mid- 








F. H. Caswell 


dle-west, where he will renew contacts with scores of 
friends and Webster dealers in that territory. 

Before starting on his new journey, Mr. Caswell took 
time out to voice enthusiastic prophecies of the busi- 
ness outlook of the country in general and the southern 
section of it in particular. He said that everywhere he 
found signs that business has rolled up its sleeves and 
gone to work and that business men generally are con- 
centrating their efforts toward a complete return of 
prosperity, even to the exclusion of politics. 

“The business man has ceased becoming jittery over 
what Congress may or may not do,” Mr. Caswell re- 
marked. “On my entire southern journey, I heard not 
one word of politics cropping up in conversation, ex- 
cept for one speech and a discussion of it which I 
heard in Dallas. The fact that indications are such is 
to me the healthiest sign of all.” 

Mr. Caswell arranged his trip so as to be able to at- 
tend the Dallas regional convention and declared that 
he will be among those present at the annual meetings 
of districts in Kansas City, Des Moines, and Detroit 
during April. 

—_—_——— 
ONE AD PLUS STAPLER EQUALS 97 SALES 

Nobody can tell officials of the Houston Printing & 
Stationery Company, 1208 Texas avenue, Houston, 
Texas, that it doesn’t pay to advertise—that is, if the 
object in view is to make sales. 

As proof of this is the following: 

The Houston Printing & Stationery Company had 
quite a stock of Markwell “RX” stapling machines on 
hand. They figured it a good stapler and decided to 
tell the good people of Houston all about it. This was 
accomplished by placing one small advertisement in the 
columns of the Houston Chronicle. 

That’s all there is to the story except that the one ad 
resulted in fifty orders for the stapling machines and 
forty-seven orders for boxes of staples. 

—_——@__ 
WIS-ILL’ERS FORM SOFT BALL LEAGUE 

Headed by Gordon Kickles, sales representative of 
the Globe-Wernicke Co., in Chicago, the Wis-Ill Club 
last month launched plans for the formation of a soft 
ball league in which the membership hopes to organize 
eight clubs. Dealers and travelers with major league 
aspirations are urged to get in touch with Mr. Kickles 
immediately. 
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CHICAGO GLOBE-WERNICKE BRANCH MOVES 


Made necessary by a continual growth of business 
and a subsequent need for larger quarters, the Chicago 
wholesale branch of The Globe-Wernicke Co. last 
month moved to the Union Terminal Building, 367 W. 
Adams street, where it will occupy the entire tenth 
floor. 

In announcing the change, Harry C. Anderson, gen- 
eral sales manager, said: “The move was made neces- 
sary by the growth of our business and we found an 
urgent need for space for much larger stocks. Our 
new location is not only convenient to railroad ter- 
minals and the loop, but also has exceptionally fine 
shipping facilities and other advantages to dealers. 

The office is managed by H. J. “Ham” Warnock, 
branch manager, and Gordon Kickles, both widely 
known to the trade in the middle west. Mr. Warnock 
joined The Globe-Wernicke organization about two 
years ago and since that time has made marked prog- 
ress in The Globe-Wernicke business in the Chicago 
district. 

aS a 
ILLNESS FORCES METZGER ON LEAVE 
OF ABSENCE 


As a means of speeding up recovery from a recent 
illness W. A. “Bill” Metzger, genial sales manager of the 
portable division of the Royal Typewriter Company, 
has taken a temporary leave of absence from his duties. 
Mr. Metzger, who is known throughout the trade for 
his aggressive merchandising and support of dealer 





W. A. Metzger 


protection policies in his work with Royal portables, 
is recuperating rapidly and is expected back at the 
office within a short time. 
-_———&—_—— 
HARTER APPOINTS HUNTING-ROBERTS 

The Hunting-Roberts Company, 923 East Third street, 
Los Angeles, has been appointed wholesale distributor 
for the products of the Harter Corporation, manufac- 
turers of steel seating equipment, Sturgis, Mich. An- 
nouncement of the appointment was made by Evan 
Harter, president of the corporation, who is at present 
in California on business. 

seesiiteadahithicis 
BANOV NOW REPRESENTING AIGNER 

Leon Banov, who for years has been representing the 
Clarotype Company and Art Steel Company in the east, 
has added the line of G. J. Aigner Company, Chicago. 
He will sell Aico indexes, index tabs and other Aigner 
articles to the trade in New England and New York 
state. 








CURRENT CORPORATION STATEMENTS 


In the annual report mailed to stockholders March 6, 
International Business Machines Corporation reports 
net income for the year ended December 31, 1935, in- 
cluding foreign subsidiaries and branches, of $7,090,530, 
after all deductions and Federal taxes, or $9.88 a share 
on 717,412 no par shares outstanding at the end of the 
year. This compares with 1934 net earnings of $6,597,- 
362, equal to $9.19 a share, based on an equal number 
of shares, and with $9.38 a share, based on 703,345 
shares outstanding at the end of 1934. 

> * > 

Burroughs Adding Machine Company and subsid- 
iaries for the year 1935 show a net income of $5,133,528, 
equal to $1.02 a share, against $3,253,500, or sixty-five 
cents a share in 1934. (Chicago Daily News, March 16, 
1936.) 

7 7. . 

A sharp increase in its foreign and domestic business 
was reported by the Addressograph-Multigraph Cor- 
poration. The company said that in January its 
domestic sales showed an increase of 31.6 per cent over 
the monthly average for 1935, and 4.4 per cent over 
1929. 

“Aside from new equipment orders the corporation 
is enjoying a steadily increasing income from replace- 
ment and supply sales,” president Joseph E. Rogers 
said. “The supply business is increasing to such an 
extent that it about equals the new equipment business 
in dollar volume. The backlog of unfilled orders ex- 
ceeds all previous highs since 1929.” 

Sales of foreign subsidiaries set a new all time high 
record in 1935, an increase of 10.6 per cent over 1934. 
(Chicago Tribune, February 20, 1936.) 

Addressograph-Multigraph quarterly dividend of 
fifteen cents payable April 10 to stock of record March 
23. (Philadelphia Inquirer, March 2.) 

> > > 

Dictaphone Corporation reports for 1935 net profit of 
$561,463, equal after preferred dividend requirements 
to $3.86 a share on the common stock, compared to 
$391,282, or $2.46 a share in 1934. (Philadelphia In- 
quirer, March 4, 1936.) 

. > > 

Minnesota Mining & Manufacturing Company today 
reported 1935 net profits of $2,005,418 after federal 
taxes and a non-recurring loss of $262,000 on invest- 
ment in Baeder-Adamson Paper Mills, etc. This is 
equal to $2.08 a share, against net profits of $1,149,440, 
or $1.21 a share in 1934. (Los Angeles Times, February 
27, 1936.) 

> > . 

Parker Pen Company today reported a net income of 
$447,951 for last year, equal to $2.34 a share. This com- 
pares with $389,267, or $2.05 a share in 1934. (Chicago 
Tribune, March 7, 1936.) 

> > > 

The Wahl Company and subsidiaries report for the 
year 1935 shows a net profit of $113,014, equal after an- 
nual dividend requirements on the seven per cent pre- 
ferred to twenty-one per cent a share on the seven 
per cent a common share, against $23,207 or $2.12 a 
share on the preferred in 1934. (Chicago Daily News, 
February 27, 1936.) 


The annual report of the Marchant Calculating Ma- 
chine Company for 1935 shows net profit of $394,740.82, 
after providing for depreciation on fixed assets, amor- 
tizement of taxes and federal taxes. Compared to $102,- 
320.31 for the year ended December 31, 1934; this is an 
increase in the net profit of $292,420.51. 


The company 
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reports substantial and continued advance in sales with ~ 
marked increase in gross sales profit, also rental and 
service income. Although the total volume did not 
reach that of 1929, the progress was constant through- 
out the year until December, when the volume for the 
month exceeded all previous records. 

> > . 

The plan to exchange par for par the outstanding 
Remington Rand Inc., 5% per cent debentures into a 
new 44 per cent debenture with common stock pur- 
chase warrants attached, was ratified Tuesday by more 
than seventy-five per cent of the outstanding issue. 
Representatives of the depository at the meeting, how- 
ever, stated that debentures were still being received, 
and officiais of the company estimated that before the 
end of the day deposits would aggregate between $15,- 
000,000 and $16,000,000, or approximately eighty-eight 
per cent of the $17,453,000 issue. 

This would leave somewhere between $4,000,000 and 
$5,000,000 of the total authorized new issue of $20,000,- 
000 to be offered to common stockholders at 104 plus 
accrued interest. 

Common stockholders have the right to subscribe 
for any number of the new debentures irrespective of 
their holdings. It is estimated, however, that subscrip- 
tions are likely to be filled in the ratio of one $500 bond 
for each fifty shares of common stock held. Under the 
plan, stockholders entitled to subscribe to less than 
a $500 bond have the right to file an application for a 
$500 debenture and allotments will be made to such 
stockholders as the result of a drawing to be conducted 
by the Chase National Bank.—(Wall Street Journal, 
March 12, 1936.) 

. . + 

At a meeting of the board of directors of the W. A. 
Sheaffer Pen Company held March 20 a dividend of 
$1.00 a share was declared on the common stock of no 
par value, payable April 15 to stockholders of record 
March 30. The stock books will not be closed. The an- 
nual statement will be available and mailed to all 
stockholders about April 25, directors announced, re- 
flecting the condition of the company and showing a 
substantial increase in sales and profits for the year 
ending February 29, as compared to the previous year. 

> * > 

Art Metal Construction Company and subsidiaries re- 
ports for 1935 net profit of $259,147, or ninety-one cents 
a common share; for 1934, net loss of $71,970. (New 
York Herald-Tribune.) 

> * . 

Dennison Manufacturing Company reports an accu- 
mulation of $2.00 a share on eight per cent debentures, 
payable May 1 to stock of record April 20, leaving ar- 
rears of $6.00 a share. 

7 * . 

General Fireproofing dividend of ten cents quarterly, 
payable April 1 to stock of record March 20. (Chicago 
Daily News, March 13, 1936.) 

* > > 

Remington Rand Inc. reports preliminary domestic 
and foreign sales for February of $3,800,000, an increase 
of thirty-five per cent over the same month a year ago. 
For the twelve months ended February 29 net earnings 
were $2,995,000, equivalent to $1.24 a share on the com- 
mon stock. (Chicago Tribune, March 16.) 

. . . 

Wilson-Jones Company had net income of $266,451, 
or $1.95 a share in the six months ended February 29, 
1936, according to a statement sent to stockholders. In 
the corresponding period of last year the company had 
a net income of $226,089, or $1.65 a share, including 
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banks previously written off. Excluding this item, the 
net income for the six months ended February 28, 1935, 
was $189,312, or $1.39 a share. Net sales for the first 
six months of the current fiscal year were seventeen 
per cent higher than in the corresponding period of the 
preceeding fiscal period, according to Benjamin Kulp, 
president. The common stock is not on a regular an- 
nual basis, but the company paid $1.75 last year and 
the president announced a meeting of directors March 
23 for considering a dividend. (Chicago Tribune, March 
16, 1936.) 


Wilson-Jones Company has declared an interim divi- 
dend of one dollar a share payable May 1, to stock of 
record April 24. (New York Herald Tribune, March 24, 
1936.) 


International Printing Ink and subsidiaries reports 
1935 net profit of $1,080,757, or $2.74 a common share; 
for 1934 net profit $861,155, or $2.04 a share. (New York 
Herald Tribune, March 19, 1936.) 

* * * 

Thomas A. Edison, Inc., reported an initial quarterly 
dividend of $1.6242 on six and one-half per cent pre- 
ferred stock and a quarterly dividend of twenty-five 
cents per share on common stock paid March 16 to 
stock of record March 10. (New York Herald Tribune, 
March 24, 1936.) 


* . * 


oo wee 


——_.g——_—_. 
HAVELL JOINS FAWN BRANDS, LTD. 


Following out its recently-inaugurated plan of ex- 
pansion, Fawn Brands, Ltd., New York, N. Y., manufac- 
turers of the Fawn line of stencils, last month ap- 
pointed Harry C. Havell traveling representative for the 
state of New Jersey. 

Mr. Havell, whose home is at Montclair, N. J., is well- 
known to dealers in his territory, having traveled in 














ne  ————— 
Harry C. Havell 


the district for Bainbridge, Kimpton & Haupt. He has 
Spent many years in the office equipment sales field 
and takes to Fawn Brands a wealth of experience in 
the stencil industry. 

Despite his duties, which have already added sub- 
stantially to the Fawn line sales in the New Jersey sec- 
tion, Mr. Havell has taken time out to renew friendships 
with a number of office equipment dealers in his terri- 
tory. 

—_>—__—_- 
MARKWELL DISPLAYS READY FOR DEALERS 


The Markwell Manufacturing Company, Inc., 200 
Hudson street, N. Y., has ready for immediate shipment 
to its dealers a new series of handsome counter and 
window displays as well as a number of window signs 
which will be furnished free of charge to dealers upon 
request. 
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REMINGTON RAND TRANSFERS READ 


George A. Read, one of the pioneers of the typewriter 
industry in Minneapolis, has been transferred to the 
Seattle, Wash., office by Remington Rand, Inc. 

Mr. Read entered the field in 1910, beginning his 
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career with the then L. C. Smith & Bros., Typewriter 
Company. Since that time he has devoted his talents 
to typewriter sales, rebuilding and repair work. For 
the past thirteen years he has been connected with 
the Remington Rand, Inc., organization. 


Qe 
AIGNER PLANT FOREMAN HURT IN BANDIT DUEL 


George Joseph Aigner, nephew of G. J. Aigner, presi- 
dent of the G. J. Aigner Company, 503 South Jefferson 
street, Chicago, was severely injured last month in the 
crossfire of a gun battle between two bandits and a 
druggist, whom they attempted to hold up. 

The injured man, who has been foreman of the Aig- 
ner plant for the past ten years, suffered several deep 
cuts about the head and face and a badly injured left 
eye caused by flying glass from the windshield of his 
car through which bullets ripped during the gunfire. 

According to police reports, Mr. Aigner was seated in 
his automobile outside the drug store a few blocks from 
his home at 4335 N. Sacramento street. Mrs. Aigner 
had just stepped from the machine a few seconds be- 
fore the drug store proprietor and the two gangsters 
began shooting. When the firing began, Mr. Aigner at- 
tempted to escape from the machine but one of the 
bullets crashed into the car’s windshield, pieces of 
which, according to attending physicians, were deeply 
embedded in the injured man’s face and head. 

Mr. Aigner was rushed to a local hospital where, fol- 
lowing treatment he was ordered to remain at home 
and undergo a series of treatments. It is expected that 
several weeks will elapse before he returns to his job. 


—— 
BUSINESS RECOVERY INDICATED BY LEIPZIG FAIR 


The 1975th session of the 700 year old Leipzig Trade 
Fair, just concluded, attracted over 200,000 business 
men from all parts of the world, surpassing the record 
of the pre-depression year of 1928. More than a score 
of countries, including the United States, sent in all 
8,163 exhibits of their newest products, which occupied 
1,590,000 square feet of floor space, a gain of thirteen 
per cent over last year. The number of exhibitors and 
buyers from all parts of the United States increased 
forty per cent over 1935. The sales in all departments 
approached half a billion marks, of which one-third 
were for countries outside of Germany, indicating a 
widespread business pickup. 











MEETINGS—CONVENTIONS—DINNERS 


0. E. M. INSTITUTE MEETS IN CHICAGO 


(Picture On Page 10) 


Marked by a record attendance, a two-day meeting 
of the Office Equipment Manufacturers Institute was 
held in the Palmer House, Chicago, Thursday and 
Friday, March 12 and 13. 

A special feature of the event was an interesting ex- 
hibition of equipment manufactured by the Chicago 
members of the Institute who also acted as hosts to 
the visitors. The organizations exhibiting were: A. B. 
Dick Company, Ditto, Inc., Felt & Tarrant Manufac- 
turing Company, Stromberg Electric Company, Victor 
Adding Machine Company and the Woodstock Type- 
writer Company. 

The two-day meeting opened with a report of the 
Institute’s president, W. R. Greenwood, Postage Meter 
Company, who concluded his short speech with a mes- 
sage of thanks to officials of the firms which were hosts 
for the occasion. W. R. Hickok, Stromberg Electric 
Company, vice-president of the Institute, presided and 
read to the assembled delegates a report written by 
L. C. Stowell, Distaphone Corporation, as chairman of 
the Buying Power Index committee. Mr. Stowell, un- 
able to be present at the meeting, called attention in 
his message to the fact that the Index had been 
prepared and delivered by the secretary of the Institute 
within the time limits specified and that copies had 
been sent to all subscribing members. 

The balance of the morning session was devoted to 
discussions of general business matters and, following 
a noonday luncheon, the same matters were carried 
over into the afternoon session which adjourned at 
5:30 o’clock. 

The banquet held on Thursday evening was an im- 
portant event attended by sixty manufacturers and 
representatives. Mr. Greenwood again addressed the 
delegates and gave the Chicago committee credit for 
developing and staging one of the most successful 
gatherings in recent years. 

In introducing the committeemen Mr. Greenwood 
tabbed each one with nautical title. Thus the in- 
troductions were Commodore A. B. Dick, Jr., Executive 
Officer Ken Henderson, Admiral John Nevins, Com- 
mander Ward Hickok, Captain Evan Hansard and 
Skipper Jim Hackney. 

Following the introductions Mr. Greenwood called 
on Merrill Sands, vice-president Dictaphone Sales Cor- 
poration, who served as toastmaster and introduced 
humorous Allan Ormsby as Dictaphone distributor in 
Australia. Mr. Ormsby’s part of the program was well 
executed. Mr. Sands then in his own unique way in- 
troduced Mr. Acheson, the speaker of the evening. 

In his preliminary remarks Mr. Acheson facetiously 
indicated that based on Jeffersonian democracy we 
might be coming to a condition of no law at all, citing 
Jefferson's statement that he who governs best governs 
least. In the same vein he mentioned that office ap- 
pliance companies were largely responsible for the pres- 
ent state of affairs of the country. Without com- 
puting, tabulating, recording machines, he remarked 
it would be impossible to compute the national debt. 
and without the Mimeograph there would not be press 
notices from both political parties appearing simul- 
taneously throughout the country. 

Getting into a more serious vein, he referred to bus- 
iness men and politicians as the two groups which 
produced this country. Both were practical, vigorous, 
courageous, doing what had to be done immediately. 


He stated that those two groups remained in leader- 
ship until the war. For the immediate aftermath of 
the war he could give no group particular credit. Busi- 
ness has neglected to regain its leadership. Principles, 
logic and economics, he stated, will not solve problems. 
The politicians know life and see what is going on and 
meet the situation. He charged industry with neglect 
to be alert to developments, as politicians have been 
during the last few years. 

Mr. Acheson’s remarks were well received by every- 
one, many engaging him in personal conversation after 
the meeting had adjourned. 

The list of attendance was as follows: 

American Sales Book Company, Ltd., R. P. Temple- 
ton, general manager; Burroughs Adding Machine 
Company, J. L. Stewart, special representative; A. B. 
Dick Company, Kent Chandler; Dictaphone Cor- 
poration, M. B. Sands, vice president and C. E. Hallen- 
borg, general sales manager; Ditto, Inc., K. M. Hender- 
son, vice president; Egry Register Company, Charles 
R. Hall, sales manager; Felt & Tarrant Manufacturing 
Company, J. C. Nevins, vice president; Pitney-Bowes 
Postage Meter Company, W. R. Greenwood, general 
sales manager; International Business Machines Cor- 
poration, L. H. La Motte, scale division; Remington 
Rand, Inc., A. R. Rumbles; Royal Typewriter Company, 
M. V. Miller, general sales manager; Shaw-Walker Com- 
pany, T. E. Miller, vice president; Standard Mailing 
Machines Company, A. W. Vanderhoof, sales manager; 
Standard Register Company, Don Caton, Eastern sales 
manager; Stromberg Electric Company, W. R. Hickok, 
vice president; Underwood Elliott Fisher Company, M. 
S. Eylar, vice president; Victor Adding Machine Com- 
pany, Evan Hansard, vice president, and L. J. Zant, 
Chicage branch manager; Woodstock Typewriter Com- 
pany, J. M. Hackney, vice president. 

At the conclusion of the dinner the members learned 
that the meeting as a whole had voted to accept a 
cordial invitation of Remington Rand, Inc., to hold the 
June meeting at Buffalo as guests of that company. 

A greater part of the Friday session was devoted to 
discussions of ways and means whereby the Institute 
can provide more effective service to its members. A 
number of suggestions were given, many of which will 
be utilized in preparing the program of the next 
meeting. 

——_>_—_ 


NORTHERN CALIFORNIA DEALERS MEET 


Members of the Carbon & Ribbon Dealers Associa- 
tion of Northern California held their regular meeting 
in the Plaza hotel in San Francisco on Friday, March 
13. The large number of dealers in attendance set a 
new record, it was learned, and a check-up revealed 
that ninety per cent of the dealers in the area were 
present or represented. 

A feature of the evening was a discussion of the recent 
decision of the State Supreme court in which that body 
ruled that the California Fair Trade Practice Act is 
constitutional. This Act provides that a manufacturer 
of a trademarked product may stipulate the resale 
price to the consumer. Those at the meeting learned 
that the state’s highest tribunal had ruled the act was 
not “unreasonable or arbitrary” and was a proper leg- 
islative declaration of the policy of the state on the 
practice of price-cutting. 

R. S. Clark, vice-president, presided over the meeting 
in the absence of W. G. Huston, the president, who 
returned late in March from a trip to Honolulu, 
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NINTH DISTRICT, N. S. A.. MEETS IN DALLAS 





By B. C. Reber 





Marked by a good attendance and a concerted inter- 
est in the progress and welfare of the stationers and 
business equipment industry, the annual convention 
of the Ninth Regional District of the National Station- 
ers Association, was held at the Adolphus hotel in Dal- 
las, Texas, March 19-20. Otto Eisenlohr of The Dorsey 
Company, Dallas, who has served as retail director for 
the past year, was elected governor, while R. P. Grieve 
of the Maverick-Clarke Litho Company, San Antonio, 





Otto Eisenlohr 


was elected retail director. Mr. Eisenlohr succeeds W. C. 
Northern of Stafford-Lowden Company, Fort Worth. 
Waco was selected as the city for the 1937 convention. 

Following opening formalities with the address of 
welcome by Frank Watson, Texas Centennial publicity 
director, and response by L. B. Clegg of The Clegg 
Company, San Antonio, Governor Northern appointed 
the following committees: Nominating: Leslie Gard- 
ner, Waco, chairman, E. Cliff Wilson and W. C. Clegg. 
Resolutions: L. B. Clegg, chairman and O. D. Mann, W. 
Neil Stewart and R. P. Grieve. 

Mr. Northern then formally introduced Charles P. 
Garvin, who in turn introduced B. J. Bristoll, National 
president. Speaking on “Know Your Cost,” Mr. Bristoll 
pointed out that in locating the leaks, the man found 
the profits for which he had been seeking. “Many times 
a man will accurately figure in his profit, yet find at 
the end of the year he has actually lost money. His 
profit has gone through leaks which should have been 
stopped. 

“Sometimes these leaks, or in this case losses, cannot 
be controlled. During the recent storm period in the 
middle west there were twenty-nine days when the 
thermometer did not go above zero and the lowest was 
twenty-nine degrees below. There were five weeks 
when our salesmen did not leave their homes. Such 
things cannot be avoided, but must be considered and 
reserves built up to take care of them,” he said. 

Business, and especially the middle-sized business, 
must get itself into shape, Mr. Bristoll stated. “We 
must know our costs, we must know our competition 
and we must know where and what to buy,” he re- 
marked, “if we are to gain that great goal for which 
we all struggle—profits. The middle-sized business has 
a great need for actual figures and accurate knowledge 
on which to base its sales operations. If a large bus- 
iness loses a little on one or two items, it has a number 
of other long-profit items which will absorb these losses. 
But the little fellow must make every sale pay its own 
way. 

“Look over your business: What items are most profit- 
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able? What salesmen are most profitable to the house, 
based on individual sales, and not on volume? It is 
possible for a salesman to make a big showing in sales 
volume, yet actually lose money for the house. 

“Know your business: Stale statistics are like stale 
beer.” 

Mr. Bristoll distributed two forms which he uses in 
his own business, one showing a comparative balance, 
while the other was a comparative sales record, with 
sales lost last month in red ink. 


Mr. Garvin Introduces Notables 


Mr. Garvin instilled a broader feeling of fraternalism 
into the meeting by introducing the prominent guests. 
These included J. Ogden Pierson, New Orleans; E. Clif- 
ton Wilson, Houston; Fred P. Seymour, Horder’s, Inc., 
Chicago; William Pitt, The Pitt Corporation, Kansas 
City; George C. Wolcott, Wilson-Jones Company, Chi- 
cago; E. A. Keeling, Art Metal Construction Company, 
Jamestown, N. Y.; William Block, Victor Safe & Equip- 
ment Company, North Tonawanda; J. S. Sprott, The 
Globe-Wernicke Co., Cincinnati; Ed. L. Little, Wabash 
Cabinet Company, Wabash, Ind.; Al Skibbe, Associated 
Stationers Supply Company; William Smith of Ace 
Fastener Corporation; Horace Russell, Russell Sta- 
tionery Company, Amarillo; Leslie Gardner of Waco, 
and George Hausam, Hutchinson Office Supply & 
Printing Company, Hutchinson, Kansas. 

Speaking on “Working it out for ourselves,” Mr. Gar- 
vin said: 

“We can look ahead with the assurance that business 
is definitely better. This is a time for sound business 
and sound business decisions. We have come through 
the depression better than most trades or groups, be- 
cause we have built better. 

“Now in Washington they are trying to make the 
business man the goat. They propose a surplus tax 
which would take away the protection which business 
has provided for itself in times of depression. I should 
like to refer to an address made by Wm. J. Cameron of 
the Ford Motor Company over the radio recently when 
he revealed that during the first years of the de- 
pression, and before government agencies were func- 
tioning, Business spent more than $27,000,000,000 in 
maintaining organizations, in keeping men and women 
on the payrolls. 

“Now business has the power to act and demand that 
it be given the right to function at a profit, but busi- 
ness men don’t use it. How many times have you seen 
some group of business men who wished to have action 
—one way or another—taken on some legislation; hire 
a lobbyist to work with the Senators or Congressmen 
in supporting or killing the bill? 

“This many times does more harm than good. YOU 
are the one who will have to pay. YOU are the one 
who must answer in the end, and it is YOUR business, 
especially in times such as these, to go to Washington 
and demand that you be heard. Representative busi- 
ness men must themselves go to Washington and pre- 
sent their fight. 

“This association was formed to promote a fraternal 
feeling among the stationers and manufacturers and 
to operate for the common interests of the trade, and 
the membership should be limited to those who work 
for the common interests. 

“We have opposition come up at various times. Some 
object to what we plan to do. But we are going ahead 
and do the work we were organized to do and no one 
is going to stop us. We've got to study those things 
we can best sell; we’ve got to determine where we can 
best profit. We want the codperation of everybody, 

(Turn to page 141, please) 
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Dinner in Honor of 
Cc. R. Fox on the 
Occasion of His 
Retirement as New 
York Branch Man- 
ager of the Dicta- 


DICTAPHONE STAFF HONORS FOX 

Nearly 150 members of the Dictaphone sales and serv- 
ice staff gathered in the Casino of the Air at the Mont- 
clair hotel, New York City, on Monday, March 2, to 
attend a dinner given in honor of C. R. Fox, who re- 
tired as New York branch manager. 

With L. C. Stowell, president of Dictaphone Sales Cor- 
poration, presiding as toastmaster, the members of the 
New York organization presented Mr. Fox with a ster- 
ling silver desk set as an expression of their apprecia- 
tion. He also received an illuminated scroll signed by 
those closely associated with him during his term as 
New York manager. 

Mr. Fox joined the company in 1917 as a salesman in 
New York. He became branch manager in 1919 and has 
been a consistent producer through the sixteen years 
of his management. 

Carol Lyttle, former manager of the New York Up- 
town office succeeds Mr. Fox as manager of the New 


York branch. 
—_—_————— 


CHICAGO MANAGERS DISCUSS 
IMPORTANT SUBJECT 

The March meeting of the Office Appliance Man- 
agers Association of Chicago was held on the evening 
of the thirteenth at the Illinois Athletic Club. The 
subject was “Meeting Second-Hand Competition.” 
Nearly everyone joined in the discussion. 

President W. D. Lawrence, Chicago manager for Felt 
& Tarrant Manufacturing Company, presented the in- 
vitation of the Office Management Association of Chi- 
cago to attend the March meeting of that organization 
which was to include an exhibit of modern office equip- 
ment. All the office appliance managers present ac- 
cepted the invitation, some planning to take members 
of their sales organization with them. 

ontamuiieedian 
HUB CLUB ELECTS NEW OFFICERS 

At a meeting held March 4 in the De Soto hotel, 
the Hub Club, of St. Louis, Mo., held its annual election 
of officers and the following were named to head the 
organization for the current year: 

President, T. W. Atkin, Kee Lox Manufacturing Com- 
pany; vice-president, J. R. Keller, Telautograph Cor- 
poration; treasurer, George A. Haynes, Postage Meter 
Company, and secretary George Sanftleben, San-Del 
Printing Company. 

The principal speaker of the evening was Ralph S. 
Compton, director of research, Associated Industries of 
Missouri, who gave an excellent talk on the Federal 
Social Security Act. His address was greatly appre- 


ciated by everyone present. 
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SOUTHERN CALIFORNIA STATIONERS 
HOLD REGIONAL MEETING 


The Stationers Association of Southern California, 
embracing the Twelfth Regional District of The Na- 
tional Stationers Association, and including all the 
commercial stationers of the district irrespective of 
formal membership in the association, held a meeting 
on Thursday, March 26, at the Biltmore hotel, Los An- 
geles. There was a good attendance. William F. John- 
ston, of the Schwabacher-Frey Stationery Company, 
San Francisco, is governor of the district. 

Charles P. Garvin, general manager of the National 
Stationers Association, was present and outlined plans 
for association activities up to and during the national 
convention to be held at Chicago next fall. He spoke 
of the work which the organization has accomplished, 
and urged all stationers to fall into line for the up- 
building of the industry. 

Stanley A. Weigel, attorney for the Northern Califor- 
nia Stationers association and for the Stationers Asso- 
ciation of Southern California, conducted an open 
forum, during which he answered questions from the 
floor with regard to legal problems pertaining to Cali- 
fornia’s Fair Trade law. 

The meeting was held for the benefit of all commer- 
cial stationers. Many manufacturers’ representatives 
were present, as well as a representative attendance of 
stationers. 

Luncheon was served at 12:30 P. M., and the meeting 
continued thereafter until late in the afternon. The 
meeting was called to order shortly after 10:00 A. M. 

Details of the proceedings will appear in Office Ap- 
pliances for May. 

—_<—__—_—- 
STATIONERS SQUARE CLUB 


The regular monthly meeting of the Stationers 
Square Club of Greater New York, No. 576, was held 
March 12, at the Governor Clinton hotel, New York, 
N. Y. 

After a discussion of routine business officers of the 
club, headed by President Harry Yager, made plans 
for an open meeting on the night of April 16 to cele- 
brate a visit from Mort O’Connell, sheriff of Bergen 
County, N. J. For many years Sheriff O’Connell was 
connected with the L. E. Waterman Pen Company as 
manager of the wholesale department and is ‘still 
deeply interested in the office equipment industry as a 
whole. 

The April event is to be known as “Mort O’Connell 
Night” and will begin with a dinner at 6:45 p. m., when 
officers and members of the club hope to see a great 
many of Sheriff O’Connell’s friends in the industry. 
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HONOR VAN BUSKIRK ON FORTY-FIFTH ANNIVER- 
SARY IN BUSINESS 


Employees of the New York branch of L. C. Smith 
& Corona Typewriters, Inc., gathered in the McAlpin 
hotel on Saturday, March 14, to attend a luncheon held 
in honor of the forty-fifth business anniversary of 
Francis E. Van Buskirk, manager of the branch. 

Mentioning Mr. Van Buskirk’s entry into the type- 
writer field forty-five years ago, brief addresses were 
delivered by Thomas DeWitt, home office field repre- 
sentative, and the oldest and youngest members of the 
sales staff as well as the heads of departments of the 
New York branch. F. W. Broughton was toastmaster. 

Mr. Van Buskirk’s first connection with the type- 
writer industry was as a bookkeeper and salesman in 
New York City for Wyckoff, Seamans & Benedict, man- 
ufacturers and owners of the Remington typewriter. 
In September, 1893, he received his first managerial job 
when placed in charge of the Omaha office. Three years 











F. E. Van Buskirk 


later he was sent to take control of the San Francisco 
branch where he remained for six years. 

Mr. Van Buskirk was next sent to Chicago and after 
three years there was appointed assistant superintend- 
ent of the domestic sales department in New York. 
In July, 1907, he became secretary of the Remington 
Company and in December, 1909, its general manager. 
When, in March, 1913, the sales department of Reming- 
ton, Smith Premier and Monarch were consolidated, 
and the Union Typewriter Company became the Rem- 
ington Typewriter Company, Mr. Van Buskirk was 
elected vice-president and director of American sales. 

In 1923 he became associated with L. C. Smith & 
Corona Typewriters, Inc., and a few months later was 
named director of American sales. In 1924 he was 


The Guest of 
Honor at This 
Luncheon Was 
Francis E. Van Bus- 
kirk Who Last 
Month Rounded 
Out Forty-Five 
Years in The Type- 


writer Business. 
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elected vice-president in charge of foreign and domes- 
tic sales and was elected to the board of directors. 

Mr. Van Buskirk suffered a serious illness in 1928 
which obliged him to relinquish his duties as vice-pres- 
ident. He remained with the company in an advisory 
capacity and made two extended trips through South 
America in the interest of foreign sales. In 1932 he 
took charge of the company’s San Francisco branch 
and one year later was transferred to the New York 
branch which he now heads. 

He is a thirty-second degree Mason, a Knight Temp- 
lar and a Shriner. For a number of years he was active 
in yachting circles and was once commodore of the 
Belle Harbor Yacht Club. 

—_»—_—- 
STOCKETT-FISKE COMPANY GIVEN DINNER IN 
CELEBRATION OF FIFTIETH ANNIVERSARY 


On Tuesday evening, February 26, a dinner to the en- 
tire sales force of Stockett-Fiske Company, Washing- 
ton, D. C., was tendered in behalf of his concern by 
F. H. Caswell, general sales manager of the F. S. Web- 
ster Company. This occasion was in celebration of fifty 
years’ service by Stockett-Fiske Company in the office 
equipment field. 


Seated at the banquet table were the three Stockett 
brothers, prominent among them, William, Jr., genial 
vice-president and treasurer. William, Sr., father of 
the Stockett brothers and founder of the company, un- 
fortunately was not able to attend, due to his absence 
in Florida. Seventeen men of the sales organization 
were present, and the F. S. Webster Company was also 
represented by J. G. “Cy” Lungren, its Washington rep- 
presentative. 

In his remarks to the group, F. H. Caswell referred to 
the fact that his concern in three years would celebrate 
its own fiftieth anniversary, and that for twenty-seven 
years Stockett-Fiske Company has been exclusive dis- 
tributors for Webster products in Washington. 

Stockett-Fiske Company plans an unusually aggres- 
sive program for their anniversary year. 

agnaiinaiabaais 
NORTHWEST STATIONERS’ MEETING DATE SET 

The twenty-seventh annual convention of the Pacific 
Northwest Stationers Association will be held in Seat- 
tle, Wash., on April 3 and 4. Headed by their respec- 
tive leaders, several committees have completed plans 
to make the event outstanding in the history of the 
local organization. 

The highlight of the two-day event will be a visit of 
Charles P. Garvin, general manager of The National 
Stationers Association who will be the principal speaker 
as well as guest of honor. Mr. Garvin will be accom- 


Smith & Corona 
employes of the 
New York branch 
were the hosts who 
joined unanimous- 
ly in wishing their 
guest another 
forty-five. 
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This Happy Throng Is Present and Accounted for at the Annual Dinner Dance of the Stationers 
Square Club of New York on March 21 at the Hotel Governor Clinton. 


panied by two members of the Sales Managers Divi- 
sion of the N.S.A., Harry Tehan, Charles M. Higgins 
Company, and John Tamany, Boorum & Pease Com- 
pany. 

According to tentative program arrangements, Mr. 
Garvin and his associates will discuss several matters 
of importance to the trade including the National Asso- 
ciation Five Point Measurement Plan, the proposed 
Buyer’s Guide, manufacturers’ policies, the Fair Trade 
Acts, sales management and present conditions of the 
trade. 

Those heading committees which have endeavored 
to provide a stimulating convention program are: O. G. 
Bayless, Charles Griffen, Al Holmes, Henry Salo, Wil- 
liam Gillam, Frank Hanson, Cal Ruggles, Ed. Creesy, 
Art Fransen, Tom Pelly and Mrs. A. B. Butler. 

Officers of the regional organization are: W. A. 
Montgomery, J. K. Gill Company, Portland, regional 
governor and president of the board; T. M. Pelly, Low- 
man & Hanford Company, Seattle, vice-president; L. 
L. Hunter, Pacific Stationery & Printing Company, 
Portland, secretary-treasurer. 

odeusuiiis 
GEORGE STATIONERS ASSOCIATION JOINS N.S.A. 

At its last meeting, held February 13 at Macon, Ga., 
the Georgia Stationers Association voted unanimously 
to join the National Stationers Association. The local 
organization, of which Henry R. Coleman, of Savannah, 
is president, will coéperate with the Atlanta Stationers 
Club in entertaining delegates to the fourth regional 
meeting to be held in Atlanta, April 23, 24 and 25, and 
will help act as host to the convention —JHR 

a 
PITTSBURGH ASSOCIATION PLANS GOLF MEETING 


Officers and members of the Office Appliance Man- 
agers Association are completing plans for a golf outing 
this month to be held at the South Hills Country Club. 
This event, together with a dinner and meeting held 
in the Fort Pitt hotel, will be fully described in the 
May edition. The association meets every Friday for 
luncheon at the Pittsburgh Chamber of Commerce. 

oe - 
LOUISVILLE STATIONERS ASSOCIATION 

The regular monthly meeting of the Louisville (Ky.) 
Stationers Association was held on Monday, March 2. 
Following a discussion of regular business the assem- 
bled stationers were informed that the Kentucky Fair 
Trade Act, a project which the organization sponsored, 
had passed both houses of the legislature and had been 
signed by the governor. 


STATIONERS SQUARE CLUB HOLDS DINNER 
DANCE 

The Stationers Square Club of New York City held its 
annual dinner dance at the Hotel Governor Clinton on 
the evening of Saturday, March 21. A feature of the 
event which attracted a large crowd for the excellent 
dinner and entertainment, was the presentation to every 
lady present of a combination compact and cigarette 
case. Everyone present voiced thanks to the enter- 
tainment committee composed of Leo Wertheimer, 
Joseph Redegeld & Company, and Louis Wachtel, 
American Lead Pencil Company. 

——_>——_ 
CHICAGO FURNITURE DEALERS SPONSOR 
BIG MEETING 

On March 19 the first annual dealers and manufac- 
turers get-together dinner was given by the Chicago 
Office Furniture Dealers Club at the Medinah Athletic 
Club, Chicago. About 150 dealers, their salesmen, and 
manufacturers’ representatives were present. Among 
the guests were several executives from the home of- 
fices of out of town manufacturers. 

Following the dinner, W. J. Kendrick, president of 
the club, gave a brief address of welcome and expressed 
appreciation for the codperation rendered by dealers 
and manufacturers so as to assure the success of the 
meeting. 

The evening’s program included three addresses, in- 
terspersed with entertainment features. The first 
speaker was J. A. Johnston of the Chicago Better Busi- 
ness Bureau. He presented an interesting address on 
“Unfair Business Practices” with particular reference 
to misleading advertising. He displayed enlarged pho- 
tostatic copies of several advertisements which tended 
to mislead customers creating an unsatisfactory situa- 
tion, to the detriment of other business organizations. 

L. E. Hooker of the Commercial Furniture Company, 
Chicago, presented an inspiring address on salesman- 
ship. After outlining the commercial advancement 
this country has made since the pioneers first began 
pushing their way across the continent from the At- 
lantic seaboard, he pointed out that today the great 
market exists in replacement sales. The conditions of 
today require a higher type of salesmanship, which 
naturally imposes the requirement of more intensive 
and complete training for salesmen. He drew from his 
store of experience and made a number of valuable 
suggestions to the salesmen present. 

The concluding address was made by W. S. Lennart- 
son of Office Appliances, who spoke briefly on the sub- 
ject of Coéperation. 
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CHICAGO OFFICE MANAGERS MEET 

More than 300 men and women attended a meeting of 
the Office Managers Association of Chicago, held at 
Medinah Club of Chicago, Thursday, March 19. 

Two special features of the event were the appear- 
ance of John A. Gilbert, secretary and business man- 
ager of Office Appliances, who was the guest of honor 
and principal speaker of the evening, and the holding 
of an office machine exhibition. The thirty-seven ex- 
hibits were placed around the walls of the grand ball- 
room in which the banquet was held, and on the mez- 
zanine floor. 

The meeting was presided over by Harry L. Wylie 
of The Pure Oil Company and president of the asso- 
ciation. As soon as the meeting opened Vice-President 
J. C. Staehle introduced Mr. Gilbert who spoke on 
“Modern Office Equipment, a Tool of Successful Man- 
agement.” 

The speaker went back many years, in fact to “about 
the time Mrs. O’Leary’s cow kicked over the lantern,” 
to begin his history of office machines. He explained 
the relationship between various office items; how the 
typewriter, loose leaf system, calculating machine and 
even the pencil were more or less dependent upon each 
other. Each item, he said, dovetailed with the others in 
their individual functions of creating a properly- 
equipped, modern office. 

In this connection Mr. Gilbert told his listeners of 
the part played by Office Appliances in welding these 
various units into a whole. The industry, he said, was 
not considered as such until after the establishment 
of the journal which he represents, in 1904. He said: 

““At the turn of the century there were three station- 
ery papers. No publications were interested in office 
machines. What little office furniture advertising was 
placed appeared in a fine old furniture trade journal 
published in Grand Rapids. We undertook to correlate 
the divisions into one important group. Until then the 
term ‘office equipment industry’ was not known, nor 
was the expression ‘office appliances.’ Before many 
years the industry was recognized by the United States 
Department of Commerce. Today the term is univer- 
sal, and there is a dealer in Shanghai and one in Hol- 
land using our corporate title.” 

Mr. Gilbert detailed the rapid strides made in the 
various functions of an office by the use of office ma- 
chines. As an example he told of spending two days 
in hand-addressing a subscription list of 5,000 names. 
This was back in 1907. 

“A short time later we bought an Addressograph,” 
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he continued, “with which one boy was able to address 
a larger list in three hours.” 

In concluding his address Mr. Gilbert sounded the 
keynote of the necessity of additional modern office 
machines. He said: 

“As record keeping becomes more complicated, what 
with Social Security legislation, and other measures 
introduced by the government, modern office equip- 
ment will become more necessary than ever before. 
Be open minded and on the alert to learn of any device, 
appliance or supply which will assist you in doing a 
better job of office management.” 

The various companies which codperated in exhib- 
iting the splendid array of office machines were: 

Addressograph Sales Agency, Amberg File & Index 
Company, American Sales Book Company, C. T. Ander- 
son & Company, Edwin C. Barnes & Bros., showing the 
Ediphone dictating equipment; Burroughs Adding Ma- 
chine Company, Dictaphone Sales Corporation, Ditto, 
Inc., Do/More Chair Company, Felt & Tarrant Manu- 
facturing Company, Fordigraph, General Electric Sup- 
ply Corporation, Hanley Manufacturing Company, Hor- 
der’s, Inc., International Business Machines Corpora- 
tion, La Salle Extension University, showing the Steno- 
type; The McBee Company, Marchant Calculating Ma- 
chine Company, Inc., Monroe Calculating Machine 
Company, Inc., Multigraph Company, National Cash 
Register Company, Postage Meter Company, Recordak 
Service, Inc., Remington Rand, Inc., G. L. Rogers, Inc., 
distributors of the Friden calculating machine; Royal 
Typewriter Company, E. G. Ryan & Company, Shniede- 
wend & Company, Stack Typewriter Ruler, L. C. Smith 
& Corona Typewriters, Inc., Stromberg Electric Com- 
pany, Todd Sales Company, Underwood Elliott Fisher 
Company, The Vari-Typer, Woodstock Typewriter Com- 
pany, Yawman and Erbe, and the Autographic Register 
Company. 

Following the dinner, a birthday cake was taken to 
the speakers’ table in honor of J. F. O’Keefe, secretary 
of the association, who, following the cutting, pointed 
to the single candle adorning the cake frosting when 
quizzed on which birthday he was celebrating. 

The next meeting of the association will be held on 
Thursday, April 16. 


a 


N. Y. DEALERS HOLD MEETING 
The regular March meeting of the National Type- 
writer and Office Machine Dealers Association was held 
in the Hotel Dixie on Wednesday, March 11. The prin- 
cipal speaker of the evening was M. F. Roderick, Lan- 





Seventy-seven Representatives of the Royal Typewriter Company Gather for the Dallas, Texas, District Meeting.— 
The photograph was taken between the morning and afternoon sessions of the all-day meeting in the Adolphus 
hotel which was conducted by J. W. Mann, district manager for the state of Texas. 








62 


ston Monotype Machine Company whose speech was 
in the nature of an explanation of the plans and poli- 
cies of his company in the merchandising of its ma- 
chines. The meeting adjourned after a discussion of 
the coming convention and railroad transportation. 
——~_—__ 
N. Y. DEALERS HONOR SCHAFER 

Theodore Schafer, president of the National Type- 
writer and Office Machine Dealers Association, was the 
guest of honor and principal speaker at a meeting and 
dinner held at Leeds, 25 East Fortieth street, New York, 
N. Y., Saturday, February 29. 

The affair was staged by the local association and, 
following an excellent steak dinner, a fine program of 
entertainment was given by several stage and radio 
artists. 

Upon Peter J. Carroll, president of the local associa- 
tion, fell the honor of expressing the sincere feelings 
of appreciation of the entire group as representative of 
the industry, for the splendid work that President 
Schafer has accomplished in behalf of all. In the very 
limited time, Mr. Carroll could not cover all the accom- 
plishments of Mr. Schafer, but he did a very commend- 
able job. 

In his own inimitable manner Mr. Schafer expressed 
his appreciation of the friendly spirit evidenced, assur- 
ing his audience that it was both a privilege and a 
pleasure to be engaged in the mutual interests of all. 

Among the guests was Mr. and Mrs. W. H. Wolowitz 
of Washington, D. C., who came especially to attend 
the dinner. 

At the conclusion of Mr. Schafer’s address, dancing 
and refreshments were in order. So many expressions 





es 
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of enjoyment by participants after the affair indicated 
that a very good time was had by all. 

Office Appliances takes this opportunity to wish Mr. 
Schafer the very best in the world and in so doing 
believe we express the sentiments of the entire type- 
writer and office machine field. 

i ae 

ILL. BOOKSELLERS-STATIONERS CONVENTION 

With preparations made for a record-breaking at- 
tendance, final plans for the annual convention of the 
Illinois Booksellers & Stationers Association at Belle- 
ville, Ill., May 5 and 6, have been completed. 

For several weeks a local committee has worked de- 
tails of a program for the business sessions and the en- 
tertainment features of the two-day meeting. This 
committee is composed of M. T. Weingaertner, Egyp- 
tian Stationery Company, Belleville; Jones, Jones Book 
& Stationery Company; the Stationers Association of 
Greater St. Louis, and the Wis-Ill Club, Chicago. 

The keynote of the convention will be: “1936 is a 
different year from every merchandising standpoint,” 
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and with this in mind the committee has arranged for 
the appearance of several speakers who will deliver 
messages of the utmost importance to the delegates. 
Among the subjects which will be discussed are: 
“Budgeting Sales,” “Training Salespeople,” “The Sta- 
tioners Problems in 1936,” “Pen Merchandising,” “Legis- 
lative Trends,” “Operating Expenses and Profits,” 
“Merchandising Books at a Profit.”” Among those who 
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will address the sessions are: Harry Horder, Horder’s, 
Inc., Chicago; Charles P. Garvin, general manager, Na- 
tional Stationers Association; R. C. Nichols, Daniels 
Company, Muskegon, Mich.; J. T. Meek, Illinois Cham- 
ber of Commerce, and Paul B. Buckwalter, New York 
branch manager for the National Blank Book Com- 
pany. 

Although the headquarters of the event will be main- 
tained in the Hotel Belleville, all the sessions will be 
held in the Turner Hall as will be the exhibits. 

An unusual program of entertainment has been ar- 
ranged. The ladies will be given a tour of St. Louis, 
a bridge luncheon, theater party, banquet and surprise 
party. On Monday, May 4, the men will be guests ata 
stag party and, during the convention, at other affairs 
during the two days following. 

Those desiring further information may get in touch 
with the following: 

Bill Schuster, National Blank Book Company, Chi- 
cago; Russell Carpenter, Sanford’s, Chicago; Fred 
Tracht, University of Chicago Bookstore, Chicago; Wil- 
liam Schmeiderer, Buxton & Skinner, St. Louis, and R. 
H. Lewis, Dennison Manufacturing Company, St. Louis. 

SSE 
ROYAL BRANCHES HOLD SALES MEETINGS 

As a means of celebrating the close of the greatest 
sales year since its founding, the Royal Typewriter 
Company held standard machine sales meetings in 
every district city during January and February. 

The various meetings were generally opened with 
the reading of a telegram from General Sales Manager 
Miller, followed by a message from the local manager. 
Open discussions, involving points of particular inter- 
est to the sales staffs, followed with the showing of two 
Slide talking films prepared specially for the sales 
sessions. 

Of these, the basic demonstration film was of par- 
ticular interest to the salesmen because it gave a per- 
fect demonstration of a Royal typewriter, bringing out 
every fine point of the machine from “Touch Control” 
and shift freedom to the enameling process which 
gives the Royal its durable finish. 

The second film showed the home office and factory 
at Hartford. This picture served to introduce to the 
onlookers the executives of the company and presented 
a number of good views of the factory. 
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AMES ADDRESSES SEATTLE DEALERS 


Arthur R. Ames, president of the Ames Supply Com- 
pany, Chicago, was the guest of honor and principal 
speaker at the March meeting of the Seattle Type- 
writer Dealers Association. Mr. Ames appeared in the 
Puget Sound city while making an extensive tour of 
the west coast. 

In his speech, Mr. Ames declared that conditions in 
the typewriter business were rapidly improving to the 
point where he expects the industry to experience bet- 
ter business than during the world war days. He said: 

“Stocks of used standard machines are very low. 
The same is true with portable models in the used 
class. The extreme shortage is beneficial to every 
dealer. He can now get his price. It gives him greater 
courage to ask a reasonable profit for his merchandise 
and, furthermore, he can get it. 

“The shortage of the standard models is making in- 
dividuals go into the new portable field and they are 
becoming portable-conscious. In the business world, 
they are buying new machines. Trade-ins throughout 
the United States have dropped from eighty-five per 
cent last year to around thirty-five per cent the first 
of this year. 

“The small dealer is not passing out of the picture. 
He is making more money and will continue to make 
more money because, where he has to sacrifice just 
profits in rare cases of department store sales, his 
losses are smaller in proportion to the big fellow. 

“Stable conditions in the standard and portable 
models will reflect pretty soon in typewriter rental 
prices and dealers in San Francisco, Oakland, Los An- 
geles, Chicago, New York, and Omaha will find they 
will be forced to increase their rental rates to average 
national price levels. More and more the dealers are 
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getting better rental prices—and they should—due to 
heavier replacement and higher operating costs.” 

At a previous meeting held on January 17, the mem- 
bers of the organization listened to an interesting dis- 
cussion on typewriter dealer conditions in Portland, 
Oregon, following which the assembled dealers adopted 
a motion changing the organization’s meeting days 
from the first and third Monday to the first.and third 
Tuesday of each month. 

On a suggestion of President Roper, Secretary Phelan 
told the Association members that the following type- 
writer firms were listed as members of the Seattle 
Chamber of Commerce: 

L. C. Smith & Corona Typewriters Inc., Adding Ma- 
chine & Typewriter Exchange, E. W. Hall Company, 
Inc., Remington Rand, Inc., Washington Typewriter 
Company, Wholesale Typewriter Company, University 
Book Store and the Lowman & Hanford Company.— 
JCJM 


BOB WOOD VISITS WITH ESTERBROOK 
SALESMEN IN CHICAGO 
Robert Wood, sales manager of the Esterbrook Steel 
Pen Manufacturing Company, had a two-day con- 
ference with several of his salesmen at the Palmer 
House, Chicago, a few weeks ago. 


The salesmen 





Four Who Attended the Esterbrook Steel Pen Manufacturing 

Company's two-day meeting in Chicago.—Left to right they are: 

Robert Wood, sales manager, and Salesmen Harry Homer, 
Richard Gingland and E. M. Yeager. 


present were Harry Homer, who has charge of Ester- 
brook work in the Pacific Coast territory; Richard 
Gingland, who looks after Esterbrook interests in a 
group of the middle western states, and E. M. Yeager, 
recently appointed junior salesman in Chicago and 
vicinity. The conference included a discussion of the 
entire Esterbrook line and other matters of interest 
to the sales organization. 


Qe 


PHILADELPHIA STATIONERS HOLD 30TH 
ANNUAL BANQUET 


With 176 members and guests present, the Philadel- 
phia Stationers Association held its thirtieth annual 
banquet on Thursday, March 19, in the Benjamin 
Franklin hotel, Philadelphia. Tom Stagg, president of 
the association, welcomed the guests and expressed ap- 
preciation of the work of Ben Wachtel, Nelson Bush- 
nell and George Wustner, members of the committee 
on arrangements for the event. 

President Stagg opened the proceedings by introduc- 
ing Thomas Cox, of Newark, president of the Northern 
New Jersey Association, whose address dealt with the 
value of organization work in obtaining definite results. 

Mr. Stagg then called on Nelson Bushnell, chairman 
of the speakers committee of the Philadelphia associa- 
tion to take charge of the meeting. Mr. Bushnell com- 
mented on the thirty years of service to the field by 
the association and pointed out that the occasion was 
one of good cheer. He expressed particular regret at 
the inability of Walter Stringer, Joseph Dixon Crucible 
Company, who is ill, to be present and he instructed the 
secretary of the Penn-Mar-Va Travelers Club to send a 
message of good cheer to Mr. Stringer. He also gave 
the news to the assembly of the death of Joseph Camp- 
bell’s mother. Mr. Campbell, of Eberhard Faber Pencil 
Company, received a telegram at the meeting telling of 
the passing of his mother. The secretary of the Penn- 
Mar-Va Travelers Club was also instructed to send a 
message of sympathy to Mr. Campbell. 

Mr. Bushnell then voiced appreciation of the contri- 
butions by William Henry Brooks, of Philadelphia, who 
was present at the dinner as a guest of honor. Mr. 
Brooks, in reply, expressed himself as being deeply 
touched and complimented the character and ability 
of the men in the industry in the Philadelphia district. 

Mr. Bushnell then introduced Ben Wachtel, president 

(Turn to page 149, please) 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Blaine J. Bristoll, Koch Brothers, Des Moines, lowa, president; R. A. Maish, Dennison Manufacturing Company, Framingham, 
Mass., vice-president and chairman, manufacturers division; Craig Sheaffer, W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
vice-chairman, manufacturers division; Edward H. Wobber, Wobber’s, Incorporated, San Francisco, Cal., vice-president and chair- 
man, distributors and wholesalers division; Arthur L. King, Ward’s, Boston, Mass., vice-chairman, distributors and wholesalers divi- 
sion; Herman Cast, Western Lithograph Company, Wichita, Kansas, vice-president and chairman, office furniture and office out- 
fitting division; Wm. M. Schmiederer, Buxton & Skinner, St. Louis, Mo., vice-president and chairman, manufacturing stationers 
division; Paul W. Cheney, Southworth Company, West Springfield, Mass., vice-president and chairman, field division; W. E. 
Stockett, Jr., Stockett-Fiske Company, Washington, D. C., treasurer; Woodson P. Waddy, Everett Waddy Company, Rich- 
mond, Va., auditor; C. P. Garvin, Washington, D. C., secretary and general manager. 


Regional Governors 





No. 1. W. R. Dolliver, Prov- No, 4. Harold Carithers, 
idence Paper Company, Carithers - Wallace - Courte- 
Providence, R, I nay Company, Atlanta, Ga. 


No. 5. Harold J. Hampton 

No, 2. A. G. Preston, Utica > - d pton, 

- Indianapolis Office Supply 

Tne, Utica N. . aa Indianapolis, 
se =? nd. 


No. 3. John A. Brown, J. R. No. 6. Leo J. Blied, Blied 
Weldin Company, itts- Office Supplies, Inc., Madi- 
burgh, Pa. son, Wis. 


No. 7. J. O. Popple, Will H. 
Zaiser Specialty Company, 
Moines, Iowa 


No. 4. Morris E, Hansell, 
F. F. Hansell & Bro., Ltd., 
New Orleans, La. Des 


General Offices and Information Bureau 





No. 11. W. A. Montgomery, 
J. K. Gill Company, Port- 
land, Ore. 


No, 8 Fred Downs, Downs- 
Randolph Company, Tulsa, 
Okla. 


No. 12. William F. Johnston, 
Schwabacher-Frey Station- 
ery Company, San Fran- 
cisco, Calif. 


No. 9. W. C. Northern, Staf- 
ford- Lowdon Company, 
Fort Worth, Texas. 


No. 10. E. Frank Winfield, No. 13. A. J. Kerin, Tower 
Winfield’s, The Outing Brothers Stationery Com- 
Shop, Grand Junction, pany, New York City, 
Colo. N. Y. 


740 Investment Building, Washington, D. C. 


Place and Date of Next Annual Convention—Palmer H ouse, Chicago, IIl., September 21, 22, 23 and 24, 1936. 


THE ROSTER OF REGIONAL MEETINGS 


The following list of regional meetings and the dates 
set for them was issued recently by Charles P. Garvin, 
general manager of the National Stationers Association. 

District No. 1.—June 25-26. Providence. 

District No. 2.—April 20. Syracuse. 

District No. 3—May 21. Harrisburg. 

District No. 4.—April 23-24-25. Biltmore Hotel, At- 
lanta. 


District No. 5.—April 17-18. Book Cadillac Hotel, De- 


troit. 

District No. 7.—April 13-14. Ft. Des Moines Hotel, 
Des Moines. 

District 8.—April 9-10. Muehlebach Hotel, Kansas 
City. 

District No. 10.—April 7-8. Denver. 

District No. 11.—April 3-4. Seattle. 

—_—--~ > 


FOURTH REGIONAL SETS MEETING DATE 


The date for the annual convention of the Fourth 
Regional District of The National Stationers Associa- 
tion has been set at Thursday, Friday and Saturday, 
April 23, 24 and 25 at Atlanta, Ga. 

Headquarters for the convention will be at the Hotel 
Henry Grady and business sessions will be held in the 
morning only, with the afternoons left open for enter- 
tainment, including the annual golf tournament. 

The meetings will be presided over by Harry G. 
Carithers, president of the Carithers-Wallace-Cour- 
tenay Company, Atlanta, and governor of the fourth 
zone. The speakers will include Blaine G. Bristoll, Des 
Moines, president of the National association, and 
Charles P. Garvin, general manager of the organiza- 
tion. 


Stationers from all of the Southeastern states are 
expected to attend the Atlanta meeting, which will be 
one of the largest ever held in the region —JHR 


DISTRICT 8, REGIONAL MEETING 

Here is the revised program of the two-day regional 
meeting of District No. 8, which is set for April 9 and 
10, in the Muehlebach hotel, Kansas City. 

Registration will open at 8:30 a. m., April 9, and the 
first meeting is called for 10 a.m. The address will be 
delivered by Blaine G. Bristoll, Koch Bros., president of 
the National Association, who will speak on “Know 
Our Costs.” 

At the afternoon session five subjects will be brought 
to the attention of the assembled delegates. They are: 
1. Local associations. 2. Competition—discrimination 
in outside territory. 3. Value of knowing costs and 
mark-up. 4. Should we have state associations. 5. Con- 
ditions in business furniture industry. A banquet will 
be held in the evening. 

The Friday morning meeting will open at 9:30 o’clock 
and the speaker will be Charles P. Garvin, general 
manager of the national association. He will speak 
on the N.S.A. Five Point Plan, the measurement plan, 
the buyer’s guide, and “Working It Out For Ourselves.” 

—— 
TENTH DISTRICT COMPLETES PLANS 

With the list of speakers and their subjects com- 
pleted and announced, plans for the regional meeting 
of the Tenth regional district, to be held in Denver, 
April 7 and 8, have been completed, according to Re- 
gional Governor E. Frank Winfield. 

Among those who will address the two-day conven- 
tion are: Charles P. Garvin, general manager, National 
Stationers Association; Harry Tehan, Charles M. Hig- 
gins Company; John Tamany, vice president, Boorum 
& Pease Company; George Wolcott, Wilson-Jones Com- 
pany; J. C. Hall, Hall Bros., Kansas City; T. D. Luc- 
cock, president, National Greeting Card Association, 
Joliet; and Al Skibbe, sales manager, Associated Sta- 
tioners, Chicago. 

These speakers will deliver interesting addresses on 
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CHARACTER 


Among the famous people of the world 
there are no duplicates—and no substi- 
tutes. America’s own Mimeograph has made 

its important place in human affairs because 

it is different. First of stencil duplicators, 

it has marched ever onward with the march 

of time, and has maintained its high char- 
acter for more than half a century. Today 
its leadership is more outstanding than ever 
before. And today there are no real substitutes 
for the Mimeograph Process. For latest infor- 
mation write A. B. Dick Company, Chicago, or see 
classified telephone directory for local address. 
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matters of importance to the industry and of interest 
to the individual member. Included in these subjects 
are the following: 

Problems of the stationer and their solution; Profits 
in the Stationery business as affected by the unit of 
sale; The Social Security Act, what it will cost station- 
ers in hard cash; Facts every stationer should know; 
How to sell more greeting cards; The value of associa- 
tion membership; The Fair Trade Acts; The Measure- 
ment Plan; The best and most economical forms of 
advertising for the stationer, and, The Field Division. 

According to Mr. Winfield, Lieutenant-Governor Rob- 
ert Mitchell is making fine progress in the completion 
of his program of entertainment. This will include a 
big stag party on the evening of the seventh, followed 
with a banquet and dance at the Cosmopolitan hotel 
on the evening of the eighth. 

Among newly-appointed members of the Field Divi- 
sion which has worked day and night to bring complete 
success to the convention are A. F. Schmitz, Carter’s 
Ink Company; Robert J. Mitchell, Dennison Manufac- 
turing Company; Fred Skaer, Hall Bros., and Jack Rich- 
ards, F. S. Webster Company. 

iienitiiiatidants 
PLANS COMPLETED FOR FIFTH DISTRICT MEETING 

The annual meeting of the Fifth Regional District 
of the National Stationers Association will be held in 
the Book Cadillac hotel, Detroit, on April 17 and 18 
and plans have been completed for a record event 
according to Elmer L. Sick, head of the publicity com- 
mittee. 

The success of the business sessions is assured with 
Charles P. Garvin and Harold Hampton at the helm 





Book Cadillac Hotel, 
Detroit, Michigan 


and, while the registration fee has been held down to 
$5, the program of entertainment will include the 
following: 

Friday (17th). A luncheon for the ladies at Henry 
Ford’s Dearborn Inn and a trip through Greenfield 
Village for which bus transportation will be provided. 
In the evening there will be a dinner at the Book Cadil- 
lac hotel with a bridge party under the direction of a 
committee of Detroit ladies. 

For the men there has been arranged a noonday 
luncheon and a dinner in the evening. The activities 
between luncheon and dinner are somewhat of a mys- 
tery known only to Mr. Hampton. In the evening the 
guests will view a motion picture furnished by the 
Binders Board Manufacturers Association. 

On Saturday golf parties will be arranged, weather 
permitting. Ladies will play golf, visit stores or places 
of interest as they desire. In the evening will be held 
a banquet and informal ball together with an excellent 
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program of entertainment which has been arranged 
by Roy Thompson, chairman of the entertainment 


committee. 
—_—>—_——— 


FIRST DISTRICT PLANS UNDER WAY 

Meeting for the purpose of discussing plans for the 
coming regional convention of the First District, mem- 
bers and officers of the Rhode Island Stationers Asso- 
ciation, the Boston Stationers and the New England 
Travelers gathered at the Biltmore hotel in Providence, 
Friday, March 20. 

Governor Dolliver opened the meeting and outlined 
a well thought out program for the big event. He said 
the wheels are now in motion for what promises to be 
one of the most enjoyable meetings ever held. Mr. 
Dolliver also told his listeners that the two-day conven- 
tion will be patterned after the last year’s meeting in 
Boston. 

Following the meeting the gathering made an in- 
spection of the hotel accommodations. 

—_—_—_——_—— 
SOUTHERN TRAVELERS READY FOR CONVENTION 

Officers and members of the Southern Travelers 
Club, New Orleans, are completing plans for their par- 
ticipation in the forthcoming Fourth Regional District 
convention to be held on April 23, 24 and 25. 

According to Tom Riley, president of the Club, the 
membership is contributing money in stated amounts 
to be used for entertainment features which the club 
plans to give in honor of the visitors and delegates. At 
the same time it was announced that the club officials 
desire those travelers who cannot be present at the 
convention to send their contributions direct to Ben 
McGinty, P. O. Box 1668, Birmingham, Ala. 

The travelers meeting will be held on the morning 
of April 22 so that all matters pertaining to the con- 
clave can be arranged before the convention opens. 

coniitiiedtiaiaii 
WIS-ILL CLUB ENTERTAINS VISITORS 

The Wis-Ill Club, which holds its weekly meetings in 
the Eitel restaurant, Field building, Chicago, last month 
entertained three distinguished visitors at its Friday 
luncheons. 

The visitors, introduced to the club members by Rus- 
sell Carpenter, Sanford Manufacturing Company and 
president of the organization, were: 

R. C. Nichols, The Daniels Company, Muskegon; 
Robert Overend, Eagle Pencil Company, and E. A. 
Nichols, University Book Store, Champaign, Il. 

All but the most necessary business was temporarily 
scrapped during the recent meetings while the club of- 
ficials, headed by Mr. Carpenter and Secretary “Bill” 
Dalton, began preparations for the organization’s par- 
ticipation in the coming convention of the Illinois 
Booksellers & Stationers Association, to be held at 
Belleville, Ill, May 5 and 6. The Wis-Ill Club expects 
to have a record attendance of its membership when 
the two-day event opens. 

One of the pieces of business which the meeting did 
not shelve was the appointment of a golf committee. 
Norman Pearce, vice-president of the club and Chicago 
representative of Eberhard Faber, was named chairman 
of the committee and he promised a program for 1936 
second to none. 

—_—————. 
RHODE ISLAND STATIONERS 

The Stationers Association of Rhode Island and 
Southern Massachusetts is completing final arrange- 
ments for the second annual convention of the District 
No. 1, National Stationers Association, to be held in the 
Biltmore hotel, Providence, R. I., on June 25 and 26. 
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SILENCE GAINED and NOTHING LOST 


You give up nothing! You keep every feature of the 
Standard L C Smith. 
You keep its speed, its simplicity. You keep its easy ball- 





bearing action. You keep its effortless Floating Shift. You 
keep its interchangeable platens. 
You add no complex mechanism, to wear and grow noisy. 


You simply add. . . SILENCE! 


THE ent L ¢ SMITH 


“SILENCE WITHOUT SACGCRIPOG 


L C Smith & Corona Typewriters Inc 191 Almond Street Syracuse N Y 
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PANAMA 


The Short Cut 








_ SEE the difference! 
\ weeeeee the old way 
‘ — the long way, 
\ 8,066 miles “out 
of the way.” 


——the “short . 
cut’’ through the \ 
Panama Canal. \ 






—_ 


aa 





“THE INK THAT 
ALWAYS 
WORKS” 


WEATHER ....BEATEN? 


Half your form letters look as if 
they'd been ‘round the Horn? They 


needn't. 


Don't blame your operator because 
the weather beat him. It interferes 
with most inks. 


PANAMA Duplicator Ink is cli- 
mate-proof. Like the Canal it works 
in all weathers and temperatures. It 
makes short work of long runs. 


And you come through in better 
shape. 


. 
Ask Your PANAMA Man 
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NEW ENGLAND TRAVELERS NOTES 


Acco Products, Inc., has presented to every member 
of the Travelers Club a special Acco-Bind folder in 
which to keep issues of the Netclub News. And, just 
to help the good work along Garry Dell, New England 
representative of Acco, has a special Acco punch No. 


| 110 in case any traveler runs into difficulties. 


* * * 


With Dick Bohaker in charge of the program, the 
next meeting of the Travelers Club will be held on 
April 3. Dick promises an outstanding party for the 
event. 

* * . 

The Pine Tree Stationers Association will hold its 
next meeting at Waterville on or about April 15 and 
hopes to have a record number of travelers in at- 
tendance. 

* * . 

The committee on publicity for the next Regional 
convention requests those stationers who are willing 
to send out a publicity letter in this campaign to get 
in touch with John Brooks at 27 Kingston street, 


| Boston. 


* . * 


The Travelers Club sends sincere birthday greetings 


_ to the following all of whom were born in March: 





Dwight N. Briggs, Frank J. Horie, Walter P. Nicholas. 
* * * 
Frank Fisher spent the two weeks beginning Febru- 
ary 24, in Greenfield, Mass., with his family. In spite 


| of the thrilling winter sports Frank got back in plenty 


of time to attend the Boston Stationers Association 
party on March 4. 

News in brief: Jim Hayes, Blake & Rebhan, was mar- 
ried February 20 to Miss Mary Corrigan and they spent 
a honeymoon in Bermuda... Ed. Granfield, New 
Haven, has recovered from an attack of pneumonia 

. John Herr, who was manager of the Jane Kelley’s, 
Waterbury, has resigned to take a job with the Con- 
necticut Light & Power Company... Dave Cronin, 
Bangor, Me., has moved to 17 Columbia street and is 
now operating as the Cronin Office Supply Company 

. Joe Campbell, Eberhard Faber, is pinch-hitting in 
the New England territory until Jim Hobart gets well 
. Jim Towhill was fifty years old on Washington’s 


| | birthday and his friends gave him a series of surprise 





parties .. . M. T. Bird, one of Boston’s oldest stationers 
is recovering from a recent heart attack. 

Orris (Scotty) Fearing, salesman for Al Rebhan, who 
has been ill for some time, has returned to the Boston 
General hospital, Baker Memorial Ward No. 1, where 
he will undergo another operation which will keep him 
in a plaster cast for more than a year. We of the 
Travelers Club take this news as a personal challenge 
to our ingenuity to find ways and means of alleviating 
the monotony and boredom which are to be Scotty’s 


| lot during the months to come. 


| ford, Conn., 


MANIFOLD SUPPLIES COMPANY | 


Manufecturers of 


PANAMA and BEAVER 
188 THIRD AVENUE BROOKLYN, N. Y. 


* . * 


Jack Dorfman, Trinity Stationery Company, Hart- 
is back on the job following a rapid re- 
covery from a major operation. 

* * * 

Mr. and Mrs. Frank Fargo, Bridgeport, have com- 
pleted their seventh consecutive trip to the West Indies 
aboard the Swedish-American liner Kungsholm. 

* * * 

Farrow’s Bookstore, 59 Temple street, Waterville, Me., 
has made several new and important structural 
changes. Partitions have been taken out and new dis- 
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Unnaawooo dealers who went 
through another profitable year in 1935 
when Underwood again led the field 
by selling more typewriters (Standard, 
Portable and Noiseless combined) than 
any other manufacturer in the world, 
will push the new Underwood Uni- 
versal Portable with renewed vigor 
in 1936, 

The Underwood Universal Portable 
gives them something rea/ to sell. 
No other machine offers the famous 
Champion Keyboard at its price. No 
other machine offers the same combi- 


. , 
Prices subject to revision. 


rue new (Jnderwoo 






‘4 Selling for less 
than $50... 


...- WITH THE FAMOUS 
CHAMPION KEYBOARD 


; - 7 " 
e ~fF = 


if 







> 
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Every Underwood Typewriter is backed by 


nation-wide, company-owned service facilitics 


Again in 1935 
Underwood produced 
and sold more typewriters 
than any other manufac- 
turer in the world! 


nation of outstanding features, 
many of which are exclusively 
Underwood. 

Remember, in addition to 
the Champion Keyboard...a 
new Long Line Space Lever... 
new and morereadableCen- / 
tering and Marginal Scales / Z,, 
...new shock- andvibration- \ G 
absorbing rubber“‘feet”' that  —— 
prevent “creeping” of the machine... 
and a new over-night type carrying case. 
Ride along with the leader to bigger 
portable profits in 1936. 


Underwood Elliott Fisher Speeds the World’s Business 


Typewriter Division 
UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters... Accounting Machines. .Adding Ma- 
chines... Carbon Papers, Ribbons and other Supplies 

One Park Avenue, New York. N. Y. 


Sales and Service Everywhere 


UNIVERSAL 
PORTABLE 
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Another Opportune Selling 


FOR THE GF 





4 Inches 


MORE CAPACITY THE 


WORKING 
PER DRAWER ORK! 





FILING CAPACITY 
PLUS-visiBILity 
ACCESSIBILITY 
COMPRESSION 


A 


The only Five-Drawer Cabinet of 57-inch 
height having the advantages of bottom 
4a & % anchored, roll-bearing guides. 
ity than F 
Greater Capacity than Four- 
igid Fil 
Drawer Rigid-Front Files 


Because the Super-Filer swing-drawer front 
adds working space to the drawer each time 


it is opened, the entire clear depth of the 








drawer is filing capacity —26 inches per 





drawer. In contrast. rigid-front drawers lose 





as much as four inches per drawer to work- 
ing space, leaving only 22 inches per drawer 
for actual filing capacity. Thus, a Five- 
Drawer Super-Filer of 28-inch outside depth 
has a filing capacity of 130 inches in con- 
trast to 88 inches only for the four-drawer 


rigid-front cabinet of same outside depth 





ad gain of 1B%. 
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Advantag 


DEALER 


DRAWER 
SUPER-FILER 


SUPER-GRADE FILING AT 
COMMERCIAL-GRADE COSTS 


Acain GF places its selling forces in a position of 
advantage by providing merchandise co-ordinated 
with the times, Again GF meets the opportunity 
with equipment appropriate to the occasion. In- 
creased business activity in all lines means increased 
records of every description. New legislation has 
multiplied record-keeping manyfold. Increased 
record-keeping means increased record-filing. Al- 
ready those business houses which a few years ago 
found it necessary to economize on floor space to 
reduce overhead are beginning to feel the pinch of 
inadequate quarters to handle the larger volume of 
business. GF places in the hands of its dealers equip- 
ment to meet the new emergency. The new Five- 
Drawer Super-Filer makes it possible for filing 
departments to increase filing capacity 48% with- 
out increasing floor space, because the Five-Drawer 
Super-Filer provides very nearly the capacity of six 
rigid-front file drawers in place of the usual four. 

The amazing thing to prospects is that this 48% 
increased capacity is gained with only a 44-inch in- 
crease in cabinet height while convenience, ease of 
operation, speed of filing and finding, and record 
protection, are also increased. Many believe that 
the Five-Drawer Super-Filer is destined to displace 
the four-drawer filing cabinet in popularity, as it 
possesses all the essential advantages of the four- 
drawer cabinet, while providing superior service at 
a cost per filing-inch no greater than that of second- 


grade four-drawer files. 


Se 


e. 
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Super-Filer is 
made in Letter, Cap, 
Tariff, Ledger and Document 
sizes in the five-drawer height and in all commercial sizes 
in the four-drawer and three-drawer heights. Also in Letter 
and Cap sizes in two-drawer height. 


SAVES 331/3% 


IN FLOOR-SPACE COSTS 
GREATER CONVENIENCE « FASTER 





FILING e BETTER PROTECTION 


— 


SY 








THE GENERAL FIREPROOFING COMPANY, YOUNGSTOWN, OHIO 
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play cases installed together with new lighting effects. 


A C C 0 Malcolm J. Gillis, has been appointed exclusive New 


England factory representative for the Polar Manu- 


facturing Company, Philadelphia. 


Easy to Operate ...... Easy to Sell 


[Ts easier to sell your customers ACCO, “the best” S H EA } a E RS 


in punches. When you try to sell something “just 





as good,” the situation never rings true. 

Acco Punches are as easy to sell as they are to use. An 
easy motion of the wrist and fingertips, is all that is re 
quired to operate them. Brute power combined with short 
“drive” makes their action quick and positive. 

The two quick selling numbers listed below should be in 


the stock of every stationer 


ACCO NO. 
10 PUNCH 
$2.50 LIST 






















New Advertising Idea Offered By The W. A. 
Sheaffer Pen Company, Fort Madison, Lowa. 

This counter and window display stand 
shows the filling of the one-stroke Feather- 
touch vacuum-filled pen. When the plunger 
is out the pen is empty. When the hand 
operating the plunger pushes it down the pen 
fills in a flash. The display, which required 

no motor for its operation. 


Long recognized as the quality Punch for 24°’ centers Broad 

gauge with lock feature prevents slipping of papers and assures ac aa 

curate punching Die cast Handsomely enameled, nickel plated O ~ > ~ y 

trim. Has 6 rubber feet BARRIOS OPENS TYPEWRITER SERVICE 


M. J. Barrios, for the past fifteen years a typewriter 
mechanic at Shreveport, La., recently opened a new 
business under the name of The Barrios Typewriter 
Service Company, with office in the Ricou-Brewster 
Building. At the same time Mr. Barrios said that he 
had been appointed local representative of the Ameri- 
can Writing Machine Company on new Monarch type- 
writers and adding machines. 

Mr. Barrios began his career in the office equipment 
field nearly twenty years ago when he went to work 
for the then L. C. Smith & Bros. Typewriter Company 
in New Orleans. He started with this firm as a me- 
chanic but was soon promoted to the post of salesman 
and, after two years was appointed branch manager at 
Shreveport. 

Five years later Mr. Barrios joined the Southern 
Typewriter Company, handling Royal typewriters and 
Sundstrand adding machines. When the Royal agency 


ACCO NO. 110 
PUNCH 
$1.50 LIST 







The fastest selling, medium priced purchase of QUALITY on the . 
market The No. 110 Punch design embodies many characteristics went to the R. J. Newton Typewriter Agency seven years 
of the No. 10 Punch 2%°"—-fixed centers Handsomely enameled later, Mr. Barrios went with it. 


Has 6 rubber feet 


a 
POCATELLO HOUSE MOVES 

The Idaho Typewriter Exchange, Pocatello, Idaho, 

has moved from 121 North Arthur street to 205 South 

Main street, where it is known as one of the finest and 

most complete typewriter stores in the intermountain 


Write s for full particulars on the extensive Acco Punch Line 


ACCO PRODUCTS, INC. 


39th Avenue and 24th Street, Long Island City, New York 


CANADA ENGLAND : as 
Acco Canadian, Ltd Acco Co., Ltd. region. The new store has a modernistic front, and L. 
Toronto London Pollock, the manager, states that the change has been 


attended by increased business. General business con- 
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(Let's get Some New 
filing equipment in 
this office. We are out 
of the red now and 
| want this office 
modernized with 


Art Metal steel 


\ office equi pment! 





























ASH IN ON THIS 
OFFICE MODERNIZATION MOVEMENT.... 





Offices which are six or seven years equipment is planned to speed up, 
behind in their equipment are now smooth out and reduce the cost of all 
getting ready to “re-tool” and go office operations. 
places. 


Art Metal agents—offering new, 


Business men realize that the office modern desk designs, fire safes, 


is part of the works, and that up-to- shelves, storage cabinets, and thou- 


sands of combinations in uptight, hori- 


the-minute “machinery” is necessary 
there to help meet new, alert 1936 zontal and counter-high cabinets— 
competition. and backed by Art Metal sales plans 
—will profit by the wave of office 
Every item of Art Metal steel office modernization that is coming. 


AGENCY DIVISION—ART METAL CONSTRUCTION CO., JAMESTOWN, N. Y. 
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NEVA-CLOG Stapling Pliers 





MODEL J-30 STAPLING PLIER $3.50 
Specially designed for office and light production work. Fastens light paper 
or cellophane bags, tickets, etc. Operates with unusual speed and ease 
Accurately constructed, remarkably efficient, will stand hard usage. 





MODEL S-100 STAPLING PLIER $4.50 
A rugged, powerful Stapling Machine with 4 to 1 leverage. Will fasten all 
materials that the 44" deep staple will penetrate without bending. Par 
ticularly designed for production work and hard usage. 





MODEL B-100 HEAVY DUTY $5.00 


For ae duty and for fastening of tough materials, this machine uses a broad 


flat staple Fastens such materials as fibre, softwood baskets, veneer 
wood, leather and belting. 


NEVASLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 
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ditions in the company’s trading radius have also stim- 
ulated trade. 

The Idaho Typewriter Exchange was established in 
1921. The present management has been in control 
Since 1934. The company’s business has expanded, cov- 
ering all of southern Idaho, part of western Wyoming 
and part of eastern Oregon. 

Sate € 
PELOUZE ISSUES SCALE BOOKLET 

Attractively printed in black and green and contain- 
ing thirteen pages of pictures and descriptive matter 
on the company’s many lines of weighting scales, a new 
booklet has recently been published by the Pelouze 
Manufacturing Company, 232-43 East Ohio street, Chi- 
cago, Ill. 

On the opening page and set beside a picture of the 
firm’s large plant, is the following statement which 
points out the major uses of postal scales: 

“A postal scale is not a luxury, it is a necessity. The 
greater amount of mail, the more actual necessity it 
becomes. The owner of a Pelouze postal scale will save 
its cost in a short time and the larger his mail is, the 
shorter the time will be.” 

The illustrations are of eleven types of scales manu- 
factured by the Pelouze Company. They are the Cres- 
cent, Columbian, National, Victor, Commercial, Mail & 
Express, Fast Mail, Standard, Parcel Post No. 1, Parcel 
Post No. 2, and the Parcel Post No. 5. 

Copies of the new booklet may be obtained by writing 
to the company’s home offices. 

—_—_—$g>—____ 
GREEN’S SUGGEST COMBINATIONS WHEN 
SINGLE ITEM FAILS TO SELL 


Bruce W. Fargo, manager of the retail department in 
Green’s, 542 Pine avenue, Long Beach, Calif., is a strong 
advocate of building up an attractive combination 
when a single items fails to sell. 

Here is an example of what he does: 

A certain company got out a desk ink-stand to sell 
for 39 cents, a remarkably good price, and yet it so 
happened in Green’s this did not prove to be so hot. 
It just didn’t sell. 

What to do? 

Here’s what was done: A No. 50 “Dip-a-Day” pen 
was placed in the stand and the combination offered 
at 89 cents. 

The things just walked out of the house, so much so 
that the stock is constantly being replenished. The 
point is easy to see. The whole outfit makes a complete 
and usable combination, it was ready to go to work the 
moment it arrived in a man’s office. It made a far 
more attractive display. It looked well, that is, it had 
the appearance of being well worth the money. It 
looked practically as good as similar items costing 
three or four times as much. 

It can be seen also that the plan used more than 
doubled the unit sale and consequently more than 
doubled the profit. That combination is one of sev- 
eral used by Mr. Fargo with good results —JET 

Oo — 
DO YOU KNOW ALAN D. SMITH? 


Office Appliances has been asked to aid in a search 
being made for Alan D. Smith, thirty-seven year old 
war veteran last heard of in Tampa, Florida. Mr. 
Smith’s description is as follows: five feet, nine and 
one-half inches tall, weighing about 160 pounds, with 
blue eyes and sandy hair which is always cut high 
around the ears. He has a small scar on left eyebrow 
and a peculiar mark in the pupil of his left eye. Any- 
one knowing of Mr. Smith’s present address is asked 
to forward that information to this journal. 
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Clear Index 


A Simplified Alphabet- 
ieal- Numerical System 
for the Quick and Easy 
Filing of Correspond- 
ence and Other Bus- 


iness Papers .... - 


160 Union Street ff wae 54-56 Franklin St. 
Cle N ‘ity 
ew York City 


Monroe, Michigan 





Chicago Associated Stationers Supply Co. Boston— Adams, Cushing & Foster, Inc. 
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ee Clearlndex 


isk for Your Weis Clearlndex CLEARINDEX is a combination of the alpha- 
betical and numerical methods of indexing, 
Demonstrator also it is an Economy Index in that it en- 


ables one to buy a better grade index for 
the filing system that does not have to be 
replaced each time one transfers the contents 
of the vertical files. The Main Index re- 
mains a fixture in the general file and is 
never transferred. The Miscellaneous Index 
is a red folder and holds miscellaneous cor- 
respondence and papers. At transfer time 
it goes into the transfer file to act as an 
alphabetical index for the Name Folders. 
The Name Folders hold the correspondence 
and papers of more important correspon- 
dents, and at transfer time are removed from 
vertical file, with contents, and placed in 
a transfer case or file. These folders may 
also be used to hold tariffs, invoices, bills of 


~ Sagle terdwere Go. 
Kansas City, Mo. 


Denby, Smith & Tents 
t + ORo 


SO lading, etc., designating their purpose by 
San Francisco, Calif. a 


using different colored labels on the tabs, 
if so desired. 


2. Becker & Poster 
incinasti, Ohi 


acme Products Co. 
Denver, Colorec 


CLEARINDEX combines in a direct manner 
the alphabetical and numerical plan of in- 
dexing, thereby providing a double check 
on the possibility of misfiling. Made in 
standard letter and cap widths in subdi- 
visions from 25 A-Z to 500 A-Z. 









































The Easy Filing---Quick Finding System 


An Weis Stock Guides 


ind Folders that Provides a Simple, Easily- 


Arrangement of 


Worked Method for Office Filing with No 
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McAdams Hardware Co. 
Portland, Maine 











2. LateNley & Leonard 


Lincola, Maine 











« Klinger Supply, Inc. 
Des Moines 





r the “System” <- <« « « & 


ClearIndex Arrangement No. 1 
In this CLEARINDEX arrangement the Name 
Folders are tabbed in two positions to the 


— — right, thereby increasing the visibility of 
J ie Taran, tay Coney the tabs to some extent. Consists of the 


9 


Hartford, Conn. 





Main Index in two positions, the Miscellan- 
eous Folder Index and the Name Folders 
in the two tab positions. Monthly Folders 
can be used with this No. 1 arrangement. 
Recommended for the ordinary business 
concern whose correspondence is not very 
extensive. 


| 9 Imperial Products Co. E 
| Cleveland, Ohie 


8. Hale Company, Inc. 
Macison, Bisconsin 
3 7 


siinger 2 
Detroit, Michigan ES 


Bissccsosctesetssetetssscasiesesesssetersresssssecenegeeiesesesete sees 











6. Finan & Company 


: i 6. Finan & Company 
TToWME 6.’ FINAN & CO WME 4 Se 











6. Filpeu Can Company 
Dulles, Texse 

S&. Eagle Hardware Co. 
Kansas City, Mo. 














4. Denby, Smith & Yents 
Dayton, Ohio 





; Se Crenfield, Inc. 
| Sen Francisco, Calif. 





2. Becker & Poster 
Cincinnati, Ohio 





1. Acme Products Co. 
; Denver, Colorado 


ClearIndex: Arrangement No. 2 


In this CLEARINDEX arrangement the Name 
Folders are tabbed in one position at the 
right, which arrangement provides suitable 
space for the clear positioning of the 
Auxiliary Guides and Out Guides. Consists 
of the Main Index in two tab positions; 
the Miscellaneous Folder Index and the 
Name Folders in the one right hand posi- 
tion. Monthly Folders, Auxiliary Guides 
and Out Guides recommended for use in 
this arrangement. 



































Stock Folders and Guides, Correctly 
Assembled, Makes ClearIndex----the 
Easy Filing----Quick Finding System 





Main Index 





Miscellaneous Folder Index 





Auxiliary Guide 


Main Index 


is made of heavy Grey Pressboard, with either 
eyeletted or metal bottom tabs, and top tabs (in 
two positions) furnished plain, celluloid covered, 
or of metal, as desired. This index remains in the 
current file permanently—is never transferred 

thus enabling the purchaser to buy the best grade 
of index. Note that tabs are both lettered and 
numbered. Finding is by name and filing by num- 
ber—the quickest, most accurate of all methods. 


Miscellaneous Folder Index 


made of ‘‘Red Leather’’ folder stock, one folder 
being placed in each subdivision to hold miscellan- 
eous papers. This index is also lettered and num- 
bered, matching main index. It goes into the 
transfer file at transfer time to serve as an index 
for the transferred name folders. Furnished with 
plain or celluloid covered tabs. 


\uxiliary Guides 
are made of heavy Grey Pressboard with metal 
tab in one position only. Used as an added index 
where Monthly Folders are used or where a tab 
is desired to indicate special correspondence. 


Name Folders 
for No. 1 Arrangement are made of Supertex 
Manila folder stock, tabbed in two positions. Tabs 
may be had Duo Top or Single Top, and are wide 
enough to take names of an average length. Hold 
letters received from and copies of letters sent to 
important customers. They may be had in medium, 
heavy or extra heavy Superter Manila Single 
Top and medium and heavy weight Duo Tops. 


The No. 2 Arrangement folders are tabbed in one 
position to the right, thereby providing space for 
other indexing guides. Tabs are extra wide. Hold 
letters received from and copies of letters sent to 
important customers. They may be had in the same 
stocks and weights as the above No. 1 arrangement. 


| ] 
Monthly Folders 
are used to segregate correspondence from one 
concern or individual by the month, bi-monthly or 
quarterly. A very important feature where cor- 
respondence is large. 


Out Guides 
are used to show that certain correspondence has 
been removed from the file. Spaces are provided 
to show when and to whom correspondence was 
given, and when same was returned to file. 























Name Folders for 
No. | Arrangement 











Name Folders for 
No. 2 Arrangement 























Monthly Folders 





Out Guide 
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APRIL, 19. 
SALESMAN MANUALS ISSUED BY BASSICK 

For the purpose of supplying salesmen with the per- 
tinent facts concerning its “Flo-Tilt” chair control in 
both the Telepost swivel and the Screwpost swivel con- 
struction, the Bassick Company, Bridgeport, Conn., 
last month issued two new salesmen’s manuals. 

The two books contain clear and concise explanations 
of the workings of the Bassick “Flo-Tilt” chair control. 
This descriptive reading matter is amply illustrated 
with photographs showing the mechanical units in op- 
eration and use, details of construction of the rubber 
torque unit and closeups of the assembled chair and 
mechanism. 

A special feature of both books is a series of six pic- 
tures demonstrating the ease with which the rubber 
shackle may be removed and replaced in the event 
such action becomes necessary. There are also large 
descriptive illustrations of the screwpost and the tele- 
post constructions. 


———E——— 


MARKWELL’S TWO NEW FASTENERS 
READY FOR SHIPMENT 

The Markwell Manufacturing Company, Inc., is ready 
to make immediate shipment of its new “FR-15” and 
“RF-7” fasteners, according to an announcement made 
this month. The new items were specially constructed 
with an eye to general utility and for that reason are 
adaptable to the use of window trimmers in practi- 
cally every type of store, being particularly useful in 
tacking trimmings, bunting, signs and other window 
display material. 

According to officials of the company there are a 
few territories available for dealers whose districts in- 
clude department, drug, shoe and cigar stores as well 
as advertising agencies, printers, food packers, hard- 
ware and cosmetic manufacturers. Inquiries from 
dealers should be made direct to the Markwell Com- 
pany headquarters, 200 Hudson street, New York, N. Y. 


> 


AIGNER ISSUES DEALER AID 

Marking the first of a series featuring its products, 
a new mailing piece has been produced by the G. J. 
Aigner Company, 503 South Jefferson street, Chicago, 
and is ready for distribution to dealers. 

The new dealer aid, which features the Aicogrip 
tubular edge celluloid tabbing, is a handsomely litho- 
graphed circular in four colors, setting forth the ad- 
vantages of the product. The circular is prepared for 
the consumer and the manufacturer’s name does not 
appear anywhere in the copy. 

An interesting feature is the arrangement of the 
circulars in such a manner that the dealer’s imprints 
may be had on both front and back covers, directing 
all inquiries and orders to the dealer. Dealers inter- 
ested may obtain samples of the circular by communi- 
cating with the G. J. Aigner Company. 


> 


SHALLCROSS INK TEAM BOWLS RECORD GAME 

Last month the bowling team sponsored by the Shall- 
cross Company, manufacturers of inks, ribbons and 
carbon papers, Philadelphia, established a record single 
game score of 1284 for the Philadelphia district and 
recorded the best tally of the season. The sensational 
victory was made over the Ivan Cookies in the Phila- 
delphia major league tournament. 

Added honor for the Shallcross team was given when 
Philadelphia newspapers revealed that the huge total 
marked the fifth highest single game ever rolled under 
the American Bowling Congress rules. 
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HAVE YOU MET 
Jhese MEMBERS 
of the 
A. W. Faber 












COLUMBUS ... the big- 
gest Sc pencil value in 
America. Made with fam- 
ous A. W. Faber lead. 5 
popular degrees. 












You are, no doubt, on intimate terms with the 
most famous A. W. Faber product — “Castell” 
Drawing Pencils. Likewise you have friendly 
relations with our excellent 5c COLUMBUS 
Pencil. But on the possibility that you have not 
recently had contact with other well known 
A. W. Faber products, we desire to renew your 
acquaintance with: 


THE WINNER ... Thin Lead Colored hexagon 
Pencils, largely used by architects, engineers, 
draftsmen and for many commercial purposes. 
Ideal for checking, marking, underscoring, etc. 


“CASTELL” THIN LEAD .. . for standard mech- 
anical pencils. Unequalled for firmness and 
smoothness. Will not smudge or crumble. Black 


or colors. 


Get to know these producis better. Introduce 
them to more of your 
customers and they will 
repay you generously 
with sales and profits! 







































AW. 











Order now from 
A.W.FABER, Inc., Newark, N.J. | 
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EXPERT SERVICE 
NOUR PEN DEPT 


ear 





National Pen Inspection Week, May 25 to 30 


Promote National Pen Inspection Week and focus all attention on your store with this dramatic display at next-to-nothing cost. 
No specific pen make is mentioned. 


THE GREATEST OF ALL 
SALES OPPORTUNITIES 
FOR PEN DEALERS 


Every pen that is out of commission in 
your sales area is a drag on sales. Their 
owners will buy no more, and they influence 
others not to buy. Putting those pens back 
into service puts their owners back into the 
buying picture. Putting on a pen inspection 
promotion dramatizes pens and pen service— 
brings swarms of live pen prospects to your 
counter—and, as testimonials prove, creates 
more store traffic and incidental buying than 
almost any other promotion in retail history. 
The Sheaffer Servisette dignifies and drama- 
tizes pen servicing, takes it out of the store 
basement and makes it a giant sales-getter 
and good-will builder. There is no Sheaffer 
profit motive here—the idea is to help you sell 
more pens than you may have dreamed pos- 
sible. The plan works beautifully. Ask the 
head office for details! W. A. Sheaffer Pen 
Company, Fort Madison, lowa. 








_SHEAFFERS _ 





Before and during Na- | 
tional Pen Inspection 
Week all Sheaffer con- 
sumer advertising fea- 
tures the event 
strongly. Tie in to this! 


Excellent free newspaper 

mat service on Pen In- /> < 

spection Week is offered 2-33 0 

you. Mentions no specific SS & 
make of pen. af 





The focal point of 
the whole scheme— 
the Servisette. 
Dramatizes pen serv- 
ice, makes you pen 
headquarters. 
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PACIFIC NORTHWEST NOTES 
City offices at Tacoma, Wash., are to be rendered 


more efficient with the newest type business machines 
While some of the new machines 


this year and next. 
will be purchased with this year’s funds, additional 
office equipment will be purchased next year. Assessor 
Fred A. Smith's office, and that of Treasurer Paul New- 
man, are to be the beneficiaries of the business ma- 
chines. 
mediate purchases of $9,484, in addition to making 
plans for buying new equipment next year. 


County commissioners recently approved im- | 


That al- | 


ready ordered for the offices of the assessor and | 
the treasurer, jointly, includes an Addressograph ma- | 


chine costing $4,115.55. Treasurer Newman will also 
receive a new Monroe calculator costing $550; while 
the Assessor will have a Marchant Calculating Ma- 
chine costing $650; besides, among other equipment, 
two tax accounting machines from the Burroughs Add- 
ing Machine Company, costing $1,584.50, each. 


* * * 


For Lent, the stationery firm of John W. Graham | 


Company on Sprague avenue, Spokane, featured its 
“Lent-ing Library, and focussed attention upon Lenten 
reading. With more than 2,000 books stocked, it aimed 
to make reading the principal entertainment of ob- 
servers of Lent. 

. . > 

The School Store across from the Montesano School 
at Montesano, Wash., has been bought from W. E. 
Whistler by Millard Brumfield, who will operate it. 

* 7 * 

The Washington Typewriter Company has moved 
from its former location opposite the First National 
Bank Building on Third avenue, Seattle, to new head- 
quarters at 1014 Second avenue. 

> 7 o 

A. L. Croonenberghs, Jr., has become recently asso- 
ciated with the office furniture store of James D. Head- 
ley, Inc. As a ~2w and prominent member of the staff 
of this long established store at 818 Third avenue, 
Seattle, he has been welcoming friends old and new, 
and outfitting them with office equipment. 


Formerly at 708 Third avenue, Seattle, the Western 


Office Supply Company has expanded with a larger | 


corner location at 801 Fourth avenue, corner of Colum- 
bia. Besides a host of office supplies, a litho and print- 
ing department has been set up at the new home of this 
organization, with diversified business equipment. 


* * x 


Typewriters and typing technique are modernly 
treated in three new typing textbooks authored by Dr. 
August Dvorak, inventor of the new typewriter key- 
board and professor at the University of Washington, 
Seattle; Miss Gertrude Ford, Miss Nellie Merrick, 
Dvorak typing teacher at Lincoln high school; R. F. 
Bown, principal of Stewart School, and R. W. L. Dealye, 
formerly of the University of Washington. These new 
books now in process of publication are entitled “Type- 
writer Behavior,” for college students; “Personal Typ- 
ing” for high schools; and “My Typewriter and I” for 
junior high students. 


* * > 


sconsed in new quarters at 1112 Fourth avenue—sta- 
tionery quarters previously occupied by the John W. 
Graham's branch in Seattle. W. A. Gillam, head of the 


greeting is supported by the extensive greeting racks 





BANKERS BOX COMPANY 


Relinquishing its Fifth avenue location, the Gillam- | 


556-558 S. Clark St... Chicago, Il. Fe 


Bird Stationery Company, is now handsomely en- | 


Established 1918. Makers also of ‘ 
LIBERTY Permanent Binders 
| and LIBERTY String Binders. 
SS Some territories open. Ask for 


Stationery house, is ready to greet customers, and his | 
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Why Not Switch from 
O0X-TEAM to AUTO? 


aed The ox-cart was yesterday’s mode of 
travel. The auto gets you there faster. 
; Better selling methods mean bigger sales 


and profits. Using the following plan will 
greatly increase your LIBERTY sales 
and profits. 
“Listen,” snapped a LIBERTY dealer at us 
the other day, “we sent you good business on 
LIBERTY Boxes last year, didn’t we?” 
“Sure, but that’s not the point,” we answered. 
“You sent us good business, yes. And you 
made good profit. But do you realize that 
nearly all your LIBERTY Box business, as a 
matter of fact exactly 93.2%, was on three 
sizes of LIBERTY Boxes?” 
“What you getting at,” he asked, staring quiz- 
zically. “Simply this,” we replied, “You did 
good business on three sizes. Records show 
that those three sizes account for only 25% of 
our total LIBERTY Box business. It looks 
like you’ve been passing up 75% of the pos- 
sible LIBERTY Box business in your terri- 
tory. The people you’ve been selling are using 
only three sizes when they should be using 
many sizes. Does that make sense or not?” 
It was a long time before anything else was 
said. Then this dealer remarked, “I see. We've 
been driving an ox-team when we should have 
used an automobile. Hereafter, watch us go.” 

























LIBERTY Boxes are not a 
And there is no user who 
Are 


Get this straight. 
seasonal product. 
doesn't need from three to fourteen sizes. 
you passing up this business? 


particulars. 
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LETTER TRAYS 


The largest variety in size, style and 
finish 





Send for samples of our new low priced Park Brand trays. 


IMPERIAL METHODS CO. 


FOREST PARK ILLINOIS 

GERARD D. WHITE Western Representative 
100 Worth St. C. J. Schubert, Jr. 
New York City 307 E. Third St., Los Angeles 
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and stocks behind him. A wide range of such cards is 
featured along with a maze of diversified office sup- 
plies. A long window is filled with admirable displays 
of the paper products and business files. The new 
store taken by the Gillam-Bird organization this March 
has great depth, with a mezzanine in the rear that 
provides additional space for stock. Attractive dis- 
plays have been arranged by Mr. Gillam and his staff. 
& © 7 

Lowman & Hanford Company, pioneer stationery 
firm of Seattle, has bought the Commercial Blue Print 
Paper Company, which will augment its special service 
and facilities for architects and engineers. The plants 
of both companies are being consolidated at 84 Wash- 
ington street. 

* o aE 

A number of the leading Tacoma, Wash., stationery 
and office supply firms, such as The Stationers, Inc., at 
926 Pacific avenue, H. D. Baker & Company, office 
furniture at 109 South Tenth street, the J. F. Visell 
Company, office supplies, at 90914 Pacific avenue, and 
Val Dieter Typewriters at 205 South Ninth street, have 
joined with fellow merchants of a similar progressive 
nature in a city-wide campaign to “Lose a Minute and 
Save a Life,” in order to reduce the extremely heavy 
toll of human life and suffering from highway ac- 
cidents in Tacoma. These office supply firms have co- 
operated to do their bit in the battle against the high- 
way killer, contributing their support and enthusiasm 
to an educational movement which will doubtless tend 
to diminish traffic accidents in Tacoma. 

* * * 

Conferring with the heads of utility companies’ of- 
fices in Seattle, C. J. Welford, of the Addressograph- 
Multigraph Corporation of Cleveland, was a visitor to 
the Pacific Northwest late in March. On a business 
trip through the West and over the Coast, he left Seat- 
tle for San Francisco and Los Angeles, thence a trip 
into the Mid-West before returning to New York. Mr. 
Welford, in charge of the utilities division of the Ohio 
corporation, is considered as one of the leading author- 
ities in the country on addressing machines, and espe- 
cially on their uses for utility billing, collection, and 
printing as well as addressing of bills. 

* * * 

Off to Alaska and the development of greater sta- 
tionery and office supply business in the awakening 
Northland went Charles R. Griffin, executive of Trick 
& Murray, stationers of Seattle. Mr. Griffin will call 
on prominent members of the stationery trade and 
friends in chief Alaskan cities and be absent from the 
large Seattle office supply house for about four months. 

* _ * 

Better Window Display Week is being celebrated in 
Spokane April 1-6, in which office appliance and sta- 
tionery windows will vie for honors in maximum power 
and appeal. The retail trade bureau of the Spokane 
Chamber of Commerce has set the week aside for such 
observation, and original window decoration and art- 
istry with office goods will be highlighted. 

* * . 

Official proclamation by Governor C. D. Martin 
opened “Business and Professional Women’s Week” in 
Washington this March, with greater attention than 
ever focused on business machines, typewriters and 
supplies for the modern office woman, since it has been 
office machines more than anything else which won for 
her, liberty, economic position and true independence. 
The governor of the Pacific Northwest Commonwealth 
in his proclamation urged citizens to consider the 
ideals of the Business Woman at this time—CML 


APRIL, 1936 83 


Ames New Service 


Adding. Bookkeeping and Calculating 


Machine Parts 
ae : 
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Here's the new Oxfovd SEMI-STEEL FILE. with 





4 STEEL ROLLER BEARINGS-STEEL 
FRONT~ STEEL COLUMNS ~ BACK LOCK- 


a combination of 
features that will 
open new markets, 
and make easier 
sales! 









ERE are features never be- 
fore found in a corrugated 
board file. Open and close a 
loaded drawer... feel how 
freely it rolls, on four steel bear- 
ings and steel tracks. Look at 
that heavy gauge steel front, 
finished in furniture green... 
can you tell it from an all-steel 
file? See how the units lock to- 
gether, front and back, into a 
solid battery! 

Here’s the appearance and 
sturdiness of expensive all-steel, 
roller-equipped transfer cases, 
at little more than half the cost. 
A saving effected by using steel 
where it is needed for appear- 
ance, strength, and easy opera- 
tion, and corrugated board for 
the non-structural elements. 


For LOW-COST CURRENT 
The new Q AN FILING, and for ACTIVE 
OT QA TRANSFERRED RECORDS 


SEMI-STEEL FILE 


Reach new markets with this new file that 
“has everything.” For front office transfer 
where appearances count. For the present 
user of steel transfers who insists on sturdi- 
ness and long wear. For the small office or 
professional man, with a need for quality 
but a limited budget. 
















Note the four steel rollers and steel 
tracks. Here's roller action that elim- 
inates all wear... that guarantees 
easy operation. 















OXFORD FILING SUPPLY CO. 
340 Morgan Ave., Brooklyn, N.Y. 
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WESTERN BOOK COMPANY TAKES 
NEW CHICAGO QUARTERS 


The Western Book & Stationery Company, one of 
the oldest organizations of the industry in Chicago, 
last month moved into new quarters at 529 South Wa- 
bash avenue. The firm previously occupied offices at 
425-27-29 South Wabash avenue where it had been a 
tenant for the past forty-two years. 

The company was organized in 1883 by Belford 
Clarke, prominent business man. A few years later he 


—— 





A. S. Brewer 


formed a partnership with Horace Hooper and George 
Clarke and in 1892 the company was incorporated under 
the name of the Western Book & Stationery Company. 
At that time Mr. George Clarke was president and 
Owen W. Brewer, father of A. S. Brewer, present presi- 
dent of the firm, was vice-president and treasurer. 

On July 23, 1924, the elder Mr. Brewer died. At that 
time he was president of the company. Three days 
later his son was elected president with John McWil- 
liams as vice-president and treasurer and H. R. Blund- 
stone as secretary. Mr. McWilliams died on December 
21, 1926. 

At the present time Mr. Brewer has as his officers H. 
J. Forrest, vice-president; B. E. Feldstein, vice-presi- 
dent, and Orville Tronson, who, in 1932, succeeded Mr. 
Blundstone as secretary. 

In addition to acting as jobber in books, stationery 
and music, the firm also operates a number of book and 
stationery departments in the nation’s leading depart- 
ment stores. Among these are branches at the follow- 
ing stores: 

The Fair, Chicago, in charge of Charles Dexter; The 
Fair, 1342 Milwaukee avenue, Chicago, Miss T. Owens; 
The Fair, Oak Park, IIl., Miss E. L. Deininger; The Bos- 
ton Store, Chicago, B. E. Feldstein; Gimbel Brothers, 
Milwaukee, Arnold Biese; J. L. Brandeis & Sons, Omaha, 
Neb., W. A. Holland. 

ation 
MIDWEST MARCHANT MEN CALL 
ON HARRY SHIFFLETTE 


Representatives of the Marchant Calculating Ma- 
chine Company from several midwestern cities spent 
March 13 and 14 with Harry Shifflette, Chicago sales 
agent of the company. The meeting was solely on the 
initiative of the men and at their own expense. It was 
more in the line of a social affair but there is no ques- 
tion but what Marchant possibilities were discussed. 
Those who made the visit included Lawrence King, 
Louisville, Ky.; George M. Pence, Fort Wayne, Ind.; 
C. W. Seidel, L. J. Valliers and D. M. Behrle, all of Cin- 
cinnati, Ohio; Perry Hall and H. E. Fisher, of Detroit; 
H. G. Schonlau, Milwaukee, and F. H. Leavitt, St. Louis. 
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HE Shi . - 

for all makes of" 
machines, is the climas3 aten 
manufacturing. Under pate Cal pro- 
cesses, which preserve the rubber, Shipmao- 
Ward have been able to give the dealer a platen 
which will not harden, yet retain fully it’s life, 
resiliency and velvety gripping surface longer 
than the average platen. 





By means of the densimeter, a tester for density 
which you see in the photograph, we are able 
to guarantee any dealer that the Deluxe Platen 
can be kept in stock for one full year. If at the 
end of that time the rubber is not live, resilient 
and uniform as when it was first delivered, then 
we will gladly refund his money or recover the 
platen free of charge.Why not give the Shipman- 
Ward Platen a trial? You will find them 100% 
satisfactory. 


All makes of Typewriter 
Parts, Supplies, Tools, En- 
ameling, Nickel Plating, 
Welding, 100% Rebuilt 
Underwood Typewriters. 





SHIPMAN-WARD MFG. CO. 


4401 RAVENSWOOD AVE., CHICAGO 
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DICTAPHONE USERS SAY— 
“Yes ™and they say it with orders! 


ASK 


fid man 


THE NEW 12 


DWUCUAP HONE 


The word DICTAPHONE is the Registered Trade-Mark of Dictaphone 
Corporation, Makers of Dictating Machines and Accessories to which 
said Trade-Mark is Applied 
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SHEAFFER'S LIGHTED DISPLAY 
READY FOR DEALERS 

The W. A. Sheaffer Pen Company, Fort Madison, 
Iowa, is offering a new display case to dealers which is 
of an entirely new design and is equipped with a flasher 
light. 

Three sides of the display are of glass, the top glass 
being curved from bottom front to top rear, permit- 


4 ~ 








Sheaffer's New Display Case 


ting the enclosed merchandise to be displayed to great- 


| est advantage. 


The case comes complete with cord, bulb and flasher. 
When plugged into an outlet, the light flashes beneath 
a tray of twenty pens in such a manner as to em- 
phasize the pen’s visible barrels to the customer. In 
addition to the pens, the display case holds two Sheaf- 
fer ensemble sets or two desk sets. 

~~ 


NORTHWEST TRAVELERS NOTES 
By A. J. Nordstrom, Correspondent 


Ray Madigan, formerly with Farnham School Supply 
and Stationery Company, is now living in Los Angeles, 
lending his well-known talents to one of the larger 
stationers in the city of Angels. 

* * * 

Many of the stationers and travelers are wondering 
what happened to that talented instrumental quartet, 
composed of three travelers and one dealer who were 
to have performed at the January banquet held at the 
Lowry hotel. Our Underground Grapevine Club “G 
Men” has informed us that this group has been prac- 
ticing diligently in the event that they are called upon 
to perform at the next regional meeting in Des Moines. 
These fellows are a bashful lot and this column has 
been asked to notify the “entertainment committee” 
that this quartet of talented Twin City musicians 
should be invited to appear on the convention program. 
Fred Schaefer is the manager of this sterling aggrega- 
tion, whose efforts in a musical way are greatly appre- 
ciated by those who have been privileged to hear them. 
Their last public appearance was at the annual Twin 


| City stationers golf tournament, held at Southview 


Course in August, 1935. Since then they have appeared 
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SELLING 


KEEPS YOUR PROFITS ROLLING IN 


You've often heard the “Y and E” Franchise spoken of as the most valuable in the 
office equipment field — Here’s why — 


The “Y and E” line of Filing rye ove Systems and Supplies is the most complete 
on the market today. You've got a file for every need — in every price class. You've 
got every essential supply item used in record keeping — in any grade or weight. 


And — this line is backed by the invaluable cooperation of six Special Service 
The famous “Yand E” Record Ches:  D@ partments with a vast knowledge gathered from 56 years of experience in business 


is an exclusive non-competitive item methods. 
with rapid turnover. Everybody is a : ; e . . , . 
prospect for this sturdy profit builder Line up right with the right line — if you want more profits. 


















“DON'T 
LOOK 
NOW, 
re 


Right below you is the sweetest little number that ever 


quickened the pulse beat of a winter-weary Dealer, 


THE MONARCH PORTABLE ADDER 


Here's your Spring Tonic, this fast-moving, profit 


gathering portable adding machine. And the price 
tag is one you and your customers will like. This 
Monarch is a hit with Dealers everywhere because it 


not only sells easily but stays sold. 


ind say, you should see the rest of the family. The 
You'll like ‘em. 


And the Premier Remington Rebuilts! You'll want 


Monarch Portable Typewriters. 


to meet up with ‘em. 


OK—MAIL THIS TODAY 


American Writing Machine Co. 
374 Broadway. New York, N. Y. 


Send me at once all the fects. | want to meet, Date. . 
Monarch Portable Adder 
Monarch Portable Typewriters 
Premier Factory Rebuilts 

Name 


Street 


City and State 
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at several private functions and are thinking seriously 
of appearing on a Major Bowes program in the very 
near future. Let’s get them for the convention program 
first. 

o * = 

Joe Popple reports an increasing interest in the next 
Regional for Des Moines, April 13 and 14. Make your 
reservations now. 

Travelers—why not join the National Association as 
a field member? B. J. Bristoll, National president, will 
be glad to send you an application blank. Just address 
him care Koch Brothers, Des Moines, Iowa, and don’t 
forget the dates, April 13 and 14. Those who come on 
the 12th are due for a pleasant surprise, according to 
Joe Popple. 

> > > 

Back in the days of the big snowstorm and blizzard 
of 1936, many of the travelers were snowbound in Iowa, 
Nebraska and Wyoming. Among them were Herb Mor- 
gan, of Associated, Merrill Hasty, of Sengbusch, Milt 
Schuster, of Higgins, Carl Kastle, of Weis, and the 
writer. The Des Moines refugees (bosses take note) 
used the evening hours to good advantage, making out 
reports, etc. Those who were caught up on reports held 
a “guessing” contest, the poorest being the writer. 

Art Bergstrom, Perkins Brothers, rolls a mean ball 
with the Hagen team of Sioux City. He hit the pins for 
better than a 200 average the other night, but said that 
he was not in his best form. Maybe the gallery gods 
had something to do with his score. Note: The fair 
rooters predominated. 

J. O. Davis, vice president and general manager of 
the Miller-Davis Company, Minneapolis, and Mrs. Davis 
left for California on a vacation trip February 27, and 
will return to Minneapolis about April 5. 

Rolla Colby, fountain pen department, Miller-Davis 
Company, is confined to his home by illness. 

Friends of Jack Davis, Freepresser of Mankato, will 
be glad to know that Jack is rapidly recovering from 
the injuries sustained a while back, by slipping on icy 
steps. 

> * * 

Ed Meyer, formerly with Eberhard Faber, is now 
manufacturing a “Streamline” stapling machine. Ed 
is also president and sole owner of the Meyer Engrav- 
ing Company, 226 Wabash avenue, Chicago. 

. - . 

Mr. and Mrs. Arthur Walker enjoyed a month's stay 
in Florida during February. The stationery business is 
good, thank you. 

Russell Barker, Siekert and Baum Stationery Com- 
pany, Milwaukee, was the host at an enjoyable stag, 
on Friday, March 6. In addition to the employes of the 
above company, other guests were Merrill Hasty, Carl 
Kaufman and Stan Griebel. 

= - = 

Harry Bergquest, Wilson-Jones, was a welcome visi- 
tor to the Northwest recently, making a special trip 
with John Parsons, calling on his old friends in Min- 
neapolis and St. Paul. 

= * oa 

Art Grayston, Ed Hansen and Bob Davis will make 
up a motor party to the Regional meeting in Des 
Moines. They plan on leaving Minneapolis on Satur- 
day, April 11, in order to assist the welcoming commit- 
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Be Particular 
about Erasers — too! 





Woldon Robes Srabwus 


Correct Mistakes in Any Language 





WELDON ROBERTS RUBBER CO. 
NEWARK, NEW JERSEY 
U. S. A. 
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tee, composed of B. J. Bristoll, Joe Popple, Art Gran, 
Frank Zeller and Charley Cyle. 
> . > 

Special note: Through an error in last month’s col- 
umn the name of John Boemer, genial skipper of 
Wedelstaedt’s, was omitted as a member of the ar- 
rangements committee for the Twin City stationers an- 
nual frolic. Fact of the matter is John was one of the 
hardest workers on this committee and much of the 
success of this party was due to his untiring efforts. 
Might not be a bad idea to make use of John’s well- 
known talents as a member of the golf committee on 
arrangements for the annual party which is held in 
August in the Twin Cities. 

* > 

Mrs. Abear, sales department of Thomas & Grayston, 
entertained the staff and employes of that concern at 
her home. She served a lovely dinner followed by 
cards. A wonderful evening was had by all. 

* * * 

The squire of Madison, Karl Keisel, is still busy try- 
ing to explain the whys and wherefores of the “Ruckus” 
in the University of Wisconsin athletic department. 
Karl is an ardent defender of his “Alma Mater,” and 
he says all is quiet in the “battle sector” and that the 
Cardinals will win at least one game next fall, probably 
from “Knox” or “Ripon.” Bill Goff, Augie, Jimmy and 
the Blied brothers take notice as Madison will be in- 
vaded by the “Northmen” next fall. 

* * > 

Don’t forget your registration at the Fort Des Moines 
hotel for the coming regional meeting, April 13 and 14. 
Bring your golf sticks if you want to play golf. There 
will be no official tournament, byt arrangements will 
be made for those who are interested in this great pas- 
time. 

* * * 

Ed Hansen, lieutenant governor for Minnesota, has 
been working day and night to ensure success of the 
seventh regional district convention at Des Moines, 
April 13 and 14. His latest move was to send out a 
letter to everyone in the district which read in part: 
“Come. Help make this the most successful convention 
we have ever had. Don’t sit back and say ‘what has 
the National Association done for me?’ If you don’t at- 
tend these meetings how do you expect to get anything 
out of them? 0 from 0 leaves 0. Think it over! The 
committee is planning a splendid program and a corps 
of good speakers. There will be lots of time to discuss 
our own problems on the floor. Charles P. Garvin will 
preside at the meeting. He’s a ‘humdinger’ and worth 
the small expense to Des Moines alone, to say nothing 
of the balance of the program; including your good 
time. We are counting on you. Don’t disappoint us.’ 

* * * 

Miss Sylvia Shales, Minot Stationery Company, Minot, 

N. D., is ill and confined to a hospital in that city. 


—_——@——— 
ATLANTA STAMP HOUSE MOVES 


The Southern Stamp & Stencil Company, Atlanta, 
Ga., has moved temporarily from the corner of Walton 
and Forsyth streets to 107 Walton street, pending the 
erection of a new building at Walton and Forsyth 
Streets. The temporary address is but two blocks from 
the former location. 

SWISS SAMPLE FAIR IN APRIL 

The twentieth annual Swiss Sample Fair will be held 
at Basle, April 18-28, at which office, business and store 
equipment will be shown. This information is from 
Burghagen’s Zeitschrift fiir Biirobedarf. 
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FILING SUPPLIES 


have what it takes 





It takes real quality to stand the gaff in 
filing. Filing supplies just have to take it. 
The stock and the workmanship must be 
right. And above all—from your angle— 
the price must be right. Dealers find in 
the GUSSCO complete line a distinct ad- 
vantage. They translate it into profits. . . . 
Our prices and samples await your letter. 


TRADE MARK 


TRANSFILE 


COLLAPSIBLE CORRUGATED 
STORAGE FILES 


The Loader TRANSFILE 
STEEL FRONT 


12 POPULAR SIZES 


to meet popular demand 


When you sell a TRANSFILE you are sure you 
are selling your customer the best there is. Write 
for a free sample. 


GUIDE SYSTEM & SUPPLYCO. 


335 CANAL ST., NEW YORK N. Y 











OFFICE APPLIANCES 










the office furniture sales opportunity of 
the year . . . presented in the Jasper 
Chair Company upholstered line 


New, attractive designs, durable lifetime construc- 
tion, solid American Walnut, also birch in walnut 
or mahogany finish, upholstery of genuine Dixie, 
Eagle grain, vealskin, corrected top grain, Moorish 
and full top grain leathers are exceptional values. 

Our pedestal chairs are equipped with Collier- 
Keyworth latest improved irons, insuring smooth, 
easy action, thoroughly dependable. Fine quality 
throughout, comfortable in every respect, every 
number of the line provides convincing proof of 
the living truth of our slogan—**The Right Chair 
at the Right Price.” 

The Jasper Chair Company catalog illustrates the 
entire line including a splendid group of wood 
office chairs, posture chairs and chairs for the 
library, school and courtroom. Dealers who have 
not already received a copy will be supplied 
promptly on request. 


JASPER CHAIR COMPANY 


JASPER, INDIANA 


REPRESENTATIVES 
Geo. A. Litchfield, Sales Manager 
R. J. Freeman (Eastern), 505 Fifth Ave.. 
ew York, N. Y. 
James S. Fowls (Southern), 3414 Euclid 
Heights Blvd., Cleveland, Ohio 
E. W. Thomas (Southwest), Daytona 
ach, Fla. 
S. H. MacDonald (West). 521 Lloyd 
Bidg., Seattle, Wash. 
WwW. HH. Brown (Chicago-Midwest), 
6708 Glenwood Ave., Chicago (Phone 
ROGers Park 3644) 








APRIL, 1936 93 
LORENZ BUYS CHAMBERS COMPANY Th 
John Lorenz, widely-known office equipment dealer e 


in the South, last February held a formal opening of his 


new store which he recently purchased from the Cham- N. A TION. { L 


IS THE 
COMPLETE LINE 











When you stock FiberstoK goods you 
have at your command the most com- 


plete line of Red Rope, Jute, and 
bers Typewriter Supply Company, Jackson, Miss. - . "one 
For several weeks prior to the opening workmen had Kraft Flat and Expanding k iling and 


been employed in remodeling the establishment which Mailing containers on the market. 


is located at 211 West Capitol street. Complete stocks are always on hand 
Mr. Lorenz has been active in the industry for the 


John Lorenz 





at three conveniently located ship- 
| ping points, serving the East, Middle 
West, and Far West; promptly and 















efficiently. 


Concentrate your purchases at the 
most complete source of supply. 


ai | For economy's sake, standardize 
Neo one of on FIBERSTOK, the quality line, 


LORENZ OFFICE : 
SUPPLY CO.« | for all your requirements. Prove to 


hers words ‘ant pra | yourself that “YOU CAN’T BUY 
ae | WRONG WHEN YOU BUY FIBER- 
| STOK.” 








Attractive Display Window and Interior View 


of the Ne Store P shased by h L 2nz 
on Rave Purtianes iy tame Lesom NATIONAL FIBERSTOK ENVELOPE COMPANY 
| 429-447 Moyer St., Philadelphia, Pa. 
past fifteen years and, in addition to his many other 
al lines, is district representative of the Marchant calcu- Chicago Branch Los Angeles Branch 
= lating machine. The company also handles the Victor | 308 W. Randolph St. 401 S. Flower Street 
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THIS BEAUTIFUL 3 in 1 MERCHANDISER 


STOCKS 
DISPLAYS 
2 


on one condition! 


The Merchandiser must be prominently dis- 


played and completely filled at all times. Even 
if only one or two pens are missing, your prospect will 
be inclined to feel that the best ones have already been 
sold and so pass up purchase. Check your Mer- 
chandiser right now. It takes but a minute—and 
it means so much to sales. 

If you haven’t put in a 3 in | Merchandiser as yet, 
you're passing up a fast moving salesmaker. We 
have only a limited number left so write for yours 
today. 


FREE! 


These attractive 
flanker cards for 





mass display with 


minimum stock. | 
— | 


Write for one or two of these colorful cards—place them beside 
your Merchandiser and you'll have an effective mass display 
without carrying a large stock of pens and sets. 


SENGBUSCH 


SELF-CLOSING INKSTAND CO. 
415 SENGBUSCH BLDG. MILWAUKEE, WIS. 





| 
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hand and electric adding machine, the Monarch noise- 
less and standard typewriter and the Remington port- 
able typewriter. 

In announcing the formal opening of the store on 
February 24, Mr. Lorenz issued the following statement 
in the local newspapers: 

“As successors to the Chambers Typewriter Supply 
Company, we have added a line of office supplies to our 
business and have on display all late model office ma- 
chines. We invite our friends and customers to visit us 
during this opening.” 

The Lorenz Company maintains a large service de- 
partment and parts department.—CG 


— 


“HOW ABOUT YOUR SALESPEOPLE?” 

Under the above heading the Illinois Booksellers and 
Stationers Association last month presented a timely 
and clever article in its four-page mimeographed house 
organ. 

The article suggested that when things go wrong, 
as they often will, perhaps the fault is not all the sales- 
man’s, and perhaps the reason for mistakes can be 
traced to the employer’s indifference to his sales staff. 
This slant is explained in the following manner: 

“Too many of us are prone to hire a good man, put 
him on the payroll and forget about him until he 
makes a mistake. It might be more beneficial to the 
clerk and less costly to you to give some thought and 
attention to him before the mistake is made.” 

As a means of outlining the advocated attention to 
salespeople, the article suggests a sales school once a 
week, permitting salesmen and saleswomen to read 
trade journals and thorough training of new people. 
It concludes with: 

“A little help and a little encouragement with a new 
salesperson works the same way as helping a youngster 
take his first step. It gives him confidence and before 
you know it you’ve made a salesman out of an ordinary 
hired man.” 

a 
THREE FIRMS USE PYRALIN FOR 
PENCIL SHARPENER HOUSING 


Transparent Pyralin, manufactured by the Du Pont 
Viscoloid Company, New York City, is being used in 
increasing quantities for pencil sharpener housing, ac- 
cording to a report released by the company recently. 

Among firms which have recently adopted the ma- 
terial for the manufacture of pencil sharpeners are 
the Atlas Ansonia Company, 54 Grant street, New 
Haven, Conn.; The Automatic Pencil Sharpener Com- 
pany, Chicago, and C. Howard Hunt Pen Company, 
Seventh and State streets, Camden, N. J. 

Detailed description of the many uses to which Pyro- 
lin may be put can be obtained by writing to the Du 
Pont Viscoloid Company, 350 Fifth avenue, New York, 
N. Y. 

+o 
OFFICE EQUIPMENT COMPANY MOVES 


Following several weeks of remodeling and decorat- 
ing of the establishment, the Office Equipment Com- 
pany, Inc., Chattanooga, Tenn., has moved into a new 
location at 814 Broad street. 

A modern front has been installed in the new store 
which includes a large furniture display window and 
an attractive supply display window. 

Woods White, vice president and general manager 
of the company, has been in the stationery business 
for about twenty years and is well-known in the indus- 
try. Other officers of the company are T. A. Lupton, 
president, and F. Raulston, secretary. 
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VERTICAL GUIDES 


Made in all styles of index- 
ing and several kinds of 
tabbing plain, flat cellu- 
loid, flat or angular metal, 
and angular celluloid. 


STEEL TRANSFER CASES 


Built to give long, eco- 
patobaabtor- VME bale Et Ual-t7- leh des a7 
service. Made extra strong 
and rigid welded joints 


(or bale ol -ME-ba- Cod -¢-1o Mol SUB Bate 


high. Drawers operate 
easily on roller bearings. 
Other inexpensive transfer 
roF-1-1-\- aa Wolo aa¥ ob bat- tale} atime} 
m5 a-1-) bale a0 oha-) olel- tac amr Vi-te) 
available. 








CELLULOID INDEX TABS 


|S <cvotebagbaat-satel-te MB ie) mB bale (-> a 
bale MMMM olele) «MME bale MED a-lele} act) 
CibU obi -toh ak do Mole} att a- bab wat bale te 
ling. Inserts are remov- 
able convenient, useful 
bate M-volebalebaah lor.) Om Wal-) ab bate 
dex everything ~ hide 
patohaabbate m 








. cké 
we 
Gone 


Service 
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PrePARE FOR INCREASED SALES OF 
STATIONERS’ Goons AND SupPLies 


The demand for office equipment and supplies is steadily increasing 
as business improves. Don't lose sales because of not having mer- 


chandise your customers are now ready to buy. Stock up on Globe- 


Wernicke stationers’ 


goods and supplies that keep office routine 


operating smoothly, efficiently and economicall y—business necessities 


which enable people to accomplish more work with less effort. There 
is a good profit from these staple items. Send for a free copy of our 


new stationers’ products catalog and price list: 





Waste Basket 


Attractive steel 
waste basket. . . 
easy to keep clean 
....sanitary. Green, 
oak, walnut, and 
mahogany grained 





Steelguard File 


The ideal personal 
file. Rugged steel 
construction. 
Green, walnut or 
mahogany finish. 











also metal tabs 


tion mahogany or 


finishes, with or Letter size only. 
without legs. : 
ORT Everyday File Desk Trays 
er Nine styles — in- Wood desk trays 
dexed alphabetic- . tigid .. . sub- 
ally, days of week, stantial . . . Quar- 
(#6) days of month, etc.; tered oak, imita- 


= 





with removable in- 
serts. Standard 


and legal sizes. 





walnut, and gen- 
uine walnut — let- 
ter and cap sizes. 





Clip Boards 


Striped wood or 
tar board. Clip 
has powerful spring 
for holding papers. 
Note, letter, cap, 
and waybill size. 





Card index Trays 
With or without 


hinged covers for 
3x5, 4x6, and 5x8 
catds. Wood filler 
in front prevents 
tabs of guides 
being mutilated. 











Hooks over drawer 
pull and leaves 
both hands free to 
file. Rubber bum- 
pers prevent 
scratching of file 
front. 
















Us 





Box Files 


Meet most every 
filing requirement. 
Available in fif- 
teen different sizes 
with many styles 
of indexing. 





Slobe Wernicke 


MAKERS ( 


Cincinnati, 


i VER 4 


Ol} itis 
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BALANCED ACTION 
CHAIR IRONS 












396 
PATENTED 





High Grade Steel Spring 
Office Chair Iron 


Designed for smooth durable rocking ac- 


866 

— tion with double tension springs made 

from highest quality wire, specially tem- 

Rubber Cushion pered for this purpose. Easy height ad- 
Office Chair Iron justment with positive lock. 





A most pleasing and satisfactory fixture 
with perfect balance which guarantees 
smooth action and recovery. Equipped 
with tempered rubber cushions and ball 


A COMPLETE LINE OF OFFICE 


mag saraguenars unnecessary. Noise- __TYPEWRITER—STOOL— 
ess, as squeaks are impossible. We claim 
that in this iron we have perfected a bal- AND JUVENILE IRONS. 


anced action rubber cushion iron that is 


CATALOGUE ON REQUEST. 


the finest made. 








NEARLY TWENTY YEARS EXPERIENCE IN BUILDING CHAIR IRONS 


COLLIER-KEYWORTH COMPANY 
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WINDOW DISPLAY FEATURES VICTOR 
TREASURE CHEST 

Featuring the “Treasure Chest,” a portable strong 
box manufactured by the Victor Safe & Equipment 
Company, North Tonawanda, N. Y., a clever window 
display was recently shown by the Frederick Paper & 
Twine Company, Lima, Ohio. 

A large sign at the back of the window gave a listing 
of “five of 5000 ways to start a fire.” A ribbon, stretched | 
from each “way” to a realistic exhibit in the foreground 














Victor Treasure Chest Amid Colorful Surroundings. — 
This attractive window was recently shown by the Fred- a 
erick Paper & Twine Company, Lima, O. 


SEALED ON A SPOT 


of the window, served to tie up the illustration with the 


explanation. 

The five “ways” were: a forgotten, burning cigarette, 
on a piece of burned paper, a rat gnawing matches, a 
goldfish bowl focusing the sun’s rays, an electric iron 
left with the current on and an amateur electrical wir- 
ing job. 

The exhibits were neatly tied up with a story on fire 
protection, stressing the use of Victor “Treasure Chests” 
for the safe-keeping of valuable documents in the office 
or the home. 

———__—_——_ 


PRUITT ISSUED NEW CATALOGUE 


Containing sixty pages upon which are described and 
illustrated every item in the company’s lines, a new 
catalogue has recently been published and issued by 
Pruitt, Inc., 172 North La Salle street, Chicago. 

The booklet, which is convenient for desk, brief case 
or pocket because of its 9x4 inch dimensions, is dressed 
up in a snappy yellow and purple cover which contains 
a photograph of O. E. Pruitt, president of the company, 
and a picture of the Pruitt establishment. The second 
page is an index which covers all of the firm’s lines, 
including adding machines, addressing machines, Ad- 
dressographs, dictating machines, standard and port- 
able typewriters, calculators, duplicators and Multi- 
color presses. 

Pruitt, Inc., has also completed a new pamphlet writ- 
ten in four languages for the foreign market. 


~~ 
SHEE RECOVERING FROM OPERATION 


C. C. “Chick” Shee, the genial general manager of the 
Oakville Company, Division Scovill Manufacturing 
Company, Waterbury, Conn., was recently reported on 
the road to recovery following an operation for the re- 
moval of his appendix, in the early part of March. 
Mr. Shee, who is well known through the industry in 
the New England states, was confined to the Waterbury 
Hospital for two weeks and was then permitted to re- 
turn to his home where he is rapidly regaining his 
Strength and vitality. 





| TEARS ON A DOTTED LINE 


WITH A STOP SIGN AT 
THE END OF THE ROLL 


—- 


®@ There’s no waste of 
tape or time in opening 
‘‘Spotseald’’ Adding 
Machine Rolls... Grasp 
a corner— tear on the 
line ... that’s all! A 
couple of inches of tape 
—a couple of seconds 
of time... it’s done. 


And there’s no excuse 
for printing totals on a 
bare platen, either! For 
three whole feet from 
the end of each roll there 
runs a red stop signal 
...ared band on each 
edge that says ‘’Have 
another roll handy.” 


“'‘Spotseald’’ Adding 
Machine Rolls are made 
in three grades and in 
all standard sizes. Write 
for complete informa- 
tion and prices. 














YX 








Mien must / see the Smith people? 
What did / tel/ Brown ¥ Co? 


Where are those contracts? 
What where wher, ete, etc. 










BY PUTTING 
ITINHERE ~ 


a 


Any executive will be proud to have the 


NEW DE LUXE 
EXECUTIVE DESK FILE 


Two Color Celluloid Tabs. 
Extra Heavy attractive Cover finished in 
Black Imitation Leather. 


C3—Tabbed A-Z C4—Tabbed 1-31 





The regular gray canvas covered Executive Desk Files 
have been decidely improved with an extra heavy 
cover which prevents warping. Furnished with either 


cloth or celluloid tabs. 
No. 3—Tabbed A-Z No. 4—Tabbed 1-31 


All files packed 3 to a box. 


QUALITY PARK 
ENVELOPE CO. 


11-116 Merchandise Mart 
CHICAGO 


Factory at St. Paul 
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RESUSCITATING SICK FOUNTAIN PENS 


“This window display has been responsible for an in- 
crease of nearly 100 per cent, both in new business and 
in repair business,” says Roy M. Frost, assistant gen- 
eral manager of the Hutchinson Office Supply & Print- 
ing Co., Hutchinson, Kansas. 

Typewriter tables end to end were used as the oper- 
ating table. Typewriter tables were used as the med- 


45 
y. J 
—<\ 
“2 wat a ,] . 
A . nf I. 
J — ~ = VY 2 4 locket 
ct. ~—— !) poses [ MEDICINE J 
- | | Bee 
} I | | 
it] it een 
ae ' ——)'ae ee | 
< *T ul | ts [ i i} | 


CW Buroen, Dispray Mer 
HUTCHINSON OFFICE SuPPLyY & PTG.Co 


Succoring Sick Pens.—Complete with nurse, oxygen tanks, oper- 
ating table and medicine is this display which attracted cus- 
tomers with out-of-commission fountain pens. 


icine tables and ink was displayed in both the carton 
and bottles. Table was labeled MEDICINE. 

A cutout was made from heavy silver paper the 
shape of a fountain pen point with a distressed face 
painted on it in black ink. An ordinary white sheet 
was used to cover the “sick pen” and a compo board 
cutout of nurse was placed behind the table holding a 
hose which was attached to the gas and oxygen tanks 
which was made from paper rolled into cylinders and 
covered with foil paper giving the tanks the appear- 
ance of metal. Gages made from cardboard were fas- 
tened to the tops of the tanks. 

A placard out in front read FOUNTAIN PEN SANI- 
TARIUM. DOCTOR’S HOURS 8 a. m. to 6 p. m. 

a 
SCHOOL SEEKS STOLEN TYPEWRITERS 


M. M. Bielema, principal, Raymond Community High 
School, Raymond, Ill., last month appealed to dealers 
in the industry to be on the lookout for four typewrit- 
ers which were stolen from the school building by 
burglars who broke into the place on the night of 
March 10. According to Mr. Bielema, the missing ma- 
chines and their serial numbers are: 

Royal Standard No. 1684940, Royal Standard No. 
1684648, Noiseless Underwood No. 3915618-P, and a 
Standard No. 11 Underwood No. 4370407. 

Any one gaining knowledge of the whereabouts of 
these machines is urged to communicate immediately 
with Mr. Bielema or the Raymond Board of Education. 

oa i —— 

GLOBE-WERNICKE ISSUES FILING SUPPLIES 

CATALOGUE 


An attractive new filing supplies catalogue which 
was completed by The Globe-Wernicke Co., has recently 
been mailed to the trade. It illustrates and describes 
a wide variety of standard filing supplies and the G/W 
Safeguard filing system. 

A letter to dealers from Harry C. Anderson, general 
sales manager, accompanies the new catalogue and 
calls attention to the opportunities for sales, due to 
general business improvement and an attendant in- 
creasing need for office equipment and supplies. Deal- 
ers may obtain a copy of the booklet by writing to The 
Globe-Wernicke Co., Cincinnati, Ohio. 
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the World 5 Greatest Adding Machine Values, 


—E_—— 


6 re » 


se * 





AUTOMATIC 
CLEAR 
SIGNALS 





First item automatically prints in red and carries a 
symbol—an exclusive feature. On subtraction models 
subtracted items only print in red. 


VISIBILITY 
Or tae 
ENTERED 
ITEM 
When an amount is set up it remains set up, it is visible 


and can be checked by the depressed keys, BEFORE 
it is entered in the machine » OF the handle pull. 





Name 





Address 








A window properly located above the keyboard permits 
the operator to see the accumulated total at all times... 
a decided convenience compared to “blind operation.” 


AUTOMATIC 
CIPHERS 





One third of all figures are ciphers. To write $4000.00 you 
merely depress the one figure 4—the PROPER NUMBER of 
ciphers print automatically. 


ALLEN CALCULATORS. Inc. 24 E. 40th St. New York City. N. Y. 
Send details on full R. C. Allen line. 
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OU work no harder for this 





This test illustrates 
the sturdy construction 
ef the new Browne- 
Morse Follower-Block. 
4 200 peund man can 
stand on the block 
without moving the 
lecking mechanism 
even a fraction of an 
inch. 


New Browne-Morse 
Floating Follower- Block 


























BIGGER 
PROFIT 


The buyer who walks into your store really 
prefers to buy good merchandise. Remember, 
even when he asks you for the cheapest file he 
can buy, he may thank you for showing him a 
better grade Browne-Morse file, instead—one 
which may mean three times as much profit in 
money to you and service to your customer. 
Why not show him a top quality file first any- 
way? There is no law against that. And, it 
may actually be easier to sell him filing equip- 
ment which has everything he wants and 
which he knows will give him many years of 
dependable service. 








And so... the next time you face a dis- 
criminating buyer who really knows values, 
ask him to check these features: 
1. Flush top and bottom on the filing case. 
2. Positive, automatic locking mechanism 
entirely in front of the case. Can be in- 
stalled even after case has been in use. 
3. “Natural Touch Handle” naturally 
simple drawer catch release. 
1. Three-angle Z channels welded to the 
drawer sides and bottoms. 
>». Seven-angle reinforcement on drawer 
side —absolute rigidity. 
6. “U" Channel reinforcing the drawer 
front, taking all the strain off drawer 
pull. 


Automatic rod finder. 


8. Synchronized extension slides with 
torque braces—side channels and ball 
bearing rollers always in exact vertical 
position—finger-tip touch will slide the 
drawer. 

9. Automatic drawer alignment. 

10. And lastly—the Floating Follower-Block 

the same easy, finger-tip release prin- 
ciple already famous in the “Natural 
Touch” drawer catches but a new, 
original and truly remarkable suspension 
principle. 


Only Browne-Morse has all these 
features — plus the new Floating 
Follower-Block. (Patent Pending) 


Even a hard-shelled buyer will break down 
under the pressure of these important features 
which mean that he is getting more for his 
money, especially when he knows they are 
backed by a manufacturer with a known 
reputation for building character and real 
workmanship into every product. 

Why not make sure your prospect knows about 
these features which make it easier for you to 
sell? 


Browne-Morse 
Company 


Steel Filing Equipment, Desks and Filing Supplies 


Muskegon . . . . Michigan 
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QUINBY OPENS FRIDEN AGENCY AT HOUSTON 


Rodney R. Quinby, who represented the Burroughs | 
Adding Machine Company for twenty years, last | 


month opened an agency in Houston, Texas, for the 
Friden Calculating Machine Company. 

Mr. Quinby possesses a wealth of experience in the 
figuring machine field. During his long connection 





Rodney R. Quinby 





with the Burroughs Company he was agency manager 


at Amarillo, Texas, Tulsa, Okla., and Joplin, Mo. 


During the first fourteen days of his connection with | 


the new agency Mr. Quinby obtained orders for six 
new machines. Three of these were repeat orders from 
the Carnegie Steel Company warehouse, Gulf Oil Cor- 
poration and the Humble Oil & Refining Company. 
SG 
FAWN BRANDS BUSINESS INCREASES 
IN WESTERN TERRITORY 

An energetic campaign recently launched by Fawn 
Brands, Ltd., 1 West Thirty-fourth street, New York, 
N. Y., to increase its business in the Pacific Coast states 
has resulted in the enrolling of a large number of addi- 
tional dealers under the Fawn banner, according to 
Raynes Davis, Western representative of the company. 

Mr. Davis, who represents a number of the leading 
manufacturers of the industry, and maintains head- 
quarters in Los Angeles and Denver, last month com- 


pleted a lengthy trip as part of the Fawn Brands, Ltd., | 
drive. He reported enthusiastic reception of the Fawn | 
lines by dealers in California, Oregon and Washington. | 


Although he plans to spend several more weeks on 
the road, Mr. Davis has arranged his schedule to put 
him in Denver in time to attend the Tenth regional 
convention of the National Stationers Association on 
April 7 and 8, he said. 

—— ae — 
ROYAL PROMOTES URINYI 
TO PORTABLE DEPARTMENT 


As a reward for nine years of brilliant service as a 
member of the sales staff of the Royal Typewriter 
Company, Robert E. Urinyi was recently transferred to 
the home office portable department as an assistant. 

Mr. Urinyi joined Royal’s accounting department in 
May, 1927, where he quickly demonstrated his ability 
and made an enviable record of accomplishment. 
While a member of the comptroller’s office he availed 
himself of the opportunity to become intimately ac- 
quainted with the portable merchandising problems of 
today. 


| 
| 
| 
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hey Staple and they Pin 


Good news from ACE headquarters . . . PILOT and CADET 
desk models now improved with wider, attractively styled 
base and with temporary anvil for pinning . . . Scope of 
service widened . . . Profit possibilities for dealers increased, 
but no increase in price . . . Think of it! Stapling and pin- 
ning machines of world-famous ACE quality, precision- 
built of heat-treated steel, and incorporating all the patented 
features that make for real stapling satisfaction, selling for 
no more than ordinary low-priced staplers! That’s Progress. 





STAPLING- _ : . 
PINNING The New PILOT 
ADJUSTMENT IS Loads 210 Sta- $ 00° 
FOOL-PROOF ples. Guaran- 4 
teed 5 years. Price —_— 


Flip the temporary an- : 
vil forward for pinning The New CADET 
.. + backward for stap- Loads 105 sta- $ 00° 
ling. Simple. Positive. ples. Guaran- 3 
Never a halfway posi- | ed 3 years. Price = 
tion and therefore *Prices Apply East of 
never any trouble. Rockies 














Stapling Satisfaction at 


Lowest Prices consistent 


with ACE Standards 





Get Your Order in Early 


ACE FASTENER CORP. 


3415 N. Ashland Ave. Chicago, Il. 


THE WORLDS SEST STAPLING MACHINES 











Tho Hit. of 
1936 


This improved No. 370 Artility Posture 


Chair was introduced March 


Ist, and 


those dealers who have ordered are en- 


thusiastic over its fine appearance and 


ready customer acceptance. 


[t's a handsome chair for the secretary or 


clerical worker. 


It is also adaptable for 


use with all office machine operations. 


The heay ier 


1'4” tubing base, together 


with its genuine leather Super-Softex up- 
holstery, makes it a chair that any one 
will approve. 
If you are not now selling Artility 
Posture Chairs write today for 
dealer's terms. 


Artility Metal Products, Inc. 
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MULTIGRAPH TRANSFERS ROQUEMORE 
AND BOUGHTON 


F. M. Boughton, veteran of the office equipment field 
and for a number of years representative of the Multi- 
graph Company in Chicago and its surrounding terri- 
tory, recently was appointed sales agent for Cincinnati. 
At the same time W. H. Roquemore was ordered to 
take over Mr. Boughton’s Chicago office. 

Mr. Boughton, who is a member of the company’s 
quarter century club—in recognition of the twenty-five 
years of service to Multigraph users, has a wealth of 
experience in the field. During his long service, he 
has been in contact with businesses of every type and 
size, with government departments and with non-com- 
mercial organizations. Before leaving to take over his 
Cincinnati territory, Mr. Boughton was the guest of 
honor at a testimonial dinner given by the letter houses 
of Chicago. 

Mr. Roquemore was appointed a member of the Mul- 
tigraph sales organization in 1924. During his twelve 
years of service he has become well qualified and has 
gathered a host of friends in and out of the industry. 

While he was branch manager for the Multigraph 
Company in New York City, he came in contact with 
a number of city, state and federal governmental de- 
partments and worked up an enviable sales record. 

Mr. Boughton will succeed Howard Selby, who has 
been transferred to Atlanta, Ga. 


—_—~> 

FURNITURE ENSEMBLES ATTRACT PROSPECTS 

FOR KISTLER’S 

Office furniture ensembles have proved valuable in- 
quiry producers for Kistler’s, Denver. 

While the company hasn't sold a great many of the 
complete sets, the attention of many people who 
wouldn’t take much interest in advertising of single 
pieces has been attracted. Some of the sets have been 
sold and many prospects gotten on them have been sold 
single pieces or combinations of several pieces. 

The latest combination, used as a window feature, 
sold for $171.45. It contained the following: two walnut 
desks, three walnut chairs, one walnut phone cabinet, 
one desk pad, one smoker and one lamp. 

Another time, the company featured in radio adver- 
tising, a complete set for $150. It also brought a good 
response. 

The psychology of ensemble advertising is to create 
the impression of giving a great deal for the money. 
Of course, good values must be offered to do this.—Bart 

> 
GENESEE TYPEWRITER COMPANY MOVES 

The Genesee Typewriter & Office Supply Company 
last month moved from its former location at 303 Co- 
lumbia street, Utica, N. Y., into larger quarters at 108- 
110 Blandina street where it occupies a new ground 
floor store. 

At the new location the company has additional 
space at its disposal in which it will carry a full line 
of office furniture as well as many lines of office ma- 
chines and commercial stationery. 

The firm, which is owned and managed by Frank 
DiPerna, owns as a branch establishment, the Rome 
Office Equipment Company, at Rome, N. Y. Both stores 
represent many nationally-known lines including those 
of the Columbia Ribbon & Carbon Company, the Art 
Metal Construction Company, the Gunn Furniture 
Company, the Woodstock Typewriter Company, Niag- 
ara Duplicator Company, the National Blank Book 
Company, the Oxford Filing Supply Company and 
others. 
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ITH what pride—and profit 

—The H. H. West Co., 
Shaw - Walker dealers in Mil- 
waukee, are able to look upon the 
offices pictured above! 

For they have supplied every 
office requirement of this company 

the Delta Manufacturing Co., 
whose woodworking machinery is 
known everywhere—with stand- 
ard Shaw- Walker equipment. 

This does not mean that every 
worker, or even any two workers, 
have exactly the same equipment. 
Each worker has a Shaw- Walker 
Skyscraper Desk of standard 
model and finish, but organized 
inside to make his work 
easier, his efforts more pro- 
ductive. 

Desks and files in the gen- 
eral office are of standard 
Olive Green. In the presi- 
dent’s office the finish is 


Select SHAW-WALKER 


For Every Office Need 











Shaw - Walker’s handsome Burl 
Walnut. 

They report that Shaw-Walker 
was chosen because it is the only 
line which permits complete stand- 
ardization—record protection, fur- 
niture, files, and supplies—under a 
single trade-mark and because of 
the in-built superiorities of per- 
formance in individual Shaw- 
Walker products. 

Every day these factors are 
bringing similar orders to other 
exclusive Shaw-Walker dealers 
standardizations for one-man 
offices and whole office buildings. 

In several cities the Shaw- 

Walker exclusive franchise 


“Built Likes is still open. Yours may be 


Skyscraper” 


one of them. If you are in- 
terested in greater profits 
from your efforts, it will pay 
you to write Shaw-Walker, 
Muskegon, Michigan. 


GHAW-WALKER 





MUSKEGON, MICHIGAN 


LARGEST ExcCLUSIVE MAKERS 
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Walker dealer can do what no 
dealer has been able to do before. 
He can show his customers what 
today’s market affords for the office. 
This new encyclopedia of the world’s 
most complete line of office equip- 
ment, systems, and supplies makes 
it possible. More than 8000 items 
pictured, described, and priced and 
their uses fully explained. 

Filing Cabinets—Five Grades 
Four-Drawer Files 
Five-Drawer Files 
Counter- Files 
Sectional Files 

Transfer Files 

Fire-Files Two Labels 

Fire Protected Desks and Trays 

Safes 

Bank Supplies and Equipment 

Bookkeeping Supplies 

Card Records and Indexes 

Letter Filing Supplies 

Skyscraper Desks and Tables 

Chairs 

Bookcases—Steel and Wood 

Office Cupboards 


EQUIPMENT in THE WworRtoD 
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(For Meritorious Performance) 
Glen Cove, N. Y., U.S. A. 


t 





( x the field of battle, meritorious performance 
is recognized and rewarded. In the field of busi- London, England 
ness, it is taken for granted. Here, mostly the 
failures receive the attention. Business will have 


none of them! 





But merit does not go unrewarded in typewriter 
. ; waATaT As*T B Milan, Italy 
ribbons and carbons; you don’t hear PINNACLE 
criticized—but you do hear commendation more 
and more. Outstanding Pinnacle values, beauty of 
write, quality, uniformity and wear, are recognized 


and rewarded by a consistent increase in sales. 





For meritorious performance—PINNACLE stands 


supreme. Let Columbia give you the details 










alike unusual and convincing. With Pinnacle Rib- 


bons and Carbons, “there IS a difference!” 


COLUMBIA RIBBON & CARBON MFG. CO.. 
Main Office & Factory—Glen Cove, L. I... N. Y. 
Export Dept. 305-313 E. 45th’Street, New York City 


LOR EIUR YG: 


TYPEWRITER RIBBONS & CARBON PAPERS 
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MOORE PUSH PIN OFFERS NEW DISPLAY CABINET 

The Moore Push Pin Company, of Philadelphia, man- 
ufacturers of Moore push pins, pushless hangers and 
maptacks, last month released to the trade through 
its jobbers a multi-colored metal display cabinet which 
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Moore Push Pin 
Display Cabinet 


revolves on a cushioned pedestal. The display is com- 
pact and takes up a minimum of counter space. 

Coincident with the issuing of the new display, of- 
ficials of the Moore Push Pin Company reported in- 
creases as high as 75 and 100 per cent in maptack sales. 

Dealers may obtain one of the new display racks 
through their jobbers or by writing direct to the com- 
pany at 25 Berkley street, Philadelphia. 


> 
FRIDEN APPOINTS SIX AGENTS 


Continuing its program of expansion launched at the 
beginning of the year the Friden Calculating Machine 
Company, Inc., Oakland, Calif., last month appointed 


five new agents in the United States and one in Puerto | 


Rico. 

The appointments in the United States were a J. A. 
Russell, who was formerly manager of the Patten Com- 
pany in Honolulu. At the present time, Mr. Russell 
is busy completing his organization to represent the 
Friden Company in Philadelphia. A new agency in 
Dayton, Ohio, is headed by C. E. Wenning and R. H. 
Bainum, both of whom have had many years of ex- 
perience in the adding and calculating field. The 
Friden agency in Amarillo, Texas, is the Amarillo 
Typewriter Exchange, headed by G. E. Combes, who 
has been engaged in the office equipment business for 
many years. In Akron, Ohio, W. R. Schrader has taken 
over the Friden Calculating agency in that territory. 

The Friden agency will be handled in Des Moines, 
Iowa, by Koch Brothers and Kenneth Hedeen has been 
placed in charge of the calculating machine depart- 
ment. This is the firm of which Blaine G. Bristoll, 
president of The National Stationers Association is an 
official. 

oe 


NOTEBOOK DISTRIBUTION PLAN GIVES CHECK ON 


RADIO EFFECTIVENESS 


Kistler’s, Denver, got an effective check on the worth | 


of its radio advertising by offering to give pocket note- 
book souvenirs to all who would write in or call for 
them. 

The offer was made in five, twelve word announce- 
ments broadcast on consecutive evenings. The response 
amounted to 2,000 odd replies, some coming from as far 
south as Florida, some from as far west as the Pacific 
Coast, some East to Ohio and a great many from 
Canada. 

While not expensive, the notebooks used were 


worthwhile gifts, something to bring a response. They | 
were pocket-size, looseleaf notebooks which take 
standard-size fillers. Purchase of replacement fillers | 


gives the store repeat contact with prospects—Bart 





A Profitable Line 


You can make real profits from Mohican 
Pencils, and here are some of the reasons 
why. Attractively packaged, Mohican Pen- 
cils catch the eye of your customers and in- 
vite the prompt selection that means quick 
sales. And the Mohican dealer-helps, from 
blotters to electrical signs, furnish addi- 
tional sales acceleration. Repeat sales? 
Steady turnover? Of course! For Mohican 
are quality pencils — made of the finest 
materials the world affords, and manufac- 
tured by the most modern methods. This 
means customer-satisfaction that keeps buy- 
ers coming back again and again. By reason 
of these facts, and because we zealously 
maintain a one-price policy and give you 
full cooperation, along with provision for a 
generous mark-up, Mohican Pencils are a 
profitable item to sell. Send for price 


list today. 


Mohican Pencil Company 
Manufacturers 


Philadelphia, Pa. 
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SENECA*-MOHICAN+DAWN-:+GREAT 


Graphite, Crayons and Copying 













106 


TAKE THE ““WASTE” 


OUT OF 


WADTE 


AMERICAN CAN 


DADA 
SELLING 


® Handling several lines of baskets means 
tying up your money, boosting your inventory 


WASTE. 


Stocking incomplete lines means losing sales 


— WASTE. 


Saddling yourself with slow-moving lines 
means giving away profitable space in your 


WASTE. 


store 


Selling inferior baskets means dissatisfied 
customers, fewer repeat sales —WASTE. 


Canco takes the waste out of waste basket 
selling—offers you a fast moving, profitable 
line. Complete, for every type of customer. 
Styled for every type of market— institution, 
office, home. Canco baskets will lower your 
inventory, increase your turnover, show you 
steadier profit. 


Canco baskets are metal, fireproof, durable. 
Handsomely lithographed in oak, mahogany, 
and walnut finishes, as well as green and white. 
They are priced to today’s needs; they are 
staunchly built by a company famous for 
metal work. We urge you to get the facts. 


Galvanized Ware Department 


COMPANY 


City Park Avenue and Hamilton St. 
TOLEDO, OHIO 
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NEW GENERAL FIREPROOFING 
CATALOGUE IS PUBLISHED 


Containing ninety-six pages of illustrations and de- 
scriptive matter of the firm’s numerous lines, a new 
and “condensed” catalogue, listed as the No. 36-A, has 
recently been published by The General Fireproofing 
Company, Youngstown, Ohio. 

Although the new book does not supplant the large 
General Fireproofing catalogue of approximately 400 
pages which is still in use among salesmen, it presents 
an exceptionally comprehensive picture of GF products. 

In the catalogue, twenty-four pages are devoted to 
the various series of “Super-filers.” Next in line are 
the GF counter-height files, five and six- drawer ped- 
estal card record desks and economy units. 

Several more pages are given to sectional files and 
sectional bookcases, adjust-a-shelf book units and book 
shelving. 

Scores of excellent half-tone pictures depict the Gen- 
eral Fireproofing lines of desks and aluminum chairs 
including the Goodform posture chair. Other illus- 
trations of safes, shelving and filing supplies complete 
the book which is enclosed in a handsome blue and 
silver modernistic cover. 

Through the medium of the catalogue The General 
Fireproofing Company and its sales representatives 
have solved the problem of presenting the company’s 
complete line of metal office equipment and, at the 
same time, facilitate speedy reference by reducing the 
number of pages. 

One of the principal features of the book is a frontis- 
piece which depicts a twentieth century office fur- 
nished entirely with GF metal furniture. The theme 
of the picture is amplified by an attendant caption of: 
“Beauty, Utility, Protection, Endurance.” 

Other catalogues available and which will be fur- 
nished on request are: 

Vertical filing equipment No. 351, Unette and Wyde- 
steel sectional files No. 352, Sectional bookcases No. 
3513, metal desks and tables No. 358, professional series 
desks No. 621, aluminum office chairs, Underwriters 
label safes No. 293, Dreadnaught and commercial 
grade safes, No. 294, steel shelving No. 346, steel shelv- 
ing units No. 307 and storage cabinets and wardrobes 
No. 3614. 

STEIN SPENDS VACATION IN CUBA 

Leo Stein, one of the owners of the Stein Bros. Manu- 
facturing Company, Inc., 564 West Adams street, Chi- 
cago, will end a three-month vacation when he returns 
to Chicago and his desk about Apri! 6 or 7. 

Mr. Stein left Chicago February 26 with Mrs. Stein, 
driving to Miami where they boarded a plane for Ha- 
vana. Upon arrival in Cuba, they engaged rooms at a 
hotel and the vacation began. 

On the return trip Mr. and Mrs. Stein arrived in 
Florida on Sunday, March 22 and, following a short rest 
in Tampa, started out on an automobile tour of the 
Southern states which will come to an end when the 
couple arrive home in Chicago. 

os 
STAEDTLER ENLARGES CAREW’S TERRITORY 


Joseph T. Carew, who has represented J. S. Staedtler, 
Inc., for a number of years in the Northwest territory 
last month took over the entire Pacific Coast territory 
from Denver, Colo., west. 

Mr. Carew has won considerable success in the North- 
west territory through his thoughtfulness and his deal- 
ings with the trade. Dealers in the Pacific Coast dis- 
trict will find him ready and willing to cooperate with 
them in every possible way. 
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SO THAT YOUR 
CUSTOMERS WILL SAY “YES” 


When You Suggest Suitable Records and Stationery 





Rigid adherence to qualily standards* backed by extensive advertising, 
is increasing the unique confidence which consumers have had in the L. L. 
Brown watermark for almost 100 years. Today this mark is more widely 
accepted than ever before as a guarantee of dependable service in records, 


maximum impressiveness in stationery—and genuine economy in both. 


HERE IS YOUR KEY TO THIS QUALITY MARKET! 


This attractive portfolio will enable you to profit from this 
extraordinary prestige. You will find it to be decidedly 
helpful when you ‘recommend the kind of record and cor- 
respondence papers which your customers really need,— 
those papers whose proven value provides enduring satisfac- 
tion for your customers, and profitable, repeat orders for you. 
A request on your company letter-head will bring you a copy. 
L. L. Brown Paper Company, Adams, Massachusetts 


L.L.,BROWN 
"gine a PA PE RS 

















Chese leading PAPER MERCHANTS are equipped 
fo serve you on L. L. BROWN quality papers 


Each of these agents has a Mill 
Information Book which gives 
complete data about L. L. 
Brown products and samples 
of all stock items. Thus he is 
ready to give you full informa- 





Li) 





tion about any L. L. Brown 
paper. If the particular grade 
which you want is not stocked 
in his territory, he will gladly 
and promptly get it for you. 
See catalog for stock lines. 





ALBANY... 


ALBUQUERQUE... 


ATLANTA 
AUGUSTA 
BALTIMORE 
BALTIMORE 
BALTIMORE 
BOSTON 
BOSTON 
BOSTON 
BOSTON 
BILLINGS 
CHARLOTTE 
CHARLOTTE 
CHICAGO 
CHICAGO 
CINCINNATI 
CLEVELAND 
COLUMBIA 
COLUMBUS 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
DETROIT 
ERIE 

FORT WORTH 
FRESNO 
GRAND RAPIDS 
GREENSBORO 
HARRISBURG 
HARTFORD 
HOUSTON 
HOLYOKE 
JACKSONVILLE 
KANSAS CITY 
LANSING 

LOS ANGELES 
LOS ANGELES 
MEMPHIS 
MIAMI 
MILWAUKEE 
MINNEAPOLIS 
MOBILE 
NEWARK 
NEW HAVEN 
NEW HAVEN 


NEW YORK CITY 
NEW YORK CITY 


BROWN ’S Linen Ledger 
ADVANCE Linen Ledger 
GREYLOCK Linen Ledger 


.L.,BROWN PAPER COMPANY 
Established 1849 


ADAMS, MASSACHUSETTS 








The Rourke-Eno Paper Company, Inc. 


LITY 


.. Hudson Valley Paper Company 
. The New Mexico Paper Company 
.. The Whitaker Paper Company 
The Arnold-Roberts Company 

.. Chas. W. Beers & Company 

... 3. Francis Hock & Company 

. The Whitaker Paper Company 

.. The Arnold-Roberts Company 
.Century Paper Company, Inc. 
Cook-Vivian Company, Inc. 
Storrs & Bement Company 
Carpenter Paper Company 
Caskie Paper Company, Inc. 

. Virginia Paper Company 
Messinger Paper Company 
Bradner Smith & Company 

The Whitaker Paper Company 
The Cleveland Paper Company 
Epes-Fitzgerald Paper Company 
Scioto Paper Company 

.... «+». Olmsted-Kirk Company 
The Carter, Rice & Carpenter Paper Co. 
Newhouse Paper Company 

.... Butler Paper Company 

The Paper House of Michigan 
Durico Pa Company 
...Ohmsted-Kirk Company 
Zellerbach Paper Company 
.Carpenter Paper Company 
Dillard Paper Company, Inc. 
Johnston, Keffer & Trout 

The Rourke-Eno Paper Company, Inc. 
L. S. Bosworth Company 

.Judd Paper Company 
Jacksonville Paper Company 


Missouri-Interstate Paper Company 


The wie | Paper Company 
General Paper Company 
Sierra Paper Company 
Tayloe Paper Company 
Everglade Paper Company 
Bradner Smith & Company 
Minneapolis Paper Company 
Partin Paper Company 

J. E. Linde Paper Company 


Storrs & Bement Company 


F. W. Anderson & Company, Inc. 
H. P. Andrews Paper Company 


THIS CATALOG 





J. E. Li 


Forest Paper Company, Inc... ... . e 
> toe Company. . . 


..NEW YORK CITY 
....NEW YORK CITY 
..NEW YORK CITY 


Miller & Wright Paper Company.......... NEW YORK CITY 


John F. Sarle Company, Inc............. 


Schlosser Paper C 


The Old Dominion Paper Company 


.NEW YORK CITY 
..NEW YORK CITY 


NORFOLK 
Zellerbach Paper Company........ OAKLAND 
Carpenter Paper Company of Oklaho OKLAHOMA CITY 
Field-Hamilton-Smith Paper Company .. OMAHA 
Central Paper Company......... a ORLANDO 
The Garrett-Buchanan Company . PHILADELPHIA 
Paper Merchants, Inc.......... ..... PHILADELPHIA 
The Thomas W. Price Company .. PHILADELPHIA 
Satterthwaite-Cobaugh Company . PHILADELPHIA 
D. L. Ward Company........ .. PHILADELPHIA 
Zellerbach Paper Company... PHOENIX 
The Alling & Cory Company. . . PITTSBURGH 
The Whitaker Paper Company .. PITTSBURGH 
Consumers Paper Corp.......... . POCATELLO 


C. M. Rice Paper Company .. . 
Carter, Rice & Company, Corp. 
Zellerbach Paper Company...... 
The Arnold-Roberts Company... 
R. L. Greene Paper Company... 
Storrs & Bement Company... .. 
Epes-Fitzgerald Paper Company 
Van Reed Paper Company. 

B. W. Wilson Paper Compan 
R. M. Myers & Company, Inc.. . 
The Papercraft Company....... 
Inter-City Paper Company. . 
Zellerbach Paper Company. . 


.. PORTLAND, ME. 
PORTLAND, ORE. 
... PORTLAND, ORE. 
.. PROVIDENCE 
PROVIDENCE 
PROVIDENCE 
RALEIGH 
READING 
RICHMOND 

. ROCHESTER 

ST. LOUIS 

.. ST. PAUL 
SACRAMENTO 


Zellerbach Paper Company......... SALT LAKE CITY 
General Paper Company............ .SAN FRANCISCO 
Atlantic Paper Company SAVANNAH 
Zellerbach Paper Company................. SEATTLE 
Tri-State W Paper Company... .. SHREVEPORT 
Zellerbach Paper Company ' SPOKANE 
J. & F. B. Garrett Company . SYRACUSE 
Tampa Paper Company. TAMPA 
The Commerce Paper Company TOLEDO 
Troy Pa oy eo s.c0s ne 
B Pap pany ... TULSA 
Olmsted-Kirk Company. .WACO 
Stanford Paper Company .. WASHINGTON 
The Whitaker Paper Company . WHEELING 
Western Newspaper Union... WICHITA 
H. A. Whiteman & Company WILKES-BARRE 


IS YOUR GUIDE 


to a full range of quality record and correspondence papers. It 
makes it easy for you to recommend the precise paper which is 


most suited to a given use. 


Get a copy today from any L. L. 


Brown agent — it will prove very helpful for quick reference. 


Brown's FINE 





RESISTALL Linen Ledger 
RESISTALL Index Bristol 


Brown's LINEN 
ADVANCE Bond 
GREYLOCK Bond 


Brown’s LINEN TYPEWRITER 
ADVANCE Bond TYPEWRITER 
GREYLOCK Bond TYPEWRITER 
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DORSON ISSUES NEW LEAFLET 

Featuring the Dorson junior time stamp, a new and 
attractive leaflet has recently been issued to dealers 
throughout the country by the Dorson Time Instru- 
ment Company, 605 West Washington boulevard, Chi- 
cago. 

The leaflet is printed in black and green on white 
and bears two illustrations of the time stamp as well as 
considerable reading matter which points out the 
various special features of the instrument. 





ENGAGEMENTS 


HORR-HULCE 

Last month the engagement of Cortland B. Horr and 
Miss Marian Hulce was announced by the parents of 
the bride-to-be, Mr. and Mrs. Charles P. Hulce, of La- 
Grange, Ill. Mr. Horr is the Chicago district manager 
of the Victor Safe & Equipment Company, North Tona- 
wanda, N. Y. 

Miss Hulce is employed as the private secretary of 
Amos C. Miller, of the firm of Miller, Gorham, Wales & 
Adams, 1 North LaSalle street, Chicago. The wedding 
is planned for the near future. 


WEDDINGS 


ABRAMS-LEVENTHAL 

M. Abrams, president of the Arrow Fastener, Inc., 
and Miss F. Leventhal were married in Brooklyn, N. Y., 
on Sunday, March 22. Immediately after the ceremony 
the couple left on an extended trip which will cover 
most of the scenic points in the United States. 

cmmniesiaiidesion 
POPPER-MAISEL 

David Henry Popper, son of Morris Popper, attorney 
for the Stationers and Publishers Board of Trade of 
New York, was married on March 8 to Miss Florence 
Maisel, daughter of Mr. and Mrs. Louis Maisel, at 
White Plains, New York. A large number of relatives 
and friends attended the ceremony, following which 
the young couple departed on a lengthy honeymoon 
trip. 

Mr. Morris Popper is a member of the law firm of 
Popper & Popper, 11 Park Place, New York City. 


Dot sto 8 


CAROL YVONNE PRITCHARD 

John W. Pritchard, owner of the J. W. Pritchard Sta- 
tionery Company, 216 West Jackson boulevard, Chi- 
cago, chose a novel way to announce the birth of a 
daughter, Carol Yvonne, last month. 

Mr. Pritchard sent out the message as a facsimile of 
a telegram which read as follows: 

“Michigan City. Arrived safely, 7:20 p. m., March 11, 
after four and one-half hour trip. Mother and I both 
feeling fine. Sojourning here at St. Anthony’s for ten 
days. My weight OK 8 lbs 2 oz but intend building up 
and getting good coat of tan at Long Beach this sum- 
mer. Hear more from me later. Carol Yvonne 
Pritchard.” 
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IDA MAY BURGER 

An eight-pound baby girl, who has already been 
named Ida May, was born to Mr. and Mrs. Arthur 
Burger in New York on March 14. Mr. Burger who is 
secretary of the Art Steel Company, Inc., 300 East 145th 
street, New York City, took time out to acquaint Office 
Appliances of Ida May’s arrival and to say that both 

she and Mrs. Burger are doing well. 
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CARBON 





Used and recommended by the 
Trade for Half a Century 


Where Quality Counts 


“M&V” typewriter ribbons and carbon 
papers are the most outstanding on the 
market today. 








The element of superiority is conveyed 
in every impression from “M&V”’ rib- 
bons and in every copy from “M&V”"’ 
carbons. There is the same element in 
““M&V”’ business policies. We cooperate 
with and protect the trade in every 
possible way, meeting every condition 
and filling every requirement. The 
splendid “M&V” brands, every one 
standard in its price class, are reliable 
and best aids in establishing a profitable 
and permanent office supply business. 
















New, modern sales impelling 
packages and practical sales 
helps. 











Write for catalog, prices and complete 
information. You will find it to your 
advantage to get better acquainted with 
the “M&V”’ organization. 


MITTAG & VOLGER, INC. 


Principal Office and Factories, PARK RIDGE, N., J. 
Agencies Throughout the World 
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PACKAGES 


Efficient for their 
particular uses of 


POURING 

APPLYING 

SPREADING . 
make SANFORD’S the 
oulstanding Ink and 
idhesive Line on 


the market 





These SANFORD products 


will be popular with your custom- 


ers and will bring them back for 


more of these modern packages. 


ORDS 
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GUN & KEY COMPANY EXPANDS 


Due to a continual increase in business in recent 
months, the City Gun & Key Company, 211 North 
Twenty-first street, Birmingham, Ala., has placed its 
typewriter department in a new location at 404 North 
Nineteenth street, under the name of the United Type- 
writer Company, Inc. 

According to J. F. Perry, president of the United, the 
City Gun & Key Company will continue in business 
under that name at the former address. 


—_—_—_@——_— 














High School Gets Thirty-Three New Woodstocks.—This big sale 
was made recently to the Knoxville (Tenn.) High school by the 
Preston Typewriter Company, also of Knoxville. Those asso- 
ciated with the firm are (1 to r) J. W. Saylor, mechanic; R. H. 
Preston, president and general manager; R. M. Bell, salesman; 
Helen Tarwater, bookkeeper; Jack Sandoe, delivery man; A. J. 
Preston, shop foreman, and J. C. Foerster, mechanic. 
ee 
BELLEVILLE STORE OPENED BY LILL 

Elmer Lill has opened a stationery, greeting card and 
wall paper store at 234 East Main street, Belleville, Il. 
He had been assistant manager and vice-president of 
the Egyptian Stationery Company of Belleville. 

Mr. Lill has followed the stationery business the past 
twenty years, having started with the late Joseph Wies- 
man. Later he was associated with the Winkler & 
Schirmer Stationery Company. He conducted Lill’s Art 
Shop at 420 East Main street two years and then, asso- 
ciated with M. T. Weingaertner, he secured the Schir- 
mer Stationery Company, to form the Egyptian Sta- 
tionery Company. 

The new store has been equipped with modernistic 
fixtures, and features open displays of merchandise. 

Mr. Lill is active in civic matters and is a past presi- 
dent of the Belleville Junior Chamber of Commerce. 
He was educated in the Belleville schools and also took 
a course in interior decoration at Washington Univer- 
sity, St. Louis. 

So 
WALLACE CLOSES BUSINESS 


One of the oldest established wholesale and retail 
office supplies and equipment establishments in West- 
ern Ontario, known as the Wallace Book Store, 38 
Norfoik street, South, Simcoe, Ont., has ceased busi- 
ness. The business was first established by Byron B. 
Baillie, a printer from Ingersoll, Ont., who conducted it 
until a few years ago but eventually sold out to the 
Wallace firm.—SJL 

ae an 
OFFICE SUPPLIES EXHIBITED AT NATIONAL 
EDUCATION MEET 


A number of office supply manufacturers displayed 
attractive exhibits at the five-day conference of the 
Department of Superintendence, National Education 
Association, held in the St. Louis Municipal auditorium 





APRIL, 1936 111 


FOUR 
COMPLETE 
LINES 








COLO} 


- 

~ é 

4 - 7 
A I = 








COLUMBIA 














COLUMBIA STEEL EQUIPMENT COMPANY 
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OFFICE AND SHOW ROOM 
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Exhibitors’ Benefits 


Exhibitors will be able to display their complete line to its 
best advantage—-something that is impossible on the road. 


The number of Buyers is small compared to some other 
shows, but each buyer is a real prospect and the total cost 
for each contact averages between $1 and $2. This is a low 
cost when any other means of contacting these stores is 
considered. 

Unusual chance to get reaction on new items already on the 
market or contemplated. 

NACS promotion of the show and lucky number drawing 
help to insure exhibitors of a high percentage of attendance 
in each room. 





Second. Annual 


COLLEGE STORE 
Buying (Conference and Show 
at. the 
HOTEL McALPIN 


Mew York City 
May, 12-13-14-15 


Sponsored by 


National Association of College Stores 


200 FIFTH AVENUE 
NEW YORK CITY 





Buyers’ Benefits 


Buyers will be able to see the complete lines of important 
manufacturers and distributors in the College Store trade 
field under the very best of circumstances. 


Buyers will have the opportunity of seeing every new item 
of any consequence to College Stores. 


Buyers wiil actually save time because of the compactness 
of the Show and the opportunity they will have to place in 
a three-day period the bulk of their summer and fall orders. 


Members of the NACS will have an opportunity to learn 
more of the many co-operative agreements that are in 
effect between manufacturers and the NACS. 
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recently. The convention attracted 10,000 persons from 
various sections of the country. 

Among the exhibitors were the following 

A. B. Dick Company, Sengbusch Self-Closing Ink- 
stand Company, Esterbrook Steel Pen Manufacturing 
Company, Standard Mailing Machines Company, Auto- 
matic Pencil Sharpener Company, Wallace Pencil Com- 


pany, Eagle Pencil Company, Binney & Smith Com- | 


pany, Eberhard Faber Company, American Pencil 
Company, C. Howard Hunt Pen Company, Milton Brad- 
ley Company, Weber-Costello Company, Heyer Corpor- 
ation, American Crayon Company, Levison & Blythe 
Manufacturing Company, A. J. Nystrom Company, 
Rand McNally & Company, Spencerian Pen Company. 
HB 
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MURRAY TO HEAD HOUSTON BRANCH FOR ROYAL 
J. A. Murray, for three years Kansas City salesman 
for the Royal Typewriter Company, last month was ap- 





J. A. Murray 


pointed manager of the company’s branch office at 
Houston, Texas. 

At the same time it was announced that R. E. Urinyi, 
who has been attached to the accounting department 
since joining the company in 1927, has been appointed 
an assistant in the home office portable division. 


comveniniailineeatnaiont 
SECURITY STEEL APPOINTS THE MART 


The Mart, 101 South Second street, Memphis, a well- 
known office equipment store, has been appointed ex- 
clusive dealer in its territory for the Security Steel 
Equipment Corporation, Avenel, N. J. The Mart will 
handle this company’s line of steel office equipment in- 
cluding desks, filing cabinets, store fixtures and shelv- 
ing. 

The store also handles a complete line of factory re- 
built typewriters and is under the management of R. 
M. Bowers. I. J. Hicks is manager of the typewriter 
department and T. H. McCarley is sales manager of 
the organization. 

HURST JOINS CODO STAFF 

E. C. Hurst, well-known traveler in the ribbon and 
carbon field for many years, has recently joined the 
sales staff of the Codo Manufacturing Corporation, 216 
West Jackson boulevard, Chicago. 

Mr. Hurst has taken over territory including Ohio, 
Indiana, West Virginia and Kentucky. 

The appointment of Mr. Hurst was announced by 
Frank S. Cooper, president of the corporation, who 
just completed an extensive business trip through the 
South and Southwest 
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YOUR BEST JUDGMENT SAYS 


“Just what I need 
for the price and quality” 





No. 223 


Here’s a group familiar to most Murphy dealers. 
For many years it has forged ahead in sales and 
ranks as the leader in the wood seat line. 

The solid construction—smooth finish—-correctly 
designed and securely braced seats and backs— 
steam bent back posts—easy swiveling and adjusting 
pressed steel casting; all contribute to the sales 
power of this group. 

Finished in Oak, Walnut and Mahogany. 

Chair to match—No. 222. 


ow 





No. 220 No. 221 


A complete line of wood and upholstered office 


chairs. Write for our New Catalog—‘*The Ambas- 


sador.”’ 


Murphy Chair Company 


INCORPORATED 
Owensboro, Kentucky 
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Announcing a New Line 


OF WASTEBASKETS 
AND WASTEBARRELS 


New—with outstanding features. Lasts longer 


because it withstands hard knocks at the two 
points most subjected to blows—the top and bot- 
tom edges. 


Scientifically constructed one-piece 
no-joint metal rims 
(see diagram) give 
added rigidity and 
greatly increase 
the durability of 
thecontainer 
throughout. 





This is how one-piece 
rim at the top is 
scientifically con- 
structed to gain ex- 
traordinary rigidity. 





STYLE NO. 18 


Style Bot- We. Price 
No. tom Top Het. Lhe. 
13 ™% 10 «#213 = «(1% 8S. 
4 10 13 14 2 7.7 
15 10 13 15 2 8.00 
18 10 13 18 2% 8.50 





Wastebaskets have taperec 
tough fibre sidewalls and 
steel bottoms. Made in four 
sizes. Washable enamel fin 
ish, in olive green, mahog 
any, walnut, ivory-white or 
pastel green. 

Wastebarrels also made in 
four standard sizes, but 
several smaller sizes than 
those listed below can be 
furnished. Straight side walls 
in fibre or steel with steel 
bottoms. Same colors as 
wastebaskets. 





STYLE NO. 260 


Steel Wr. Retail Price 


Fibre 


No. Lhe. Diam. Het. No. Lbs. Fibre Steel 

140 44 13 24 1400 6 18.00 Doz. 24.00 Doz. 
165 5 13 30 1650 9 24.00 Doz. 30.00 Doz. 
200 6% 16% 22 2000 834 24.00 Doz. 30.00 Doz. 
260 #7, 16% 30 2600 1014 30.00Doz. 36.00 Doz. 


Note the very low prices. Together with highest quality ma- 
terials and construction, they afford you increased sales. 


The Cleveland Container Co. 
S. Hermitage and W. Pershing Rd. 
Chicago, Til. 
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COOKE & COBB ISSUES SNAPPY “66” CATALOGUE 


Commemorating sixty-six years of service to the 
trade, a new and handsome catalogue enclosed in a 
modernistic cover has recently been issued by the Cooke 
& Cobb Company, 211-217 Steuben street, Brooklyn, 
N. Y. 

In a short foreword on the first page of the new book 
is the following statement: 

“For over sixty-six years The Cooke & Cobb Com- 
pany has been keeping faith with the trade. It has 
over this entire period of years distributed its products 
through the dealer only and the success we have 
achieved in maintaining this policy makes it certain 
that we have no desire to change.” 

Well up in front of the fifty pages of the catalogue is 
a page on which has been reproduced a picture of a 
medal of merit issued in 1884 to the Cooke & Cobb 
Company as an award for.letter files. Below the pic- 
ture, which presents the front and back of the medal, 
is the following legend: “Award of Lasting Achieve- 
ment.” 

The catalogue describes and illustrates all of the lines 
of expanding specialties manufactured by the Cooke & 
Cobb Company and is equipped with an alphabetical 
and a numerical index for instant reference. 

i - 
FLASHER DISPLAY FOR SPRING 

A new and attractive flasher display case for use in 
the coming Spring has recently been completed for 
dealers by the W. A. Sheaffer Pen Company, Fort Madi- 
son, Iowa. 

This display, which is free to dealers for substantial 





Sheaffer's New Flasher Display for Boosting Spring Sales. 


merchandise orders, is of simple construction and is 
tastefully decorated in silver and blue. A special space 
for the flasher bulb has been provided so that light may 
combine with beauty in attracting customers. 
li ail 
WHALEN ON RED INK 

The Los Angeles Times printed a Portland, Ore., news 
dispatch in which Fred L. Whalen, of The Carter’s Ink 
Company, Cambridge, Mass., is quoted: “Red ink output 
increased several hundred per cent during the recent 


| financial unhappiness,” but the drop in sales in the 


past few months “is the most remarkable feature in our 
trade history.” 
Mr. Whalen reported mounting sales in other colors 
of writing ink. 
——_—_—_<>—___ 
NEW KAHN, INC., CATALOGUE AVAILABLE 


A new catalogue, showing the company’s new and 
complete lines of fountain pens and pencils, has re- 
cently been published by the David Kahn, Inc., North 
Bergen, N. J., and is available for dealers. 
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INCREASED PRODUCTION Again Enables Us to Invite Established Dealers to 


join us. A wide variety of models—both hand and electrically operated. 


WRITE FOR INFORMATION 


ALLEN-WALES ADDING MACHINE CORPORATION 
515 MADISON AVENUE NEW YORK, N. Y. 
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Take TREASURGARD 








7 
| TREASURGARD | 
pm | 
| - apreapeene on “ Only Treasurgard 
pam eae OE has this label 
_ — 


Treasurgard has that all-important attrib- 
ute— Sales Appeal. It is built to do the job of 
protecting valuable papers and documents 
from fire, from pilferers, from peepers. It is 
designed to appeal to the buying public so 
that when they see it in your window or on 
your showroom floor, they will want it and 
will buy it. 

We were not satisfied to produce just a 
box or chest. Exhaustive research proved to 
us that people wanted beauty and decorative 
quality as well as practical protection. The 
result was we built something that you can 
sell because people will buy it. The Treasur- 
gard has no equal as an office and home safe 
of practical usefulness combined with beauty 

















and 


ake Some 
Extra 


PROFITS/ 





of design. It blends harmoniously with any 
setting — be it office, library, living room or 
boudoir. 

Check these features of Treasurgard against 
any other home safe: 

1. Beauty — decorative quality. 

2. Fire resistive (1 hour). 

3. Pilfer proof. 

4. Enough bulk and weight to discourage its 

being carried away by burglars. 
5. Guaranteed by a manufacturer who has a 

record of over 100 years of successful 


performance. 


There is a real market for Treasurgard 
show them and you will sell them. Substantial 
write today. 


discounts to dealers 





HERRING-HALL-MARVIN SAFE CO. 


HAMILTON, OHIO 


/ 
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NEW COLOR SCHEME FOR AIGNER 

A new color scheme which will feature the packing 
of index products of the company has recently been 
announced by the G. J. Aigner Company, 503 South 
Jefferson street, Chicago. 

The color combination to be used will be orange and 
black to correspond to the colors used on the Aicogrip 
tubular edge tabbing packages. The indexes will be 


packed as heretofore in glassine envelopes with an | 


orange band around each index. A decorative trade- 
mark design is imprinted on each band with space to 
list the sizes in which that particular type of index is 
available. 
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Leonard Weiner, Woodstock Typewriter Company District Man- | 


ager at Harrisburg, Pa., Will Award These Trophies to Dis- 

tributors Securing Quotas.—One month’s quota, small cup; six 

months, large trophy, and most quotas for 1936 wins the “Vie- 
tory Plaque.” 


-<—- - 


BARKLEY ADOPTS NEW TRADE MARK 
C. L. Barkley & Company, Chicago, manufacturers 


of vertical file folders, letter and card files and kin- | 


dred items, has adopted a new trade mark which will 
in future identify all of the company’s products. 
The trade mark consists of a small circle with a wide 





New Barkley 
Trade Mark 


rim in which is the word “Durability” flanked top and 
bottom by the words “Filing Supplies.” 

The design is neat and modernistic and will be an 
ornament to any type of packaging, supplies and cata- 
logues. 

~~ 
ST. LOUIS NEWS BRIEFS 

A. S. Werremeyer, head of a local stationery com- 

pany, has returned from a vacation spent in Florida. 
«© x * 

Walter Ruedy, manager of the stationery department 
of S.G. Adams Company, has returned to his desk after 
an absence due to illness. 

* * * 

Charles Miller, Wallace Pencil Company, has been 
transferred from St. Louis to the Cincinnati territory, 
—HB 
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POSTURE 


AND BUSINESS 

















ARTER is urging the country’s leading business 
executives—among them doubtless some of your 
customers—to end “stoop and slump” in their organiza- 
tions. Harter is advising business to turn to posture seat- 
ing for the sake of health and efficiency. 


This campaign may well mean new business for you. It 
will if you hook-up your sales plans with Harter national 
advertising. Make a drive for Harter Posture Chair 
business now—during these next few weeks. Remember, 
this drive is in behalf of the finest line of posture chairs 
ever built. 


Harter advertising is appearing regularly in sare | 
Business Week, Nation’s Business and Hygeia. 


Dealers—prospective representatives are invited to write—there 
is still some territory available. Ask about our special plan for 
selling Harter Posture Chairs and for folder presenting the com- 
plete 1936 posture line. 


THE HARTER CORPORATION 


Manufacturers of the World's Finest 
Steel Seating Equipment 
STURGIS, MICHIGAN 


Stocked in Los Angeles by Hunting-Roberts Company. 
California Wholesale Distributors—923 East Third Street. 
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DORSON sr. 


FASTEST SELLING TIME STAMP 


Unconditionally Guaranteed 


® 40-hr. lever clock movement. 

® Hand wheel sets day, month, year, 
4. M., P. M. 

® Patented stand holds type off ink pad 
when not in use. 

® Straight shaft connection from move- 
ment to printing dial assures perfect 
mechanical operation. 

@ Movement in shock-proof unit. 

® Special die to meet individual needs. 


Only expert time instrument builders 
could produce such sturdy dependability 
in a time stamp. DORSON, Jr., is the 
product of 23 years’ experience. That’s 
why DORSON, Jr., is bringing dealers 
greater profits, pleasing more customers. 


It can “take it.”’ For greater profits, 
sell DORSON, Jr. 
DISTRIBUTORS 


The Louis Melind Co. 
362 W. Chicago Ave. 
Chicago, Illinois 

593 Market Street 
San Francisco, Calif. 


Consolidated Stamp Mfg. Co. 
47 Church Street 
New York City 


The Superior Type Co. 
3940 Ravenswood Ave. 


Chicago, Ill. The Eagle Stamp Works 
368 Market Street 162 N. Franklin St. 
San Francisco, Calif. Chicago, ll. 


DORSON TIME 


INSTRUMENTS CO. 
605 W. Washington Bivd., Chicago, Ill. 
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ALL-STEEL-EQUIP HAS NEW CATALOGUE 

Featuring the company’s new line of lockers and 
fully describing and illustrating the many novel fea- 
tures of each item, a new catalogue which is listed as 
the C-30 has recently been issued by the All-Steel- 
Equip Company, Inc., Aurora, III. 

The new booklet is printed in three colors and con- 
tains sixteen pages devoted to information on all the 
standard styles and sizes of lockers manufactured by 
the company. 

In addition to the line of single tier lockers, double 
tier and box and compartment lockers, the catalogue 
also shows the All-Steel-Equip lines of baskets and 
racks, steel key cabinets, group-control lockers and 
locker benches. Several more pages present closeup 
pictures of the many features incorporated in the new 
line, including modern louvers, concealed hinges, A-S-E 
handles, number plates, and pre-locking devices. An- 
other page pictures and describes a series of locks of 
many patterns and styles, manufactured for service 
with the All-Steel-Equip locker. 

ETS 
FOOTE & DAVIES LEASES NEW BUILDING 

A five-year lease has been taken by the Foote & 
Davies Company, Atlanta, Ga., on the new Olympia 
building, now under construction at Five Points and is 
expected to be completed on or about June 1. The 
space rented includes a store at 13 Edgewood avenue, 
28 by 65 feet, with similar space in the basement and 
the entire second floor of what was formerly the Gould 
building. The new location will total about 8000 square 
feet of floor space and will be twice as large as the 
premises now occupied at 15 Edgewood avenue. The 
aggregate rental will amount to $30,000.—_JHR 
McCOWART-MERCER MOVES TWO DEPARTMENTS 

The stationery and office furniture sales department 
of the McCowart-Mercer Printing Company, of Jackson, 
Tenn., which have been located on the ground floor of 
a building at the corner of Lafayette and Church 
streets, is to be moved to a new location. Several 
thou@®and dollars will be spent remodeling the old 
Chamber of Commerce building for the new home.— 
RHB 

ogigiledtammain 
NEW WAGNER COMPANY CATALOGUE 

A new, twenty-four catalogue of its many mod- 
ern lines of desk trays, wastebaskets, costumers, tele- 
phone tables and cabinets has recently been published 
by the Wagner Furniture Company, Wind Gap, Penna. 

Bound in an attractive blue cover, the booklet is 
replete with illustrations and descriptive matter cover- 
ing the company’s 1936 offerings in walnut, mahogany 


and oak. 
——————~<>___- 


COOPER COMPLETES LONG TRIP 

Frank Cooper, president of the Codo Manufacturing 
Corporation, 216 W. Jackson boulevard, Chicago, last 
month returned from a lengthy business trip which 
took him through Tennessee, Georgia, Alabama, Mis- 
sissippi, Louisiana, Texas, Arkansas and Missouri. 
Upon his return Mr. Cooper said that he found busi- 
ness flourishing in the southern states and had added 
a number of new accounts to his portfolio on the trip. 


—_——_——_ 

ERICSON RECOVERS FROM ATTACK OF INFLUENZA 
W. A. Ericson, of the Allen-Wales Adding Machine 
Corporation, 515 Madison avenue, New York, returned 
to his job late last month after being confined to his 
| bed for more than a week with an attack of influenza. 
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WHAT DO YOU SAVE? 


Certain kinds of saving play a big part in successful selling. Saving time, saving money, 
saving work—to name three of them. These three are the basis for the success of the 
Yellow Box Line of paper fastening devices. 

Oakville Yellow Box Items are built to save for both you and your customers. Their 
neat packages save shelf space and inventory losses. Their reputation and widely-known 
name save you sales effort. And the fact that you can complete your stocks of fastening 
items on one order, and receive them all in one shipment, saves you timé, shipping charges 
and labor. 

From your customer’s point of view, Oakville items are equally saving. Simple design and 
sturdy construction enable the user to fasten them in the minimum amount of time. Secure 
grips eliminate wasteful hunting for papers that have become unfastened. Dependable 
quality means no loss from faulty merchandise. And this is the story these circulars tell 
vour customers. 

Start saving today—the Oakville way. Write for the whole story. 


OAKVILLE COMPANY 2%. 


DIVISION SCOVILL MANUFACTURING COMPANY, WATERBURY, CONNECTICUT 
NEW YORK CHICAGO SAN FRANCISCO IN CANADA: BROWN BROTHERS, LTD., TORONTO 2, CANADA 
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SPIED OPRINI 


THE ALL PURPOSE ROTARY 
STENCIL DUPLICATOR 









in 9 


rosrcaro roca. see Newest Improved 


Models sO9 50 


SPEED-O-PRINT SUPPLIES 


QUALITY AT A SENSIBLE PRICE 
For Use with All Makes of Stencil Duplicators 


Stencils Inks 
Correction Fluid Writing Plates 
Mimeo Bond Paper Shading Plates & Screens 
Styli Lettering Guides 


Speed-O-Scopes 


All Speed-O-Print Products Are Fully Guaranteed 
Write for Dealer’s Catalogue 


SPEED-O-PRINT CORPORATION 





180 W. WASHINGTON ST. CHICAGO, ILLINOIS 
PRICES SLIGHTLY HIGHER WEST OF DENVER 
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GEORGE ED. SMITH 


George Ed. Smith, who retired from the Royal Type- 
writer Company in 1929 after working his way up from 
salesman to president, died from a cerebral hemorr- 
hage March 3, at his home, 28 Wildwood road, Kennel- 
worth, Great Neck, L. I. He was fifty-seven years of 
age. 

Born in Bloomer, Wis., the son of Charles Hazor and 
Emily MacGilton Smith, Mr. Smith was graduated 
from high school in Chicago and joined the Remington 
Typewriter Company remaining with that firm for two 
years. Shortly after resigning he joined the Oliver 
Typewriter Company as a salesman and was later made 
manager of the company’s Buffalo office. 

He was still a young man when he became affiliated 








The Late George Ed. Smith, as 

He Appeared at the Age of 35, 

When He Was Made President 

of the Royal Typewriter Com- 
pany. 


with the Royal Typewriter Company, being in his 
thirty-first year when appointed general sales manager 
in 1910 after two years as assistant to his predecessor. 
Four years later at thirty-five years of age, he was 
chosen president of the company. The youngest man 
perhaps to hold that responsible office in any of the 
typewriter companies, up to that time. For fifteen 
years he retained the office, retiring in 1929. 

George Ed. Smith started his business career, to be 
confined to typewriters, with two native qualities which 
contributed to his progress: attractive presence and 
ingratiating personality. To these he added initiative, 
enterprise and intelligent industry by which his ad- 
vance was impelled. In each of the positions held he 
gave good account of himself. Under his administra- 
tion the Royal Typewriter Company made its first great 
advance, expanded its operations and achieved place 
among the leaders in the field. 

Funeral services were held in the residence on March 
5, interment following in All Saints’ Episcopal Church 
cemetery on the following day. Mr. Smith is survived 
by a widow, Helen Meade, a brother, Hazor J. Smith, 
and two sisters, Mrs. Norman K. Rabb and Mrs. Char- 
lotte McGuffin. 


¥ Y ¥ 
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JACK GREY 

Funeral services were held on March 4, in Bolivar, 
N. Y., for Jack Grey, veteran office equipment traveler 
and member of The Pitt Corporation sales staff, who 
died suddenly on February 28, following a heart attack 
at Kansas City. He was fifty-four years of age. 

According to Frank L. Severance, treasurer of The 
Pitt Corporation, Mr. Grey came into Kansas City from 
his territory, in apparently perfect health a few days 
before his death occurred. Because of this, his sudden 
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Make STEELCASE Co “ 


OUNT 
FOR YOU 


Steelcase counter height filing 
equipment is the choice of dis- 
cerning buyers the country over... 
and as such, represents a real busi- 
ness building opportunity for you. 

The same outstanding working 
efficiency, beauty and _ stability 
which marks the widely accepted 
Steelease line of business equip- 
ment is present in full measure in 
Steelcase counters. Let us send you 
facts, figures and illustrations. You 
will find them all interesting—all 
profit pointers. 


METAL OFFICE FURNITURE CO. 





GRAND RAPIDS, MICHIGAN 











A Complete Line of Flat and 
Arch Type Desk Calendars 


EVER READYS are QUALITY Calendars 
® Modern in Appearance 
® Distinctive in Design 


® Superior in Construction 


The 1937 Edition “Ever Ready” « 


jJesigned containers which add dignity 


alendars and pads are packed 
in new, attractively 


to the line. 


Sales Aid Material is now available—free for the dealer 
three window and counter display posters—window streamers 
and envelope stuffers with dealer's imprint thereon. Write 
us for information NOW. 

EVER READY CALENDAR MFG.CO. 


160 Maple Street Jersey City, New Jersey 


EVER READY 


Free for the 
dealers —reserve 


Display Posters 
printed in three 














colors three your Sales Aid 

different sixles Material NOW 
EEE —_—— 
eee —— 
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passing was a distinct shock to his family and many 
friends. 

For many years Mr. Grey was prominently identified 
with activities of the Yawman and Erbe Manufacturing 
Company and at one time was president of the “YETS,” 
the Y and E Traveling Salesman’s Association. He was 
assigned to Rochester where he was manager of the 
Yawman and Erbe systems department for three years. 
He also did considerable promotional work among the 
company’s branches, travelers and agents. Later he 
was manager of the firm’s identification departments, 














The Late Jack Grey 


including both the Bertillon and fingerprint divisions. 

In 1924 Mr. Grey became associated with the Wilson- 
Jones Loose Leaf Company and assumed a territory 
covering the entire south and southwest. Five years 
later he joined the McMillan Book Company of Syra- 
cuse, N. Y., but continued to travel the south where he 
had seen so many years of service. 

In January, 1933, Mr. Grey was appointed a repre- 
sentative of the Smead Manufacturing Company, Hast- 
ings, Minn., staying with that firm until May, 1935, 
when he accepted a position as representative of The 
Pitt Corporation, Kansas City, Mo., to cover the middle 
west and southwest sections of the United States. 

A few months prior to joining The Pitt Corporation, 
Mr. Grey added to his endeavors when he took the 
representation of the lines of the Columbia Steel Equip- 
ment Company, Philadelphia, in the states of Louisiana, 
Texas, Arkansas, Oklahoma, Kansas, Iowa, Nebraska 
and Missouri. 

In speaking of the passing of Mr. Grey, Mr. Severance 
said: 

“Jack was probably one of the most widely known 
and best beloved salesmen in the middle west and his 
untimely passing is a distinct loss to us and he will be 
mourned by a large circle of friends.” 

Mr. Grey, during his lifetime, was active on behalf 
of the Mid-West Travelers Club since its founding in 
1926 at Little Rock, Ark. At that time Mr. Grey, to- 
gether with Pete McLaughlin created the organization 
and the former became the club’s first secretary. In 
1929 he was elected president of the club. 

Mr. Grey is survived by a son, Jack, Jr., and a sister, 
Mrs. Alice Shiel. 
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S. H. PINKHAM 


Stricken with a heart attack while on a vacation at 
St. Petersburg, Fla., with his wife, Stephen Hodgson 
Pinkham, vice president in charge of merchandise and 
service for Remington Rand, Inc., died suddenly on 
Thursday, March 12. He was fifty-seven years of age. 

Mr. Pinkham was taken ill within a short distance 
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‘“‘My carbons are 
always clearer with “ 
Carter’s Midnight” | 


J 







Clear, sharp copies every time with this long- 
wearing carbon paper that’s so easy and clean to 
handle. Typists look for the gay, modern silver 
design which readily identifies each sheet of Car- 
ter’s Midnight. It adds a little dash to the day’s 
typing. And the catchy name is easy to remember, 
too. In all weights for type-bar and noiseless 
machines. The Carter’s Ink Company, Boston, 
New York, Chicago, San Francisco. 





Wrapped tightly in cellophane, each 
Carter’s Ideal Typewriter Ribbon is 
guaranteed to have superior writing 
m } and wearing qualities. And when the 
; ribbon is removed, the container be- 
comes a powder box, handsome enough 
for any dressing table or handbag. 
In gleaming black enamel and silver 
finish, each Ideal box has a buckram 
powder sifter. 










CARBON PAPERS 
TYPEWRITER RIBBONS 
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New Im proved 


SUMMARY BOARD 


Az Efficient Partner 
of the Calculating 
Machine—Speeds Cross 
Adding—Assures Greater 
Accuracy, Lower Cost. 
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of the Ponce de Leon hotel where he was staying, while 
Mrs. Pinkham was away on a shopping tour. He died 
within a short time. 

Born August 1, 1878, at Wincasset, Maine, Mr. Pink- 
ham was a graduate of Bowdoin college where he was 
a member of the Alpha Delta Phi fraternity. During 
the early days of his business career he was associated 





The Late S. H. Pinkham 


with the General Electric Company, Schenectady, N. Y., 
and later became an executive of the Lamson Company, 
Syracuse, N. Y. In 1928 he joined Remington Rand and 
served several months in the New York executive offices 
before taking up official duties in the headquarters 
office at Buffalo. 

Mr. Pinkham, who resided at 4 Mayfair Lane, Buffalo, 
was a Mason and a member of the Park Club of Buffalo. 
He is survived by his widow; a son, Stanley, of New 
York, and a daughter, Betty, of Boston. 
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D. C. AMES 


Funeral services were held last month for Dorr C. 
Ames, who died at his LaGrange, Ill., home on Friday, 
March 20. Mr. Ames, who was eighty-five years of age, 
was the father of Arthur R. and Charles H. Ames, pres- 
ident and vice-president, respectively, of the Ames Sup- 
ply Company, Chicago. 

Besides his sons, Mr. Ames is survived by his widow, 
Mrs. Sarah Catlin Ames and three daughters, Mrs. 
Larned E. Meacham, Mrs. Wilfred H. Worth, and Mrs. 
Henry R. K. Archer. 

Following the services on Monday, March 23, in the 
La Grange Baptist church, interment was in the Oak- 
ridge cemetery. 
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H. C. YEISER, JR. 


Stricken with a heart attack brought about by an 
illness of four years duration, Henry C. Yeiser, Jr., 
former president of The Globe-Wernicke Co., was found 
dead in the stateroom of his yacht, anchored off the 
beach at Miami, Florida, on March 5. He was forty- 
three years of age. 

Mr. Yeiser resigned from The Globe-Wernicke Co. 
several years ago when his health began to fail. He 
had succeeded his father as president of the company 








is lee) 


Complete Line Roady. 
for Sprung Jnade 


FROM the simplest underarm envelope to the 
extra-capacity multipocket portfolio, this year’s 
array of Stebco zipper carrying cases is the 
most comprehensive ever presented. There are 
designs for every logical need, affording a wide 
range of sales opportunities for dealers. You 
may depend on Stebco leadership—quality and 
style, with prices you and your customers will 
approve. 





Let Stebco carrying cases, plus Stebco merchan- 
dising service, aid you in increasing your profits. 





Stein Bros. Mfg. Co.,Inc. 


564 W. Adams St. 


Sales Rooms: 


New York—Empire State Bldg. 
San Francisco—833 Market St. He man Halper in charge 


ls wiernelbcceeemeateatiii an 


Chicago, lil. 


. . E.R. Manning in charge 
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which his father founded and brought to outstanding 

position in the industry. 

Born in Cincinnati, he was educated in the Cincin- 
| nati schools and at Princeton University. He accepted 
| a position with The Globe-Wernicke Co. shortly after 
| graduation and was appointed to succeed his father 
because of his rapid perception of the problems of the 
business and his father’s wish to retire. Mr. Yeiser 
founded and was at one time president of the Metal 
Aircraft Corporation. Later he became interested in 
all branches of aviation and was a licensed pilot. In 
the world war he was commissioned a Second lieu- 
tenant in the balloon corps and several years ago he 
| was the donor of the Yeiser Cup for an airplane race 
from Los Angeles to Cincinnati. 

He is survived by his parents, Mr. and Mrs. Henry C. 
Yeiser, 2950 Wold avenue, two sons, Charles and Eric 
Yeiser; a brother, Frederick Yeiser and a sister, Mrs. 
Derrick Vail, all of Cincinnati. He formerly was mar- 
ried to Mrs. Louise Fleischmann Yeiser. Funeral serv- 
ices were held at the home of Mr. Yeiser’s parents on 
Saturday, March 7. Interment followed at Spring 


Grove. 





A. G. KENT 


Asa G. Kent, who prior to his retirement in 1926 was 
a salesman for the F. S. Webster Company for a quarter 
of a century, died on January 25 at his home, 10 Benner 
avenue, Malden, Mass. He was eighty-seven years of 
age. 

Born in Orrington, Me., on June 12, 1848, Mr. Kent 
settled in Malden in 1892 where he maintained a home 
up to the time of his death. For twenty-five years— 
until placed on the Webster Company retired list—Mr. 
Kent was known throughout his territory as a star 
salesman and friend of the dealers. 

In speaking of Mr. Kent’s passing, the company of- 
ficials said: 

“His cheery disposition made a legion of friends, and 
none will miss his pleasant smile more than those who 
knew and saw him on his occasional visits to the 
Webster plant.” 





FRED RITZMANN 
Fred Ritzmann, long active in the Chicago stationery 


| and printing fields, succumbed to a heart ailment while 


attending a theater at Jacksonville, Fla. Mrs. Ritz- 
mann was with him at the moment of his passing. 
Mr. Ritzmann was a native of Chicago, and entered 


| the printing business of Shea Smith & Company in 





| 
| 


1895. The firm of Ritzmann, Brookes & Company was 
established in 1905. In 1933 the firm name was changed 
to the Ritzmann Press. Mr. Ritzmann was a village 
trustee of Oak Park two terms; he was an active mem- 
ber of the Graphic Arts Federation. 
K. M. MACGREGOR 

Kenneth M. MacGregor, superintendent of the Gard- 
ner Company, Orange, N. J., and one of the younger 
executives in the office equipment industry, died Feb- 


y 
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| ruary 24, following a brief illness and a major operation. 


| 


Mr. MacGregor accomplished much in his short career 
and gave promise of further achievement. He started 
his career as a toolmaker’s apprentice seventeen years 


| ago with the Monroe Calculating Machine Company 
| and rose rapidly through the various junior executive 


posts until he was appointed assistant foreman of the 
final assembly department, the largest factory division 


| of the organization. In February, 1931, he went to the 
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for selling 
features / 





INVINCIBLE installations, such as this one, are noted for their 
“tailor made” completeness. Long experience in handling specially 
designed installations is your assurance that the customer will be 





thoroughly satisfied. 


Our catalog illustrates many special INVINCIBLE installations and 
gives some idea of the vast experience behind our present-day 
service. This catalog also describes many selling features “under 
the paint”—features worth talking about!—features that really 
help dealers close sales! 


Look over this catalog and you'll understand why so many dealers 
are swinging to the INVINCIBLE line. Modern selling calls for 


modern sales ammunition. 
Send the coupon below. You'll find the INVINCIBLE catalog 


more than mere specifications—it’s an effective sales manual. 


“GO AHEAD WITH INVINCIBLE!” 


INVINCIBLE METAL FURNITURE CO. 


Factory and Executive Offices, Manitowoc, Wis. 
NEW YORK CHICAGO LOS ANGELES 
alin 
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Gardner plant to assume the duties of superintendent. 

Mr. MacGregor was a director of the Executive Club 
of the Oranges, a member of the F. & A. M., and other 
fraternal and civic organizations. His untimely ending 
was a severe shock to relatives and friends. 
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JOHN WARD AMBERG 
John Ward Amberg, president and treasurer of the 
Amberg File & Index Company, Chicago, passed away 
at Chicago in March. He had been president of the 
company since 1928. Mr. Amberg was born at Chicago, 


August 10, 1870, son of Mr. and Mrs. William A. Amberg. | 


He was educated at St. Ignatius College. 





The Late John Ward Amberg 


Mr. Amberg was president of the Loretto Iron Com- 
pany as well as chief of the Amberg File & Index Com- 
pany. He was a member of the Chicago Literary club 
and the Glenview Golf club. Interment was made 
March 5, following services at Holy Name cathedral. 
The interment was at Calvary. 

Surviving are his widow, Mrs. Marie Indereiden Am- 
berg and the following: Virginia, Margaret, William, 
Thomas, Elizabeth, Catherine, Bertrand, Gilbert, John 
B. S. J., Mrs. Charles F. Pigott, and Mrs. George Fied- 
ler. He was brother of Mary Agnes Amberg and Mrs. 
Jos. W. Cremin. All are residents of Chicago, except 
John B. S. J., whose address is West Baden College, 
West Baden, Ind. 

It will be recalled that the late William A. Amberg 
was the first to offer filing systems in this country in 
1868. 
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EUGENE SAENGER 


Eugene Saenger, founder of the firm of Brown & 
Saenger, Sioux Falls, S. D., died Thursday, February 
20. He was seventy-six years of age. 

Mr. Saenger began his business career when he 
formed a partnership with Colonel Tom Brown on 
May 1, 1889. From that time the two men operated 
the business profitably and, a few years, later, Mr. 
Saenger bought his partner’s interest although main- 
taining the original business name. One of the nota- 
ble features of the company was the fact that it was 
formed before South Dakota became a state. 

Mr. Saenger was a member of the Masonic Blue Lodge 
Minnehaha No. 5 and of the El Riad Shrine. During 
the World War he took an active part in the Red Cross 
work throughout the state. He was one of the charter 
members of the Sioux Falls Rotary Club, and engaged 
in traveling and fishing as his recreations. Prior to 
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Profit by 
A New 


CARBON SERVICE 





Ly the majority of cases, your 
customers are not using the carbon papers best 
suited to their requirements. This fact is in direct 
contrast to the old adage that “the customer is 


always right.” And this fact spells OPPOR- 
TUNITY ... PROFITS . . . for dealers who 
are rendering a real service by showing customers 
that they can obtain just the right carbon sheet 
for each specific use, and so improve typing and 
save money. 

Such a job is as easy for you as it is profitable. Now you can 
compete with every authority on any carbon paper question 
asked you. The answers are all in the Imperial Carbon Paper 
Merchandiser—free to every Imperial dealer and his salesmen 
The Imperial Merchandiser is a handy, pocket size portfolio of 
carbon paper information—samples—prices. It is designed to 
help you sell more carbon paper—to help you get the 95% of 
the business you may now be losing to direct selling competition. 


Even without the “Merchandiser,” Imperial Carbon Paper 
itself should appeal to you on its downright basis of quality. 
“Wear down” tests have proved time and again that Imperial 
Carbon Papers not only equal but tn excel a number of 
the highest priced brands on the market. We will be glad to 


have you make this comparison. 


If this Imperial story sounds interesting. write for details of the 
Imperial proposition. It’s a money maker. 


IMPERIAL MANUFACTURING CO. 
The Manufacturer with the Dealer's Viewpoint 
Owned and Operated by PEERLESS KEY CO., INC. 
GENERAL OFFICES AND FACTORY: 

407 Mulberry Street, Newark. N. J. 


New York Chicago 
176 Fulton St. 19 S. Wells St. 


IMPERIAL‘, MERCHANDISER 
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This New Booklet Will 
Help You Get More 


PAY ROLL ORDERS 


Pay Roll Taxes created by Federal and 
State Laws necessitates a revision of Pay 
Roll Records by practically every em- 
ployer. The potential market for new 
forms is unlimited. 


was 


+. the 
FEDERAL 
SOCIAL 
SECURITY 

ACT 

STATE 
UNEMPLOYMENT 
COMPENSATION 














We have prepared and carry in stock a series of forms 
developed after careful study of both Federal and 
State Laws, and in consultation with Accountants, 
Comptrollers and Personnel Managers. This set of 
forms must not be confused with hastily designed in- 
complete records now being offered. Our forms per- 
mit selection to accurately fit various types of pay 
rolls for hand or machine posted records. 


Send for Booklet 


A booklet completely illustrating and describing the 
different records with an outline of the correct ac- 
counting procedure, will be sent free om request. Im- 
printed circulars and other sales help will be supplied. 









THE C. E. SHEPPARD CO. 


14 Twenty-First Street 
ANID CITY. NEW YORK 
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going into business for himself Mr. Saenger was in the 
newspaper and bookbinding businesses. 
A widow and one son survive. 
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JOHN D. PAHLMAN 


John D. Pahlman, manager at Chicago for Edwin 
Barnes & Company, passed away February 27. He di- 
rected the operations of the Chicago “Ediphone” organ- 
ization, and was an important factor in the growth of 
the business. His kindly interest in the welfare of the 
members of his organization was reflected by the co- 
operation of the staff. 

Mr. Pahiman joined the Edwin Barnes organization 
in March, 1907, and has devoted practically his entire 
business life to the business. Throughout the Ediphone 
organization he was known affectionately as “J. D.” 

He was a resident of Evanston, and forty-nine years 
old at the time of his untimely demise. Surviving are 
his widow, Mrs. Stella V. Pahlman; one daughter— 
Estelle; two sons—Gerard R. and Laurence: one 
brother, Adel. 


Cc. P. HORR 

Charles Phelps Horr, a resident of La Grange, IIL. 
for thirty years and father of Cortland Horr, Chicago 
district sales manager for the Victor Safe & Equipment 
Company, died on Saturday, March 14 following a 
lengthy illness. 

Born in Wellington, Ohio., on January 20, 1868, Mr. 
Horr attended public school in that city and later be- 
came a mémber of the First National bank of which 
his father, Rollin A. Horr, was founder and cashier. 
A few years later he went to Olympia where he en- 
gaged in the shipping business with an uncle with 
whom he lived. He preferred the East, however, and 
after a few years returned to Ohio where he married 
Marie Louise Bliss of Cleveland. 

Shortly after that Mr. Horr joined forces with a 
brother, Rollin Cortland Horr, who owned a lumber 
business in Philadelphia and it was to that city that 
he took his bride. 

In 1906 he took his family to LaGrange where he 
purchased the Ideal laundry, selling that business a 
few years later and associating himself with the late F. 
P. Fredenhagen in the sale of infants and children’s 
clothes. After Mr. Fredenhagen died in 1916 the part- 
ner continued the active management of the business 
until his retirement in 1925. 

Mr. Horr is survived by his widow and two children, 
Cortland, and Mrs. Arthur W. Sprague, both of La- 
Grange. He also leaves three grandchildren; two 
sisters, Mrs. Abbie C. Hamlin and Miss Nell Ames Horr, 
of LaGrange, and a brother, Walter Scott Horr, of Du- 
luth. 

Funeral services were held the following Tuesday in 
the Emanuel church, followed by interment in the La- 


Grange cemetery. 
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J. A. McKEE 

James A. McKee, president of the Sunset McKee Sales 
Book Company, Seattle, Wash., manufacturers of sales 
and order blanks and books, died at Los Angeles last 
month following an attack of pneumonia. He was 
sixty-two years of age. 
Mr. McKee left Spokane in 1925 to go to the Pacific 
Coast where he established a branch office. He decided 
to stay in the West and established a home at Oakland. 
He was prominently identified in Western stationery 
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LET'S LOOK AT 


Superior results in the stencil method of office printing depend largely upon 
the duplicator used. If the machine falters, if it performs temperamentally .. . 
the finished work lacks precision. Perfect stencil duplication calls for hair-line 
registration and absolutely true reproduction on every sheet. That kind of pre- 
cision cannot be haphazard. It must be controlled... automatically ...in the 
mechanism of the duplicator. @ Niagara Duplicators are built for such auto- 
matically controlled accuracy. Every Niagara model automatically makes 
the feeding, printing, and slip-sheeting of any weight stock, from light paper 
to cardboard, a smooth, simple, precise operation. Spoilage and costly delays 
are definitely curtailed. The finished Niagraphed job finds every sheet exactly 
like the original... with hair-line registration. That is superior performance! It 
is distinctly a Niagara achievement. @ To dealers interested in selling this kind 
of duplicator performance, we will gladly send detailed information con- 


cerning all new Niagara features, and Niagara's complete line of accessories. 


NIAGARA DUPLICATOR CO. 


5815 THIRD STREET «© SAN FRANCISCO ¢ U.S.A. © CABLE “NIADO” 
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THE NEW COMPLETE STEEL 
AGE CATALOGUE TELLS 
THE ENTIRE STORY OF OUR 
NEW CASE CONSTRUCTION 


Unique sales features will help you sell easier 


and more profitably. 





Do not neglect to familiarize yourself with the 
esti Miaaad profitable SteelAge line. We invite correspondence 
from dealers interested in the possibilities of a SteelAge exclusive 
franchise. 
CORRY-JAMESTOWN MFG. CORP. 
CORRY, PENNA. 


Branches in Principal Cities Export Dept. 5713 Euclid Ave. Cleveland, Ohio Cable Address CORJAM 
































Experience 
that Counts 


SIXTY years of desk making has 
this definite implication — Jasper 
Desk Co. desks have given consist- 
ent satisfaction. That is because of 
expert construction, designs are 
kept up to date and only best qual- 
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circles and was a member of the Spokane City Club. 
—CML 
CHESTER SEGERSTEN 

Chester Segersten, of Cameron, Allen & Company, 
Chicago, succumbed suddenly to a heart attack Feb- 
ruary 29 while in the banking house of the Northern 
Trust Company. Mr. Segersten had been manager of 
the stationery department of his company twenty 
years, and had a wide acquaintence in the field. He is 
survived by his widow, Mrs. Norma Segersten, nee Orr; 
one son, Gordon; three sisters, Mrs. Sigrid Deiser, Mrs. 
Anna Blomgren and Mrs. Ruth Johnson; and one son, 
Roy. 

JOHN VANCE 

John Vance, a salesman at Toledo for the Interna- 
tional Business Machines Corporation, passed away at 
a local hospital February 6. He was forty-six years old. 
Surviving are his widow, Ethel Vance; one son, John, 
Jr.; two daughters—Mrs. Urban Glade! and Mrs. Ed- 
ward Foy; one sister—Mrs. Stanley Newcombe of 
Waterford, Ont.; three brothers—Edward, Joseph and 
Robert, all of Toledo. 
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WILLIAM J. LAUB 
William J. Laub, who had conducted a stationery 
store at Jersey City, N. J., the past twenty-six years, 
passed away February 25 at his residence, 653 Ruther- 
ford avenue, Trenton. The month previous he had re- 
tired from business. Mr. Laub was born in New York 
and moved to Jersey City thirty years ago. Surviving is 
his sister, Mrs. E. Van Orden. 
PHILIP KLEEBERG 
Philip Kleeberg, a former resident of New York City, 
and inventor of a calculating machine, passed away a 
short time ago at St. Petersburg, Fla. He had lived in 
London many years prior to his death, and had crossed 
the Atlantic more than 150 times since 1884. He is sur- 
vived by a son, a lawyer of New York, N. Y. 
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SAMUEL MAVERICK 


Samuel Maverick, Texas pioneer, passed away Feb- 
ruary 28 at Austin, Texas. He was the founder of the 
company which is known today as the Maverick-Clarke 
Litho Company, San Antonio, Texas. 

In 1874 Mr. Maverick organized what was known as 
the Maverick Printing Company, then devoted to a 
general printing business. Mr. Maverick was active in 
the company many years, retiring just prior to the 
opening of the twentieth century. None of his descend- 
ants is now represented in the business. 


MRS. D. E. ALLEN 


Friends of Ivan Allen, Sr., president of the Ivan 
Allen-Marshall Company, and past president of the 
National Stationers Association, will sympathise with 
him in the recent death of his mother which occurred 
on Friday, March 6, at her home in Dalton, Ga. Mrs. 
Allen was eighty-five years of age. 

Funeral services were conducted from the Dalton 
Presbyterian Church, of which Mrs. Allen was a mem- 
ber, and interment was in the Dalton cemetery.—JHR 

RALPH FULMER 

Ralph Fulmer, a salesman at Chicago for The Howell 

Company, St. Charles, Ill., lost his life in an automobile 
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PERFECT, 
LASTING 


CARBON 
COPIES 


are assured by using 


CEN-TR-KOTED 
CARBON PAPER 


WITH THE PERFECTED 
CEN-TR-KOTED BACKING 
SHEET! 


fd 
REVOLUTIONARY! 


Our New, Improved T wo-Color Ribbon 
Achieves Durability and Brilliance Here- 
tofore Unknown! 


PROFIT 


OPPORTUNITY! 


INQUIRE about an exclu- 
sive agency on Cen-tr-koted 
Carbon Paper in your terri- 
tory. 














GRAND PRIZE 


CARBONS and RIBBONS 
PACIFIC CARBON & RIBBON MFG. CO. 


J. Francis O'Connor, Pres. 


Head Office and Factory 1451 Harrison St., San Francisco, Calif. 
Chicago: 608 So. Dearborn St. 


Portland, Ore. Denver 


Los Angeles 
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PRESSBOARD 
FOLDERS 


Almost every concern needs 
some folders that will stand 
up under an unusual amount 
of hard use. There are none 
better for the purpose than 





WABASH Pressboard Fold- 
ers—made of extra heavy 
gray pressboard, linen cloth 
expansion bottom, plain, 
insertable celluloid or steel 
tabs. Can be had with Acco 
or brass tang fasteners if 
desired. All our pressboard 
folders come punched for 
Acco fasteners. 


Send Coupon for Particulars 


( Je Wabash Cabinet Co. 


Wabash~Indiana. 








The Wabash Cabinet Co., Wabash, Ind. 


Please send sample and literature fully describing your 
complete line of PRESSBOARD FOLDERS. No obligation. 


Name 


Address 
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accident near the city limits of Elgin, March 1. His car 
was sideswiped by a truck after returning from a busi- 
ness meeting at the Chicago Furniture Mart. Mr. Ful- 
mer was president of the Elgin High School Alumni 
Association, and active in athletics. 
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GEORGE A. HENRICH 


George A. Henrich, a veteran of the Burroughs Add- 
ing Machine Company sales organization, passed away 
February 21 in Florida. He was active in Rotary, in 
which he showed special interest in the charitable ef- 
forts of that organization. Other memberships in- 
cluded the Manufacturers and Bankers club and the 
Whitemarsh country club. 

Surviving are his widow; one daughter, Margaret 
Mary Henrich; three sons, John C., A. Washington and 
Frank W. 
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DEALERS WARNED OF NEW SCHEME 


Office equipment dealers were warned last month 
to be on the lookout for a man who attempted to obtain 
a portable typewriter from the Alford’s Business 
Machine Service Company, 110 North Royal street, 
Mobile, Ala., through an alleged fraudulent scheme. 

According to William Alford, proprietor of the office 
supply firm, the man purchased a Corona portable for 
which he gave a check for the required sum. At the 
time he represented himself as “K. I. Stone,” of the 
“Big 4 Construction Company, St. Paul, Minn.” 

Instead of delivering the typewriter immediately, 
Mr. Alford wired to St. Paul. “Western Union” re- 
turned the telegram with a notation to the effect that 
no such company was at the address given. In- 
cidentally, Mr. Stone did not return. 

Mr. Alford said “Mr. Stone” appeared to be well- 
educated and well-posted with a good personality. He 
was well-dressed and seemed familiar with the various 
makes of typewriters. He was described as about thirty- 
five years of age, weight, 140 pounds, five feet eight 
inches tall, with a fair complexion and blue eyes. 
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PITTSBURGH STENCIL COMPANY SUFFERS 
MINOR FLOOD DAMAGE 


The Pittsburgh Dry Stencil Company, Flannery build- 
ing, Pittsburgh, Pa., escaped with slight damage in the 
recent disastrous flood which swept over sections of the 
United States last month. 

According to J. Rogers Flannery, Jr., the only damage 
suffered by the firm was the loss of stock in a basement, 
which was flooded. This material was completely 
spoiled but the balance of the stock and all of the 
equipment was unharmed. 

Mr. Flannery explained that due to the lack of 
el ctric light and water pressure as well as troops 
guarding the stricken area, no one was permitted in the 
downtown district and “cleaning up” was considerably 
delayed. He said that by early April business will be 


resumed. 
—__——>—__—_ 


MANUFACTURERS CLEARING HOUSE MOVES 


Due to the urgent need of more floor and stock space, 
the Manufacturers Typewriter Clearing House, 111 
West Lake street, Chicago, will move into larger quar- 
ters at 195-97 North LaSalle street on or about May 1. 
The company will occupy the entire ground floor where 
facilities are being made for new and attractive show- 
rooms and offices. 
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CRITICAL 
BUYERS 


have acclaimed the 


PEERLESS MODERNE DESK LINE - 


the outstanding triumph in desk design and construction. 
White-metal top binding, chrome hardware, up-to-date in- 
terior drawer equipment and many other new features are 
included. Made in all sizes, styles and finishes. Write for 
catalogue and prices. 


PEERLESS STEEL EQUIPMENT COMPANY 
UNRUH and HASBROOK STS., PHILADELPHIA, PA. 
BALTIMORE CHICAGO BOSTON LOS ANGELES NEW YORK 

















Furnishings by 
Mead & Wheeler Co., 
Chicago, Ill. 





eaten Distinctive Appearance Enhanced hy Leather 
Nop York—2 Park 
ve. x ~ . . . . 
Chicace-0ta- W. FINE upholstery leather harmonizes perfectly with other office furnishings to at- 
Washington Blvd. ; . : 
St. Louis—1602 Lo tain the most pleasing effect. Naturally it contributes to the sale of the entire 
cust St. 
San Francisco — 569 ensemble. Eagle-Ottawa leathers are a natural choice because of superior qual- 
Se. ity and a wide range of finishes. Specify Eagle-Ottawa on every occasion. 
Portland—1238 N. W F 
Glisan St 
ae =. We will gladly send samples and information on grades 


Eagle-Ottawa Leather Co., Grand Haven, Mich. 
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FACTS COUNT MOST 


And it is a fact that Automatic Pencil Sharpeners have, for years, been standard 
equipment in more offices than that of any other. It is also a fact that the 
efficiency in performance and the economy in maintenance of Apsco Sharpeners 
are greater than those of any 

. The Chicago—Unequalled in value 
others on the market. and the most popular pencil sharp- 


PROOF OF THE FACTS | gxecmm 


: ——— é Is found in the construction of 
| cornmeal cuir, all Apsco models. For example: 
re The strength of the tooth in 
Apsco cutters is 106°) greater 

than that found in the cutters 

of ordinary sharpeners—just 
‘ao. “ done of the many Apsco features, 





























The top illustration shows the thie nae _, . 

famous Apsco cutter as it appears w hic h ee — “ slo- 

to the eve; the lower one visualizes ran 66) sco » u t t ers on t 

the feat shich make Apeco cut- “ Aps 4 ‘ 

ters outstanding in strength end | serape—they cut.” Other popular models: Giant. Pre- 
service. I ° a mier, Wisard, Dexter and Dandy. 











utomatic 


encil Sharpener (0. 


CHICAGO, ILL. 











58 East Washington St. 











Just Published — A New Catalog 
GUNN Office CHAIRS 


Nodern, effective designs, 
of proven popularity. 
Styled primarily to match 
GUNN Desks and suites 
carrying the same grade 
numbers . . . appropriate 
for all office furniture of 
the same quality and de- 
sign. They are made and 
shipped from our facto- 
ries at Grand Rapids, of 
q wartered oak, birch (ma- 
hogany or walnut finish) 
or solid walnut. The up- 
holstered numbers are 
covered with Dixie or Top 
Cirain leathers. And there 
are lounge chairs, sofas 
and posture chairs, both 
stenographic and execu- 
tive type. Here are all the 
requisites for greater sales 
and satisfaction. Write or 
wire for the new catalog 


GUNN FURNITURE COMPANY 


Established 1889 GRAND RAPIDS, MICHIGAN 
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NEW VICTOR ILLUSTRATED PRICE LIST 

Containing pictures and descriptive matter on a 
number of products manufactured by the firm, a new, 
thirty-eight page illustrated price list was recently is- 
sued by The Victor Safe & Equipment Company, North 
Tonawanda, N. Y. 

Included in the new book are Mak-ur-own indexing 
products; filing equipment and supplies including Ma- 
nila, Kraft, Super Tag, and Pressboard folders and 
guides, and a line of metal tab guides and folders flat 
and angled. 

In one section is described the new Rand Visible 
Name Filing System while another section is devoted 
to “Business Time Savers” which include Rand ticket 
file and binder, desk systematizer, portable files, check, 
sales slip and correspondence sorters and many other 
items of interest to the industry. 

Each item is clearly illustrated. The list is arranged 
in loose-leaf form, every page having seven-hole 
punching for easy assembly in salesman’s ring binder. 
Copies of the booklet are available for dealers who 
should write for Price List No. 606. 

= ee 
PRUITT, INC., OPENS STATIONERY STORE 

Pruitt, Inc., one of Chicago’s largest dealers in office 
machines, 172 North La Salle street, last month 
branched out into a companion industry when it opened 
a commercial stationery store at 451 West North avenue. 

The new establishment has undergone a complete 
remodeling and, according to O. E. Pruitt, head of the 
firm bearing his name, will be completely stocked to 
handle wholesale and retail stationery orders as well 
as legal forms and office machines of all types. 

The stationery business will be under the supervision 
of Willis Saunders and Ray Duback. Mr. Saunders is 
thoroughly acquainted with the stationery business, 
having been a member of Horder’s, Inc., for more than 
thirteen years before joining Pruitt. Mr. Duback also 
spent a considerable time with the same company. 

The store is located in the heart of the manufactur- 
ing district and contains 1600 square feet of floor space. 


> 
RITE-RITE ISSUES NEW DISPLAY 


For the benefit of dealers who desire to give up only 
a small counter space to an advertising medium, a new 





New Counter Display Issued to Dealers 
bv the Rite-Rite Manufacturing Com- 
pany. 


display carton has been created by the Rite-Rite Manu- 
facturing Company. 

The display rack which features “Micrometric” leads 
manufactured by the company, contains one dozen 
Rite-Rite Flatpaks, each of which contain twelve col- 
ored or eighteen graded black leads. When opened for 
display purposes, the carton measures only 214x314”. 
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YOU'LL LIKE THEM 
BECAUSE YOUR 
CUSTOMERS WILL 
LIKE THEM 












AND satisfied customers are your 
best asset, as of course you well 
know. But approval of the goods 
you sell may be secured only by 
the goods themselves. The out- 
standing value of Vail products is 
disclosed by their fine appearance 
and the excellent service they give. 
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Made in our own modern plants, 
they provide highest quality at no 
increase in price. Immediate ship- 


SS 


NS 





ments, 


SSS 


\\ 
WO 
SS 


PAPER CLIPS 
PINS 
BRASS FASTENERS 
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Y UZ —Y illustrating, describing and 
YYZ | quoting our complete line. 
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VAIL 
MANUFACTURING 
COMPANY 


1752-58 East 75th Street 
CHICAGO, ILL. 
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MAJESTIC 
CLUB CHAIR No. 335 


LUXURY PERSONIFIED 
Smart, durable and 
popular priced... 


Here is the type of chair so desired 
by business and professional offices. 
Rich and comfortable, this Majestic 
club type is offered at a price for 
every man’s purse. Only leather 
gives that air of dignity and stability 
found in all good offices. You can 
depend on Majestic craftsmen to 
make the most of good materials. 
We devote ourselves exclusively to 
leather. 


MAJESTIC LOUNGE COMPANY, INC. 


NEW YORK SHOWROOM AND OFFICES 
6 W. 18th ST., NEW YORK 
CHICAGO SHOWROOM MERCHANDISE MART 
FACTORY AT BRIDGEPORT 





| 
REPRESENTATIVES 
MIDWEST M. V. Follin, 220 Fairbanks Road, Riverside, 1 
| SOUTH O. D, Mann, Montrose Blvd. Apts., Houston, Tex 
H. D. Blake, Box 64, Rachel, W. Va 
PACIFIC COAST L. B. Downing, 50 Hawthorne St., San 
Francise 
PU THEAST L. H. MeDaniel, 2518 Jennings Ave. Fort 
| Worth, Texas 
OHIO aad MICHIGAN, PITTSBURGH and BUFFALO, 
Charles Stieglits, 1151 Eddy 8t.. Chicage 
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NEW VICTOR ADVERTISING BROADSIDE 


In a broadside to dealers about its 1936 national ad- 
vertising campaign, the Victor Safe & Equipment Com- 
pany shows periodicals of general circulation which 
will carry Mak-ur-own copy. 

The group consists of Time, Nation’s Business, Bus- 
iness Week, American Magazine, The New York Times 
Magazine, Cosmopolitan, Popular Science, Liberty, 
News-Week, Literary Digest, Collier’s, Review of Re- 
views. 

Printed in yellow and black on white, the broadside 
contains many other splendid selling points for the 
average dealer’s consideration. One of these is the fac- 
simile of a letter written by a Long Island business 
man sending a direct order to the company because 
he could not find a local dealer carrying the type of 
Mak-ur-own material he desired. 

Still another section points out that the advertising 
campaign will contact ten million dealers monthly with 


| its story of the adaptability of Mak-ur-own index tabs. 








SS 
EDSTROM SEES BANNER YEAR AHEAD 


About the time that trees begin to bud, birds to build 
nests and swollen rivers to recede and permit the sur- 
rounding countryside to dry out, A. E. Edstrom, genial 
representative of J. S. Staedtler, Inc., New York, starts 
out on his long beat with a brief prophecy of business 
conditions to be encountered. 

This Spring Mr. Edstrom, who lives at Sandstone, 
Minn., sees good times ahead for the office equipment 
industry in general and his line in particular. He said: 

“All indications point towards a banner year. Dealers 
are optimistic on the outlook and general business is 
picking up in such a way as to suggest pre-1929 times.” 

Mr. Edstrom will jaunt through ITlinois, Missouri, 
Iowa, Nebraska, Wisconsin, North and South Dakota 
and Minnesota where he numbers hundreds of sta- 
tioners and dealers among his personal friends over a 
period of many years. 

a 
AMES INAUGURATES NEW DEALER SERVICE 


Covering adding, bookkeeping and calculating parts 
and keytops, a new illustrated catalogue has been pub- 
lished by the Ames Supply Company, 564 W. Randolph 
street, Chicago, and is now ready for distribution to 
dealers. The eight page book contains a complete list- 
ing of parts and prices of adding, bookkeeping and 
calculating machines with many helpful illustrations 
for the guidance of dealers. Those who have not re- 
ceived a copy of the new catalogue may obtain one by 
writing to the Ames Supply Company. 

ve 
FAULTLESS CASTER FOLDER 

A new folder, attractively printed and arranged as a 
mailing piece of merit, has recently been published by 
the Faultless Caster Corporation, Evansville, Ind. 

In addition to describing and illustrating the Fault- 
less chair caster, the folder demonstrates the Faultless 
line of furniture cups and cushion glides as floor pro- 


tectors. 
The folder is devised in a unique manner and is 


| tastefully printed in red, white, black and silver. 


sntipaiiiledaiiaees 
QUALITY INK COMPANY EXTENDS LINE 


The Quality Ink Company, 720 South Dearborn street, 
Chicago, which formerly specialized in the man- 
ufacture of printing and duplicating inks, last month 
announced an extension of its lines to include inked 
ribbons, carbon papers and other duplicating supplies. 
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Judged from every angle 
“MASTER GRADE” 


UNDERWOODS 





of the cane. qin tntiuiins sites tne are first in eye appeal, mechanical 
1 should sell this incomparable rebuilt ° 
typewriter. perfection, performance, customer 
%. Givemtam ptuted gerte. satisfaction, dollar for dollar value 
2. Eye Ease Keyboard. 
3. Crackle Finish nonglare front plate. —and first in sales. There is no finer 
4. Individual key action control. 
5. New style feet and cylinder knobs. rebuilt typewriter. 
6. Complete new cork and rubber feed 
roll assembly. 
7. Genuine Und d ts. 
A cpa THE WHOLESALE TYPEWRITER CO. 
9. aga Bond sealed to each ma- FACTORY AND GENERAL OFFICES: 155 SIXTH AVE., NEW YORK U.S.A. 
chine. 
10. Only official factory rebuilt Under- CABLE: SALETYPE 
wood. 
























Where SECURITY of Binding is 


of Paramount Importance 











Especially for 
lawyers, archi- | 
tects, engineers, bank- | 
ers, public officials, etc., | 
where valuable papers remain J} 
valuable only when completely in- } 
tact. 


In two sizes: No. 1, 50 sheet capacity, $ 5.00 
No. 2, 100 sheet capacity, 15.00 


Edw. L. Sibley Mfg. Co. Inc. | 


Bennington Vermont 
Since 1886 
“Nothing but our own creations” 





















No. 95 Portable Ty pe- 
writer Desk in last 
month's iseue. 


with dealers every- 
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No. 1367 Executive 
Desk, Size 66” x 36’. 
The Wall Street 
Group includes three 
flat top desks, secre- 
tarial desk, table, 
costumer, telephone 
stand, waste basket 
and chairs. 


Who Wants Character and Good Style 







MANY EXECUTIVES, encouraged finish will make an instant impres- 
by bright business prospects, are sion on your customers—without 
ready to refurnish their offices. denting their budgets. . . . Write 
They want furniture of fine qual- today for a copy of the Imperial 
ity and quiet dignity—the very Desk Selling Kit, showing this and 
attributes you can offer them in many other Imperial grades. It 
Imperial’s Wall Street Group .. . offers you a better way to sell wood 


Its beautifully figured Walnut ex- desks. 


terior, heavy panels, rounded cor- IMPERIAL DESK COMPANY 
ners, distinctive hardware and fine EVANSVILLE, INDIANA 













Stationers = Ribbon & Carbon Dealers 


“The Complete Line” TION. 


H. M. STORMS COMPANY 


561 GRAND AVE. BROOKLYN, N.Y. 








PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE—always 

has been. Our line is STRICTLY A DEALER’S LINE— 

Inked ribbons—Carbon papers—Roll carbons—Honest Values— 

Uniform Goods—developed through years of experience in meeting 
and solving Ribbon and Carbon problems. 


Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 





Originators and Sole Manufacturers of Cleangrip and Whitedge 
Efficiency Typewriter Carbon. 


RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
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(Ninth District Meeting, N. S. A.— 
Continued from page 57) 
but we haven’t the time to putter around when vital 
issues are at stake.” 

Mr. Garvin went into some detail in mapping out 
the forms of government competition in business which 
was directly affecting the business equipment field. In 
particular he mentioned that a Federal penitentiary 
had installed machinery and equipment for making 
metal furniture, and of a Pennsylvania prison which 
had made wood furniture which had eliminated a pri- 
vate business from getting the order. 

This completed the morning session. 


The Thursday Afternoon Session 

The afternoon meeting opened with W. Neil Stewart, 
past president of the NSA, in the chair. Mr. Garvin 
announced that the stationers’ association at Fort 
Worth was one of the first in the United States to have 
100 per cent membership in the NSA. 

E. L. Little of the Wabash Cabinet Company was the 
first speaker, having the subject, “Why I Think the 


National Association Is Valuable to Both Dealers and | 


Manufacturers.” Mr. Little stated that he believed that 
whoever wrote the constitution of the NSA must have 
known something about Rotary, for the second article 
in the Rotary constitution covered the fostering of high 
ethics in business. 

“Sometimes we are so close to a subject that we miss 
its real value,” Mr. Little remarked. “The great value 
of our association rests in the fact that if we are con- 
sidering any major change we can get together, talk it 
over among ourselves, and determine how such a 
change may be made with mutual benefit to all. 

“T have seen some controversies become serious mat- 





ters when with the aid and assistance of officers of 


associations such problems are easily ironed out. We 
have already overcome many such problems, and their 
benefits are too numerous to require much discussion 
here.” 

Mr. Little went into further discussion bringing out 
incidents which showed that codperative effort between 
stationers and manufacturers, as fostered by associa- 
tions, resulted in good for all. 

E. A. Keeling, general sales manager of Art Metal; 
Construction Company, speaking on “Conditions as of 
the Trade as a Whole,” remarked, “I have made several 
trips over the country in determining the status of bus- 
iness and I can only predict a good year for business, 
but I wish to warn you that the market is being flooded 
with low priced merchandise, and the volume will be 
in units and not in dollars. 

“Every man is sitting on a thistle; every dealer I 
have talked to in the last several months has a thistle. 
They could get rid of it if they were willing to try. 
Spend your time with the product that makes you the 
most money.” 

Mr. Garvin followed Mr. Keeling by reading a speech 
he had made on “Cooperation” wherein he stated that 
cooperation began in the Garden of Eden with Adam, 
Eve and the snake, and that we still had the snake. 


Guest Speaker on “Business Outlook” 
F. F. Florence, president of the Republic National 
Bank and Trust Company of Dallas, speaking on “Busi- 
ness Outlook,” gave an especially interesting talk. 


F. P. Seymour Addresses Assemb'y 
F. P. Seymour, vice-president and secretary of Hor- 
der’s, Inc., speaking on “Administrative Problems Con- 
fronting the Stationer Today,” declared that “Upwards 


of sixty-five per cent of our business is done in our | 
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WINS THE ORDER 
EVERY TIME ! 

















No. 2479 
Double Ball 
earin 
Caster wit 


2” Ruberez 
heel 


GIVE YOUR PROSPECTS A FAULTLESS 
CASTER JOY RIDE—AND WATCH 
YOUR CASTER BUSINESS BOOM! 


Unbelievably simple—this proved way to sell office floor pro- 
tection equipment. It isn’t much of a trick to slip a trial set of 
Faultless Office Chair Casters on a buyer's chair—bul whal 
results you get! If he has been using the ordinary run of “floor 
gougers”’ he'll never let you take those Faultless Casters off 
his chair. 

You've got him softened up for Faultiess re-equipment of the entire 
office! 

it's the Faultless Double Ball Bearing Swivel and large 
Free-Rolling Wheel that makes the difference. Movement is 
amazingly effortless—ends straining andfheaving at a balky 
office chair. 

If you haven't the Faultless Catalog, don’t let another day 
go by without sending for this profit maker. Everything in 
floor protection equipment—backed by a half century of quality 
manufacture. 


CUSHION CHAIR GLIDES 


Faultless Cushion 
Chair Glides are 
mounted in live rub- 
ber. Steel reinfore- 
ing frame prevents 
nail pulling out. 










Faultless U/nbreak- 
able Rockile cups 
for heavy stationary 
furniture protect 
floor coverings. 
Round and square 
shapes 


FAULTLESS CASTER CORPORATION 
Dept. OA-4, EVANSVILLE, INDIANA 


Canadian Factory: Stratford, Ontario. 











Branches in principal cities. 
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PERFECT 
Office Chair 
Cushions 











summer 


+ AS 













and 
winter jj =i 
The 
CONVERTIBLE —a popular all season item 
The convertible PERFECT cushion is filled with one 






piece, one inch resilient sponge rubber—covered one 
side with long wearing fibre material in an attrac- 
tive brown and tan pattern and on the other with 
durable velvet cordurey in either Brown, Green or 
Maroon. Other PERFECT cushions range from the 
Executive, 2-inch sponge rubber in thick-pile velour 
with boxed edges, Brown, Green, Taupe, Blue and 
Mareon—teoe the Commercial, t-inch sponge rubber 
in velvet corduroy, Brown, Green and Maroon—and 
the Junior, % inch Duvytene covering in Brown and 
tireen. 












DEALERS, get this new, live line 
inte your display NOW—priced 
right—rush your order. Full de- 
tails on request. 


The Perfect Rubber Seat Cushion Co. 
5200 Akron Street Philadelphia, Pa. 













The 
Improved | 
Pencil...... 


Attached Clip 
Oversized Eraser 
Four Inch Leads 


to retail 


10c 


Green Orange Blue 
Black Brown 
Yellow 


1tented pencil is 
It spells 

omy the office, and is 
1 general favorite with business 
ind professional folks. Only one 
ine listed in our 1936 


ttalogue. Send for your copy. 


-eful, competent. 


4) * ] 
i the new | 


David Kahn, Inc. 
North Bergen New Jersey 


Manufacturers of Wearever and Pioneer Pens and Pencils 





| display cards and signs. 
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Stores. We must be consistent in selling our business.” 

Mr. Seymour urged that greater business control be 
exercised, and declared that the large mortality among 
business firms was due to lack of knowledge of doing 
business, knowledge of costs and the ability of know- 
ing when and when not the firm was making money. 
He recommended a simplified statement form which 
gave definite figures to show the status of business 
according to the items, and that care should be exer- 
cized in controlling those items on which there is a 
small margin of profit. 

One of the best talks of the morning was an inspira- 
tional address given by Otto H. Eisenlohr, newly- 
elected governor and associated with The Dorsey Com- 
pany of Dallas. Speaking on “Teamwork,” Mr. Eisen- 
lohr declared that to bring about that codperative 
effort desired, which might be properly termed team- 
work, was some job. “We think of teamwork as mem- 
bers of a group, and of codperation as numbers of a 
group,” he stated. “Prestige requires the constant at- 
tention of business and business men, and enthusiasm 
is the difference between a half-heart and a whole- 
heart—between failure and victory.” 

Friday morning was taken over by Mr. Garvin and 
turned into a round robin discussion. Mr. Garvin 
opened by declaring “I’d like to have this meeting be 
one where we sit down and talk over our problems.” 
He complimented the speakers on Thursday’s program, 
and asked that W. C. “Billy” Northern be given a “big 
hand.” 


Report on Government in Business Given by J. S. Sprott 


Mr. Garvin then call on J. S. Sprott of The Globe- 
Wernicke Co., who gave a stirring report covering gov- 
ernment interference in private business. Mr. Sprott, 
through concrete illustrations, revealed the serious- 
ness of the situation, showing that several hundred 
dollars were being spent to install equipment for mak- 
ing steel furniture at one Federal penitentiary, and 
that wood equipment purchased from the Lewisburg 
penitentiary in Pennsylvania had robbed his firm of a 
sales contract that seemed assured. 

Fred Seymour, recalled by Mr. Garvin, added to his 
address of the previous day by declaring, “We have 
eleven stores in Chicago, and our effort is to sell our 
organization and to sell our stores. If a manufacturer 
brings out a new item, in our city with a population 
of three-and-a-half million people, we can’t possibly 
inform the public, so we use show windows so that 
customers may see the item and be interested to buy.” 

Mr. Seymour elaborated by declaring that the firm 
employed nine display men, two of which worked on 
Each item in the windows 
is priced according to the catalog price, he remarked. 

Mr. Garvin: “Do you think window displays are nec- 
essary to sell the public?” 

Mr. Seymour: “I think that they are necessary to 
sell the bulk of the public.” 

In discussing competition from chain stores, Mr. 


| Seymour declared that they had their best merchan- 


dise in sight where it might be seen and sold, but 
declared that they had competing items if they were 
asked for, but were kept under the counters out of 
sight. 
The Tax Situation 

Speaking on taxes, Mr. Garvin stated: “I want to 
give you a picture of the Washington tax situation 
and to warn you of the tax burden. The item of taxes 
in overhead will soon be so large as to overshadow 
those of some of the fixed items. 

“The surplus tax is not new, as is generally believed 
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True Economy must be wholly de- 
pendable...Insure your customer’s 


satisfaction by recommending 


UFiL 


ECONOMY All Steel TYPEWRITER STANDS 


















No. 8918 
Casters are practicable 
with this size, adding to 
the convenience and 
value. 






Substantial, secure, convenient, these stands give exceptional 
service at low cost, in office or home. Made 26 inches high, in | 
three top sizes—16x18, 16x25, and 16x31 inches, weighing about 
15, 19, and 22 lbs. respectively. Shipped K.D. in individual 

cartons. | 
The genuine ECONOMY of these stands enables the dealer to | 
meet all competition and opens up opportunities for sales of 

“Little Dandy” Stands, “Postur-Chair” and other items of | 
UHL All Steel furniture. Catalog on request. 






No. 8925D—16x25 
No. 8931D—16x31 
These sizes are also supplied with- 
out drawer. 






Pussyfoot rubber tips can be ap- 
plied to all ECONOMY Stands. 





The Toledo Metal Furniture Co. 


1596 Hastings Street Toledo, Ohie, U. 8S. A. 


Right. under your nose! 


The customers who bought Prontos for their 
correspondence—what about their cancelled 
checks, charge slips, documents, invoices, 
orders, etc. Do they still wrap them up in 
the old fashioned way? Most of them do. 






Show them the Pronto way. They will ap- 
preciate the tremendous advantages. 





96 POPULAR Here is real business right under your nose. 
nee You ought to have it! One of Prontos 26 
sizes will do the trick. 


PRONTO FILE CORP., 636 Broadway, New York, N. Y. 


PRONTO “orc! 
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In building 
INDIANA DESKS 


we interpret the preference of Business Ex- 
ecutives in terms of fine woods, expert cabinet 
work, and impressive, correct and general 
utility designs. The motif of the Louis XVI 
design shown above, sounds a dominant note 
that is carried through a complete suite, add- 
ing power in the richness of American black 
walnut, Burma rosewood borders, and ebony 
and boxwood marquetry. It presents oppor- 
for important sales. Catalog and 
details on request 





Pool shipments of these desks with tunity 
New Indiana Chairs, offer savings 
in time and freight cost. worth in 


vestigation 








NDIANA DESK COMPANY * * JASPER, INDIANA 





CES 






















Stock this 
Popular 
bank of 
England 
Design 


A NEW 
INDIANA 
CHAIR 


The Bank of England design, redesigned 
and modernized to harmonize with desk 
styles now in the mode, is in greatest 
demand, offers you quickest turnover 
and best earnings. Made of solid walnut, 
quartered oak or birch. Your chair order 
may be pooled with your shipment of 
Indiana Desks. Write us for catalog and 
details. 





New Indiana Chair Company 
JASPER, INDIANA | 
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FsM Memory 
Masterpieces 


For the Office-- 
For the Home-- 






All year 


‘round 

Sellers 

17 Choice es 

Models oh 
Secretary 
Retails at 

$2.25 

DEALERS: 

Our New 1936 descrip- 

tive Broadside showing 

the Complete Line of No. 15 

Memory Masterpieces” “RCE 

is now ready Retails a 

. . $1.75 

end for your copy S 


To-day. 


New York Distributor 
Mutual Stationery Co., Inc. 
308 Broadway, New York 


Finch & McCullouch, Aurora, III. 
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It was first introduced in 1921 and has since been under | 


consideration in Washington. But regardless of the 
form of taxes, there is one point that you must not 
overlook: You are going to have to pay regardless of 
which way the election goes; the money has been spent 


and must be paid. 


“They are beginning to find out that you can’t tax | 


the supposedly rich without getting John Citizen him- 
self. 

“For your own protection I earnestly urge that you 
set up a new kind of reserve, study your whole price 
structure and don’t wait until the new taxes will wipe 
out what you thought was the profit on your business. 
Unless we know how we can assimilate this thing we’re 
going to wake up and find ourselves in trouble.” 

Discussing a survey for arriving at figures, Garvin de- 
clared “We've got to get 200 or 300 people to give us 
their figures so we can get this into shape. How many 
here can give us those figures?” (Some twenty-five 
raised their hands). 


The Resolutions 


Mr. Garvin read a resolution passed at the Kansas 
City convention covering fifty per cent discounts, and 
a resolution adopting this proposal was passed. 

Resolutions reported on and passed included: That 
catalogs and inserts be standardized at 812 by 11 inches. 


Resolutions sending message of condolence to George | 
Cunningham, who is one of the most popular travelers, | 


and who is seriously ill at his home. 

Resolutions sending messages of condolence to the 
families of Lee Coleman, Bill Braden, Jack Gray and 
Joe Manning, who passed away during the year. 


Resolution expressing appreciation for the hospital- | 


ity extended by the Dallas stationers. 

Resolution of thanks to the travelers for their enter- 
tainment and codperation. 

A telegram was read from P. T. Pearce of Houston 
expressing regrets at being unable to attend. 

The nominating committee reported nominations of 
Otto Eisenlohr for governor and R. P. Grieve for retail 
director. These men were elected by acclamation. 

On invitation from Leslie Gardner, Waco was selected 
for the 1937 convention city. 

With this, the 1936 meeting of the Ninth District, 
National Stationers’ Association, was declared ad- 
journed. 


> * > 


Entertainment 


As is customary, visiting stationers to the annual 
convention of the Ninth District, NSA, were royally en- 
tertained. A luncheon Thursday noon followed by a 
banquet and entertainment that night as guests of 
the Travellers, completed the first day. Golf in the 


afternoon and the banquet by the retail stationers | 


All were memorable occasions. 


* * > 


Highlights of the Convention 
W. Neil Stewart, past president of the NSA and one 
of Dallas’ leading stationery and business equipment 
dealers, proved himself not only a good stationer and 
business man, but a good golfer as well when he won 
the loving cup donated by Eberhard Faber and a set of 
clubs through his low score in the golf tournament. 


* * > 


It was good to see so many outstanding business lead- 
ers among the manufacturers present. Ed Little, Ed 


rounded out Friday. 


Keeling, William Pitt, George Wolcott, J. S. Sprott, and | 
others. It is indicative of the fine spirit of coédperation | 


which exists between manufacturer and retailer, and 
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CARBONS and RIBBONS 


Will be found economical for the reason 


they possess DURABILITY resulting in 


maximum wear and longer life. 


This is just one of the reasons why the 
Dealer should carry the BUCKI LINE. 
Other reasons lie in the Buckeye Merchandis- 
ing Plan which will be explained upon re- 
quest. 


™ Buckeye Ribbon & Carbon Co. 


1458-1468 East 55th St. Cleveland, Ohio 


4 copy of the Buckeye Booklet awaits your request. 
Dealers have found it indispensable. 




















RAND MCNALLY 





1936 ROAD ATLAS 


Stock it now—display it prominently throughout 
the entire touring season. The favorite of highway 
travelers, this new thoroughly revised Rand MCNally 
Road Atlas sells quickly — steadily — profitably. 
Send in your order at once for immediate delivery. 


RAND MCNALLY & COMPANY 


New York Chicago San Francisco 
111 Eighth Ave. 536 S. Clark St. 559 Mission St 





146 


EMBOSSED 
REPORT 


FOLDERS 











517 S. JEFFERSON STREET 


COLORS: R 
RED os «ss 
BLACK OFFICE AND SCHOOL REPORTS, 
ORANGE PROPOSALS, SALES CATALOGS, ETC. | 
PINK An ideal and inexpensive method of binding catalogue | 
CANARY pages and school note books. With the Barkley Fas- | 
BLUE tener, insertion and removal of sheets is an easy, simple, 
GRAY and fast operation. 
GREEN con = 
BLACK (FR = 

/ y PATENT .. 

. 5 NO soabeee Ce 

THE BARKLEY FASTENER 
Send for Color Sample Catalog 

C. L. BARKLEY & CO. 


ESTABLISHED 1921 


cManufacturers of Filing Supplies 
CHICAGO, ILL. 











A Posture CHAIR 


that LOOKS GOOD 
and i COMFORTABLE 


A posture typewriter chair 
that executives welcome be- 


cause it allows the greatest 
efficiency and comfort to operators, 
without meking any sacrifice in its ap- 
poses Now equipped with ball- 

ing swivel iron at no extra cost. . . 
@ tested design of finest craftsmanship 
and materials. That this “Boling” Chair 
is retained in the popular price class is 
4@ tribute to our 40 years of chair build 
ing, plus the finest of modern equip- 
ment. Write for catalog on Boling 
Office Chairs 


















No. 8204— 

Quartered Oak 
No. 8214— 

Pecan, Walnut 
No. 82¢4— 

Pecan, Mahogeny 
No. 8234— 

Stee! Green Ook 


i “Alp 


SILER CITY NORTH CAROLINA 
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one which is in no small part due to the initiative and 
ability of the national secretary—Charlie Garvin. 

Much credit should be given Horace Hamilton whose 
hard work made the fine banquet and entertainment 
provided by the travellers, a great success. Horace is 
one of the old stand-bys among the travelers, and a 
true friend of the stationers. Too much appreciation 
cannot be shown him. 

> . * 

This is the first convention that your correspondent 
has missed George Cunningham. George is seriously 
ill at his home, and it was not only a regret to learn 
that he was ill, but greater regret was felt in not hav- 
ing him as one of us. He has been a prominent figure 
among the stationers for years, and his loyalty, codp- 
eration and good fellowship are things to be appre- 
ciated. 

> . * 

The ten-gallon hats provided each member at the 
speakers table Thursday night were appreciated. They 
were the official Centennial hat, and were in evidence 
during the remainder of the convention. 

- o 7 

Some ingenious wags started a roulette game in one 
of the hotel rooms by marking numbers on the arms 
of the ceiling fan, marking a cross on the ceiling to 
determine the winning number, and laying out a num- 
ber chart for placing bets. A snapping of the electric 
switch did the work. 

™ * . 

A. J. Conrad, connected with Parker Pen Company, 
was attending his first meeting of the Ninth District 
Stationers. Here’s hoping him much success in his new 
territory, and that he will be present at many more. 

« . > 

The presence of Ed Little of Wabash Cabinet Com- 
pany at any meeting is assurance that there will be a 
good speaker on the program, and a good fellow at 
the banquets. 

+ * * 

Another man whose presence means much to the suc- 
cess of a convention is Wilson-Jones’ George Wolcott. 
A good glad-hander, easy to get acquainted with, and 
an acquaintance that is appreciated. George Wolcott is 
an asset to any convention. 

. * 7 

The stationers who formed the nucleus of the present 
Ninth District are so scarce as to be counted on one’s 
fingers and thumbs. L. B. Clegg, Neil Stewart and a 
few others formed the core of what is today’s one 
of the greatest associations of its kind. 

a * * 

The election of R. P. Grieve, Maverick-Clarke Litho 
Company, San Antonio, as retail director, brings an- 
other fine San Antonio stationer into an official asso- 
ciation position. Much credit is due L. B. Clegg, for 
it is through his personal efforts and expense that the 
association was made possible. His efforts, with that of 


others, gave the stationers of Texas the Ninth District. 


His son, W. C. Clegg, steered the destinies of the Ninth 
District through its most trying years. Although gen- 
eral practice keeps officers in office for only one year. 
“Bill” Clegg served during the two dark years of 1933-34 
—and served well. 

San Antonio has done much for the stationers. 

> * . 

We were very much interested to learn that the Dallas 
branch of S. S. Stafford, Inc., supervises sales and serv- 
ice over eleven Southern states. But to know Fred 


Deutsch is to readily appreciate why. 
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now ... the Superior PARR VACUUM 
CUP RUBBER FINGER TIPS cost no more 


than ordinary finger tips... 
PARR VACUUM CUP RUBBER FINGER 


TIPS perform their tasks with ease and comfort. 
Made of live, pure rubber, they have many ad- 
vantages over the ordinary rubber finger tips. 
PARR VACUUM FINGER TIPS are soft to 
the touch, light on the finger and the rein- 
forced tips give them “‘double life.”” Large, airy 
perforations give maximum ventilation to the 
fingers, eliminating the annoyance of perspira- 
tion. PARR VACUUM RUBBER FINGER 
TIPS are provided with scientifically grooved 
grippers that will not slip. 


PARR 
VACUUM 
FINGER 

TIPS 


SIZES 

Five pop- 
ular sizes 

11, 11 44, 12, 
13, 14 


Packed 12 
tips to a bex 

1 gross to 
& carton 


COLORS 





Red or Am- 
ber 








PARROT SPEED FASTENER CORP. 
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NUMBER 
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13: 





SEPASTENER 


Reg. U. 8. Pat. Off. 







THE 
TRIPLE-DUTY 
STAPLING MACHINE 


The NUMBER 13 is a husky machine that meets 


plenty of pounding capacity. A pony eney saver and time $ 50 
POINTED STAPLES. 75° 


the demand for a heavy duty stapler. It combines 
the ability to use three sizes of staples, '4",44" and 44 . with LIST PRICE 
saver. The NUMBER 13 is a necessity in every office, store and 
factory. For best results use SPEED F ASTENER CHISEL 
THREE STAPLING MACHINES IN ONE, USING: 
S. F. 13-%" STAPLES S. F. 13-4" STAPLES 





S. F. 13-4" STAPLES 











Capacity 80 sheets 16 Ib 
equivalent 


37-18 NORTHERN BOULEVARD 
LONG ISLAND CITY, NEW YORK 








Capacity 120 sheets 16 Ib. | 


equivalent 











SHER-MAN 


QUALITY STANDS 


Model 23 AB 
with quick- 
action rais- 
ing and low- 
ering device. 









Tubular steel for beauty and strength. Metal parts 
finished in black, green, brown or maroon baked enamel. 
Top and shelves 5-ply veneer in walnut, mahogany or oak 
Model 22 


Raised or flush shelves ( interchangeable). 
Catalog 


D. construction. 


finish. 
without raising device. K. 
sent on request. 


Sherman-Manson Mig. Co. 
621-631 Seuth Kolmar Avenue, Chicago 








VUL-COT 


-the National Wastebasket 


Guara 





The standard waste- 
Steady 
Constructed in sizes and 
Made of National 
H-A-R-D Vulcanized Fibre—with solid sides and bot- 


No markdowns with Vul-Cot. 
basket in 87 per cent of business offices. 
demand. Good Profits. 
shapes to meet all office needs. 
tom. In olive-green, maroon-brown, oak, walnut 
and mahogany. 

NATIONAL VULCANIZED FIBRE CO. 


Wilmington, Delaware 
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The New 


BURNS 


Auto-Liner 
Copyholder!? 





ACQUAINTED 


Let us tell you and show you 
why the best line of Ring 
Books are stamped— 


Suds 


why it stands for With a “Remote-Controlled”’ 


Service LINE GUIDE 


Here’s a 1936 copyholder that promises substantial profits t« 
stationers. Has a “remote-controlled” line guide—dual copyholding 
fixtures—firm, non-tippable base—easy, quiet operation—with a retail 
price of only $12.50. Equipped with mechanical stop, adjustable for 
* single, double or triple spacing. Write for literature (and discount 
sheets) describing the new Burns Auto-Liner, Burns Telephone Brack- 
ets and other profitable Burns office specialties 


eee ene ogg _ AMERICAN AUTOMATIC ELECTRIC SALES CO. 
—— ~ 1033 West Van Buren Street, Chicago 








Dealer Co-operation 
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Bentson 


RUS VALI), Ft AMMAR 





LINE... EXCLUS/VELY/ 


STEEL STRONG “PROOUVCTS ARE SOLD 


TARPOUGH DEALERS ONLY... 
Accounts in your territory are your accounts. 

You control them—earn and get full com- 

missions. We have no salesmen to pirate your 





customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure . . . with the guaranty of Members of The 
Nat'l Ass'n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, ete. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


WSTEEL-STRONG PRODUCTS 


Quality at Moderate Cost 


You can sell Bentson 700 filing cabi- 
nets in any medium grade competi- 
tion with full assurance of satisfactory 
service, appearance and durability. 
Case and top are high quality furni- 
ture steel amply reinforced, resulting 
in a rigid cabinet of neat appearance. 
Full progressive suspension slide is of 
heavy gauge furniture steel. Many 
drawer insert arrangements are avail- 
able. Made also in two drawer 
height, letter and legal sizes. 











Bentson 700 is one of several popuiar 
grades made in our factory. For office 
equipment dealers operating in highly com- 
petitive territories, it offers exceptional sales 
and service value. Full details and prices 
on request. 


THE BENTSON MFG. CO. 


AURORA, ILLINOIS 
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Bill STRAPS 








THE C.L.DOWNEY CO. cincinnati.o 
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(Philadelphia Stationers Banquet— 
Continued from page 63) 

of the Penn-Mar-Va Travelers Club who introduced 
the out-of-town guests to the assembly. Among them 
were Mr. Waldron of the Sheaffer Pen Company, home 
office; Bill Evans, New York manager for Sheaffer; 
Ed. Kastner, the L. E. Waterman Company; Rudy Franz, 
Parker Pen Company; Mr. Coryat, Wahl Company; Leo 
Solinger, American Pencil Company; Will Cravens, sec- 
retary of the Penn-Mar-Va Travelers Club; Lou Brown, 
Eberhard Faber Pencil Company; Harris Keon, Mohican 
Pencil Company; Robert Wood, Esterbrook Steel Pen 
Manufacturing Company; Donald McLeod, Spencerian 
Pen Company; Jerry McAvoy, Acco Products, Inc.; 
Paul Buckwalter, National Blank Book Company; Don- 
ald Grant, McMillan Book Company; A. B. Abrams, 
Modern Stationer; William Hasbrook, Geyer’s Stationer, 
and Charles H. Everly, Office Appliances. 
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After the introductions, Mr. Wachtel paid a fine trib- | 


ute to the members of the Penn-Mar-Va Travelers 


Club and their service to the district which the associa- | 


tion covers and then presented several prizes. Among 
those who contributed prizes for the event were the 
Sheaffer Pen Company, the Philadelphia Stationers 
Association, Acco Products, Inc., Moore Push Pin Com- 
pany, William F. Murphy Company, Ben Wachtel, the 
Wahl Company, Robert Gemmell, Parker Pen Company, 
McMillan Book Company and Dennison Manufacturing 
Company. 





The list of winners included Frazier Brooks, O. G. | 


Welch, Henry Von Frank, M. H. Jackson, A. R. Bin- 
nick, T. H. Gallagher, Frank Malloch, M. B. Slater, M. R. 
Johnson, T. H. Way, Ray Morris, Paul Buckwalter, A. A. 
Busch, Joe Dunn, Nelson Bushnell, Ted Landon, Louis 
Yaffe, Harry Lasky, A. G. Peterson, R. E. Gooley, Walter 
Butterworth, Lou Brown and J. McCabe. 

The one hundred dollar golf set and bag put up by 
the Penn-Mar-Va Travelers Club, was won by Stanley 
Woodruff, Weis Manufacturing Company. 

—>—_—__ 
BOSTON STATIONERS HONOR ARMINGTON 

On Monday evening, March 4, the Boston Stationers 
Association held its annual meeting in the grill room 
of the City Club and combined the event with a cele- 
bration in honor of the fiftieth year in the industry of 





James R. Armington 


Jim Armington, New England manufacturer’s repre- 
sentative. 

The first event of the evening was the annual elec- 
tion of officers at which all of the present officials were 
unanimously re-elected for the current year. They 
were: 


Arthur L. King, president; Roscoe P. Todd, vice- 


GIs 


Announces 
NEW COMFORT 
in 
Posture Chairs 


* 
Rubberized 
Curled 
Hair Cushions in 
Seat and Back 


+ 
Resilient, 
Comfortable, 
Lasting 
- 


Easy, Quick 
Adjustments 
Without Tools 


STUR 


or 
Special Keys 
° 


A Model for 
Every Purpose 
s 


Write Us 
e 





No. 595-DS 


This new Sturgis Posture Chair is upholstered in genuine 
EAGLE-OTTAWA leathers over rubberized curled hair 
cushions. (Seat cushion 3!/2” thick; back cushion !'/2” thick.) 
It represents the last word in Posture Chairs. 


STURGIS POSTURE CHAIR CO. 








STURGIS, MICHIGAN 








bsterbrvuk 


DOUBLE GUARANTEE 


...and here are our 
Unconditional Guarantees 


So carefully are Esterbrook Pens inspected 
and packed that if you find one imperfect 
pen, or if you find less than the specified 
quantity in the box pirchased, you may 
return the unused pens and receivea new 
box of pens carrying the same symbol 
number absolutely free. 

ESTERBROOK STEEL PEN MFG. CO. 
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A GOOD TRAIN LOAD OF 
DROR -TYPES 


SHIPPED THE FIRST SIX MONTHS 


ar 





They outsell the old 
types combined, be- 
cause 

@ 54 inch size 


e Everything 
onvenient 


e Easier to 
Operate 


e Better, Enclosed 
Appearance 


e@ Most Rigid 
Support 


@ Stationery 
Drawer Empty 


e Lower in 
Price 


WAGEMAKER CO. GRAND RAPIDS, MICH. 

















THE NEW PATENT STRING DEVICE 


MAKES IT 





JUST “NICK” AND “PULL” 





BLAISDELL POINTS 


TO ITS PAST PERFORMANCE 
151-T BLUE-161-T RED AND 16 OTHER COLORS 


Bats OE vencn. CO., PHILA., U.S. A. 
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president, dealers’ division; Malcolm Dresser, vice- 
president, manufacturers’ division; John E. Brooks, 
vice-president, field division; Harry R. Bennett, secre- 
tary and treasurer, and Harry L. Chandler, auditor. 

Following the election of officers the secretary re- 
ported the association as having nine honorary mem- 
bers, fifty-four dealers, eighteen manufacturers and 
seventy-five associate members. At the close of the 
fiscal year there was a balance on hand of $218.38. 
He also reviewed the accomplishments of the organiza- 
tion during the year. 

During the dinner the group was favored with sev- 
eral vocal selections sung by the Massachusetts Insti- 
tute of Technology Glee Club. After various business 
discussions were completed President King requested 
Andy Maish to take the chair and take charge of the 
proceedings in honor of Mr. Armington in his fiftieth 
anniversary. 

Mr. Maish paid a fine tribute to Jim and recalled 
many of their early experiences together. He then 
called on Reece Llewellyn to lead the group in singing 
a song which he composed in honor of Jim Al Rebhan, 
of Boston, then outlined some of the experiences of the 
guest of honor during his career. 

In reply Mr. Armington expressed the appreciation of 
the honor and voiced the opinion that success could be 
measured in contentment and the cultivation of 


| friendship. He said there are two elements involved in 





success; hard work and enjoyment of work. He reck- 
oned as a special privilege the opportunity to build the 
friendships which he now enjoys. 

Howard Wheeler, Preston & Rounds, Providence, pre- 
sented to Mr. Armington greetings from the Rhode 
Island Association and the members’ felicitations at 
his having completed fifty years in the field, and Leo 
Burt, Burt & Jeffers, Hartford, Conn., presented the 
greetings of the Connecticut Valley Association. Mr. 
Armington was then given a scrap-book containing a 
large group of letters of congratulation from friends all 
over the United States. 

After John Brooks, president of the New England 
Travelers Club, gave Mr. Armington greetings from his 


| organization, the guest of the evening was presented 


with a gift by Mr. King, on behalf of the Boston asso- 
ciation and the New England travelers. 
STATIONERS BOARD OF TRADE HOLDS DINNER 

Planned particularly for credit executives, their as- 
sistants and supervising executives, a credit forum and 
dinner was held on Thursday, March 19, in the Biltmore 
hotel, New York, by the Stationers & Publishers Board 
of Trade, Inc. 

The first part of the event was an instructive and 
interesting forum in which various speakers dealt with 
major credit problems. This forum began at 4 o’clock 
and ended at 5:30. An informal dinner was held from 
6:30 to 7:30 and was followed by a two-hour program 
of entertainment. 

The Forum was opened by H. C. Bainbridge, Charles 
T. Bainbridge’s Sons, who briefly reviewed the purpose 
of the assembly. He then introduced J. P. Templeton, 
Joseph Dixon Crucible Company, whose address em- 


| braced the following points: 


Importance of the interchange report, its relation to 
credit problems, how the completeness of interchange is 
only possible through trade-wide cooperation, the ne- 
cessity of a thorough study of successive interchange 
reports, and the necessity of taking peak seasons into 
consideration when studying payment trend. 


Following the appearance of Howard S. Sanders, ex- 
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MEILINK 


Safe 
Drawer 






FOR 
LOW 
COST 
FIRE 
PROTECTION 


Even the small office can now afford a Meilink Safe 

Drawer for protecting important correspondence, ledger 

account sheets and other valuable records. 

Built with double steel walls and Thermo-Cel insulation 
Furnace tested and certified for the One Hour 


Standard Furnace Heat Test . . . Heavy roller bottom 
slide drawer suspension assures easy operation .. . 
Sections stack to any desired height .. . Modernistic 


black crystalline finish with chromium hardware . . . 
Backed by Meilink Guarantee. 


Write for full information 


MEILINK STEEL SAFE CO., Toledo, Ohio 











DoppCraft 


No. 428 


A Neat Looker, 
Rapid Seller and a 
Splendid Performer 


lhree pockets. Gusset on top allows for extra capacity. Two 
strong disappearing handles. Walrus top grain cowhide, with 
leather gussets and partitions. Black or brown. Size 16 by 11 
inches. Can also be had in split cowhide. A typical example of 
DoppCraft style and quality, at attractive prices. 


There are many popul ir designs in the DoppCraft line Send for catalogue 


Charles Doppelt & Co. 
412 Orleans St. Chicago, Ill. 
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ST 6+ N+ Gs taae 


Day in and day out, job after job, 
FAWN BRAND Stencils are giv- 
ing users the finest kind of per- 
formance — reproducing thou- 
sands and thousands of sharp, 
clean cut copies under all con- 
ditions. They stand the test. 
That’s why more stencil users 
are using FAWN BRAND Sten- 
cils exclusively. 

That’s why enterprising dealers 
are changing to FAWN BRAND. 
Write for samples and prices. 


FAWN BRANDS, LTD. 


1 WEST 34th ST., NEW YORK, N. Y. 


FAWN BRAND Stencils, Inks and Duplicating 
Machine supplies will please all your customers. 
You can get results from them. 

















TWIRLIT cuts a smooth, 
TWIRLIT round hole (choice of four 
diameters, 4 to 1345 inch) 


PAPER DRILL through a half inch of paper 
with less than the force re- 

Does a quired to drive an ordinary 
Better Job punch through a dozen 


i - sheets. Three models—one, 
in less tim€ two or three drill heads. 


STATIONERS: TWIRLIT is 
a new device and a forward 
step in office service. You 
can attract especial atten- 
tion to your loose leaf de- 
partment and develop new 
other models at $2.50 business with it. Send your 

and $6.25 order or write for catalog. 


MITCHELL BINDER COMPANY 


HAGERSTOWN, MARYLAND 


series 300 $10.75 lise 
illustrated 
































WARSHAW 
FILING SUPPLIES 


You always give your cus- 


tomers the best buy when you - 
sell WARSHAW Index GUIDES 
Cards, Folders, etc. Index FOLDERS 
Cards are full rotary cut of INDEX CARDS 
good stock and wrapped PROTEX 
Cellophane. Folders are care-  STICKONS 
fully made of better quality — 
stock, round cornered and in nancy Tags 
all popular cuts and sizes. 
For quality at a price it's a e 
combination hard to beat. 
WARSHAW MFG. CO. Inc. 


ONE MAIN ST BROOKLYN, N. Y 























No. 434-—-66x36 inches 


Reshel— 


STRONGER THAN EVER 


(omplete Line — Good Stock. 


on hand at all times. 





SEND FOR INFORMATION 





| 
| 
| 
Pa 
| Desirable territory still open for 
| experienced salesmen. 
| 
| 


J. K. Rishel Furniture Co. 


WILLIAMSPORT, PA. 
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To Get Best Results from This 
CARBON Th e 
use 
Pay-off 
QUEEN RIBBON & CARBON CO 
Business “‘pays off on re- 
sults — not alibis — only re- 


sults count. 


If you concentrate on 


“Queen” 


bons you are sure to be there 


Ribbons and Car- 


at the “‘pay off” they give 


results. Try them. 


QUEEN RIBBON & CARBON CO., Inc. 
360 Furman St. Brooklyn, N. Y. 


Manufacturers of a complete line. Inked ribbons for a 
variety of purposes. Carbon in rolls for every need. 


STAND ARD STEEL TOP 


Vlow Fibre Waste Baskets 


Now the weakest point in fibre baskets becomes the 
strongest. The Standard rounded steel top does the 
trick. You will be surprised at the strength and 
rigidity of these heavy duty fibre, steel reinforced 
Standard baskets, Metal lustre lacquer finish. 
Waterproof and rust proof. 


You are going to make more money selling Standard baskets than 
you ever made before, and your customers are going to like them 


better. Order a sample today 
3 colors: olive green, walnut, mahogany. 
Styles: round straight, round taper and square taper 


Standard Fibre Specialty Corp. 
22 West 20th St., New York, N. Y. 
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ecutive credit adviser, and Morris Popper, of the law 
firm of Popper & Popper, attorneys for the Board, the 


meeting was addressed by H. W. Armstrong, president . 
“— abbing PLU 
- i _e — 


+ 





| 





DEALERS say > 


Tabbing plus .. .’'ls the added feature + 
of the TUBULAR EDGE available only 
in AICO GRIP TUBULAR EDGE + 
TABBING.” Why not sell the best? 
Sell Tubular Edge... It will help you 





Royal Portable District Managers from All Parts of the Country | . 3 d 
Who Gathered Together at a Recent Meeting in the Advertising | increase sales and give your trade an ++ 


Club, New York City, to Witness the Unveiling of the New 


Royal De Luxe Portable—Seated from L. to R.: A. E. Bonn, improved item. It costs no more. 


H. L. Rudnick, H. Thor, Portable Sales Manager Metzger, J. 

L. McDonough, W. Franz and R. E. Urinyi. Standing L. to R.: 8 COLORS 3 DIMENSIONS 

W. Mallen, E. S. Morse, H. G. Gogley, L. C. Shoup, G. Bartels, 

E. G. Bishop, W. W. Ramer, M. E. Bailey, C. Bain, E. Mogensen, AICO GRIP Tubular Edge ee 


W. Lewis, J. York and R. H. Willis. R 
2 INDEX TABS 


CANADIAN MANUFACTURERS ELECT OFFICERS 
At the annual meeting of the Canadian Business > G “J “Al GNER ‘ - 0 e 
Equipment Manufacturers Association, held in the 
Royal York hotel, Toronto, on February 25, the follow- 503 S. JEFFERSON ST., Chicago, Ill. 
ing officers were elected for the current year: 
Honorary president, J. J. Seitz, Underwood Elliott — — 
Fisher, Ltd. | 0 
President, R. A. MacDougall, National Cash Register M , ’ 
Company of Canada, Ltd. , SF The World's 
Finest | 
| 










































Vice-president, D. E. Bissell, Addressograph-Multi- 
graph of Canada, Ltd. 

STAMP 
PAD 


Ltd. 

Treasurer, F. McGinn, Underwood Elliott Fisher, Ltd. 

Directors, A. T. Hunt, D. Gestetner, Ltd., and Joseph 
McDowell, Friden Calculating Machines Company. Mr. 
McDowell was also appointed chairman of the member- 
ship committee and Mr. Hunt chairman of the Business 
Show committee. 

In reviewing the activities of 1935, G. F. Morris, the 
retiring president, stated the outstanding event of the 
year had been the Business Show which was held in 


Secretary, W. O. Detweiler, D. Gestetner (Canada), | 


it’s | 





conjunction with the Canadian National Exhibition. SPONGE | 
He said that enthusiastic reports from exhibitors have RUBBER 
proved that the Business Show was a success and that s 
the principle was right. 
> Hundreds of America’s leading organizations use 
hae , a a : SPEED-MO Pads exclusively. These famous pads 
One of the most successful Illinois Carbon & Ribbon | dust a eee aus eee 
. . : °SS Ss Ss se. 
Association meetings of the year was held on the eve- end easily Fe-inked. Special models for every 
ning of March 3 in the Red Lacquer Room of the Ham- stamping use. And SPEED-MO STAMPING 
ilton Club. The program for the evening included a INKS are best for re-inking. 
talk and demonstration by Edward H. Saul of the In- | Have you seen the new No. 400 Type Brush 
ternational Business Machines Corporation. He demon- | ~ 4 Ceamees tee | Saas Gane Giemes 
s b “Bs = J . 
strated the features and advantages of the Electro- and Rotary Daters. 
matic typewriter which is now officially known as the Write us for descriptive folders. 
International electric writing machine, to a very en- 
thusiastic group. The two main points brought out by 39 Jason St., RIVET-0 MFG. cO., Orange, Mass. 








Mr. Saul were: Practical elimination of fatigue, and | | 
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WE HAVEN'T CHANGED THE INK 
—for Higgins is ink and ink is Higgins to the 
leading artists, architects and engineers—but we 
have turned our attention to the bottle and stop- 
per and present them to you and your trade in 
their new form. Created by one of the country’s 
foremost package designers, the bottle is grace- 
ful, modern and more convenient to cork and 
uncork with one hand. The capacity, height 
and diameter are unchanged. 


CHAS. M. HIGGINS 4& CO., INC 4 | G G | 4 
271 MINTH STREET, BROOKLYN, WH. Y 





QUALITY SUSTAINS 
TRADE 





BUILT UP TO A STANDARD 
NOT 
DOWN TO A PRICE 


von 6 


INTERNATIONAL 


T[TVT €w eee eS 


B0G60000060609 


Munson Supprty Co., 348 Hudson St., New York City 
Please send information about the New Key 


New Package and Counter Display to 
Vame 
Address 
City Stale . 
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uniformity—regardless of change in operators. The 
more technical Mr. Saul became, the more questions 
were asked by the audience. At the close of his talk 
Mr. Saul was given a hearty vote of appreciation for 
his demonstration, which all members felt would be 
very helpful in successfully filling orders for carbon 
and ribbons for these machines. 

Following this was a short business meeting at which 
time the duties of the various committees were more 
clearly outlined. It was decided to hold the next meet- 
ing at noon instead of in the evening. This will be 
April 7 at the Hamilton Club. The meeting will start 
promptly at 12:00 o’clock with luncheon. All mem- 
bers, old and new, are urged to be present, as the guest 
speaker will have some very worth-while information. 


——~<5 
SPEED-O-PRINT SALES CONFERENCE 


On March 16 the Speed-O-Print Corporation of Chi- 
cago held its first annual sales meeting in the firm’s 
offices at 180 West Washington street. The sales policy 
of the company and various phases of the business were 
discussed. 

Those who attended the meeting were Harry S. Ayres, 
southern representative; Frank C. Wolter, west coast 
representative; Paul V. Bowers, middle western repre- 
sentative; S. Rest, easterm representative, and Jos. 
Sideman and S. J. Graff, representatives in Chicago 
and vicinity. These men conferred with the executives 
of the company. They returned to their respective ter- 
ritories on March 21 armed with sales information and 
the complete line of Speed-O-Print duplicators and 
supplies. 

Arrangements were made to maintain a complete 
stock in Los Angeles from which western dealers can 
secure more prompt delivery than by sending their 
orders in to Chicago. 

* 

During the sales meeting, Messrs. Ayres, Bowers and 

Wolter were referred to as the “Three Musketeers,” a 





Speed-O-Print “Musketeers."—-L. to R.: Harry S. 
Ayres, Paul V. Bowers and Frank C. Wolter 


title they earned through their untiring efforts in mer- 
chandising the Speed-O-Print line. All of the “Mus- 
keteers” promised their boss “to dig in and really go 
to town” with the Speed-O-Print line. Pictured here 
are the three intrepid gentlemen. 
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BRIGHT IDEAS 


IN LEATHER FURNITURE 














PELOUZE POSTAL SCALES 


yd computing dials for all mail matter includ- 
ing parcel post by zones. Simply read the 
Characteristic of all BRIGHT crea- dial and affix the postage. 

tions is that evidence of finesse only 
true craftsmen obtain. Here the 


soy sy finished in Green 










buyer of leather office furniture | or Gold Bronze. 
finds an expression of originality so 
desired. No. 30-C Re- Leadin 
Every BRIGHT number isa real {9 match. — 
value—dquality attractively priced. Solid Walnut | Lyi § Distributors 
Every dealer can make more money Height 3874’ | Lote f 
selling them. You try it! Depth 2574 . Silt a 

—_ 
BRIGHT CHAIR CO. Inc., “Columban 25 T 

"tthe. 

















127-133 BLEECKER ST. 
NEW YORK, N. Y. 


Our profusely illus- 
trated catalog will 
be sent to every in- 
quiring office furni- 
ture dealer. Write 
for it now. Your 
first order will con- 
vince you. 


“STANDARD,” 
2 Ibs. & 4 Ibs. 


Pelouze Manufacturing Company 
232-42 East Ohio Street, Chicago 
Member Wholesale Stationers Association 
































THE 


DEALER 
OPPORTUNITY! 
















Cash in on the vital 
need for this equipment 
in modern business. 


JACKSON DESKS] | erseeuitie: 
are QUALITY BUILT |] J esses in 


statistical and pay 
CLEAR THROUGH || J gists, Feor- 
NO means more work easier—without costly errors! 


Special — for calculators and accounting ma- 
] , a i 7 chines. And, there is no substitute for ERROR-NO 
BUILT LIKE A STONE WALL rigidity, dependability, and one-line-at-a-time, 
single—correct—vision—point principle! 
IMPORTANT: W.P.A. and similar projects offer a 
particular eupoctaniny but you must act QUICK! 
ia 


JASPER OFFICE FURNITURE CO. ee Se Se Se See ee ee 






No. F 1660 





= 








JASPER, INDIANA THE DAWN MFG. CORP. 
Panay te ; 181 St. Paul Street Rochester, N. Y. 
WESTERN REPRESENTATIVE Note: The Dawn Mfg. Corp. is a subsidiary of the Hall-Welter 
Raynes Davis, P. O. Box 1273, Los Angele« Co., Inc., who manufacture the famous SPEEDRITE check- 


writer and the new inexpensive CHEXSIGNO signer. 
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[ Stationers Offer Best Value 


in ring books and post 
binders when they use 
PERFECTION METALS 
From time to time, manufacturing sta- 
tioners have opportunity to bid on spe- 
cial sizes or types of binders for catalog, 
manual, book of regulations, etc. What- 
ever is required, let us furnish a metal to 
build your sample on. Its quality and de- 
pendability will help secure the order. 
The PERFECTION line includes a great 
variety of post binder metals with end 
1 low _ top lock or attached key, ring book 
metals with two, three or more rings, etc. 
Write us of your requirements or send 
for our catalog 


Loose Leaf Metals Co., Ine. 
6816-6824 Arsenal St., St. Louis, Mo. 






Pacific Coast Repre- 
sentative, S. & D. 
Loose Leaf Co., 427 
N. San Pedro St., Los 
Angeles. 






BZ 


| 
IF IT’S NOTIN YOUR STOCK 
DRAW ON OURS 
FILES 
FOLDERS 
GUIDES 


STAPLES 















STAPLING 
MACHINES 


COPY 
HOLDERS 


WASTE 





IN NEW YORK STOCK 


P 
CAL CAMERON 
140 MAIDEN LANE 
NEW YORK, N. Y. 








BASKETS 
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GELATINE DUPLICATOR 


This popular Model S-1 Graphic has a 15 
foot Graphic Gelatine Roll with self-locking 
spindles and produces from 75 to 125 copies 
at a cost of less than 5 cents per hundred. 
No stencil or type cutting required. Several 
colors can be reproduced in a single opera- | 


\ Vy 


tion. 

Economical and versatile this model is par- 
ticularly adapted for special forms, price lists, 
bulletins, ruled forms, school reports, charts, 
etc. 

If you’re not handling Graphic duplicators 
and supplies you ought to be. A new illus- 
trated price list is waiting your inquiry. 


GRAPHIC DUPLICATOR COMPANY 


148 Lafayette St. New York. ©. Y. 


CHICAGO BOSTON CLEVELANI 





Manufacturers of a Complete Line of 
Duplicating Machines and Supplies 












SALES...REPEAT ORDERS 
The Proved Result of Stocking 


CORRASABLE BOND! 


Sales records of enthusiastic dealers offer concrete and 
undeniable evidence of the popularity of CORRASABLE 
BOND among stenographers and business executives. This 
remarkable Bond paper has erasing qualities that are amaz- 
ing. A whole paragraph can be erased with pencil without 
any unsightly evidence of errors. No wonder it is wel- 
comed by users for its time-saving features! 

If you aren’t acquainted with this new Bond Paper, write 
for samples and prices. Demonstrate it to your customers. 
You'll be rewarded by more sales and profits! 


EATON PAPER CORPORATION 


Typewriter Paper Department 


PITTSFIELD, MASSACHUSETTS 


NEW YORK: 21 East 40th Street CHICAGO: 25 East Jackson Bivd. 
Stocked In SAN FRANCISCO at 770 Mission Street 
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MERCHANDISE MART OPENS “TRADING POST” 

A new merchandising service division of the Mer- 
chandise Mart, Chicago, in the nature of a “trading 
post” for merchandising ideas was inaugurated last 
month by J. Roy Ozanne, president of the Continental 
Marketing Corporation and former sales promotion 
manager for Carson, Pirie Scott & Company 

Officially known as the “Idea Trading Post” the new 
division has been created to act as a clearing house for 
merchants in every section of the United States. It 
will also serve as headquarters for merchants, buyers 
and advertising men when they are visitors in the city. 
These visitors will be in a position to obtain merchan- 
dising, selling and advertising ideas garnered from 
others and in turn will be asked to contribute ideas of 
their own along these lines. 

Among the firms of the office equipment industry 
who maintain offices and showrooms in the Merchan- 
dise Mart are the following: 

Wabash Cabinet Company, Wabash, Ind.; High Point 
Bending & Chair Company, Siler City, N. C.; Mut- 
schler Bros. Company, Nappanee, Ind.; The Majestic 
Lounge Company, Inc., New York City, The Sikes Com- 
pany, Inc., Buffalo, N. Y., A. W. Faber, Inc., and the 
Quality Park Envelope Company, Chicago. 

a 


WATSON TAKES LARGER QUARTERS 


Following extensive alterations to the establishment, 
Sam Watson, dealer in new and used office furniture 
and supplies, Oklahoma City, has moved his business 
into a new location at 306 West Grand avenue where 
he has double the floor and window space available at 
his former store at 315 West California street. Prior 
to establishing his own business Mr. Watson spent ten 
years with the Western Bank & Supply Company, Okla- 
homa City, where he was in charge of the furniture 
department.—EVH 

netics natin 
SAWYER COMPANY BUYS HUB 

The Sawyer Stationery Company, Anniston, Ala., has 
recently purchased the Hub Printing Company, Ensley, 
Ala., moving the entire equipment to its Anniston 
building and establishing a printing division of the 
company to take care of demands for this type of work 
Ben Sawyer is president of the company, which is one 
of the most progressive stationery and office equipmen 
concerns in this section of the state—JHR 
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Aurora, Itil.—John Rolfe ha een appointed sales promotion manzge! 
by the All-Steel-Equip Company 

Brooklyn, N. Y.—The Famous Furniture Company, Inc., has been 
chartered to deal in furniture and office and store fixtures; capital stock, 
$20,000 Geiger & Hirsch, charter representatives, 50 Court street, 
Brooklyn 

Buftalo, N. Y¥.—The Carter Cox Studio, Inc., has been chartered to 
deal in office furniture cal tai stock, 200 shares non par value; Kerin 
Kileen, Ellicott Square building, Buffalo, charter representative 

Chattanooga, Tenn. The Office Equipment Company Inc is est*b 


lished in a new location at 814 Broad street 
Chicago, !11.—The Chicago wholesale branch of The Globe-Wernicke Co 


has been moved to 367 West Adams street, in the Union Terminal building 

Chicago, It).—-The Modern Store Fixture Company, Bee 107 South Hal- 
stead street, has been chartered to deal in store and office fixtures ; capital 
stock, 200 shares no par value ncorporators, William Bresler, David 
Bresler and Louis Drobinsky 

Grand Rapids, Mich.—-The Gunn Furniture Company has installed equip 
ment which enables it to manufacture the chairs required to match desk 
patterns 

Los Angeles, Calif._-The Harter Corporation has appointed the Hunting 
Roberts Company its wholesale distributor 

Memphis, Tenn._-The Mart has been appointed exclusive sales represen- 
tative in this territory by the Security Steel Equipment Corporation 


New York, N. Y.—A. R. Nelson, Inc., has been chartered to deal in 
filing cabinets; capital stock, 200 shares non par value; incorporators— 
Arvid R. Nelson, 2875 Sedgwick avenue, New York; Andred T. Christen- 
sen, 147 Capitol avenue, Williston Park, L. I.; Allen Mirman, 101 Park 
avenue, New York City Henry Wagstaff Ryan, 551 Fifth avenue, New 
York, N. ¥ 





COUNTLESS PLACES 
TO SELL THIS 


A-S-E CAB 





In countless small offices. 
stores and shops—there’s a 
good market for this A-S-E 
Combination Cabinet. 


It provides a practical storage 
compartment for both cloth- 
ing and supplies. It’s sturdily 
built, and attractively finished. 
It’s priced to make selling 
easier—and to leave a_ profit 
for the dealer. 


Dealers “tall over’ are making 
plenty of profitable sales with 
this and other members of the 
big A-S-E steel equipment 
line for offices. 

Write now for complete infor- 


mation on the A-S-E products 
that dealers are selling today. 


INET 





A-S-E Combination Cabi- 
met. Hat shelf, four ad- 
justable half shelves and 
vertical partition. A space 
saver. 


ALL- STEEL- EQUIP Gy @ } 


ORATE! 


602 JOHN ST. 


HOWELL Chromsteel is the 
new idea in office furniture. 

It is modern (but not’ modern- 

istic”), practical and inex- 
pensive. Mail this advertise- 
ment with your letterhead for 
the New Catalog and special 
price list. 





AURORA, ILL. 





HQUWELL 


ST. CHARLES, ILLINOIS 
NEW YORK CHICAGO “MIAMI LOS ANGELES SAN FRANCICO 
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NEW as the Springtime ° 4 


PROFITABLE 
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as you canimagine .. 
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\. indelible /, 








LAUNDRY 
MARKING 
OUTFIT 


VERY 
tomers is a prospect. The 
new Fulton Indelible Mark- 
ing Outfit is both a wonderful summer item and an 
all-year profit maker. 
Set comes complete and is packed particularly to 
appeal to women, in an attractively designed box 


one of your cus- 


31%"x 37%", containing three alphabets of rubber 
type and two sets of figures, a dry stamp pad, 
bottle of special black indelible linen marking ink 
absolutely run-proof, color-fast and of exceedingly 
fine quality and one line type holder, spacer, brush 
and tweezers. 

Packed one dozen boxes in attractively designed 


y Y Y display carton. 

I w L T 0 N Write or wire your 
SPECIALTY CO. order now. 
Elizabeth, N. J. e 

Sales Office: 200 Fifth Ave., N. Y. City 


Pacific Coast Representative: O. H. Davison, 74 Mon‘gomery St., San Francisco 











Stripping Anchors Glass Desk Tops 





THIS modern non-skid 

stripping holds glass se 
cure on desk or table. A re- 
silient non-deteriorating com- 
position with new process 
adhesive back. Keeps out 
dust. Prevents sweating and 
breakage. Available in 
brown, mahogany and green 
One inch wide, \ inch thick, 


Easy te Apply 
. 


The Economical 
Way to Replace 
the Old, Unsatis- 
factory Way of 
Gluing Felt 


Stripping in 100 ft. rolls 

Does Not Send for Sample and Prices 
Mar Furniture Sainberg & Co., Inc. 

—— 37-43 W. 26th St. 
ilso made in discs and New York City 


anchors for dia 


telephones Export Dept., 41 Water St. 


























The typewriter department of the City Gun & Key 
Company has been named the United Typewriter Company, Inc., and 
moved to 404 North Nineteenth street 

Buffalo, N. Y.—D. C. MacDonald has been appointed a junior 
writer salesman here for the Underwood Elliott Fisher Company. 

Chicago, til._-The Manufacturers Typewriter Clearing House will move 
May 1 from 111 West Lake street to 197 North LaSalle street. The build 
ing occupied the past few years will be wrecked 


Birmingham, Ala. 


ty pe- 


Flint, Mich.—T. A. Haberkorn has been appointed typewriter repre 
sentative here for the Underwood Elliott Fisher Company 
Huntington Park, Calif..-The Western Typewriter Company has pur 


chased the stocks and business of the Guaranteed Typewriter Company, 
119 South Spring street 

Huntington Park, Calif.—c. F 
writer Company, 6615 Pacific boulevard, has been joined by 
W. L., who is also an experienced typewriter man. 


Lansing, Mich.—R. C. Blackmar has been appointed Royal typewriter 


Sanders, proprietor of the Western Type 
his brother, 


representative with The Franklin DeKleine Company. 

Lewiston, Montana.—E. A. Murphy, formerly a salesman at Walla 
Walla, Wash., for the typewriter division of the Underwood Elliott 
Fisher Company, is now manager of the local sub-branch. 

Minneapolis, Minn.—A. B. Labatt, formerly assistant branch account 
ing machines manager here for the Underwood Elliott Fisher Company, 
has been appointed manager. 

Nashville, Tenn.—A. L. Bridgeman, formerly in service work here for 
the typewriter division of the Underwood Elliott Fisher Company, has 


been promoted to the sales department. 
New York, N. Y.—Carl H. W. Ruprecht has been appointed manager of 
the publicity division of the Underwood Elliott Fisher Company 
Pocatello, Idaho.—The Pocatello Typewriter Exchange, formerly at 121 
North Arthur street, has moved to 205 South Main street 


Portiand, Ore.—-Leo McDonnell who had been outside service man here 


for the Royal Typewriter Company, Inc., has advanced to the sales end 
of the typewriter business. 

Rochester, N. Y.—Alfred J. Williams, salesman with the Underwood 
Elliott Fisher Company here, has been elected commander of the iocal 
Engineers post of the American Legion 

St. Paul, Minn.—D. J. Crowley has been appointed manager of the 


consolidated branch office of the Underwood Elliott Fisher Company He 
had been in charge at Minneapolis. 

San Francisco, Calif.—The Holladay Typewriter Company has 
from the corner of Front and Market street to 358 Market street 

San Francisco, Calif.—F. M. Alexander, vice-president of Alexander 
Brothers, Honolulu, planned to arrive in this city March 21. After a stay 
here he will tontinue to New York, N. Y., for a visit. His firm is distribu 
tor for the Underwood typewriter division of the Underwood Elliott Fisher 
Company. 

Shreveport, La. 
by M. J. Barrios, 
ears 

Seattle, Wash. 
Second avenue. 


Seattle, Wash. 


moved 


The Barrios Typewriter Service has been established 
who had been a machine mechanic here the past fifteen 


The Washington Typewriter Company has moved to 1014 


George A. Read, formerly of the Minneapolis branch of 


Remington Rand Inc., has been transferred to the local branch 
Spokane, Wash.—Harold N. Edmunds, who had been a service man 
here for the typewriter division of UEF, is now operating in all sales 


divisions at Walla Walla. 








ADDING MACHINES 


Friden 





Akron, Ohio.—-W. R. the 


Calculating Machine 


Schrader has acquired the agency for 


Amarillo, Texas.—-The Amarillo Typewriter Exchange has undertaken 
the distribution of the Friden calculating machine 
Dayton, Ohio.—-Representation in this territory for the Friden Calcu 


lating Machine Company, Inc., has been undertaken by C. E. Wenning and 
RK. H. Bainum 

Des Moines, lowa. 
chine franchise in this territory. 
lating machine sales 

Hartford, Conn.—kK. F. Weems has been appointed district manager ir 
this territory for the Marchant Calculating Machine Company 

Houston, Texas.—Rodney R. Quimby has opened an agency here for the 
Friden Calculator Company. He had been connected the past twenty years 
with the Burroughs Adding Machine Company 


Koch Brothers now have the Friden calculating ma 
Kenneth Hedeen is in charge of calcu 


Milwaukee, Wis.—Hugh Whaling has been made a salesman in the 
accounting machine division of the Underwood Elliott Fisher Company 


He had been in service work previously 

New York, N. Y¥.—The Century Adding Machine 
from 80 William street to Room 1001, 63 Park Row 

New York, N. Y.—W. A. Erickson has recovered from a case of in 
fluenza. He is connected with the Allen-Wales Corporation, 515 Madison 
avenue. 

Philadelphia, Penna.—J. A. Russell has taken the Philadelphia territory 
for the Friden Calculating Machine Company, Inc. He had been with the 
Patten Company, Honolulu, H. 1., previous to this Philadelphia connection 

Rochester, N. Y.—W. D. Skinner has joined the adding and accounting 


Exchange has moved 


division of the Underwood Elliott Fisher Company here. 
Washington, D. C.—C. G. Lattin has joined the accounting machine 
division of the Underwood Elliott Fisher Company here. 








OTHER MACHINE S 





Chicago, tt!.—-F. M. Boughton has been appointed Multigraph sales agent 
at Cincinnati. He had been in the Chicago territory many years 

Chicago, I11.—The Hilco Corporation, 1134 North Kilbourn avenue, has 
been chartered to deal in duplicating machines; capital stock, 200 shares 


par value; incorporators—J. P. Nielsen and Anna Fuernhammer Irving 

Greenfield, charter representative, 188 West Randolph street 
Philadelphia, Penna.—-The Stenotype School, 801 Chestnut street, has 

been registered in the common pleas court as a commercial title by 


S. Irving Strayer, 829 Montgomery avenue, Narbeth, Penna 











APRIL, 1936 


159 





Good Desks for Little 
‘Money! 


If your customer has a lim- 
ited budget help him to 
use ‘WISE economy"'— 
Sell him Alma Desks and 
Tables. 





STURDY CONSTRUCTION 
NICE APPEARANCE 
LOW PRICE 





ALMA DESK COMPANY 























CERTIFIED cn 


CASH REGISTER 


ROLLS: 


17 


Improvements in 1935 
» 


NO ADVANCE -” 
IN PRICES \. 











Precision 
Performance 





PAPER PRODUCTS 





rons. 


MANUFACTURING CO 


12000 Howard Street 
‘DETROIT, MICHIGAN 


vi m 


SEND FOR THIS BOOK THAT 


TURNS LEAD 
INTO GOLD 


®\ For Dealers As Well As 
\ Office Pencil Users 
Everywhere! 














THOUSANDS OF 
- QUANTITY PENCIL USERS NOW 
YOUR PROSPECTS FOR A NEW APPROACH 


IGGEST firms in largest cities are turning to 
AUTOPOINT and REALITE pencils for office 
use! Send for this book “‘Turning Lead Into Gold”’, 
which shows how and why these better mechanical 
pencils are winning such favor. Find out how you 
can share in volume sales and big pencil-lead 
re-orders. Unusual opportunity for enterprising 
stationery and office supply houses. Send for 
this book that is being sent to every large 
organization. Learn the FACTS! 


No. 7-B 7 
High Point, N. C. yee Qutepoint 
Office Use The # Better Pencil 


=——— j AUTOPOINT COMPANY, Dept. OA-4,1801 Foster Ave., Chicago, Ill. 





‘co1intmaster 


THE VERTICAL PENCIL SHARPENER 





Production of Pointmaster Pencil Sharpeners 
Has Now Been Started 


SHIPMENTS WILL START ON OR ABOUT APRIL 5TH 


If you are not one of the many who have ordered 
or inquired—Do so NOW. 


MARBER COMPANY, 20 E. Jackson, Chicago 
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f Stipe Lox 


The Better Paper Fastener 


POINTS OF SUPERIORITY 


A finger pressure slides the lock- 
bar top to one side, releasing both 
prongs simultaneously. 


4 SlideLok Fasteners open and close 
much more quickly, reducing usual 
filing time at least a half. 


2 Though the lock-ber releases 
easily, it binds both prongs se- 
curely—evoids accidental open- 
ing. 


5 File clerks like the absence of 
loops or catches that usually re- 
quire thumb-nail urge to open. 


b SlideLok prices enable you to 
supply these advantages without 
added cost to the user. 


3 Entire fece of SlideLok Fastener 
closes so no parts are exposed to 
catch or tear other papers 


Samples and prices are ready for you. Wrile today 


JOSEPHSON MFG. CORP. 


401-403 WEST 14th ST. NEW YORK, N. Y 




















Graffco 
MAPTACKS 


business aids are live 
They're long-established 





keen little 
business getters. 
favorites wherever office supplies are used 
or sold. 


These 


tool steel 


Uniform spherical metal heads 
and color 


points—-many brilliant colors 
combinations——three sizes. 


Unique display packing helps move them 
from the counter. 


Graffco Maptacks are better Maptacks. 


Write us for full details. 


GEORGE B. GRAFF COMPANY 


64 Washburn Avenue Cambridge, Mass. 
SAS RRL 





OFFICE APPLIANCES 





LUNA COLORED @ High grade crayons for 


PENCILS school and office; eight 
colors. : 
DEADLINE @ Soft and black for editorial 
PENCILS and drawing use. 
DIANA @ A high grade lead for me- 


chanical pencils, packed in 
wooden tubes. 

® A strong lead for checking 
purposes; red, blue, green. 


@ Popular priced black pen- 
cil, red eraser, in five de- 
_ grees of hardness. 
@ Hectograph leads for me- 
_ chanical pencils in colors 
as well as black. 
SEE CATALOG FOR DETAILS 


BLACK LEADS 


LUNA COLORED 
COPYING PENCILS 


HALF-MOON 
PENCILS 


MARS COPYING 
LEADS 


aan Pt eee 


J. Sd STAEDTLER, 


53-55 WORTH STREET, NEW 


INC. 


YORK, N.Y. 





Visible 
Memo 


Calendar 


DAYDEX 


The patented feature responsible for the 
success of Daydex is the visible sheet ar- 
rangement A whole week's appointments 
and memos are visible at a glance, yet O r d er 
there is a roomy page available for each N Ow! 


day's notations 


For 1937 there will be available a new re- 


fillable model of the Daydex Calendar with Get your 
an attractive permanent base This base share of 
can be imprinted for advertising or gift . 
purposes the busi 
The regular Daydex makes an excellent "© 
1dvertising medium by imprinting the 

cover? 


DEFIANCE SALES CORPORATION 


72 SPRING ST., NEW YORK, N. Y. 


Exclusive representatives and distributors for T Ss und Canada. 
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Aberdeen, Wash.—John B. Benson, pioneer stationer of this city, has 
been elected president of the Aberdeen Chamber of Commerce 

Anniston, Ala.—The Sawyer Printing Company has purchased the Hub 
Printing Company of Ensley 

Atlanta, Ga.—Foote & Davies, 15 Edgewood avenue, has leased space in 
the new Olympia building now under construction at Five Points 

Bangor, Maine.—The Cronin Office Supply 
17 Columbia street. 

Belleville, t1.—-The Lill stationery, greeting card and wall paper store 
has been opened at 324 East Main street. It is conducted by Elmer Lill, 
who has been active in the local field many years 

Brooklyn, N. Y.—-The Haven Sales Company, Inc., has been chartered 
to deal in ink of all kinds, adhesives, sales pads, writing paper, etc 
capital stock, $2,000; Clifford C. Reeve, charter representative, 91-26 
Eighty-fifth road, Woodhaven, N 4 

Chicago, Ill._-Homer Landeau & Company, 458 East Thirteenth street, 
has been chartered to conduct the business of stationer, printer, etc. ; 
capital stock, 200 shares par value; incorporators—Homer S. Landeau, 
Staniey L. Wessel and Edward A. Raveret 

Jackson, Miss.—-The Chambers Typewriter Supply 
purchased by John Lorenz 

Los Angeles, Calif.—-Schwabacher-Fry, with fine stores at San Fran 
cisco and Los Angeles, cashed in big recently on window displays built 
around the theme, ‘‘The Music Goes Round and Round.”’ 

New York, N. Y.—The Hoge Manufacturing Company, Inc., 
to 200 Fifth avenue, in the Fifth Avenue building 

New York, N. Y.—-The Eugene H. Tower Stationery & Printing Cor 
poration has been chartered; capital stock, $20,000; incorporators—-Dor 
ris Lindner, 25-30 Thirtieth road, Astoria, L. I.; Bella K. Rose, 1 Ed- 
marth place, Hastings-on-Hudson ; Benj. Kaufmann, 2045 Holland avenue, 
Bronx; Aaron D. Kauffman, charter representative, 305 Broadway. 

Philadelphia, Penna.—Malcolm J. Gillis has been appointed exclusive 
New England factory representative for the Polar Manufacturing Company 

St. Louis, Mo.—A. S. Werremeyer has returned from a Florida vacation 

San Francisco, Calif.—Charies R. Barry, manufacturers’ representative, 
is spending a few weeks in the southern territory in company with his 
salesman for the southwest, Arthur O. Carlson 

Santa Cruz, Calif.—-The Plaza Stationery Store, 6 Pacific avenue, has 
been sold by Sam Elsom to C. L. Atwood and Don Fairchild 





Company has moved to 


Company has been 


has moved 


eH 


Copyright Protects Foreign Markets 


Commerce Reports gives emphasis to the fact that many American manu 
facturers and exporters have failed to take advantage of the protection 
afforded by copyright for the reason that they do not realize that their 
catalogues, pamphlets, circulars, advertisements and radio programs are 
intellectual products Practically all the copyright laws of foreign coun- 
tries provide protection for such productions, There are ever present un- 
scrupulous persons who will copy unprotected catalogues, circulars, etc., 
knowing that the rightful owner is unable to enjoin or collect damages 
for such unauthorized use. There is in mind the case of a concern in a 
foreign country which took cuts from American catalogues and used them 
in its own catalogues, although the articles pictured in the cuts, in many 
instances, contained the names or initials of the American firms Not 
having copyrighted their catalogues in that particular country, the Amer 
ican firm could take no action against the infringer, and no doubt lost a 
considerable amount of business 
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(Exports—Continued from Page 8) 


United States Exports of Mechanical Pencils—January 1936 





9305 
Pencil 
leads 
9303 9304 and 9313 
Mechanical Other pencil 9306 Fountain 
pencils pencils parts Crayons. pens 
Countries. Gross. Value Gross. Value. Value. Value. Gross. Value 
Austria .... ‘ $ 36 itee —— — . & 14 
Belgium ..... . 29 ee sens joes shes ees eoce 
Czechoslovakia ° 16 —_ : $ 1 oie 1 146 
Denmark ..... : : 22 3,316 
Finland ... : 2 46 cave cece esse 8 TB nce onee 
France ' 194 455 $ 537 804 . 15 384 
Gibraltar _— 2 2¢ es ote ae . 3 168 
Netherlands . 5 187 38 140 521 cece 1 227 
Norway ... capes 3 60 173 177 cove suse % oeee 
Poland and Danzig. ... 47 : sees 
Portugal seeee ¢ 40 12 3,971 
Spain bee seboeess 7 424 sees eese 45 need 7 1,507 
Sweden ... eeece 1 35 5 57 37 aces 23 7,354 
Switzerland - 4 ese eoge ees -" ses 2 779 
United Kingdom ..1,268 8,074 174 2,228 1,202 : 9 219 
GHB ccccccccecs Oe 3,237 131 477 5,485 2,670 ll 338 
Costa Rica ........ 4 31 8 34 - 10 i 46 
Guatemala © ses 5 107 344 18 4 
Honduras .. ° ) 134 470 1,414 52 } 180 
Nicaragua cums 12 416 eae one 
Panama .... ons 4 129 475 ( 16 289 
Salvador ° >» « ‘ose 2 7 os oe 1 10 
BEGEESD sccccccccce 80 438 681 64 129 171 3 1,243 
Newfcundland and 
labrador ... see . 146 163 19 MS lées ecee 
Bermuda ..... — o< 22 52 er 6 1 26 
Jamaica .......s+05 oe sens 7 7 2 a aaa 
Trinidad and Tobago 1 44 88 246 23 13 1 212 
Other British 
West Indies _ 1 12 6 6 eee e000 
eeece ° ase 91 227 1,463 3,943 2 18 11 510 
Dominican Republic 8 26 141 413 née 1 30 
Netherland West 
Indies . 7 53 177 eee 3. Ss 
Haiti, Republic of. 3 37 a y 
Argentina 55 522 3,169 3,863 319 122 9 2,339 
Bolivia : cece 12 37 
Brazil 1 82 55 325 2 9 7 
Chile ... 14 198 285 799 21 os esse 
Colombia , s see 17 321 1,109 68 527 24 2,017 
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fe For Quantity Sales It’s 


FA HOTCHKISS 6A 


ERE’S the little brother of 

the big Hotchkiss winner 

5A. It’s Model 6A and it’s the right size at the right 
price for mass sales. 


Model 6A has that exclusive Hotchkiss feature of 
using, without any change of parts, any “standard” 
size staples with 14” legs and '4” crown from .019 
gauge up to and including the 2C staples—and it will 
drive them all without clogging. 


Hotchkiss Model 6A is waiting your call—get your 
order in early and be one of the first to cash in on its 
sure popularity. List price $3.50. 


THE HOTCHKISS SALES CO. 
NORWALK CONNECTICUT 


EXTRA! Hotchkiss 
Model 6A becomes a prac- 
tical tacking machine just 
by folding back the base. 
Holds 105 staples. 











vrtra Sales Appeal 


in BASKET 
WEAVE 
BLOTTING | 


Beautifully Embossed with a distinctive 


colors. 





BASKET WEAVE 


BLOTTING 


design in twenty-one attractive 
Wrenn’s Basket Weave Is and has been 
for years an outstanding favorite in the 
blotting paper field. Its popularity and ex- 
cellent quality will make it a LEADER in 


your sales. 
Use Wrenn’s for desk and hand blotters. 


Ask for Samples of BASKET WEAVE 


and plain blottings. 


Bradner Smith & Company 


333 So. Desplaines St. 


| 


Chicago, Illinois 
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ELIMINATES POSTAGE WASTE) 


Improved 
Triner No. 9-T 
meets postal 
tolerance of 
ONLY FIVE 
GRAINS 





Increased 
Markets Capacity 


9 oz. x ly ez. 


Never before were the post-office requirements so exact- 
ing. With a tolerance of only five grains now permitted 
many business concerns are wasting money in over-post- 
age because ordinary scales cannot indicate a five-grain 
variation and thousands of scales now in use are inade- 
quate. Your market for Triners is thereby greatly in- 
creased. 


Triner refinements make this close-weighing accuracy 
possible. Permanent balance, special alloyed steel pivots, 
perfect alignment and operation of moving parts, to- 
gether with sturdy, high-grade construction, insure de- 
pendable and lasting service. Capacities nine ounces to 
four pounds in various models, with computing charts 
on those of one pound and over. 


Send tor detailed description and prices 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage, Ilinois 

















The Line 
You Can 
Merchandise 
with Profit! 








NAGEL-CHASE 


MANUFACTURING CO 
2811 N. ASHLAND AVE 
CHICAGO 
ILLINOIS 


MAIL THIS COUPON NOW 


. 
NAGEL-CHASE MFG. CO., : 
2811 N. Ashland Ave. WORLD'S 


Chicago, tilinois. ; LARGEST 
-, A, tt, t, dealer price Ist MAKERS OF 


Name vane 
Store pinnae SMOKERS 


Address 











Countries Gross. 


Ecuador 

Surir am 

Peru 

Uruguay 

Venezuela 

British India 
British Malaya 
Ceylon 

China 

Netherland India 
French Indo-China 
Hong Kong : 
Japan 

Palestine 

ER cece 
Philippine Islands 
Siam 

Syria 

Australia 

Biitish Oceania 
French Oceania 
New Zealand 


| British East Africa 
| Union of South 


Africa 

Egypt 

Morocco 

Other Po-tuzuese 
Africa 

Canary Islands 


Total 1,804. $17,102 


Shipments to 
Hawali 
Puerto Rico 
Virgin Islands 


Countries 


Austria ...... 
Belgium os 
Cvechoslovakia 
Finland 
France 
Germany 
Greece es 
Italy ..... 
Netherlan«|s 
Norwiy ... 
Poland and Danzig 
Portugal . 
Rumania 
PGE cccces ose 
Sweden ...... 
Switzerlar.d eee 
United Kingdom 
Canada ..... 
British Honduras 
Costa Rica 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico . ° 
Newfoundland and 
Labrador 
Bermuda 
Jamaica 


Trinidad and Tobago 


Other British West 
Indies 

Cuba 

Dominican Republi 

Netherland West 
Indies 

Haiti, Republic of 

Argentina 

Bolivia 

Brazil 

Chile 

Colombia 

Ecuador 

British Guiana 

Surinam 

Paraguay 

Peru 

Uruguay 

Venezuela 

Saudi Arabia 

British India 

British Malaya 


| Ceylon . 

| China ..... ee 
| Netherland India 
Sa secceee eee 


9303 


Mechanical 


pencils 


Or & hi be 


4750 
Filing folders, 
index cards 
and other 
office forms 


Lb 


Palestine ..... eees 


Philippine Islands 
Siam .....«-+. eee 
Turkey 

Australia ....... 
French Oceania 
New Zealand 


British East Africa... 
Union of South Afri 


Nigeria 

Egypt ..coss 

Algeria ses 

Other French Africa 

Liberia ...... 

Other Portuguese 
Africa .. . 

Canary Islands 


Total 
Shipments to: 
Hawaii ....... 


Puerto Rico ... a3 ; 


Virgin Islands 


81.836 


- 11,120 


46 


Value, 


o~ 








9304 
Other 
pencils 
Gross. 


71 
t 
69 


350 


100 


58 


~ 








~~ 





OFFICE APPLIANCES 


9305 
Pencil 
leads 

and 
pencil 
parts 


Value 


per 
Value 








60 
699 


702 





es 


1, 


‘ountain 


Value. 





7763 
Dupli- 
cating 

ma- 

chines, 

Parts 

and sup- 
plies for 
Value 


84s 

















“KELEAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(U. 8. Patent 1.783.623. Canadian Patent 334.059. Other patents pending.) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 

cations. 


Kilian ‘Manufacturing Corporation 


107 North Franklin Street Syracuse, New York 


HECTOGRAPHS 
















eNOTE g REFILLS e 
e LETTER * CARBON e 
e LEGAL FIBRIN RIBBONS e 
e FOLIO DDKOAN INKS e 


HECTOGRAPH 























ANOTHER FIBROIN SUPERIOR 
QUALITY PRODUCT 


Bringing dealers greater sales. Every office, factory, 
warehouse and school is a prospective user. Manufac- 
tured of guaranteed material. Write for details, prices 
and generous discounts. 


FIBROIN STENCIL CORPORATION 


306 W. ADAMS ST. ° JACKSONVILLE, FLA. 
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SINCE 1868, WE'VE 


Been Putting EXTRA VALUE 
into OFFICE TABLES 


Here at the biggest table factory in 
the world, we've been making Ameri- 
ca's favorite office tables since 1868! 
Every St. Johns table has the business- 
like good looks that se// . . . plus fine 
workmanship and extra strength. 
Standard office colors . . . golden, ma- 


That's Why 
Handling the 
St. Johns Line 
Means Extra 
Profit for You! 


hogany or walnut; range of sizes from 
24x36 to 34x72. Every table equipped 
with dovetailed drawers with 3-ply 
bottoms. 
prices. 


Write today for catalog and 















St. Johns Off ce Table No. 24 


Northern Gray Elm. Golden 
Finish. Top, %'"' thick. Legs, 
2%"' square. 6 Sizes: 24x36, 
27x42, 27x48, 27x54, 27x60, 
and 30x72. Shipped K. D.; 
Packed two of one top-size in 
crate. 














ST. JOHNS TABLE COMPANY 


CADILLAC, MICHIGAN 















A COMPLETE LINE 

Correct in Design 
Honestly Built 

At the Right Price 


Glad to send catalog 


Jasper Seating Co. 


JASPER, INDIANA 
CHICAGO: L. H. Farber NEW YORK: 
529 S. Wabash Ave. Office Furniture Warehouse 
Telephone WEBster 3217 573 Broadway 
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APPLIANCES 


OFFICE 





RIBBONS 


Sansom at Tenth Street 





U. S. TYPEWRITER RIBBON MEG. Co. 






ESTABLISHED 1895 


Dealers Inquiries Solicited 


CARBONS 


Philadelphia, Penna. 











RESPIRATOR CUSHIONS 
are cool and comfortable, air conditioned 
and ventilated by respiration. 
Manufactured By 
L. M. Bickett Co., Watertown, Wis., U.S. A. 


un 


i ee ee 











These revolving metal 
cabinets are increasing 
the sale of Moore 
Push-Pins, Pushless 
Hangers and Maptacks, 
for dealersev erywhere. 
Start today to increase 
your sales volume and 
profit. Order an assort- 
ment of MAPTACKsS... 
or PusH-PINs and 
PusHLESS HANGERS... 
the cabinets are FREE, 


MOORE PUSH-PIN CO. 


113-125 Berkley St., Philadelphia 
The Original oe of hy 
Pushless Hangers and Maptacks. 












>_ 


QODODOOOM 





“A 






i-y 










, 









Holds Complete 
Assortment 











PUSH-PIN and 
HANGER DISPLAY 
Holds Assorted Sizes 10c 

















New STEEL SAFE 


Defender 


Most economical SAFE in 
the Country—/ow price 


Seller can make big money giving 
attention fo this proposition 





15 in. high; 12 wide; 13 deep. Weight 240 lbs. 


Inside 


Syracuse, N. Y. 


Write HILLSBERG CO. Jefferson St., 








ee ee 





DEALERS Cash in on this FAST-SELLING AUTOMATIC 


ASTERLRAPH 


AUTOMATIC FEED - AUTOMATIC /HKING INCLOSED DRUM 





lhree Models, All Closed Drum, 
Automatic Inking, Low Price. DUPLICATOR 
Model A, completely automatic, Auto- a 







matic Feed, Automatic Inking. 

Aggressive dealers are cashing in on 
this wonderful line of Mastergraph 
duplicators, they are simple in con- 
struction, speedy in opera- 
tion, beautiful in design, 
and small number of parts 





make it popular with users 
and a profitable trade 
builder for DEALERS 

Write for complete infor- 
mation on our liberal dealer 
franchise 


THE AUTOMATIC MASTERGRAPH DUPLICATOR CO. 
807 Walnut Street, Des Moines, lowa 


naan 








STOP LOSING 
TYPE CLEANER SALES 
ind Start Making Consistent 
Profits with wang 


Stenographers re-buy Clarotype for two reasons. 1 

It cleans the type quickly anc a thorough nly gets ou 
the dirt and ink Z ents spattering 
handy lauber make brushing unnecessary 

There s oF ne Cla voe and it is the ome 





ndy repeat profits 


that Ss Making 5s 


cLARO TYP 


the modern type cleaner 


This handy 
dauber 
comes with 
each bottle 


Write us for our free advertising aids which «x 


plain our money-back guarantee to stenographers 

Clarotype retails for 50 cents with @ good 

rofit for you Order from your jobber or from 
THE INC, 


CLAROTYPE CO., 
- New York 





16-D Hudson St. 








Sell More 5 


Five 
There’s a wide market = peunds 
. . by half 
for shipping scales, as ounces 


well as those designed 
for regular postal and 
air mail use 
know how to reach it! 


Let HANSON Ideas 


Hanson service does not stop at me 
chanical perfection. There's a success 
ful merchandising plan available to all 


Hanson dealers 


There's a Hanson Model for 
every postal need. Send for 
descriptive literature 


Scales! 











if you 


Help You 


HANSON SCALE CO. 


write for it today. 525 N. Ada St., Chicago 
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RIBBONS AND CARBONS 


Hurst has joined the sales staff of the Codo Manu- 
Indiana, West Virginia 





Chicago, Ill.—E. C 
facturing Corporation ; his territory includes Ohio 
and Kentucky. 

Chicago, !i!.—Horder’s, Inc., won a bronze award in the 1935 All 
America Package Competition, sponsored by Modern Packaging, a business 
journal. The Horder entry was a typewriter ribbon box which includes a 
mirror, a powder applicator and a loose powder strainer 

Philadelphia, Penna.—A short time ago the bowling team of the Shall- 
cross Company bowled a single game with a score of 1,284 

San Francisco, Calif.—Bernard Wulff, of the Pacific Carbon & Ribbon 
Manufacturing Company, has been making an extensive trip through the 
mountain states and the south 

San Francisco, Calif._-W. G. Huston, western for Mittag & 
Volger, Inc., returned recently from an enjoyable and successful visit to 
Hawaii, where he made headquarters with Alexander Brothers The 
“M & V’’ products enjoy large sales in the islands. 


BUSINESS OPPORTUNITIES 


Important to Manufacturers 
ng detailed inquiries, received direct from readers 
APPLIANCES, are tangible business opportunities 
submit re mention ts made in the iten 


Wants Abroad 

The Edward Evans & Sons, Ltd., 200 Kiukiang 
Road, has become Evans Book Company, Ltd. The new company wishes to 
receive catalogues and samples from manufacturers of office equipment, 
and requests that its name be placed on mailing lists 

Saigon House Asks for Catalogues._-The Albert Portail Company, Sai- 
gon, Indo-China, wishes to hear from American Manufacturers of office 
equipment who seek to cultivate the market in that vicinity Printed mat- 
ter and other pertinent information will be appreciated 


Wanted Here at Home 


Lines for Pacific Coast.—-A Seattle representative of 
steel office equipment and also a line of filing equipment, seeks lines to 
amplify his range This salesman wishes lines that are known on the 
coast, with some established business He had made excellent progress 
thus far in 1936 and has ample time to devote to missionary work with 
competent specialties Address Mes. 74, care of Office Appliances, 417 
South Dearborn street, Chicago, Il! 

Office Equipment Catalogues for Shreveport House. 
writer Service Company, 402 Ricou-Brewster building, 
wishes to receive catalogues on office equipment and specialties 


manager 











The follow f Orrict 


juirers ferences 


Catalogues for Shanghai. 


manufacturers of 


The Barrois Type- 
Shreveport, La., 
for the 


modern office. This business is conducted by M. J. Barrois, who hes suc 
ceeded the R. J. Newson Typewriter agency 
Trenton Stationer Asks for Catalogues..-The Parker Press, Market and 


wishes to receive catalogues from manu- 
The company has opened a stationery 
Please address mailings to 


Jackson streets, Trenton, N. J., 
facturers of commercial stationery 
store in connection with the printing plant 
Mr. Sidney H. Parker 

Typewriter Dealer Seeks Catalogues.- 
established by M. J. Barrois at 402 Ricou-Brewster building, 


The Barrois Typewriter Company, 
Shreveport, 


La., wishes to receive catalogues from manufacturers of all office machines 
and devices. This business has succeeded to the R. J. Newson Typewriter 
Agency The new management seeks the co-operation of the trade in 


keeping it informed of new developments which will aid in the operation 
of business offices. 


Stationery Catalogues for Chicago Machine House.—Pruitt, Inc., 172 
North LaSalle street, Chicago, requests manufacturers of commercial sta- 
tionery and allied lines to send their catalogues Please mark these for 


the attention of O. E. Pruitt. The Pruitt business is to be expanded to 


include commercial stationery 
New Enterprise 
Following is a reported in further detail elsewhere in this issue 
It offers possibilities of additional outlets for manufacturers in this field 
Belleville Store Established.—The Lill Stationery Store has been estab- 


lished at Belleville, [ll., by Elmer Lill, who has had a long connection 
with the stationery trade in this city 


concern 











Atlanta, Ga.—The Southern Stamp & Stencil Company has moved tem- 
porarily to the corner of Walton and Forsyth streets, pending the con- 
struction of a new building at 107 Walton street 

Columbia, S. C.—The Columbia Office Supply Company, which started as 
a rubber stamp shop, is celebrating its twenty-fifth anniversary this year 

Los Angeles, Calif._-The Los Angeles Rubber Stamp Company, 1500 
South Los Angeles street, is expanding to include a complete line of com- 
mercial stationery Al. C. Davidson, manager, said: ‘‘The recent expan- 


sion of our commercial stationery department has already resulted in 
increased sales.’’ 
San Francisco, Calif._-O. H. Davison, 74 New Montgomery street. re 


ports that the Fulton Specialty Company is now operating under the Cali- 


fornia Fair Trade act He also calls attention to the fact that fingerprint 
ampaigns now in vogue are using the Fulton stamp pad because of the 
*xcellent results obtained in that work 








PrENCTLS 


Vorwick has been assigned to the Pacific 


PENS AND 


Philadelphia, Penna.—-F. W 
coast territory by the Blaisdell Pencil Company. 

New York, N. Y¥.—Joseph T. Carew has taken on the 
coast territory for J. S. Staedtler, Inc., from Denver west 

San Francisce, Calif.—Maurice I. Levine, president of the Reliance Pen- 
cil Company, Mount Vernon, N. Y., was a visitor in this city recently. 

San Francisco, Calif.—The Eagle Pencil Company has opened an office 
at Room 531 Rialto building, 116 New Montgomery street H. G. Conners- 
man is in charge, covering northern California, Oregon, Washington, Idaho 
and Montana George Reindell and Claude Moore, salesmen, also make 
headquarters here. 





entire Pacific 





A 
LA. 








WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 











plat ltl hn dl i dh i 














POSITIVE LOCK 
COMPRESSOR 






400 LINE 
STEEL FILES 


This is the file that will get you 
the order even when the day 
seems lost to price competi- 
tion. That's what dealers who 
are handling the 400 Line tell 
us. 


Made of full weight standard 
grade furniture steel—rigid— 
and attractively finished. Four 
ball bearing rollers give it that 
free easy drawer action. In- 
terchangeable drawers. Posi- 
tive spring follower block. 
Standard finishes. With or 
without lock. 

Put a sample on display. You'll 
like it. So will your customers. 


404 A4-dr. letter file 
404C 4-dr. legal file 
403 3-dr. letter file 


414 3 letter drawers and 4 
compartments for 3 x 5 
or 4 x 6 cards 


ART STEEL CO.., Inc. 


300 E. 145th St., NEW YORK, N.Y. 
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Card-cases, any size; loose-leaf envelopes, punched; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes; stamp containers, ete. Made of 


build to ft your perticuler need. Write us for details. 


. MARKILO COMPANY, Mfrs. 
3633c S. Racine Ave Chicago, U.S. A. 


acetate (slow-burning) transparent cellulose. We ~ 








APPLIANCES 


OFFICE 











AMERICAN 


EXTRA PROFIT 


because of quick turnover. Here's 
the ONE machine that fits all office 


needs. 
50 


Consecutive—dupli- ~ 
RETAIL 









cate — triplicate — 
quadruplicate—r e - 
peat. 

AMERICAN NUMBERING MACHINE CO. 


224 Shepherd Ave. Branches: 
Brooklyn, N. Y. Chicago Los Angeles 
London ris 

















BACKING SHEETS 


Stencil Manufacturers and Distributors Should 
Write to 


THE 


TECHNY, ILLINOIS 


For Quotations on: BACKING SHEETS, STYLUS 
PENS, LETTERING GUIDES, STENCILSCOPES, 
STENCIL FOLDER BOXES and CUSHION SHEETS 


u-Wda- 


Brands 


DUPLICATOR INKS 
DU-WA-CO Duplicating Ink is more than 
just an ink. It is a part of the satisfaction 
in accomplished workmanship in the duplicat- 
ing room, critical endurance in your advertis- 
ing department, and the final analysis of pull- 
ing power in the presentation of your literature. 

Intense color—more copies to the pound— 
doesn’t offset or smudge—approved and in 
use by Army, Navy and other government 
offices, also schools and corporations. We can 
help you extend your sales. Write. 


unham-Ucsatson 
Manufacturers of Ink Specialties 
644 SO. CLARK ST., CHICAGO 





Coast Distributors 
West Coast Duplicator 
Supply Co., 43! Bush St., 
Sas Franciéco, Calif. 




















- DIP-NO-MORE 


Aare 
ny 




















the handy vial style 
ink eradicator that 
offers especial con- 
venience to pen and 
ink users. A touch 


DIRECT 
mame POR PAPER 


ee af. 
=e Eee 






(OOM 19988) bccees (ey ber 
FOR CLOTHING, 








io eame #0 be Peas: es ot obc of “1” and “2” for 
—~ small erasures ...a 
tap releases a drop 


Bent neck prevents 
overflow 


SPEED 
SAFETY 
SATISFACTION 
Details on request 
H. A. Ink Eradicator Company 


Cable: ERADICATOR 1707 Zerega Ave., New York, N. Y. 














Col 


CARBONS & RIBBONS 


—a complete and dependable service for the 


writing and copying needs of American 
business. When you undertake to sell Codo, 
you join a group of men who combine quality 
and cooperation to make success. Codo 


Carbons & Ribbons are worth more because 
they give better results. And Codo sales- 
men earn more because they serve better 


Code Mig. Corp. 
CORAOPOLIS, PENNA. 
NEW YORK CHICAGO 

















LOOSE-LEAF 
and 


VERTICAL 


ALPHABETS 

MONTHS 

NUMBERS 
STATES 


y . \\ > 
hor Special INDEXING «+ Cc EL=sDEX 
| Main Street 


A. FOO 


CEL'U-DEX CORP, 


ef 





BROOKLYN. NEW YORK 





ADDRESSOGRAPHS 
MIMEOGRAPHS 
ELLIOTT-FISHERS 
COMPTOMETERS 
MONROES, etc. 


Bought and Sold 


United Typewriter and 


Adding Machine Co., Inc. 
813—14th Street, N.W. 
Washington, D. C. 
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VARIETY? Certainly! There are 
many styles in the NATIONAL line of 
leather envelopes. 


Two and three-way zippers, ring book zippers, 
Tuck-Tite locks, button fasteners, one to ten 
pockets, smooth or grain finish, lined or unlined 
‘in fact, designs to meet every practical require- 
ment. Two very popular styles are illustrated. 
At the left No. 902 with eight pockets and sliding 
handles; right, No. 816 ring binder with gusset. 




















Let National supply your entire assortment. 
Dependable quality at attractive prices. 


NATIONAL BRIEF CASE 
MFG. CO., 


512 S. Peoria St., Chicago, Ill. 








The 


Cleanest Adhesive (lil ; ly é ( ADAMS 


pread Grippit with your fingers | oh pues FLATTENED JOINT te thee 
. = ra pu - 
and see how it rubs off, leaving — PATENTED wees right side up. ND need to hunt 
them cleaner than before. See how [aaa Sa" Se 
it brings actual pleasure to the % Here is the simplest, quickest-operat- 
f cl : ; Cri, * 25) ing and most satisfactory ring ever 
pasting of Charts, reports, stamp a ot | Seven Sizes invented for perfora sheets or 
albums—erstwhile pesky jobs . . . | Inside Diameters: pam igh ny ie ee tee 
Look for this display on stationery ing, No. ” ” point. The enlarged joint, nicely 
PPrt > eee et i rounded and smoothed, keeps ring 
 enee ee right side up in position to be in- 

; ‘ | No 0% No. 4, 2% 

designed, larger tube Free | Ne. 6, 8” 


counters ... Write us for newly 


Harriman-Welts Products Co., 200 Summer St., Boston Henry >. Adams Mfg. Co. po So. Colenge Ave., 








| 
| 
PPPS 


PPPPPLPLLPP LOLOL LPP L OP LPL eT 


{ =Watch Those Profits 
GROW! 


Such equipment as Calculating Machines, Billing and Book- 
keeping Machines, and in some instances, certain types of 
Adding Machines yield ph 1 profi Why not 
diversify your selling? Besides typewriters, you can sell 
many profit producing mechines that are listed in Reliable’s 
Wholesale Catalog and, at real bargain prices, too. Send 
for your copy today . . . no obligation. 


RELIABLE TYPEWRITER 


& ADDING MACHINE CORP. 
303 West Monroe St. Chicago, Illinois 












MAK-UR-OWN 
ALL TRANSPARENT 
INDEX TABS 





~~ 


Write now for samples and prices 


THE VICTOR SAFE & EQUIPMENT COMPANY, Inc. 
NORTH TONAWANDA, N. Y. 





Sib. 











You can Actually Staple 


YOUR QUESTIONS a 2 sheets up to 
| ANSWERED FREE 9 Fie ot ae 
with the New 


ACME No. 1 


Heavy Duty 
Hand Stapler 















Subscribers to Office Appliances have free 
access to a competent service bureau which 
is prepared to answer almost any question 
relative to office equipment. 










A considerable number of our readers have 
found that this service in itself is worth 
many times the subscription price. 








STAPLE QG.G 
The Office Appliance Company, 417 South COMPANY SSS 


Dearborn Street, Chicago, U.S. A. :2::33 1643-1647 Haddon Ave. 
“J CAMDEN, N. J. 
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OFFICE APPLIANCES 





OFFICE CHAIR CASTERS. RUBBER 


CUSHION SLIDES. RUBBER DESK 
SHOES. “ATLASITE” DESK CUPS. 





Bind sheets orderly and se- 
curely. Fit any width of 
sheets or distance between 


LOOSE LEAF 





FURNITURE RESTS. 


The complete line, 


sold through 
leading office equipment dealers. 


THE BASSICK COMPANY 


BRIDGEPORT, CONNECTICUT 





“The World’s Largest Manufacturers of Casters” 


punch centers, capacity regu- 


HOLDER 


lated by interchangeable 
posts. $3.50 per dozen sets, 
f. o. b. N. Y. Request on 


your letterhead brings sam- 
ple and details. 


F. B. Mfg. Co., 


1228 Intervale Ave. 
New York, N. 











DEALERS WANTED 


One in a territory 
For a spring cushion 
typewriter key having 
permanent pure white 
characters. You will get 
more key business by sell- 
ing 


MASTER 
SPEED KEYS 


no rubber to wear out 
Write for our interest- 
ing proposition. 


Speed Key Mfg. Co., Inc. 
299 Columbus Place 
Brooklyn Pa Be 





= ho 
REBUILT 
for Quick Sales — Big. Profits 
and Repeat Orders 
Write today for the new REGAL Merchandising Plan 


Regal Jypowniter. Company, Inc. 


DEPT 


75 Uarick St, New York, N. Y. 














MODERN 
CARBON PAPER 


82 ST. PAUL ST., 








ZIPIT 


THE NEW 
TIME SAVING 
CARBON 


Territory now being 
allotted. 

Send for samples and 
agency proposition — 


IT SELLS 


PHILLIPS PROCESS CO., Inc. 


ROCHESTER, N. Y. 








Typewriter Stand all- 
metal with disappear- 
ing shelf and rubber 
tired casters. Price 
$4.95 list—10% off if 
you return this Ad 
with your order. 


Pruitt 


INC. 


526 Pruitt Bldg., Chicago 








ROOCO 


e All-Purpose 








. 

e Ink for 

: e Slencil 

‘ e Duplicators 
—_. 

» Office Equipment Dealers are en- 
E titled to the duplicating machine 


get and to hold the trade. _,ROOCO 
Duplicating Ink is of such quality. 





Suitable for open or closed drum H. D ” ROOSEN co. 7 
stencil duplicators, it makes dense hiya. N.Y. Chi 

slac h { S les Breckiya, rover 
black, sharp impressions. amp Fectory 609 S. Clark St. 


and prices on request. Foot 20th St. 


supplies business in their territory, 
but quality supplies are needed to 


Curmanco Letter Rack 
for Efficiency 


Saves Time, Clears Your Desk for 
Handles, Sorts, Classifies 
and Distributes 


the papers of your daily work. It saves time and 
labor, relieving you from shuffling and reshuffing 
apes many times every day. It provides a place 
or every paper, with each paper in its place hey 
are needed on every desk from Manager to Office 
Boy 


Action. 


) Cap Size Ne. 104 $5.00 
.) Letter Sire No. 114 6.00 


Check size and guatiy desired. Pin ad to letter 
and MAIL TODA 


Currier Manufacturing Company 


26 N. W. Terminal Bidg., Minneapolis, Minn. 


Olive Green 
Art Steel 














APRIL, 1936 169 











EASY-PROFIT 
ITEM FOR 


DEALERS 











non-cellulose 
STENCI L Every Office 
Needs One! 










This new at b is non-protein * A Nea v 


> * 

ip A SIMPLE, INEX 
PENSIVE DEVICE FOR 
ROUND-CORNERING 
e@ Nound-cornered cards and papers 
Splendi handle easier, last longer, look neater. 
plendid Business offices, architects, engineers, 
Deal photographers, printers and countless others 
eater are dential prospects. The CORNEROUNDE! 
is only round-cornering machine at any- 
Consignment where near as low a price! Sells easily. | Retails 
at . . complete. A ts from extra 
Proposition interchangeable blades. Inquiries from 


responsible dealers invited. 
L. A. 8. CHRISTIE Co. (Dept. A) 


STABRO MFG. co.., Inc. 7 Rochester, N. ¥ 


391 Fulton St. Brooklyn, N. Y. . CO RNE RO UNDE ss 


SMEAR-ACTION SELF-SHARPENING 


._<— 
<n" 























Bega arg ooo 5 5525252525252 


The “Aluminum” Pocket Seal 
and other MARKING DEVICES 






















SALESMEN 


are the shock troops in the army of 
~ business. 


Their equipment must be the best. 
Sell them. 


Beach's 
“Common Sense” 
Expense Books 


Order your stock from the 


BEACH PUBLISHING CO. 
1351 Book Bidg. Detroit 


Efficient and economical. 


Will keep correspond- W | T rt 


ence and papers always 
on hand and properly 


arranged. The most ef- 
ficient desk file on the 
market. Made in four 
sizes. A very profitable 


item for stationers. 


eS a a] 


2 ee a a a a a a a a a a ae tt a ah ake ake ate ate ate at 
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a 
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POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


MEYER & WENTHE- CHICAGO 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 


ee ee ee a ee ae ee ee ee 
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Stanley R.Bristow 


24 Central Ave. West Orange.N.J. ‘**4 Stapler for Every Purpose”’ 

















Je ae | Fast V7 loving 7777. 
ti” =) | PNAS ee) tae lelae 


of Payrolls 





ox : 
‘vrs 
. 


Time 
Interest 
7 Everyone wants the Columbian Safeway Photo 
Cnnage Mailer. Gives 100% protection to photos, prints, 
Unit Costs drawings. ——— papers. a | ayy Special 
lined board—wi not crac under strain 
Express and triple protected corners. Easy to 
Freight Charges close. Attractive address form on 
i face. Free display rack with 175 
Discount Mailers—one box each of the 7 
Etc. standard sizes—-pays handsome 
net profit. Send for samples and 
End Mistakes—Double Speed with Precalculated, full information today. United 
. States Envelope Co., Dept. C, 
Verified Answers Worcester, Mass. 





eilicke Systems, Inc. ; ! rie 
3468 Wo Gare Chicago. Illinois Columbian Safeway Photo Mailer 
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Featuring THE NEWBAa&M 


CHROMIUM STAMP 

















This attractive display, given free to dealers, 
will help increase sales. 


This new B. & M. development makes obsolete all old types of 
rubber stamps and introduces an entirely new idea in rubber stamp 
manufacture. Customers say that this new construction is as far ahead 
of the old type, as the electric light is ahead of the candle. Display 
the new alongside of the old and your customer will select the new 


Chromium stamp every time 


Send for circular giving liberal dealer discounts 


Bankers & Merchants Stamp Works 
3223-25 Sheffield Ave. Chicago, Hl. 











DICTATOR duplicating INK 


PROVEN 


Satisfactory 


IN EVERY DAY 
DUPLICATING AND 


Profitable 


IN THE DEALER'S 
EVERY DAY SALES 


LLL 
MMAAAY 


c>3 
ro  ) 





All the ingredients of DICTATOR Inks are tested and 
proven uniform quality. Laboratory analysis tells us 
whether raw material supplied conforms to our high 
standards. Clear, strong impressions from typed or 
stylus cut stencils always result. DICTATOR Inks are 
supplied in three distinct qualities, and provide cor- 
rect grades for all rotary duplicators. Glad to send 
samples and prices. 


NK SPECIALTIES COMPANY 


FRED B. CANODE 
519 S. Laflin St. Chicago, Illinois 











OFFICE APPLIANCES 


THE STATIONER’S 


SCRAP 
BOOK 


IDEAS 


PRICE sa POST FREE 


The most valuable 
moneymaking volume 
ever placed before the 
Stationer Trade—Con- 
tains nearly 200 hints in 
connection with every 
department of your 
business. 


Press Comments: 


The book contains some 178 pages of common sense sugges- 
tions for commercial stalioners and dealers in office equipment. 
It is conveniently divided into four sections, as follows: 
Organization; Advertising and Publicity; Selling Ideas; Win- 
dow Display and Selling Ideas for Specific Lines. An index 
in the front of the book classifies the subjects treated and gives 
the numbers of the pages where the stalioner may find sugges- 
tions on the particular phase of his business thal he may be 
interested in al the lime. The subjects run all the way from 
account books to window dressing and are written in such a 
way that the volume is an excellent reference book. 

—Office Appliances. 


The Scrap Book can be dipped inlo almost anywhere, and 
useful hints on a wide range of subjects, presented in a very 
readable form, will be found on every page. 

—The Newsagent, Bookseller's Review and 
Stationer's Gazette. 


It was a distinctly good idea to bring together such a series 
of approved ideas, and the volume should meet with a warm 
welcome —The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, Lt. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON. W. C.. ENGLAND 
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Cenerals i: CROWN 


IS LABORATORY BUILT 





Typewriter Ribbons and Carbon Papers 


— 
é 








Before GENERAL’S Inks were ‘ 
produced commercially, samples 4 Wh 

’ ee ether a consumer, a dealer or a dis 
of each type, together with inkl, ff af a ) tributor, the Crown line should meet your 
competitive inks, were given at ink} ° . . . y 
the most exhaustive tests by : ms every requirement. Its wide variety of 
the N. Y. Testing Laboratories . i) weights and finishes of carbon and the ex- 
(the oldest and largest un- cellence of the fabric and inks, which readily 
biased testing laboratories in adapt themselves to the various typewriter 
this country). The results of ribbon needs, enable you to provide and 

maintain satisfactory service. 


these tests conclusively proved 
GENERAL'S superiority, in every 

Write today for full details covering our 
profit-yielding proposition. 


a? ~~ ~— hol 
“> ee 
- ae ad . 
wey aa. 
: ; >> 


respect, over all other inks. 


And today, the four popular 























sizes of GENERAL’S Inks are Send Detail. ome " 

definitely proving their superi- end for Deteits The Crown Ribbon & Carbon Mfg. Co. 

ority in throughout the 

country. cane the de GENERAL PENCIL COMPANY 782-790 St. Paul St. ROCHESTER, N. Y. 
and is incr ing for th 

finest of writing fluids. JERSEY CITY @ NEW JERSEY | Good Impressions for More Than a Quarter Century 






“We'll standardize 


on these cards” 


For More 


and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


HE reaction to business cards done on Wiggins 
Scored Card Stock and carried in a Wiggins Compact Binder, is one of 
quality regardless of what they cost. No matter if they be elaborately 
engraved or humbly printed, the feeling is that they could not possibly 
have been done better for the money. 

Quite naturally any executive who receives one of these cards thinks of 
their application to his own firm. Very likely he will tell his secretary 
to ask the stationer about them on her next visit. 

Through communication with any paper merchant listed here, or with 
us, you will receive samples and full details for filing of the cards that 
tear from tabs with perfect edges. 


The JOHN B. WIGGINS COMPANY, 1162 Fullerton Avenue, Chicago 


(Originators of Seored Cards) 


New York City: Richard C. Loesch Ce. St. Louls: Tobey Fine Papers, Inc. 
Pittsburgh: The Chatfield & Woods Co. Grand Rapids: Carpenter Paper Co. 
Detrelt: Seaman-Patrick Paper Co. Housten: L. 8. Bosworth ©o., Inc. 


WIGGINS 


BOOK FORM CARDS 
COMPACT BINDERS 


Oe f 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 
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The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Tl. 
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OFFICE APPLIANCES 


DEALERS, IT’S YOUR 

















The New Royal Portable De Luxe is the last 
word in personal typewriter luxury . . . with 
everything found on any other portable... plus 
exclusive Royal improvements! And a price that 
assures you the business! What a tremendous 
advantage for dealers who “push” Royal! 
Exclusive features Sell every Customer 


Check the following improvements —fhey tell 





BORN WITH A 


SILVER 
SPOON 








Designed for YOU... priced to sell in competition with any portable on the market! 


the whole story—Touch Control ... Permanent 
Quiet . . . Finger Comfort Keys . . . Automatic 
Paper Lock . . . Genuine Tabulator . . . and 
many other exclusive Royal developments. 

Only $62.50—with a wide profit margin for 
the dealer! For complete information write or 
wire .. . Royal Typewriter Company, Inc., 
2 Park Avenue, New York City. 

















WITH 


NEW ROYAL DF LUXE PORTABLE 





THE ONLY 
PORTABLE 


EVERYTHING! 


























“Save ‘Time... Effort... Money 


by buying ALL of your 
Duplicator Supplies from One Source 


T makes sense, doesn’t it? For a dealer makes his living 
primarily from what he sells—not from what he buys. 
Shopping is essential. A knowledge of the market is in- 
valuable. But excessive shopping, when it gets to the 

point where it interferes with selling, is just time and effort 


poorly spent, money lost. 


Heyer dealers have a knowledge of the market. And Heyer 
dealers best appreciate the value they are receiving, and 
place a cash value on the time and effort they save by dealing 
with a single, reliable source of supply for all of their dupli- 


cator requirements. 


For Heyer is just that—a single, reliable source for All 


Duplicator Requirements. Illustrated on this page are a few 


of the supply items that Heyer manufactures for stencil dupli- 








j 
, 
) 
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cators; Royal Blue, Royal Purple and Royal White Stencils— 
guaranteed to produce the finest results. Economy and Wax 
Stencils—for use when every cent counts. Heyer Inks, Black 
and all Colors—Inks that put quality into every copy. Letter- 
graph Bond—a line of paper that goes hand in hand with 
quality stencils and inks. The Clearoscope, Lettering Guides 
and Styli—fine equipment for producing finely cut stencils. 
Not illustrated, but important are Cloth Ink Pads for all 
stencil duplicators, Correction Fluids, Writing Plates, Shading 
Screens, Typecleaner, etc. 

The Heyer Line is all-inclusive. It contains gelatin as well 
as stencil duplicators. It contains supplies for All Duplica- 
tors, both gelatin and stencil. Each item is a quality item and 
priced right. Save time, effort and money by buying All 
of Your Duplicators and Supplies From One Source. 


ECONOMY 
STENCILS 





THE HEYER CORPORATION: Chicago, U.S.A. 

















SEE PAGE 69 





Underwood Elliott Fisher 
Speeds the World's Business 


a en ¢ (| TYPEWRITERS 











